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POUNDED  IN  1884 


ISSUED  EVERY  SATURDAY 


Business-Consumer  Relations 
^iews  Aired  at  Buffalo  Meet 


Business,  Consumer,  Government,  Education 
Represented  at  Unique  Conference 
Sponsored  By  National  BBB 
By  STEPHEN  I.  MONCHAK 


UFFALO,  N.  Y.,  June  6 — With  pre¬ 
conference  best  wishes  from  Pres¬ 
ent  Roosevelt,  Prime  Minister  M.  F. 
epbum.  of  Ontario,  Canada,  and 
her  national  figures  to  spur  them 
1,  and  aware  that  the  eyes  of  the 
.  S.  and  Canada  were  centered  upon 
leir  efforts  in  this  first  meeting  of 
5  kind,  more  than  500  delegates  to 
le  Business  -  Consiuner  Relations 
"ierence  on  Advertising  emd  Sell- 
ig  Practices  adjourned  this  after- 
son  in  the  Hotel  Statler  here  after 
VO  days  of  meetings  convinced  that 
..  ough  helping  the  consumers  of  the 
"lion  to  buy  more  intelligently,  busi- 
itself  has  much  to  gain. 

Fear  Groups  Roprosontod 
National  representatives  of  four  in- 
cd  groups — business,  consumer, 
“•^nt,  education — seeking  the 
swer  to  ‘Svhat’s  the  matter  with 
ess?”  went  to  the  heart  of  prob- 
ea  affecting  their  relationships  and 
|ht  the  elusive  conunon  basis  on 
ich  the  first  two  groups  might  get 
getker  for  a  healthier  understanding 
ith  the  co-operation  of  the  others. 
Among  the  audience  which  over¬ 
wed  the  Statler’s  Assembly  Hall 
;  ^  conference  were  many  of 
e  nation’s  leading  manufacturers, 
■■‘r.ilists,  and  producers,  or  their 
er.Utives,  watching  with  keen 
erest  this  history-making  stride  for 
^  business-consumer  relations. 
Sponsored  by  the  National  Associa- 
>n  of  Better  Business  Bureaus,  Inc., 
‘m  the  co-operation  of  100  inter¬ 
organizations  in  the  U.  S.  and 
3,  the  delegates,  approximately 
of  them  women — representing,  in 
fonn  or  another,  Mrs.  American- 
sdiM  Housewife — heard  addresses 
Mtional  group  spokesmen,  lis- 
‘K  .**^®^vely  as  each  body  set 
Its  views,  held  question  and 
periods  after  each  session,  and, 
Joumment,  expressed  a  desire 
^attend  another  such  meeting  next 

••  Annual  Affair 

fo  NABBB  spokesmen 

1  1  probably  would  become 

'  annual  affair. 

to  the  business  at 
hearing  the  welcoming 
^  Buffalo  from  Mayor 

Rt  on  Monday  mom- 

A-Iv.r®  conference  heard  Sterling  E. 
■  ^  manager,  Cleve- 

U  S’*  Dealer,  level  a  sharp  at- 
Roosevelt  administra- 
litrani,!'  ^}*cy,  which,  he  charged, 
business,  and  against  the 
of  relief 

S-fp..--’  ?  n^rted,  in  delivering  the 
j  '^“Ces  keynote  address,  leaves 


no  hope  for  government  action  to 
restore  prosperity.  He  called  for  “a 
sharp  reversal  of  government  policy,” 
revision  of  the  revenue  act,  a  bal¬ 
anced  budget,  and  removal  of  the 
“rigidities”  from  private  enterprise. 

This  opening  session,  devoted  to 
“What  Consumers  Want,”  was  con¬ 
ducted  by  Dr.  P.  C.  Agnew,  secretary, 
American  Standards  Association,  gave 
consumers  their  chance,  for  the  first 
time  around  a  conference  table,  to 


cated  to  use  the  same  diligence  in  pre¬ 
viewing  advertising  copy  for  honesty 
and  accuracy  of  statement  that  they 
use  in  their  news  columns.” 

He  recommended  that  the  bureaus 
“minimize  their  policing  activities  and 
emphasize  the  importance  of  their 
educational  functions.  If  such  (dis¬ 
honest)  advertising  were  stopped  at 
its  source  by  the  publisher,  the  po¬ 
licing  functions  of  the  BBB  could  be 
reduced  to  a  minimum,”  he  added,  and 


John  Benson 

tell  representatives  from  business, 
education  and  government,  just  what 
they  think  of  those  they  buy  from, 
look  to  for  consumer  education  and 
are  in  charge  of  the  consumer  ser¬ 
vices  of  government  departments. 

“Our  government  problem  today  is 
real,”  Mr.  Graham  continued.  “Be¬ 
sides  the  uncertainty  of  the  adminis¬ 
tration’s  policy  and  the  oft-promised 
budget  balancing  and  the  curtailing  of 
governmental  expenses,  we  now  hear 
the  President,  in  addressing  the  re¬ 
cent  forum  of  retailers,  say  to  busi¬ 
ness  that  he  has  nothing  to  offer — no 
appeasement,  no  olive  branch;  that 
government  spending  cannot  be 
curbed  and  the  mounting  public  debt 
really  means  nothing;  and  then  he 
states  there  is  no  release  from  heavy 
taxation.” 

Improvemant  in  Advertising 

Discussing  advertising  trends,  the 
Cleveland  newspaper  advertising  ex¬ 
ecutive  said  that  advertising  has 
shown  marked  improvement  under 
the  supervision  of  the  BBB’s,  and 
that  he  believed  that  “publishers  and 
radio  station  owners  should  be  edu- 


Sterling  E.  Graham 

“more  of  their  time  could  be  spent  in 
improving  conditions  within  business 
itself,  evolving  fair  advertising  prac¬ 
tices  in  better  imderstanding  of  con¬ 
sumers’  needs  in  advertising  and  in¬ 
formative  labeling,  thereby  removing 
the  cause  of  consumer  movements.” 

Stabilize  Centumer  Graeps 

Business  was  placed  under  the  con¬ 
sumers’  microscope  yesterday  morn¬ 
ing  when  three  women  representa¬ 
tives  of  this  group,  Mrs.  Frederick  J. 
Moffitt,  president,  Buffalo  and  Erie 
County  League  of  Women  Voters; 
Mrs.  Thomas  Huger  Hazlehurst, 
American  Association  of  University 
Women;  and  Mrs.  Frederick  Weitz, 
Iowa  Federation  of  Women’s  Clubs 
and  editor,  Iowa  Clubwoman,  dis¬ 
cussed  consumers  needs  in  advertis¬ 
ing  and  selling  practices;  in  labeling, 
grades,  and  standards;  and  in  educa¬ 
tion,  respectively. 

Prefacing  her  paper  with  light 
verse,  in  which  the  consumer  was  de¬ 
scribed  as  a  “lady  of  fancies,  fads  and 
frills  who  shops  in  gay  abandon  while 
hubby  pays  the  bills,”  Mrs.  Moffitt 
voiced  an  appeal  to  business  to  exert 


"a  stabilizing  co-operation”  on  con¬ 
sumers  organizations. 

Noting  that  “80%  of  the  buying  in 
this  country  is  done  by  women,”  and 
admitting  that  at  times  “they  don’t 
know  themselves  what  they  want,” 
Mrs.  Moffitt  asserted  they  do,  how¬ 
ever,  know  they  want  “truth,  facts 
and  education”  in  advertising  and  sell¬ 
ing  practices.  She  said  she  thought 
that  woman’s  domination  in  buying 
“is  a  good  thing.” 

Mrs.  Hazlehurst  advocated  more  in¬ 
formative  labels,  describing  quality, 
quantity  and  other  characteristics  of 
the  products  advertised,  and  standard¬ 
ization  of  labeling  terms.  Stating  that 
consumers  “want  education  in  buy¬ 
ing,”  Mrs.  Weitz  declared  that  the 
consumer  “desires  and  deserves  se¬ 
curity  and  contentment  and  assurance 
that  his  money  is  being  well  invested 
instead  of  being  simply  spent.” 

Consumers  Are  Responsible 

During  the  comment  period  follow¬ 
ing  this  symposium.  Professor  Fred¬ 
erick  G.  Nichols,  president.  National 
Council  of  Business  Education,  the 
lone  man  in  the  discussion,  placed 
the  responsibility  for  halting  false  ad¬ 
vertising  directly  on  the  consumer. 

“False  advertising  will  sell  goods, 
but  it  will  not  build  good  will,”  he 
admonished  business,  pointing  out  it 
will  pay  the  producer  to  unite  with 
competent  and  disinterested  agencies 
and  drive  the  dishonest  purveyors  of 
merchandise  out  of  business. 

Miss  Ada  Lillian  Bush,  chief.  Con¬ 
sumer  Market  Section,  Marketing  Re¬ 
search  Division,  Bureau  of  Foreign 
and  Domestic  Commerce,  representing 
Washington,  pointed  out  “by  existing 
evidences  more  and  more  consumers 
are  becoming  conscious  of  a  desire 
for  more  helpful  information  about 
the  goods  they  buy  than  is  now  gen¬ 
erally  available.” 

Fear  of  his  competitor  rather  than 
love  of  his  consumer  is  responsible 
for  “greater  values,  higher  quality  and 
increased  convenience,”  offered  by 
business,  Mrs.  Anna  Steese- Richard¬ 
son,  director.  Consumer  Division, 
Crowell  Publishing  Company,  told  the 
assemblage.  Mrs.  Richardson  repre¬ 
sented  business  on  the  platform. 

Educatart  Have  Sestian 

After  a  noon-day  pause  for  a  joint 
luncheon  with  consumer  organiza¬ 
tions  of  Buffalo,  at  which  John  M. 
Cassels,  director,  Institute  for  Con¬ 
sumer  Education,  Stephens  College, 
discussed  the  future  of  consumer  edu¬ 
cation  and  how  it  will  affect  advertis¬ 
ing  and  selling  practices,  the  afternoon 
session,  at  which  educators  had  their 
innings  and  representatives  of  the 
other  three  groups  acted  as  “sounding 
boards,”  got  imder  way. 

Listing  four  points  on  which  both 
groups  must  agree.  Dr.  Louise  Stanley, 
chief.  Bureau  of  Home  Economics, 
U.  S.  Department  of  Agriculture, 
commenting  as  a  government  repre¬ 
sentative,  advanced  a  plan  for  healthier 
business-consumer  relationship  dur¬ 
ing  the  discussion  by  educators.  As 
the  common  basis  for  agreement,  she 
named  the  following: 

1 —  An  “adequate  level  of  living  for 
all.” 

2 —  Protection  of  both  consumers  and 
business  from  unfair  business  prac¬ 
tices. 

(Continued  on  next  page) 
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3 — Elstablishment  of  standards  for  forming  its  role  in  two  ways. 


consumer  products. 

4 — Education  of 

planned  spending. 


praised  the  co-operation  BBB’s  have 
in  given  the  SEC,  stating  the  bureaus 
“serve  as  an  efficient  link  between 


John  Benson,  president,  American  public  and  the  regulatory  author- 
Association  of  Advertising  Agencies,  many  ways, 

and  Dr.  Howard  E.  Wilson,  secretary.  Continuing  the  government’s  side 
National  Council  for  the  Social  of  the  question  from  another  angle. 
Studies,  emphasized  that  consumer  R.  E.  Freer,  chairman.  Federal  Trade 
education  is  not  merely  a  study  of  how  Commission,  described  the  activities 
to  get  one’s  money’s  worth  but  is  tied  during  the  past  few  years  of  the  FTC, 
UD  with  a  well-rounded  personality.  stressing  especially  its  administra- 
Representing  business,  Mr.  Benson,  Wheeler-Lea  Act.  He 

in  commenting  on  previous  speakers,  listed  dozens  of  manufacturers  who 
said;  “From  our  standpoint  as  mer-  have  been  enjoined  from  unfair  trade 
chants  and  advertisers,  we  should  be  practices. 


consumer -minded  not  merely  because 
it  is  and  will  increasingly  be  good 


Reflects  Administration 

Reflecting  the  administration’s 


business  to  do  so,  but  because  it  is  an  views,  Donald  E.  Montgomery,  con- 
obligation  towards  the  public,  what  .sumer’s  counsel.  Agricultural  Adjust- 
we  owe  it  for  the  right  to  be  in  busi-  rnent  Administration,  U.  S.  Depart- 


ness  and  earn  a  profit." 

Should  Be  No  Antagonism 


ment  of  Agriculture,  describing  the 
various  consumer  services  afforded  by 


Admitting  that  “business  has  lacked  government  agencies,  declared  “chaos 
real  leadership,’’  the  veteran  adver-  the  consumer  goods  market’’  was 
tising  executive  stressed  to  his  lis-  ^  major  defect  in  the  national 
eners  that  “above  all,  there  should  economy. 

be  no  spirit  of  hostility  or  antagonism  “Consumers  are  forced  to  waste 
on  either  side.”  It  is  apparent  that  their  time  in  finding  out  what  to  buy 
advertising  and  consumer  education  and  to  waste  their  money  buying 
are  natural  allies,  he  added,  stating  things  which  are  not  what  they  need 
“they  both  are  designed  to  give  the  or  what  they  expect,”  he  said.  “Makers 
masses  a  more  abundant  life;  the  one  and  sellers  of  goods  are  exposed  to 
by  building  up  production  and  em-  the  com|jetition  of  the  unscrupulous.” 
ployment,  purchasing  power  and  a  Extending  Canada’s  greetings  to  the 


by  building  up  production  and  em-  the  com|jetition  of  the  unscrupulous.” 
ployment,  purchasing  power  and  a  Extending  Canada’s  greetings  to  the 
wide  range  of  available  goods;  the  delegates,  B.  W.  Keightley,  advertis- 
other  by  utilizing  that  purchasing  manager,  Canadian  Industries, 

power  to  select  the  ^product  best  Ltd.,  past  president.  Association  of 
suited  to  a  given  need.  Canadian  Advertisers,  traced  the 


Mr.  Benson  issued  an  appeal  to  the  background — both  national  and  inter¬ 
audience  “to  believe  in  the  integrity,  national — against  which  the  drama  of 
frankness  and  good  will  of  the  adver-  business  will  be  played  in  the  years 
tising  business,”  basing  it,  he  said,  which  lie  immediately  ahead,  and 
“on  what  we  have  actually  done  for  answering  the  question,  “What  Is  the 
the  consumer,  and  the  spirit  in  which  Responsibility  of  Advertising  Towards 
it  was  done,  the  efforts  we  have  made  the  Consumer?”  said: 


EDITOR  &  PUBLISHER 
CALENDAR 

June  9-11 — Arkansas  Press 
Assn.,  annual  convention.  Hot 
Springs. 

June  12-16 — Outdoor  Adver¬ 
tising  Assn,  of  America.  Inc., 
convention,  Pennsylvania  Hotel, 
New  York  City. 

June  12-15  —  Association  of 
Newspaper  Classified  Advertis¬ 
ing  Managers  annual  convention, 
Seneca  Hotel,  Rochester,  N.  Y. 

June  1.5-^  —  National  Ekii- 
torial  Assn.,  annual  convention, 
S.S.  Aleutian,  Alaskan  Cruise. 

June  13-17 — Southern  News¬ 
paper  Publishers  Assn.,  annual 
convention.  Hotel  Chamberlain, 
Old  Point  Comfort,  Va. 

June  1.5-17 — Mississippi  Press 
Assn.,  meeting,  Gulfport. 

June  16-17 — Audit  Bureau  of 
Circulations,  directors’  meeting, 
Seignory  Club,  Montebello, 
Quebec. 

June  16-18  —  New  Jersey 
Press  Assn.,  annual  Summer 
meeting,  Skytop  Lodge,  Penna. 

June  18-22  —  AFA,  conven¬ 
tion.  Waldorf  -  Astoria,  New 
York. 

June  18-22  —  Newspaper  Ad¬ 
vertising  Executives  Assn.,  con¬ 
vention.  Waldorf-Astoria,  New 
York. 

June  20-22  —  ICMA,  annual 
convention,  Claypool  Hotel, 
Indianapolis. 

June  22-24  —  Kentucky  Press 
Association,  meeting.  Cumber¬ 
land  Falls. 


to  raise  the  standards  of  our  business 
through  ethical  codes,  through  media 


-  '-onsumer.'  saia:  Harold  W.  Brightman,  chairman  of 

‘Having  done  all  in  its  power  to  be  the  board  of  trustees.  National  Con- 


tion  of  Broadcasters,  stressed 
“social  importance”  of  the  radio  k 
this  country. 

Donald  M.  Mawhinney,  district  z. 
tomey,  Onondaga  County,  New  Yotf 
led  a  discussion  after  the  busiwj 
presentations,  and  believed  that  “tl* 
percentage  of  questionable  ^dyer^-l 
ing  is  declining.”  He  pointed 
however,  “the  untruthful  copy  of 
day  is  more  noticeable,  perhaps,  ; . 
largely  to  the  fact  that  consumers  =,■- 
better  prepared  to  sift  the  good  i:  - ; 
the  bad.”  Discussing  consumer  ar.-.,;;. 
onism  against  business,  he  cauticc;. ' 
his  listeners  not  to  cause  all  bikr., 
to  suffer  for  the  actions  of  a  : . 
charlatans. 

■ 

Competition  in  ' 
Auto  Industry  ; 

Benefited  Buyer  ^ 

0 

Improved  Products  at  Re-  ii 
duced  Prices  Was  Result,  ^ 
FTC  Report  Finds  ^ 

Consumer  benefits  from  competitii: 
in  the  automobile  manufacturing  it-  ’ 
dustry  havp  probably  been  more  sul-  | 
stantial  than  in  any  other  large  indus- 
try.  the  Federal  Trade  Commissicr  ’ 
stated  in  its  report  on  an  investigatio:  ' 
of  the  automobile  industry,  trails-  ' 
mitted  to  Congress  June  5.  ' 

Active  competition  among  automi- 
bile  manufacturers,  although  some  of 
them  have  made  very  large  profi‘.i 
gave  to  the  public  improved  produn 
often  at  substantially  reduced  prices 
the  report  said. 

It  showed  that  a  high  degree  of 
concentration  prevails  in  the  indu.'- 
try,  pointing  out  that  in  1938  only  11 
companies  or  groups  produced  pa.*- 


through  ethical  codes,  through  media  sure  that  the  article  to  be  advertised  sumer-Retailer  Council,  and  vice-  o*"  groups  pro  u  pa- 

censorship  of  copy,  and  through  legis-  js  Lest  possible  article  of  its  president  of  L.  Bamberger  &  Co.,  regu  ar  y.  . 

lation.”  kind,  the  next  brick  to  be  laid  ...  is  Newark,  N.  J.,  offered  .stores  wishing  Lin 

He  was  roundly  applauded  when  he  to  see  that  the  truth  and  the  truth  better  consumer-retailer  relations  air  , 


added:  “This  is  a  record  of  fact;  and  only  is  used  to  draw  the  attention  of  five-pioint  program. 


it  is  also  a  pledge  for  the  future.” 

Taxation  was  seen  as  the  greatest 
enemy  of  the  consumers  by  Walter  D. 


the  prospect  to  the  article.” 

Business  Has  Its  Say 


enemy  oi  u.e  con^umex.  uy  gusiness,  last  group  to  be  heard  by 

Fuller,  president.  Cur  is  Publishing  conference,  had  its  say  after  the 


these  points; 

1 — Store  executives  must  be  con¬ 
vinced  retailer  and  consumer  inter¬ 


sales  of  passenger  cars. 

Price-Maintaining  Practices  CiM 

The  Commission  found,  the  repc-' 
continued,  that  local  associations  i 
motor  vehicle  dealers  have  engaged 


Company,  who,  speaking  in  the 
American-Canadian  flag  be-decked 


luncheon,  and  Louis 


Kirstein,  ^^^ate. 


2— Advertising  copy  must  be  ac-  price-maintaining  practices  m 


posed  to  Congress  the  question  as  I 


/\merican-\.,aaiiauiaii  iiaK  utr-uerdve-u  i  -  ja  ^  — 

main  ball  room  of  the  Statler  during  American  Re-  3— Standards  of  quality,  performance  to  whether  Federal  jurisdiction  exK 

the  banquet  sponsored  jointly  by  the  vice-president  of  merchandise  must  be  respecting  such  activities,  depe® 


the  banquet  sponsored  jointly  by  the  w-,/ 

T,  ir  1  U  r  J  William  Filenes  Sons.  Boston,  lashed 

Buffalo  Chamber  of  Commerce  and  ..*  *  u  *  u  •  i_ 

the  Junior  Chamber  of  Commerce  ”  *  4 — National  co-operation  between  involved. 

for  NABBB  delegates  Monday  night  interest  in  the  consumer  gj^res  on  standards,  labeling  practices  Manufacturers,  and  especially  ^ 

threw  out  a  challenge  to  government  '^°vemen  .  merchandise  terminology  must  reason  of  their  great  power  Gene.*- 

agencies  active  in  the  consumer  move-  cherish  and  guard  the  be  arranged.  Motors  Corp.,  Chrysler  Corp.,  a* 

ment  to  increase  public  purchasing  blessings  of  our  American  system  of  5— Each  store  should  plan  to  co-  Ford  Motor  Co.,  impose  on  their  n- 

oov/er  liberty  and  free  competition,”  he  said,  operate  with  consumer  groups.  spective  dealers  unfair  and  inequi- 

■  “Taxation  assuredly  constitutes  one  that  this  system  is  Crediting  “the  advertising  dollar”  able  conditions  of  trade  by  req^ 

of  the  great  rising  elements  in  pres-  a  license  for  abuse,  dishonest  with  being  instrumental  in  retaining  such  dealers  to  accept  and  og 

ent  day  costs  to  the  consumer,”  Mr.  unfair  or  m^leadmg  a  free  press  and  a  free  radio  in  this  under,  agreements  that 

Fuller  said  to  the  heterogeneous  au-  P»-«‘=tices.  or  deception  of  the  con-  country,  Edward  M.  Kirby,  director  define  the  rights  and  obligations  • 

dience,  in  proposing  that  government  Public  relations.  National  Associa-  the  parties,  the  report  note^- 

agencies  add  to  coLumer  knowledge  - - -  abate  the^  unfair  practices,  it  recoc 

aUon  ^n '^feetL^Sds”^  NEWS  AND  FEATURE  HIGHUGHTS  (1)  Less  restriction  upon  managM 

B-.i-..,  O.*.  tH.  BJ^ame  IN  TfflS  ISSUE  ^ 

Busmens  is  being  shouldered  with  Business  -  Consumer  Relations  Advertisers.  Advertising  Agen-  ears  based  upon  mutual  agreen^ 

much  of  the  blame  for  the  depression  in  the  eve? 

because  the  public  does  not  realize  Views  Aired  at  Buffalo  Meet.  3  cies  .  16  .nan - 

becai^  tne  pupne  aoes  not  realize  ,  m  aj  •  of  contract  termination  by  the  man- 

the  effect  on  purchasing  power  of  hid-  “Package”  Plan  a  Success  o"  How  Newspaper  Advertising  facturer;  (4)  contracts  definite  as* 

den  texation  as  a  result  of  which  Roanoke  Dailies  .  .5  .  mutual  rights  and  obligations^ 

35c  of  every  dollar  earned  goes  to  the  Expelled  Editorial  .  22  manufacturers  and  dealers,  inclufe 

government,  k^al,  state  and  federal  ux  City  tribune  Expelled  pe,sonals  . 23-24  specific  provision  that  the  contract 

dir^tly  or  indirectly,  or  is  mortgaged  From  ABC  .  6  continued  for  a  definite  term®; 

by  deficits  piled  up,  he  asserted.  Non-Metropolitan  Papers  Have  Canadian  Papers  28  less  terminated  by  breach  of 

Newspaper  Review  3«  able  eo„d,«o„s  contained  in 

N.  Frank,  chairman,  Securities  and  Record  .  7  Short  Takes  . 32  nractices, 

^  .  rinancing  company  pracui.^^*’ 

Exchange  Corrimission,  who  was  un-  Advertising  Survey .  11  ^‘"8  Start  New  ^f  an  itemized  invoice  for  consul^ 

able  to  attend  because  of  press  of  ^  Gag  Comic  Strip .  34  orotection  deception  in  charges  W 

business,  Edward  C  Eicher  SEC  Facsimile  Must  Be  Speedier,  Cameramen,  Newsmen  Pro-  toansportation  Tf  automobiles.  ^ 

coinmissioner  told  what  Washington  Says  Expert  .  12  by  N.  Y.  Bill . 36  of  driven  cars  as  new  cars,  and  * 

IS  doing  to  help  the  consumer  and  _ .  _ .  _  _ laroe  automw® 

busine<5s  52  Writers  on  Pilot  Train  Share  Obituary  .  37  growth  and  profits  of  larg 

oosiiiess.  maniifaetiirers  also  were  inClUO" 

“The  government’s  role,  as  usual,”  Tickets  to  Party .  13  Shop  Talk  at  “Thirty’ .  40  ^be  Commission’s  report,  which 

he  said,  “is  that  of  a  referee.”  per-  _ _ _ _ more  than  3,000  printed  pages 


established. 


upon  whether  interstate  commerces  I 


NEWS  AND  FEATURE  HIGHUGHTS 
IN  THIS  ISSUE 


“Taxation  assuredly  constitutes  one 
of  the  great  rising  elements  in  pres¬ 
ent  day  costs  to  the  consumer,”  Mr. 
Fuller  said  to  the  heterogeneous  au¬ 
dience,  in  proposing  that  government 
agencies  add  to  consumer  knowledge 
by  revealing  the  effect  of  hidden  tax¬ 
ation  on  prices  of  goods. 

Business  Gets  the  Blame 

Business  is  being  shouldered  with 
much  of  the  blame  for  the  depression 
because  the  public  does  not  realize 
the  effect  on  purchasing  power  of  hid¬ 
den  taxation  “as  a  result  of  which 
35c  of  every  dollar  earned  goes  to  the 
government,  local,  state  and  federal, 
directly  or  indirectly,  or  is  mortgaged 
by  deficits  piled  up,”  he  asserted. 

Opening  today’s  sessions  this  morn¬ 
ing,  and  appearing  in  place  of  Jerome 
N.  Frank,  chairman.  Securities  and 
Exchange  Commission,  who  was  un¬ 
able  to  attend  because  of  press  of 
business,  Edward  C.  Eicher,  SEC 
commissioner,  told  what  Washington 
is  doing  to  help  the  consumer  and 
business. 

“The  government’s  role,  as  usual,” 
he  said,  “is  that  of  a  referee.”  per- 


3usiness  -  Consumer  Relations 
Views  Aired  at  Buffalo  Meet.  3 
“Package”  Plan  a  Success  on 

Roanoke  Dailies  .  5 

Sioux  City  Tribune  Expelled 
From  ABC  .  6 

Non-Metropolitan  Papers  Have 
Impressive  Public  Service 
Record  .  7 

Advertising  Survey .  11 

Facsimile  Must  Be  Speedier, 
Says  Expert  .  12 

52  Writers  on  Pilot  Train  Share 
15  Tickets  to  Party .  13 


Advertisers,  Advertising  Agen¬ 
cies  .  16 

How  Newspaper  Advertising 

Works  .  18 

Eklitorial  .  22 

Personals  . 23-24 

Royal  Visit  Booms  Sale  of 

Canadian  Papers  .  28 

Newspaper  Promotion  Review  30 

Short  Takes  .  32 

King  Features  to  Start  New ' 

Gag  Comic  Strip .  34 

Cameramen,  Newsmen  Pro¬ 
tected  by  N.  Y.  Bill . 36 

Obituary  .  37 

Shop  Talk  at  “Thirty” .  40 


late  at  night,  and  hurry  out  between 
meals  to  sell  an  account.  You  have 
got  to  live  with  it,  eat  with  it.  sleep 
with  it!  Our  men  consider  it’s  much 
better  to  do  this  than  to  wail  fer  the 
point  where  local  advertising  gets  so 
they  will  have  a  hard  time  mating, 
sleeping  or  even  living  off  their 
salaries! 

Since  starting  this  plan  we  have 
been  asked  by  some  200  newspapers 
for  details.  It  was  impossible  to  fur¬ 
nish  each  of  them  with  a  sample  of 
the  plan.  We  therefore  devised  a 
"Visuad”  that  was  immediately  adap¬ 
table  to  any  size  newspaper  in  any 
city  or  town.  We  offered  it,  for  a 
nominal  cost  to  cover  materials  and 
work,  only  to  tho.se  papers  who  had 
inquired  about  it.  We  have  not  made 
an  effort  to  advertise  it  commercially. 
Paying  Dividends  Elsewhere 
To  date  the  plan  is  being  used  by 
newspapers  in  Tennessee,  North 
Carolina,  Georgia,  Florida,  Illinois, 
California,  Michigan,  Wisconsin,  Vir¬ 
ginia,  New  York,  Kansas  and  the  Do¬ 
minion  of  Canada.  Some  of  the.se  pa¬ 
pers  are  receiving  dividends  from  it. 
Others  are  not  using  it  properly.  All 
we  can  say  is  that  we  send  absolute 
proof  that  it  can  be  done,  and  that 
unless  the  plan  is  worked  as  directed, 
it  cannot  be  expected  to  do  the  work 
this  formerly  non-advertiser  snace.  itself. 

This  amounts  to  a  total  of  $13,423.30.  Here  are  examples  of  the  two  ex- 
Fifty  per  cent  of  all  those  .sold  are  tremes.  One  paper  in  Canada  writes, 
still  in  the  papers  with  the  majority  “Thanks  for  the  extremely  valuable 
using  larger  space  than  first  con-  service  you  have  rendered  this  paper, 
traded  for.  I  know  you  will  be  glad  to  hear  that 

Now  what  kind  of  people  were  these  the  boys  are  clicking  with  your  plan, 
non-advertisers?  They  were  mostly  Personally  I  think  it  is  a  very  fine 
that  great  group  of  unknowns  to  most  thing  indeed  and  I  know  we  are  going 
newspaper  advertising  solicitors,  that  to  derive  quite  a  lot  of  benefit  from 
hodge-podge  of  potential  business  it.” 

Media  Records  classes  under  the  gen-  Another  in  California  writes,  “Our 
eral  word,  “Miscellaneous.”  Here  are  staff  has  sold  17  contracts,  four  inches 
some  that  were  sold  in  Roanoke:  a  week  for  13  weeks.  We  believe  we 

List  of  Advertisers  will  .sell  between  30  and  50  contracts 

A  wholesale  plumbing  fixture  before  the  campaign  is  over.”  An- 
company,  an  uostairs  men’s  clothing  other  paper  in  Canada  sold  seven  out 
store,  a  small  loan  company,  home-  ef  ^■be  first  ten  prospects  approached, 
made  candy  shop,  small  lumber  yard.  One  Is  Disappointed 

cigar  store,  beauty  parlor,  a  station-  One  the  other  hand,  one  paper 
ery  and  gift  shop,  luggage  store,  writes  after  using  the  plan  for  three 
building  and  loan  company,  a  pawn-  weeks:  “We  have  secured  only  five 
broker,  hotel  coffee  shop. 


“Package”  Plan  a  Success 
On  Roanoke  Dailies 


45%  ol  Small  Accounts  Sold  in  October  Are  Still 
Using  Original  Schedules  . .  .  Others  Running 
Spasmodically  . . .  Merchants  Praise  Results 
By  CHARLES  H.  CARSON 

ADVERTISING  DIRECTOR  ROANOKE  (V.^.)  TIMES  AND  WORLD-NEWS 


inches  in  length  are  right  in  your  out  after  they  started,  each  ran  a 
own  back  yard.  They  have  never  minimum  of  two  months.  The  reasons 
been  wrapped  in  any  kind  of  paper,  given  by  these  four  for  dropping  out 
But  you've  got  to  get  up  early  and  were  as  follows:  one  said  he  was  get- 
?o  out  after  them,  ^^ich  means  that  ting  no  re.sults  at  all;  two  would  give 
our  idea  of  selling  local  advertising  no  reason  for  quitting,  and  the  fourth, 
in  packagc.s.  discussed  in  Editor  &  although  not  living  up  to  the  agree- 
PuBLisHEF.  Jan.  28.  is  now  in  a  stage  ment  as  sold  except  for  two  months, 
where  a  report  can  be  made  of  just  continued  in  the  paper  using  more 
what  has  happened.  space  than  formerly. 

It  has  now  been  eight  months  since  Of  the  40  accounts  who  completed 
this  idea  was  conceived  by  us  and  three-month  period,  18  of  them 

started  operation.  Here  is  what  has  paper  on  the  same 

happened  with  those  44  accounts  we 


When  this  idea  was  first  started, 
several  questions  arose  and  we  have 
found  them  in  the  minds  of  others 
who  wrote  regarding  the  plan. 

These  questions 


_  tavern, 

1  W,  I  1  cleaner  and  dyer,  reducing  parlor, 

' - - ^ - - — '  creamery,  paint  and  glass  shop,  un- 

Chas.  H.  Carson  derselling  department  store,  ready- 

mixed  concrete  company,  filling  sta- 
schedule  as  first  sold,  representing  tion,  tire  shop,  doughnut  shop,  fur 
45%  of  those  first  sold  still  running  repair  shop,  nursery,  monumental 
as  per  first  schedule.  works. 

Of  the  remaining  22  accounts  that  The  second  question,  “Will  this 
.  completed  the  three-month  schedule,  small  .space  pay  the  advertiser?”,  is 

is  written.  It  has  been  here  is  what  is  happening  to  them:  best  answered  by  the  fact  that  70% 
Five  are  out  completely,  saying  they  of  those  sold  on  this  size  space  are 
had  no  returns;  three  have  been  put  still  in  the  paper.  But  what  do  they 
out  on  account  of  bad  credit;  one  has  say  themselves?  Here  are  a  few 
since  gone  out  of  business  (we  don’t  samples  of  their  expressions: 
know  what  effect,  if  any,  this  steady  Said  one:  “This  campaign  produced 
advertising  had  on  him);  three  are  most  excellent  results.  They  were 
out  completely  but  will  give  us  no  most  effective  in  bringing  new  cus- 
since  reason  for  stopping.  tomers  into  our  store,  as  was  evi- 

70%  Still  in  Paper  denced  by  comments  from  many  who 

Three  are  still  running  spasmodi-  were  coming  in  for  the  first  time.” 
f  cally,  but  smaller  space;  one  running  Said  another:  “In  our  opinion  this 

were  in  schedule  but  two  inches  twice  is  the  most  reasonable  approach  to 

a  week;  one  running  same  schedule  consistent  newspaper  advertising  we 
using  four  inches  twice  a  week;  one  have  ever  seen.  We  feel  that  the  re¬ 
running  larger  space  and  three  com-  suits  obtained  through  the  use  of  this 
binations  rather  than  two;  one  run-  space  are  so  satisfactory  that  we^  are 
ning  four  to  six  inches  weekly,  no  set  continuing  the  program  indefinitely 
schedule;  one  running  six  inches  ourselves.” 

weekly,  no  set  days;  two  running,  but  Yet  another  said:  “We  had  more 
three  combinations,  no  set  days.  people  in  oiu*  store  than  at  any  other 

So  what  have  you?  Of  these  22  who  months  of  the  year,  and  we  attribute 
first  started  and  completed  their  this  to  the  fact  that  our  advertising 
schedule,  but  are  not  now  on  the  was  carefully  and  .skillfully  pre¬ 
schedule  as  first  sold,  10  are  still  run-  sented.” 

ning  but  on  different  schedules,  and  Then  the  third  question  .  .  .  “Can 
Of  the  12  are  out  of  the  paper  completely,  it  be  adapted  to  the  demands  of  any 
verbally  said  they  This  shows  that  of  the  40  who  com-  newspaper,  and  can  others  do  it?” 

a  period  pleted  the  first  schedule  sold,  28  or  Most  assuredly.  And  it  has  been 
or  96%  70%  are  still  in  the  paper,  and  45%  proven,  if  they  will  work  it!  The 
pre-  are  holding  to  their  original  schedule,  plan  will  not  get  up  early  in  the  mom- 
Tliis  plan  was  started  in  October,  ing  of  its  own  accord,  stay  at  work 


were: 

1.  Can  advertising  be  sold  with  such 
a  siolicitation  and  in  this  package  form? 

2.  Will  this  small  space  pay  the  ad¬ 
vertiser? 

3.  Can  it  be  adapted  to  the  demands 
of  any  newspaper  and  can  others  do  it? 

It  is  to  answer  these  questions  that 

this  article  '  1: _  : _  ‘ _ 

proven  that  with  the  solicitation  as 
*L**^*'*^  by  our  plan  which  we  call 
•  advertising  can  be  sold 

package  form.  As  stated  in 
the  article  of  last  January.  44  of  these 
™all  non-advertiser  packages  were 
wld  in  33  days.  Now,  let’s  see  what 
'“s  happened  to  these  44  sales 


.  ' .  selling  some  kind  of  mer- 

wandise  or  service;  men  who  had 
advertised  in  the  papers  before, 
at  all— only  now  and  then.  Con- 
irarl’  required  no  con- 

enmk-  were  out  to  sell  them  two 
their  **'*^''*”®  insertions  of 

mesMge  every  week  for  a  pe- 

dav  ^  months.  For  a  week- 

xwV  of  insertions  at  the 

^  $1.60  per  inch,  this 

SloS"°"‘”  ‘=a'"Pai8n  amounted  to 

Here  is  what  has  happened; 

« Recounts  who  . 

run  this  schedule  for  ; 

„f  40  of  them. 

‘^o'^Pleted  the 

three-months’ 


run. 


Sioux  City  (la.)  Tribune 
Expelled  From  ABC 


OMara  and  Ormsbee,  national  ad-  Atlanta  Georgian 

vertising  representatives  of  the  Times.  ^ 

in  the  Los  Angeles  and  New  York  Publisher  Resigns  Because 
offices.  Of  By-Law  Provision 

¥-»  1  11  TT  TT  Howard  W.  Stodehill,  who  :■ 

Ramsdell  Urges  Humor  served  as  a  director  of  the  Audit  E 

In  Promotion 

Arthur  Ramsdell, 
for  the  Borden  Company, 
guest  speaker  at 


Board  of  Directors  Took  Action 
at  Special  Meeting  Because  of  Repeated 
Violation  of  Publicity  Rules 


reau  of  Circulations  since  1931  ^ - 
who  recently  became  publisher  of  . 
director  of  sales  Atlanta  Georgian  and  Sunday  Ar  :-j 

,  tendered  his  resignation  as  a  i 

luncheon  held  at  rector  at  a  special  meeting  of  the 
the  Advertising  Club  of  New  York,  board 
June  7, 

New 


Chicago,  June  2,  on  i 
under  the  auspices  of  the  ground  that  he  felt  that  he  was  rj 
irk  Newspaper  Promotion  longer  eligible.  E.  R.  Hatton,  circiii. 
Group.  tion  manager  of  the  Detroit  Free  Pre- 

In  his  informal  speech  he  pointed  elected  to  succeed  Mr.  StodghC 

out  the  “most  annoying”  features  of  response  to  expressions  of  p:.- 

promotion.  He  said  that  many  pro-  part  of  the  board  membe 

AnnP  lS4^cCormicl^  motion  men  build  up  a  great  amount  and  requests  that  he  reconsider,  3i 

_  itTjtr  *  I  1  QOO"  of  attention  and  then  do  nothing  about  Stodghill  amplified  his  reasons. 

Is  WomCm  Ot  IRoR  it.  Another  type  of  promotion  man  Requires  Circulation  Man 

Anne  O’Hara  McCormick,  of  the  writes  his  pieces  purely  for  the  boss.  “The  by-laws  of  the  Bureau,"  i 
New  York  Times  editorial  staff,  was  “These,”  he  said,  “are  extremely  well  said,  “provide  that  the  director  frat 
named  “the  Woman  of  1939”  at  cere-  written  and  they  interest  the  boss  but  Class  6  (newspapers  having  mos 
monies  marking  Business  and  Pro-  nobody  else.”  He  observed  that  fre-  than  100,000  net  paid  circulation)  shsl 
fessional  Women’s  Day  at  the  New  quently  promotion  copy  is  written  by  be  one  ‘actively  engaged  in  or  exper? 
York  World’s  Fair,  June  5,  held  in  *be  wrong  person,  one  who  does  not  enced  in  newspaper  circulation  work' 
the  Fi’ench  Pavilion.  She  was  chosen  have  the  correct  slant  on  his  subject.  Mr.  Stodghill  explained  that,  lAii 
by  a  jury  of  six  women,  representing  Too  many  promotion  men,  he  said,  of  course,  he  was  still  “experienced: 
33  women’s  organizations,  which  also  pay  too  little  attention  to  the  details,  circulation  work,”  nevertheless  s 
announced  the  “12  outstanding  women  such  as  spelling  the  addressee’s  name  spirit  of  the  by-law  meant  that 
in  the  last  50  years.”  correctly  or  getting  the  title  down  director  should  be  actually  enja:- 

Tlip  celeotion  nf  Mrs  MrGnrmick  right  He  advised  that  promotion  in  circulation  work  and  he  was  r 
and  the  12  outstanding  women  followed  writers  adhere  not  too  closely  to  the  willing,  under  the  circumstances : 
a  contest  in  which  1,845  nominations  serious  side  of  their  message.  “Make  h|s  new  position  and  duties,  to 
were  made.  Mrs.  Franklin  D.  Roose-  ^hem  chuckle,”  he  said,  “and  don’t  hm  place  on  the  board  under  a  :ec:. 
velt  was  named  first  on  the  list  and  try  to  be  too  grammatical.  A  great  "‘^aUty 

was  cited  as  an  “outstanding  liberal  deal  of  good  copy  is  ruined  by  too  Mr.  Stodghill  a  veteran  of  22 
and  humanitarian.”  who,  “has  broken  nmch  brushing  up.”  service  on  Southern  newspapers. 

the  tradition  that  circumscribed  the  ,  business 

activities  of  the  Presidents  wife.  n  /-.  •  t  i  j  -p'  .J 

Another  newspaper  woman  named  E.  C.  SYKES  HONORED 

»»  1  n  r.  -j  c  J.I.  scrving  his  eighth  year  as  a  mex> 

was  IV^s.  Helen  Rogers  Reid,  of  the  Editorial  employes  of  the  Pittsburgh  the  ABC  b^rd.  Prior  to  going  s 
New  York  Herald  Tribune,  who  is  Sun-Telegraph  took  time  out  re-  Atlanta  as  publisher  of  the  Hea.n 
largely  responsible  for  that  paper  s  cently  to  pay  an  impressive  tribute  to  newspapers  there,  he  had  served  - 
generoi^  support  of  women  s  interests  Edward  C.  Sykes,  who  celebrated  the  newspaper  circulation  represented 
and  activities,  the  citation  read.  completion  of  50  years  in  newspaper  Hearst  general  manager.er: 

,  work  in  Pitteburgh  Monday,  May  15.  As  past  president  of  the  Intematixil 

cp  H  TTT  P  W  &  Mf"""  PC  ^  ^member,  column,  in  Circulation  Managers’  Association,  'j 

'w^hich  he  regularly  reminisces  on  the  has  headed  that  organization’s  nev. 
Gen.  C.  B.  Blethen,  publisher  ot  the  Sun-Telegraph  s  editorial  page,  was  paper  boy  welfare  work  since  ©' 
Seattle  Times,  has  announced  the  ap-  written  on  the  anniversary  by  Max  jje  is  now  chairman  of  the  AN?' 
pointment  of  two  of  his  sons,  F.  A.  Henrici,  another  veteran  Pittsburgh  committee  on  newspaper  boy  welid 
Blethen  and  W.  K.  Blethen,  as  asso-  newspaperman,  and  the  column  paid  g  r  Hatton  has  been  circular: 
date  publishers.  F.  A.  Blethen  will  many  tributes  to  Mr.  Sykes.  Mr.  manaffpr  nf  the  Frnp  Press  for  30  ve^' 


He  was  born  in  Fannington,  Midi  J 
miles  west  of  Detroit  and  began 
the  Free  Press  as  local  agent  at  tJ 
age  of  9.  He  has  been  actively  ■  i- 
nected  in  sales  and  distribution 
then  every  day.  He  was  official 
agent  on  Interurban  Railway  se'” 
Farmington,  Northville,  Plyn'-  - 
Pontiac,  in  1899.  He  started  as  •- 
scription  solicitor  on  the  Free  P* 
in  1905.  For  tw'o  years  he  covered > 
the  state  and  later  became  se'--- 
traveling  representative  for  cL-- 
tion.  In  1909  he  was  appointed  d.* 
lation  manager.  Since  1910  he  - 
been  an  active  member  of  the 
and  was  president  in  1926. 

FREE  TICKETS  TO  FANS 

’The  Albany  (N.  Y.)  Times-l’^ 


CONNECTICUT  HSHERMEN 

An  hour's  fishing  off  Montauk  Point  proved  newspapermen  can  play  as  good  a  game 
as  they  talk.  This  group  produced  28  pollock  for  the  boys  back  home,  averaging 
15  to  25  pounds  each.  Left  to  right:  Capt.  Whitey  Hiller,  of  the  "Islander”  out  of 
Nianfic,  Conn.,  William  E.  L.  Lush  and  Ray  Benson  of  the  New  Haven  (Conn.) 
Register  sports  staff.  William  "Hank"  O'Donnell,  sports  editor  of  the  Waterbury 
(Conn.)  Republican,  Dick  Slator,  city  editor  of  the  Republican,  and  Dan  Mulvey,  sports 
editor  of  the  Register,  First  mate  George  Walker. 


j- OR  JUNE  10,  1939 


(Ton-Metropolitan  Papers  Have 
[mpressive  Public  Service  Record 


Accomplishments  of  46  Small  Dailies  and 
Weeklies  of  the  NEA  in  16  Months  Show  How 


They  Are  Constantly  Improving  U.  S.  Living 


By  WALTER  E.  SCHNEIDER 


IHE  DESIGN  for  daily  living  is  con¬ 
stantly  being  improved  by  the 
imaller  newspapers  of  the  United 
lutes.  In  communities  from  coast  to 
eoast,  from  border  to  gulf,  their  service 
tekes  innumerable  forms — spectacular 
in  some  instances,  but  more  often  un¬ 
spectacular  and  therefore  unsung. 

To  determine  the  extent  of  the  civic 
ichievements  of  the  small  dailies  and 
iie  weekly  newspapers.  Editor  &  Pub- 
USHER  recently  conducted  a  sympo- 
sum  among  a  representative  group  of 
rembers  of  the  National  Editorial  As- 
lociation.  Attainments  were  confined 
Id  1938,  and  the  first  four  months  of 
1939.  From  46  of  these  non-metro- 
folitan  newspapers  came  the  facts  of 
fceir  efforts  toward  community  better- 
tent  to  present  here  a  striking  cross- 
tction  of  newspaper  stewardship. 
Similar  Campoignt  by  Others 
Translated  into  the  American  scene 
fc  the  terms  of  thousands  of  similar 
Icwspapers  conducting  similar  cam- 
faigns  during  the  same  16  months,  the 
better  living  standards  achieved  and 
le  dollars  saved  for  their  respective 
immunities  by  the  small  dailies  and 
teekly  newspapers  would  snowball 
Mo  staggering  proportions  if  these 
r'ere  possible  to  compute. 

Grand  juries  were  editorialized  into 
ction  to  investigate  municipal  cor- 
uption  and  to  clean  up  disorderly 
jad  houses  in  “the  most  lawless 
c'unty  ’  in  one  state,  to  mention  a  few 
f  the  spectacular  press  feats.  But 
>e  unspectacular  accomplishments  in- 
lude  a  lengthy  list  of  improvements 
)r  city,  town,  county,  state. 
Construction  and  instruction  are 
written  large  in  the  records  of  the  rep- 
fsentative  NEA  newspapers.  They 
istituted  projects  for  bridges,  hospi- 
ds.  community  and  recreation  build- 
municipal  light  plants,  parks, 
Ighways,  grade  and  high  schools,  fire 
sewage  disposal  plants,  sewer 
fstems,  water  works  plants,  rural 
»ci.irification  projects,  banking  facili- 
Voters  were  instructed  on  “hid- 
n  taxes,  ’  adults  and  youths  learned 
play  in  newspaper-sponsored  ath- 
I'lc  programs,  citizens  were  taught  to 
e  mtelligently,  and  countless  thou- 
fi  s  of  Women  learned  culinary 
owess  or  economies  in  newspapers’ 
»'«mg  schools. 

Revives  Naval  Base  Project 

^Always  the  newspapers  were  “fight- 
something,”  never  tiring  of  the 
-  until  the  goal  was  achieved,  ac- 
reports  received.  An 
Ip  example  is  furnished  by 

Astonan-Budyet  of  Astoria,  Ore., 
manager,  M.  R. 
lent  bis  best  achieve- 

^y^'^ination  of  a  long  cam- 
^  gn  by  his  paper  for  the  establish- 
ii't  east^  f  Tongue  Point, 

In  lSi 

Do  bv  nit  bought  for  $100,- 

fc  the  «  County  and  turned  over 
knded  which  ex- 

ke  3  n  P^'i^cipally  because  of 

kit  in  Si  of  192.3, 

'  '^mpaien  ^torian-Budget  began 
P  gn  for  the  naval  base  which 


This  is  the  first  of  two  articles  on  the  community  service  rendered  by  the  non¬ 
metropolitan  newspapers  of  the  United  States.  The  second  will  appear  in  the 
June  17  issue  of  EDITOR  &  PUBLISHER. 


aroused  the  press  of  the  entire  state 
and  Mr.  Chessman  personally  carried 
the  fight  to  Washington.  D.  C. 

For  five  years  this  publisher  spent 
from  six  to  eight  weeks  in  the  national 
capital,  securing  hearings  which  won 
over  the  House  naval  affairs  commit¬ 
tee.  Finally  the  present  Congress  ap¬ 
proved  an  appropriation  of  $1,500,000, 


The  Chronicle  also  opposed  a  $15,000 
appropriation  for  a  survey  of  the  Town 
departments,  contending  the  Board  of 
Selectmen  can  conduct  it.  The  town 
voted  to  spend  the  money,  but  the 
matter  has  gone  before  the  State  Su¬ 
preme  Court  for  a  decision  on  the  ex¬ 
penditure. 

In  Iowa,  Frank  Jaqua,  editor  of  the 


Will  H.  Conrad 


Will  W.  Loomis 


M.  R.  Chessman 


Dan  L.  Beebe 


included  in  the  naval  air  stations  bill, 
and  soon  after  July  1  construction  of 
this  long  delayed  project  will  be 
started— thanks  to  the  Astorian- 
Budget  and  Mr.  Chessman  and  the 
other  Oregon  publishers  who  joined  in 
the  campaign. 

Drive  on  "Hidden"  Taxes 

Not  always  is  the  campaign  so  long 
and  drawn  out  as  the  Astorian- 
Budget’s.  Within  three  months  the 
Plymouth  Record  and  Ashland  Citi¬ 
zen,  published  at  Plymouth.  N.  H., 
obtained  from  the  local  utility  com¬ 
pany  recently,  after  a  series  of  edi¬ 
torials  assailing  high  rates,  a  reduction 
of  $25,000  annually  for  the  people  of 
that  district.  M.  Suzanne  Loizeaux, 
the  paper’s  editor,  declares  the  mer¬ 
chants  and  residents  seem  “very  well 
satisfied”  with  the  new  rate  schedule 
just  published.  The  former  rates,  ac¬ 
cording  to  the  editor,  were  “far  be¬ 
yond  the  means  of  the  man  with  mod¬ 
erate  income.” 

W.  D.  Allen,  manager  of  the  Brook¬ 
line  (Mass.)  Chronicle,  tells  of  his 
weekly’s  drive  against  “hidden  taxes.” 
Residents  contributed  $4,200  for  space 
in  the  Chronicle  to  expose  the  hun¬ 
dreds  of  pernicious  hidden  taxes  that 
even  the  man  on  the  street  has  to  meet 
but  does  not  appreciate  as  a  general 
rule.  The  campaign  proved  very  ef¬ 
fective  when  tax- conscious  candidates 
were  elected  to  state  offices  last  fall, 
according  to  Mr.  Allen,  and  also  had 
its  effect  in  the  local  election  in  March. 


Humboldt  Independent  and  the  Hum¬ 
boldt  Republican,  weeklies,  led  moves 
to  save  the  local  railroad  which  was  to 
be  pieced  out  to  some  larger  roads, 
secured  a  hi-bred  com  plant,  a  new 
court  house,  paving  for  the  primary 
highways,  several  new  bridges  across 
the  Des  Moines  river,  a  new  creamery 
that  handled  several  hundred  thou¬ 
sands  of  dollars  worth  of  local  milk 
and  cream,  and  a  new  gymnasium  for 
the  local  schools.  Modestly,  Mr.  Jaqua 
says  his  “we”  refers  to  the  people  of 
Humboldt  and  Humboldt  county  when 
he  adds  that  "at  this  time  we  are  work¬ 
ing  on  a  new  hotel,  for  which  we  have 
a  paid  site.” 

Wells  F.  Harvey,  formerly  business 
manager  of  the  American  Weekly,  and 
publisher  of  the  Neillsville  (Wis.) 
Press  since  last  September,  recently 
sponsored  a  campaign  to  clean  up  the 
county  jail.  “With  splendid  co-opera¬ 
tion  from  the  Clark  county  authori¬ 
ties,”  he  reports,  “we  believe  that  the 
jail  will  become  a  model  of  cleanli¬ 
ness.”  This  weekly  also  is  promoting 
a  movement  to  beautify  O’Neill  Creek, 
which  intersects  the  city,  and  is  cam¬ 
paigning  for  improvement  of  the  city’s 
garbage  service. 

G.  W.  Aasgaard,  editor  of  the  Lake 
Mills  (la.)  Graphic,  tells  how  that 
weekly,  fresh  from  a  successful  cam¬ 
paign  to  establish  a  municipal  light 
plant,  faced  and  triumphed  over  local 
criticism  that  it  was  playing  a  utility 
company’s  game  when  it  sought  to 


PROPOSES  $5,000,000  FEDERAL  MILK  CAMPAIGN 

WASHINGTON,  D.  C.,  June  5— A  federally-supported  advertising  campaign 
to  promote  the  sale  and  consumption  of  milk  is  proposed  in  a  bill  intro¬ 
duced  by  Representative  Chester  H.  Gross  of  Manchester,  Pa.  Gross  asks 
appropriation  of  $5,000,000,  to  be  administered  by  the  Secretary  of  Agricul¬ 
ture  during  the  fiscal  year  ending  June  30,  1940,  for  “a  series  of  articles 
and  advertisements  designed  to  educate  the  public  with  respect  to  the  food 
values  and  health-giving  properties  of,  and  the  standards  of  quality  of  milk 
and  its  derivative  dairy  products.” 


bring  natural  gas  to  Lake  Mills.  The 
Graphic  felt  the  municipal  plant  could 
stand  on  its  own  feet  and  that  the  addi¬ 
tion  of  natural  gas  was  a  definite  for¬ 
ward  step  for  the  community.  The 
city  finally  was  convinced  of  this,  for 
in  a  subsequent  election  the  franchise 
was  granted.  The  Graphic,  Mr.  Aas¬ 
gaard  adds,  “is  still  doing  all  the  print¬ 
ing  for  the  municipal  light  plant.” 

Got  Bridge,  Light  Plant 

A.  H.  Volkmann,  editor  of  the  Atchi¬ 
son  County  Mail  at  Rock  Port,  Mo., 
pushed  to  a  successful  conclusion  a 
project  for  a  Mi.ssouri  River  bridge  at 
nearby  Brownville,  Neb.,  to  connect 
two  main  highways.  Costing  $750,000, 
the  bridge  is  under  construction  and 
will  be  completed  early  in  1940.  The 
Mail  also  started  and  gave  impetus  to 
a  $250,000  rural  electrification  project 
in  Atchison  and  surroimding  counties, 
and  carried  to  success  a  movement 
for  a  municipal  light  and  power  plant 
in  Rock  Port,  Mr.  Volkmann  reports. 

Throughout  1938  the  Clinton  (Tenn.) 
Courier  campaigned  to  close  disorderly 
roadhouses  and  banish  slot  machines 
and  other  types  of  gambling.  The 
publisher,  H.  V.  Wells,  Jr.,  says  some 
roadhouses  were  placed  under  court 
padlock,  the  operators  fled  the  state 
to  escapie  arrest  on  felony  charges,  and 
other  roadhouses  were  placed  under 
a  court  injunction  to  prevent  the  op¬ 
eration  of  slot  machines  or  the  sale 
of  liquor.  There  were  more  than  a 
score  of  indictments.  Many  persons 
served  jail  sentences  and  fines  ranged 
up  to  $500.  “The  roadhouses  are  quiet 
and  Anderson  county's  name  as  ‘the 
most  lawless  county  in  East  Tennessee’ 
has  been  changed.”  Publisher  Wells 
reports. 

A  plan  to  centralize  the  town  gov¬ 
ernment  of  Greenwich,  Conn.,  and 
thus  piermit  the  fixing  of  municipal 
respKmsibility,  was  supported  by  the 
Greenwich  Press  and  Editor  Howard 
W.  Palmer  believes  that  support  had 
much  to  do  with  the  reform’s  eventual 
adoption  by  the  town  meeting.  “Sub¬ 
sequently,”  he  says,  “the  Republican 
party  machine  set  out  to  kill  it  in  the 
legislature,  and  the  newspaper  was 
able  to  arouse  so  much  indignation 
that  the  opposition  was  practically 
withdrawn  when  minor  changes  were 
made  in  the  bill.” 


Veteran  Editor  Sees  Fruits 

In  Pemberville,  O.,  George  H.  Speck, 
editor  of  the  weekly  Leader,  who  on 
April  22  last  rounded  out  50  years  as 
a  newspaper  man  in  that  town  of  1,200 
inhabitants,  is  seeing  the  completion 
of  his  latest  civic  projects — the  resur¬ 
facing  of  six  blocks  of  highway  which 
marks  the  improvement  of  every  street 
in  town,  and  construction  of  a  four- 
foot  cement  sewer.  The  Leader  also 
takes  .some  of  the  credit  for  the  erec¬ 
tion  of  a  city  building,  stone  sidewalks, 
a  municipal  light  and  power  company 
which  operates  profitably,  a  fire  en¬ 
gine,  a  fire  house,  a  new  $180,000  high 
school  building  built  about  a  year 
ago,  and  a  new  $80,000  grade  school 
now  under  construction. 


At  Langdon,  N.  D.,  the  Cavalier 
County  Republican,  a  weekly,  was  a 
potent  factor  in  the  success  of  a  bond 
issue  which  brought  the  city  school  a 
$50,000  improvement  program,  accord¬ 
ing  to  Editor  Eldward  J.  Franta. 
School  improvements  included  a  new 
gymnasium  and  remodeling  of  the  old 
building  to  accommodate  two  new 
courses.  The  Republican  also  co¬ 
operated  in  obtaining  funds  for  a  $90,- 
000  medical  center  and  sponsored  the 
first  North  Dakota  State  Durum  Show, 
the  first  exposition  of  its  kind  held 
anywhere. 

Another  Ohio  weekly,  the  Cadiz 
Republican,  which  won  the  Ohio  Com¬ 
munity  Service  Award  for  1939,  has  an 
(Continued  on  page  26) 
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Lapsley  Walker 
Soon  to  Pass 
85th  Birthday 


[ore  people  need  to  know  that  jr  # ,  w  for  Mr.  Manton's  forced  resignatiot 

speech  does  not  mean  license  to  /\lter  JliXpOSUre  subsequent  indictment  aa; 

lirch  and  libel — but  is  the  right  trial. 

ate  without  fear  or  favor  such  "The  World-Telegram  realized  tb 

IS  as  may  exist  about  an  issue.  Ijf  importance  when  it  started  its  o*; 

same  constitution  gives  the  other  M„n»on  Fin#.H  ClpntpnrpH  investigation  of  Manton  s  affairs  a:;] 

the  same  privilege.  A  free  press  '  judicial  conduct,  also  when  it  prim- 

sential  to  our  form  of  government  To  Two  Years  for  the  disclosures  that  wore  dose 

i  free  press  never  prints  an  opin-  Selling  Justice  followed  by  the  Manton  resigri. 

is  a  fact.  The  German  bunds  in  tion. 

country  might  properly  take  some  Four  months,  almost  to  the  day,  "The  verdict  should  now  coneentras 
ns  in  what  constitutes  free  since  the  New  York  World -Telegram  public  attention  anew  on  the  danee; 
:h  and  a  free  press — something  proclaimed  in  an  eight-column  double  of  letting  federal  judges,  or  any  othe; 
h  they  do  not  seem  to  understand  banner  headline  that  Martin  T.  Man-  judge.s.  engage  in  business  to  an  ei- 
be  moment.”  Mr.  Walker  con-  ton,  senior  judge  of  the  U.  S.  Circuit  tent  likely  to  distract  them  from  the 
?d.  Court  of  Appeals,  had  had  financial  official  duties  and  land  them  in  ut. 

ice  retirement  Mr.  Walker  has  dealings  with  litigants  appearing  be-  seemly  financial  messes — even  thong 
working  on  his  reminiscences  fore  him.  the  jurist  was  found  guilty  it  may  not.  in  all  case.s,  actually  cc:- 
h  begin  with  the  political  cam-  of  selling  justice,  June  3,  and  subse-  rupt  them. 

1  of  Samuel  J.  Tilden.  for  whom  quently  sentenced  to  two  years  im-  “With  Manton  it  led  to  corruptic:;. 
oted  in  1876.  He  will  be  85  on  prisonment  and  fined  $10,000.  crime  and  an  ultimate  crash  that  pru- 

20.  The  paper  carried  a  story  Jan.  27  bj'  foundy  shocks  both  judiciary  and  pab- 

psley  G.  Walker,  a  true  South-  reporter  S.  Burton  Heath,  who  had  lie. 

gentleman,  reared  in  the  best  personally  investigated  for  more  than  "Nor  can  a  maximum  punishment  oi 
tions  of  the  Old  South,  graduated  a  year  the  activities  of  the  Judge.  Mr.  two  years  imprisonment  and  $10.(m 
Princeton  University  in  1876,  Heath  found  that  Judge  Manton  had  fine  adequately  fit  the  heinous,  ic. 
there  acquired  a  broad  and  tol-  appointed  as  one  of  the  receivers  for  measurable  wrong  this  high  judge  did 
t  outlook  on  the  world.  Wood-  thg  Interborough  Rapid  Tran.sit  Co.,  to  justice.” 

Wilson  was  a  college  mate.  Mr.  pjew  York  subway  system.  Victor  J. 

ler's  father  was  General  Frank  Dowling,  a  law  associate  of  Chad-  Philadelphia  Bulletin 
Valker,  one  of  the  illustrious  of-  bourne,  Stanchfield  &  Levy,  staff  mem-  'TJ 

5  of  the  Confederacy.  He  fell  at  fiers  of  which  firm  had  owned  stock  Wltil  V^xUllCl 

Battle  of  Atlanta,  in  the  War  Be-  gnj  had  received  dividends  from  Na-  AN  AGREEMENT,  providing  for  d* 
n  the  States.  tional  Cellulose  Corp.,  owned  largely  40-hour,  five-day  week  and  miit- 

■  by  Judge  Manton.  Many  other  of  mum  wages,  was  signed  last  week  bt 

ORT  EDITORIALS  the  Judge’s  financial  and  judicial  ac-  the  Philadelphia  Evening  Bulletin  >iii 

^  1-  J  ■  1  -  tivities  were  exposed  by  the  paper.  the  Philadelphia  Newspaper  Guild 

S  a  . . I."-  7“'“"  r""  ’L" 

[ht  of  the  Akron  Beacon  Journal.  Seventy-two  hours  after  the  story  readers*^*^$65-*^^i^porteK^$55'  dto 
ing  for  shorter,  more  punchy  had  appeared.  Judge  Manton  resigned.  -.Untt  arrmhorJ  a' 

mtation  of  the  paper’s  views  on  Later  he  was  indicted,  tried  and 

news,  a  cohimn  headed  “As  We  found  guilty  of  having  sold  justice.  voar's  pvnaripnro 

been  institute  on  Coinm^ting  ^itorially  on  the  ver-  ^  ^ddiUon,  the  agreement  provide 
?ditonal  oage,  and  it  has  met  with  diet  the  World-Telegram  said  in  part:  ci;  « 

dar  app^val.  In  place  of  the  “With  pardonable  pride  we  recaU  ^  thl  JL- 

or  two  lengthy  treatises  that  for-  that  more  than  a  little  credit  is  due  to  ®  ,  P  t  anH  S3  for 

y  occupied  the  space,  “As  We  S.  Burton  Heath,  reporter  for  the  New  Zs'  geUing  less  tJa^^^^^ 

It - ’*  offers  concise  opinions  on  York  World  -  Telegram,  whose  six  ^Severance  pay,  ranging  from  W 

lany  as  six  pertinent  topics.  months  of  intensive  investigation,  to-  fV,  1^  rothc 


Chattanooga  Times  Editor 
Has  "Unbounded  Faith 
in  Future" 


After  more  than  50  years  of  active 
newspaper  work.  Lapsley  G.  Walker, 
84-year-old  editor  of  the  Chattanooga 
(Tenn.)  Times,  finds  his  faith  un¬ 
shaken  in  the  future  of  the  American 
people.  In  retirement  and  spending 


Lapsley  G.  Walker 


ed  president  of  the  newly  orga:^ 
board  of  directors  of  the  Chicago^ 
News  Bureau  here  yesterday 
Malloy,  Chicago  American 
editor,  was  chosen  vice  preside^*’ 
seph  Camp,  secretary,  Chicago 
paper  Publishers’  Association.  ^ 
tary-treasurer;  and  Isaac  Ger*™^ 
general  manager.  Under  the  o**  ^ 
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answer  period  is  scheduled. 


taking  an  extended  vacation. 


In  addition  to  the  NAEA  luncheon  Ryder  retains  his  connection  with  the 
Tuesday,  two  others,  running  concur-  organization  and  is  expected,  upon 
rently,  are  scheduled.  Under  the  his  return,  to  head  a  new  depart- 
joint  sponsorship  of  the  NIAA  and  ment  of  the  newspapers,  to  be  or- 
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j  ^  T  *  ^  Jt  ence  is  open  to  all  and  a  question  and  Ryder,  advertising  director,  who  is 

If  I  RT WiTa  answer  period  is  scheduled.  taking  an  extended  vacation.  Mr. 

addition  to  the  NAEA  luncheon  Ryder  retains  his  connection  with  the 
_  _  _  H  B  M  ■  Tuesday,  two  others,  running  concur-  organization  and  is  expected,  upon 

OL  H  rently,  are  scheduled.  Under  the  his  return,  to  head  a  new  depart- 

f  A  A  X  sponsorship  of  the  NIAA  and  ment  of  the  newspapers,  to  be  or- 

ABP,  Louis  Johnson,  Assistant  Secre-  ganized. 

_  Kir  ^  •  1  T»«  War,  and  Allan  Brown,  direc-  Max  Kramer,  business  manager, 

Anns  O  Mar©  Mcuonniclc,  DFUC©  DartOIl/  iVlayor  tor  of  public  relations,  Bakelite  Corp.,  succeeds  George  A.  Riley  as  assistant 

1*  n  1  xi  j  1  TJ  guest  speaker  at  their  af-  to  Mr.  Brewer,  publisher  of  the 

LaGuardia*  Iraul  Qrarr©!!  and  Vi^tnCrS  to  D©  fair  on  the  starlight  Roof.  Standard  Times,  Mercury  and  gen- 

.  -  ij  I  !•  T  lO  no  New  York’s  Mayor  Fiorello  H.  La-  eral  manager  of  E.  Anthony  and  Sons, 

Heard  During  Waldorl  Conventions  June  lO-ZZ  Guardia  will  address  the  luncheon,  inc.,  owners  of  these  newspapers  and 

,  ,  „  ^  ^  ,  rj,  ,  in  the  Empire  Room,  of  the  Sales  of  the  Cape  Cod  Standard  Times  and 

the  annual  luncheon  in  the  Sears  Roebuck  &  Co.;  Douglas  Taylor,  Managers  Division  of  the  National  of  radio  station  WNBH.  Mr.  Riley 


ABP,  Louis  Johnson,  Assistant  Secre¬ 
tary  of  War,  and  Allan  Brown,  direc- 


ganized. 

Max  Kramer,  business  manager. 


tor  of  public  relations,  Bakelite  Corp.,  succeeds  George  A.  Riley  as  assistant 


will  be  the  guest  speaker  at  their  af¬ 
fair  on  the  Starlight  Roof. 


to  Mr.  Brewer,  publisher  of  the 
Standard  Times,  Mercury  and  gen- 


Grand  Ballroom  of  the  Waldorf 
\storia  Hotel,  New  York,  on  Tues 
dav  June  20,  at  which  “The  Euro 

..  ft  *11  L-  Ji _ _ _ J  U. 


vice-president.  Printer’s  Ink;  and  Wil-  Association  of  Broadcasters. 


becomes  publisher  of  the  Cape  Cod 


liam  G.  Palmer,  vice-president,  J.  Thursday,  which  has  been  named  Standard  Times  at  Hyannis,  which  he 
Walker^  Thompson  Co.,  New  York.  Exposition  Day,  will  be  devoted  to  assisted  in  founding  and  of  which 


pean  Situation”  will  be  discussed  by  Don  Bridge,  advertising  director.  New  the  AFA’s  ad  exhibit  on  the  ballroom  Halford  Houser  is  managing  editor. 
Anne  O’Hare,  of  the  New  York  Times  York  Times,  will  give  a  talk  on  “Old  floor  of  the  Waldorf  and  all  delegates  Nicholson,  a  New  Englander  1 

editorial  sta^  who  recently  was  and  New  Problems  and  Their  Solu-  are  invited  to  attend.  3„oestry  and  a  Kansan  by  birth,  w 

named  The  Woman  o  ^  ^  ions.  .  _  -  g  JL  recently  business  manager  and  pres 

out  as  the  high  spo  of  the  three-day  On  Wednesday  morning  to  open  Pathei  S  DaV  dent  of  the  Oklahoma  News,  Okl; 

conference  of  the  Newspaper  Adver-  the  closing  day,  the  program  calls  ^  homa  City,  and  previously  ad^ertisii 

Ex«uuves  A.soc„..„„.  June  *  Xr»eX"  fy  ConteSt  WOIl  by  " 

Opening  a  day  earlier  than  the  the  Chicago  Tribune,  by  a  staff  mem-  ivxr  ^  ■ 

NAEA  meeting,  the  35th  annual  con-  ber  of  the  newspaper.  PlttSDUrQJl  VV  OUlQIl  tt  t  « 

vention  and  exposition  of  the  Ad-  Unfinished  business,  reports  of  ^  TJ  S.  TlirV  StlldvinCT 


vention  and  exposition  of  the  Ad-  Unfinished  business,  reports  of  ^ 

vertising  Federation  of  America,  also  committees  and  election  of  officers  The  New  York  Sun  announced  this 
will  convene  in  the  Waldorf  from  also  will  be  heard  during  the  day,  as  week  that  Mrs.  Jane  M.  Robeson,  ad- 


Mr.  Nicholson,  a  New  Englander  by 
ancestry  and  a  Kansan  by  birth,  was 
recently  business  manager  and  presi¬ 
dent  of  the  Oklahoma  News,  Okla¬ 
homa  City,  and  previously  advertising 
director  of  the  Washington  (D.  C.) 
Daily  News. 

u 

U.  S.  Jury  Studying 
Annenberg  Income 


June  18-22,  as  will  9  other  adver-  will  addresses  by  William  Nugent,  vertising  manager  of  a  Pittsburgh  Chicago.  June  7 _ Utmost  secrecy 

tising  groups.  The  AFA’s  convention  Media  Records,  Inc.;  G.  E.  McKittrick.  store,  had  been  awarded  the  $500  first  marked  deliberations  of  the  federal 
keynote  is  “Advertising  Today  Brings  manager,  Eastern  advertising  office,  prize  in  its  annual  contest  for  the  grand  jury  here  this  week  investigat- 
Tomorrow’s  Prosperity.”  Chicago  Tribune,  and  a  paper  on  best  series  of  four  promotion  adver-  ing  the  U.  S.  government’s  claim  that 

Ad  Experts  to  Talk  “Broken  Column  Rules”  by  Jack  Lutz,  tisements  building  Father’s  Day  as  an  m.  L.  Annenberg,  publisher  of  the 

The  meetings,  all  “musts”  for  ad 
vertising  people,  will  also  feature  dis 


“Broken  Column  Rules”  by  Jack  Lutz. 

The  meetings,  all  “musts”  for  ad-  To  Visit  World's  Fair  institution.  Philadelphia  Inquirer  and  distributor 

vertising  people,  will  also  feature  dis-  Exercises  at  2: 15  at  the  Court  of  Tbe  winning  ads  will  be  repro-  of  racing  information,  failed  to  pay 
cussions  of  all  phases  of  advertising  Peace  at  the  World’s  Fair,  to  observe  duced  in  95  newspapers,  representing  taxes  on  his  full  income  for  the  years 
by  a  veritable  Who’s  Who  of  the  na-  Advertising  Federation  Day  for  In-  almost  every  State,  on  Saturday,  1932  through  1936. 
lion’s  advertising  exnerts.  Drawn  bv  ternational  Good  Will,  at  which  Con-  Monday,  Wednesday  and  Friday.  T^ictrir*f  AttrtrraoTT  lAJillitirM  T 


Philadelphia  Inquirer  and  distributor 


lion’s  advertising  experts.  Drawn  by  ternational  Good  Will,  at  which  Con-  wcuueaudy  Di.strict  Attorney  William  J.  Camp- 

the  World’s  Fair  and  by  outstanding  gressman  Bruce  Barton,  of  New  York,  There  is  no  cost  to  the  subscribing  inquiry  would  be  con- 

spealcers  representing  official  Wash-  president.  Batten,  Barton,  Durstine  &  Pap^rs  other  than  that  for  shipping  secretly,  with  no  reports  of 

ington,  business  and  labor,  delegates  Osborne,  New  York  agency;  Sir  Wil-  1"®  mats.  progress  being  given  out  until  the  jury 


from  every  state  in  the  union  and  liam  Crawford,  head  of  his  own 
from  abroad  will  attend.  agency  in  England,  and  president,  In- 


Brought  Advertising  Increase 


progress  being  given  out  until  the  jury 
had  made  its  report.  Names  of  wit- 


rom  abroad  will  attend.  agency  in  England,  and  president.  In-  As  the  result  of  the  campaign  to  nesses  are  to  be  kept  secret,  he  said. 

A  “Clinic  on  National  Newspaper  stitute  of  Incorporated  Practitioners  bring  Father’s  Day  up  to  a  point  where  Because  individuals,  claiming  to  be 

T*i  S,r>c<r1  r  A  i  *  I  _ _ 1  _ T~\ _ _ x ’  1  lT  1 


Advertising”  on  Tuesday  afternoon,  in  Advertising,  an  organization  which  it  will  equal  Mover’s  Day  as  a  gift- 
June  20,  led  by  Irwin  Maier,  sales  corresponds  to  the  AAAA  here;  and  giving  occasion,  the  Sun  has  an- 
■manager,  Milwaukee  Journal,  during  Grover  A.  Whalen,  president  of  the  nounced  that  it  will  have  a  large  in¬ 


newspaper  reporters,  have  called  sev¬ 
eral  grand  jurors  at  their  homes,  ask¬ 
ing  for  information  concerning  the 


which  executives  of  the  Bureau  of  Fair,  will  speak,  officially  will  open  crease  in  advertising  linage  in  its  investigation.  Prosecutor  Campbell  is- 


I.\dveriising  of  the  American  News-  the  AFA  convention.  special  Father’s  Day  edition  June  10.  sued  the  following  statement: 

paper  Publishers  Association  will  Opening  its  general  session  at  noon  In  conjunction  with  the  advertising  “Any  further  such  attempts  to  corn- 
present  and  discuss  the  Bureau’s  pro-  Monday,  June  19,  the  convention  will  contest,  the  Sun  is  also  sponsoring  a  municate  with  the  jurors  will  be  con- 
•notional,  research  and  sales  plans  and  hear  Paul  Garrett,  director  of  public  contest  for  the  selection  of  the  most  sidered  contempt  and  steps  will  be 
results  to  date,  will  feature  the  busi-  relations.  General  Motors  Corp.,  deliver  “typical  father”  in  its  circulation  area,  taken  to  apprehend  and  punish  the 
ness  side  of  the  NAEIA  conference.  the  keynote  address.  Matthew  Woll,  Already  12  candidates  have  been  se-  violators  ” 

Taking  up  the  entire  afternoon  ses-  vice-president,  American  Federation  lected  from  an  entry  list  exceeding  Hand  trucks  loaded  with  books  and 
felon,  delegates  will  hear  Bureau  ex-  of  Labor;  George  E.  Sokolsky.  writer  many  thousands  and  the  winner  will  correspondence  of  the  40-odd  corpora- 
tLutive.s  Wilder  Breckenridge,  sales  and  commentator;  and  Elizabeth  Ar-  be  chosen  at  Father’s  Day  at  the  New  controlled  bv  Mr  Annenberg 


the  AFA  convention. 

Opening  its  general  session  at  noon 


sued  the  following  statement: 

“Any  further  such  attempts  to  com- 


fciess  side  of  the  NAEIA  conference. 


Taking  up  the  entire  afternoon  ses-  vice-president,  American  Federation  lected  from  an  entry  list  exceeding  Hand  trucks  loaded  with  books  and 
felon,  delegates  will  hear  Bureau  ex-  of  Labor;  George  E.  Sokolsky.  writer  many  thousands  and  the  winner  will  correspondence  of  the  40-odd  corpora- 
I  tLutive.s  Wilder  Breckenridge,  sales  and  commentator;  and  Elizabeth  Ar-  be  chosen  at  Father’s  Day  at  the  New  controlled  by  Mr.  Annenberg 

s  »e«  and  George  Benneyan,  re-  den,  beauty  expert,  also  will  speak.  York  World’s  Fair  June  18.  The  were  wheeeld  into  the  jury  room  yes- 

the  oi  and  promotion  director,  as  the  The  traditional  AFA  convention  so-  winner  will  receive  a  new  Ford  auto-  terday.  Meymouth  Kirkland  of  Kirk- 
principal  speakers  during  the  round  cial  event,  the  annual  banquet  and  mobile  and  runners-up  will  be  jg^d,  Fleming,  Green  and  Martin 
Is  wes  discussions.  ball,  will  feature  as  speaker  Gover-  awarded  more  than  a  $1,000  in  lesser  'Aj.^  jg  representing  Mr.  Annen- 

retrosi’  Colonel  Leroy  W.  Herron,  advertis-  nor  Lloyd  C.  Stark,  of  Missouri.  Sir  gifts.  berg, 

dates'  ing  director,  Washington  Star,  NAEA  William  Crawford,  heading  the  Brit-  In  its  Father’s  Day  special  edition.  a 

«..:il  — ; _  J.1 _ _ ? _ _  _J  krt  v-xv'Ac-AnF  vtrifk  4'kA  xtrJIl  rvoT***xr  i-»ir»tiiroc  r»f  tVio  19 


In  its  Father’s  Day  special  edition. 


president,  will  give  the  opening  ad-  ish  delegation,  will  be  present  with  the  Sun  will  carry  pictures  of  the  12 


London  Times  Issues 
Special  U.  S.  Edition 


dress.  Monday  morning,  June  19.  them.  leading  contestants  for  the  most  LOndOn  TimOS  ISSUOS 

port  C.  E.  Phillips,  advertising  director.  Other  Groups  to  Meet  typical  father  with  their  families.  Q-r»£sr'i/-Tl  TT  Q  Prl^t^A^n 

Kockford,  Ill.,  Newspapers,  will  dis-  Tuesday  will  be  spent  by  delegates  For  the  winning  series  of  advertise-  \Jm  O.  CiQlIlOIl 

IQSfi  th'i  advertising  exhibit  as  part  in  individual  meetings  by  national  ments,  the  Sun  received  140  ent^s  connection  with  the  first  visit  of 

of  a  of  the  innual  contest,  and  Louis  Tan-  groups  and  departmentals.  They  in-  from  all  parts  of  the  country,  Britain’s  King  and  Queen  to  the  U.  S., 

ind  y  ^enbaum,  advertising  manager,  R.  H.  dude,  besides  the  NAEA:  Premium  contest  was  open  to  any  advertising  London  Times  Issued  this  week  in 
Manitf-  &  Co.,  New  York,  will  speak  on  Advertising  Association;  Alpha  Delta  oi"  woman,  except  employes  of  jvjew  York  a  special  “United  States 

nt  repot  the  store’s  copy  testing  plan.  Sigma;  Public  Utilities  Advertising  tR®  Sun  or  any  other  advertising  Number,”  32  pages  containing  a  series 

eicj^  Revenue  Producing  Ideas  Association;  Sales  Managers  Division  medium.  of  articles  dealing  with  this  country’s 


nt  repot  We  stores  copy  testing  plan.  Sigma;  Public  Utilities  Advertising 

eic  To^  Revenue  Producing  Ideas  Association;  Sales  Managers  Division 

pW  A  symposium  on  local  advertising  of  f*’®  National  Association  of  Broad- 
revenue  producing  ideas  will  have  as  casters;  Industrial  Advertising  Con- 
■rs  particioantc  Ri.„n  ur  u.-j _ _  ference.  snonsored  iointlv  bv  the  Na- 


C.  L.  Nicholson  Is  B.  M. 

”  ^  participants,  BuelT  W.'’Hudso*n,  adver-  f®rence,  sponsored  jointly  by  the  Na-  QX  Bodford  PapOIS  ,  ar^usements.  Special  emphasis 

in  rectf  lismg  manager,  Woonsocket  (R.  I.)  Honal  Industrial  Advertising  Asso-  _  is  placed  on  the  New  York  Worlds 

statWK*  pall;  F  g  Hurd,  advertising  man-  ciation  and  Associated  Business  Pa-  New  Bedford,  Mass.,  June  5 — Ap-  Fair,  and  San  Francisco’s  Golden 

•roatuR  ager.  Providence  Journal-  Sid  R  Phil-  P®rs;  Direct  Advertising  Conference,  pointment  of  Charles  L.  Nicholson  as  Gate  Exposition. 

fiP®'  advertising  director  Ohio  State  ^  conference  on  public  relations  business  manager  of  the  Stan^rd  Profusely  illustrated  and  carrying 

;PI3  Journal,  Columbus-  William  Ellyson  continuation  of  national  groups  Times,  Mercury  was  announced  June  advertisements  from  both  British  and 

J- business  manager  Richmond  departmental  meetings,  and  the  1  by  Basil  Brewer,  publisher.  Mr.  American  concerns,  the  special  edition 

irastK^  jlVa.)  News  Leader;  George  R.  Gould  annual  business  meeting  of  the  AFA,  Nicholson  will  devote  his  mil  time  to  jg  g^j^j  cents  on  New  York 

director  of  advertising.  New  Haven  feature  the  closing  day’s  ses-  advertising  direction  for  the  present,  newsstands.  The  edition  sold  out  within 

cago^  j'Conn.)  Register.  ’  sions.  The  public  relations  confer-  a.ssuming  the  duties  of  J.  Maxim  a  few  hours.  Editor  &  Publisher  learned 


of  articles  dealing  with  this  country’s 
history,  government,  politics,  contrib¬ 
utions  to  art  and  science,  recreations, 
and  amusements.  Special  emphasis 
is  placed  on  the  New  York  World’s 
Fair,  and  San  Francisco’s  Golden 


manafS  ®«fdress  by  Ira  Hirsch- 

ident:*’  inan"!  director,  Bloom- 

co  vrUl  V’  York,  the  convention 
m  sec^  noon  until  the  fol- 

diet  ^  when  Wilson  Con- 

.  new  »'■  St  V  advertising  manager, 

Globe-Democrat,  will  pre- 
lineP®^  'ice  tnerchandising  serv- 


DAILY  NAMES  PUBLIC  RELATIONS  DIRECTOR 

WILLIAM  F.  BENNETT,  former  deputy  chief  of  San  Francisco  police,  has 
been  named  director  of  public  relations  for  the  San  Francisco  Chronicle, 
it  is  announced  by  Paul  C.  Smith,  general  manager.  Mr.  Smith  described  Mr. 


after  visiting  newsstands  in  different 
areas  of  the  city.  Joseph  P.  Kennedy, 
U.  S.  ambassador  to  London,  heads 
the  list  of  the  American  contributors. 

The  British  press  was  agog  at  the 
Royal  visit  to  this  country  and  staffs 


Bennett’s  duties  as  the  promotion  of  good  will,  and  stated  that  the  actual  scope  were  kept  overtime  to  handle  the  dis- 
of  his  activities  would  be  determined  by  the  new  appointee  as  occasions  patches  when  the  royal  party 
warranted.  Promotion  of  special  events,  adjustment  of  public  relations  and  crossed  the  border  of  Canada  to  this 


.au'joffl  warranted.  Promotion  of  special  events,  adjustment  ot  puoiic  relations  anu  nusseu 

jK*!-  j  speakers  will  be  H.  W.  Bissell,  advancement  of  special  Chronicle  activities  such  as  charities  will  be  included,  country. 
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Hills  Bros.  Coffee 
Advertising  and 
Sales  Are  Parallel 


paper  advertising  it  has  used.  The 
survey  also  shows  that  in  many  cities 
the  sales  standing  of  the  other  leading 
coffees  corresponds  with  their  stand¬ 
ing  as  newspaper  advertisers. 


Bureau  of  Advertising  Re¬ 
lease  Reveals  Consistent  Use 


Penna.  Press  Meet 
Features  News 


Of  Newspapers  by  Company  problems  ForUm 


The  story  of  one  of  the  outstanding 
merchandising  successes  in  recent 
years  .  .  .  that  of  Hills  Bros.  Coffee, 
which  is  manufactured  in  San  Fran¬ 
cisco  and  distributed  between  Chi¬ 
cago  and  the  Pacific  Coast  ...  is  told 
in  Advertising  Facts  No.  19,  issued 
Wednesday  by  the  Bureau  of  Adver¬ 
tising,  ANPA. 

Hills  Bros.  Coffee  is  the  largest  sell¬ 
ing  coffee  in  almost  every  territory  in 
which  it  is  distributed,  the  Bureau 
states,  and  for  nearly  20  years  nearly 
all  its  consumer  advertising  has  ap¬ 
peared  in  newspapers  which  prompted 
the  following  statement  to  the  Bureau 
from  T.  C.  Wilson,  advertising  man¬ 
ager  of  Hills  Bros.  Coffee,  Inc.: 

Largest  Seller  in  Territory 
“The  daily  newspaper  has  furnished 
a  background  of  merchandisability 
that  has  made  it  possible  to  place  Hills 
Bros.  Coffee  in  the  position  of  being 
the  largest  selling  brand  throughout 
the  territory  in  which  we  are  active. 

“In  the  handling  of  our  advertising 
we  have  long  since  reached  the  point 
where  we  began  to  recognize  that 
what  you  do  with  your  advertising 
has  value  equal  to  that  of  the  adver¬ 
tising  itself.  It  follows  quite  naturally 
that  what  you  do  depends  on  what  the 
advertising  makes  it  vossible  for  you 
to  do,  and  it  is  in  this  respect  that 
the  newspaper  has  demonstrated  its 
flexibility,  adaptability  and  depend¬ 
ability.  in  helping  us  meet  and  cope 
with  the  particular  problems  that 
have  confronted  the  marketing  of  our 
product  through  all  these  years.  .  .  .” 
(The  italics  are  Mr.  Wilson’s.) 

The  Bureau’s  12-page  folder  de¬ 
scribes  how  Mills  Bros,  gradually 
expanded  its  operations  market  by 
market,  depended  exclusively  on 
newspaper  advertising  to  place  its 
coffee  before  the  public,  to  step  up 
dealer  distribution  and  dealer  co¬ 
operation.  to  do  a  concentrated,  local¬ 
ized.  thorough-going  selling  job. 

Expanding  Schedule 
The  Bureau  emphasizes  that  Hills 
Bros.’  newspaper  advertising  has  been 
persistent  and  regular  ...  in  good 
times  and  bad  .  .  .  with  campaigns 
breaking  about  twice  a  year  through 
the  San  Francisco  office  of  N.  W. 
Ayer  &  Son,  Inc.;  that  Hills  Bros,  has 
never  left  to  the  local  grocer  the  job 
of  advertising  Hills  Bros.  Coffee;  in¬ 
stead.  has  kept  its  name  and  its  ad¬ 
vantages  before  the  public  with  large 
display  ads  that  are  easily  identified 
as  Hills  Bros,  messages. 

That  Hills  Bros.  Coffee,  Inc.  is  sat¬ 
isfied  with  the  results  of  its  advertis¬ 
ing  policy  is  shown  by  the  fact  that 
it  is  constantly  expanding  its  news¬ 
paper  schedule,  constantly  increasing 
its  newspaper  appropriations.  Cur¬ 
rently  Hills  Bros.  Coffee,  Inc.  is  using 
nearly  400  newspapers.  In  1938  Hills 
Bros,  spent  $356,892  for  consumer  ad¬ 
vertising  ...  all  of  it  in  newspapers. 

Tangible  evidence  of  the  company’s 
success  is  found  in  a  survey  made  by 
the  Bureau  of  Advertising  through  its 
member  newspapers  in  a  number  of 
cities  where  Hills  Bros.  Coffee  has  dis¬ 
tribution.  In  the  22  cities  surveyed. 
Hills  Bros.  Coffee  ranks  first  in  sales 
in  17  cities;  second  in  four,  and  third 
in  one.  In  almost  all  the  cities  sur¬ 
veyed,  Hills  Bros.’  progress  in  sales 
parallels  closely  the  volume  of  news- 


Sponsored  by  PNPA 
And  State  University 
C.  R.  Long  Honored 


Featuring  general  forum  discussions 
on  improving  newspaper  make-up, 
displaying  of  pictures,  and  meeting 
competition  from  _ _ 


movies,  radio, 
and  pictorial  and 
news  magazines, 
the  Pennsyl- 
vania  Press  Con¬ 
ference  convened 
at  State  College, 

Pa.,  May  26  and 
27. 

The  confer¬ 
ence,  sponsored 
jointly  by  the 
Pen  nsylvania 
Newspaper  Pub-  Charles  R.  Long 
lishers’  Associa¬ 
tion  and  the  College  Department  of 
Journalism,  also  featured  talks  on  the 
European  situation  by  Frank  Gervasi, 
International  News  Service  Rome 
chief;  Everett  Holies,  New  York  bu¬ 
reau,  United  Press;  and  Sir  Willmott 
Lewis,  Washington  correspondent  of 
the  London  Times. 

Charles  R.  Long,  editor  and  pub¬ 
lisher  of  the  Chester  Times,  received 
an  unusual  honor  at  the  closing  ses¬ 
sion. 

He  was  presented  with  a  scroll  for 
his  “long  and  meritorious”  service  in 
newspaper  work.  The  presentation 
was  made  by  Dr.  Franklin  Banner, 
head  of  the  Department  of  Journal- 


Hill  Discusses  Make-up 

Newspapers  are  moving  definitely 
in  the  direction  of  greater  simplicity 
and  streamlining,  Henley  Hill,  make¬ 
up  director  and  assistant  managing 
editor.  New  York  Herald  Tribune,  told 
the  conference.  “The  mere  format  of 
the  newspaper  will  not  sell  a  great 
many  papers,”  Mr.  Hill  declared,  “be¬ 
cause  there  is  no  substitute  for  news.” 
However,  he  said,  departmentalization 
and  simplification  of  news  presentation 
are  of  paramount  interest.  “I’d  like 
to  see  a  newspaper  with  no  jumps 
whatsoever,  Mr.  Hill  said. 

Robert  Bates,  editor,  Meadville 
Tribune-Republican,  winner  of  third 
place  honors  in  the  N.  W.  Ayer  make¬ 
up  excellence  contest,  classified  make¬ 
up  into  two  types:  (1)  quality 
make-up,  “expressing  the  character 
of  the  paper  itself,”  and  (2)  commer¬ 
cial  make-up,  designed  for  sales  pro¬ 
motion.  Bates  advised  less  frequent 
use  of  banner  headlines,  fewer  run- 
overs  from  page  one. 

Speaking  on  “News  Photography,” 
William  (j.  Eckenberg,  staff  photog¬ 
rapher,  New  York  Times,  outlined  the 
qualifications  of  the  good  photographer. 
Mr.  Eckenberg  said,  “He  must  make 
decisions  at  a  moment’s  notice;  he 
must  use  diplomacy  to  get  his  pic¬ 
ture;  he  can’t  afford  to  be  late;  he 
must  be  in  the  best  possible  position 
at  all  times;  and  he  must  remain  calm, 
cool,  and  collected.” 


Upbraiding  the  photographer’s  card 
racket,  whereby  anyone  can  buy  a 
police  card  for  a  dollar,  Eckenberg 
urged  publishers  to  co-operate  with 
the  police  in  cleaning  up  this  situa¬ 
tion.  “The  editors,  not  the  photog¬ 


raphers.  shorild  take  the  initiative  in 
facilitating  the  work  of  photographers.” 

John  D.  Jones,  staff  photographer, 
Pittsburgh  Sun-Telegraph  led  the  dis¬ 
cussion  which  followed  Eckenberg’s 
talk. 

That  many  newspapers  were  follow¬ 
ing  the  trend  toward  equipping  re¬ 
porters  with  cameras,  especially  on 
smaller  papers,  was  indicated  at  the 
session.  Fred  H.  Kury,  Acme  News 
Pictures,  explained  telephoto  trans¬ 
mission  and  demonstrated  the  latest 
machine  perfected  by  Acme. 

“Tanker  Ablaze"  Wins  Award 
At  the  Conference’s  first  photo  con¬ 
test,  the  silver  plaque  award  for  the 
best  spot  news  picture  was  won  by 
the  Allentown  Call-Chronicle  for  its 
shot  “Tanker  Ablaze.”  The  Call- 
Chronicle  also  took  first  place  in  the 
pictorial  class  with  the  subject 
“Snowscape.”  Best  sports  photograph 
was  the  Philadelphia  Record’s  “Melee,” 
while  the  Oil  City  Derrick  won  in  the 
feature  class  with  its  picture  of  a 
bear  hibernating.  Honorable  mention 
in  the  same  class  went  to  the  Pitts¬ 
burgh  Sun-Telegraph  for  its  series 
of  three  pictures  on  “Reunion  of  Miss¬ 
ing  Persons.” 

The  newspaper  already  has  met 
successfully  the  challenge  of  the 
movies  and  the  pictorial  magazines, 
Carl  Sprout,  managing  editor,  Harris¬ 
burg  Patriot,  declared,  by  providing 
comics  and  other  entertaining  features 
and  speedier  picture  service  through 
wirephoto  and  telephoto  facilities. 

Although  the  radio  has  hurt  the 
pride  of  the  press  in  its  claim  to  giving 
the  news  first.  Sprout  pointed  out  that 
the  rise  of  radio  commentators  has 
been  met  with  newspaper  commenta¬ 
tors  and  interpretative  stories.  The 
news  magazine,  however,  is  the  “most 
powerful  competitor  the  newspapKjrs 
now  have,”  Sprout  added.  To  meet 
this,  he  advised  relief  for  under¬ 
manned  staffs,  elimination  of  “canned” 
editorials,  better  arrangement  of  news 
and  greater  emphasis  upon  local  new’s 
— “that's  our  one  weapon;  the  news 
magazines  can’t  touch  the  local  field,” 
he  pointed  out. 

Effect  of  the  radio  upon  circulation 
and  its  influence  upon  buyers  was 
minimized  by  Joseph  D.  Shatto,  man¬ 
aging  editor,  Sharon  Daily  Herald, 
who  cited  figures  of  a  local  survey 
showing  94.5%  of  the  readers  were  in¬ 
fluenced  mostly  by  newspapers  in 
their  buying,  only  2.4%  by  radio. 

More  Local  Coverage  Urged 
Citing  figures  to  back  his  state¬ 
ments,  George  A.  Anderson,  editor, 
Canonsburg  Daily  Notes,  urged  news¬ 
papers  to  “go  home  to  your  readers 
and  give  them  what  they  want.” 

That  the  newspaper  is  especially 
important  in  the  creation  of  public 
opinion  was  acknowledged  by  Elmo 
Roper,  author  and  director  of  Fortune 
Magazine  Surveys,  New  York  City. 

Discussing  press  criticism,  John  L. 
Stewart,  publisher,  Washington  (Pa.) 
Reporter-Observer,  prodded  news¬ 
papers  to  see  that  the  news  is  pre¬ 
sented  “fairly,  accurately,  not  over¬ 
emphasized  except  in  particular  in¬ 
stances  where  it  seems  to  be  neces¬ 
sary  to  the  public  interest,  only  col¬ 
ored  when  the  country  faces  extreme 
danger  of  seeing  its  freedom  im¬ 
paired.” 

Speaking  on  Washington  news  cov¬ 
erage,  Bruce  Catton,  NEA  Washington 
correspondent,  warned  reporters  not 
to  lose  their  “sense  of  objectivity”  by 
permitting  themselves  to  be  utilized 
as  axe-grinders  by  intimate  friends. 

Everett  Holies,  of  the  U.P.  New 
York  bureau,  told  of  the  increasing 
difficulty  of  gathering  news  in  Europe, 
where  reporters  must  separate  “the 
bombast  from  the  facts”  and  be  wary 
of  the  propaganda  machines  “whose 


effectiveness  and  thoroughness  has  y 
been  approached  in  history.” 

Gervasi,  INS  Rome  chief,  assCi 
Italian  censorship  and  suppressusj 
news,  while  Sir  Willmott  Lewis,  - 
braided  the  dictatorships,  levellkg^ 
fire  at  their  “bluster  and  bombat 
quence.” 


Small  Firms  in 
Food  Trade  Told 
To  Use  Dailies 


Consistent  Advertising  Ce 
Create  Consumer  Demand 
Dr.  Bitting  Asserts 


Importance  of  newspaper  adver: 
ing  to  the  small  food  manufacturer, 
emphasized  in  the  May  issue 
“Phoenix  Flame,”  monthly  house  t: 
gan  of  Phoenix  Metal  Cap  Co.,  C. 
cago,  makers  of  caps  for  food,  i-. 
and  cosmetic  containers.  In  kee—  . 
with  the  publication’s  series  of  a- 
cles  dealing  with  various  phases  of  ^ 
vertising,  the  current  issue  is  de,  a: 
to  newspapers. 

Newspapers'  Place  Can  Be  FilM 

Inasmuch  as  the  Flame  goes  to  r  • 
of  the  country’s  leading  food,  r: ; 
and  cosmetic  concerns,  the  coir.rr;:: 
of  Dr.  A.  W.  Bitting,  former  U  i 
food  administrator  during  the  *  ' 
war  and  outstanding  authorih'  ■ 
food,  are  especially  timely.  T 
newspaper  occupies  a  place  in 
publicity  or  advertising  field  that  ca: 
not  be  filled  equally  well  by  ' 
other,”  asserts  Dr.  Bitting.  "TheL 
mony  of  interest  between  editor  '  ; 
reader  brings  about  a  semi-p:.- 
relation  not  observable  in  most  ’  ■ 
business  enterprises.” 

Directing  his  remarks  to  the 
of  newspaper  advertising  for  :  _■ 
manufacturers,  both  large  and 
Dr.  Bitting  states: 

“Good  newspapers,  and  the  c".:  • 
sis  is  placed  upon  good,  afford  : 
of  the  best  means  for  advertising :  J 
products  for  the  reason  that  sue  a 
large  part  of  each  issue  is  brought  ' 
the  home,  the  place  where  the ■ 
sion  made  as  to  the  foods  needed.  ^ 
kind,  and  how  much.  The  adver  t 
ment  may  be  only  a  reminder  or  i 
suggestion,  but  due  to  confidence : 
the  source  it  is  received  more  i 
ably  than  numerous  circulars  and 
vertising  sheets. 

“When  one  considers  that  there? 
probably  less  than  two  score  foodie?’ 
ufacturers  having  a  national  cover? 
it  would  seem  logical  that  many  cff 
cerns  might  develop  local  fields- 
which  to  distribute  their  products  e- 
create  consumer  demand  close 
hand.  It  would  be  adapting  the  hiP 
ly  successful  and  profitable  proT-- 
of  the  former  to  a  limited  ope-' 
tion.  .  .  . 

Can  Create  National  CoyeNI* 

“National  coverage  is  created  s-^ 
ly  and  held  by  constant  advertis^^- 
which  the  name  of  the  firm  or  b.*- 
is  ever  associated  with  the 
so  that  the  consumer  becomes  as  - 
Ecious  of  one  as  of  the  other, 
.smaller  producer  can  do  Ac 
thing  in  a  limited  area,  using- 
judicious  way,  the  means  alrc* 
available.” 

Pointing  out  the  need 
gent  use  of  newspaper  space  by’  ^ 
advertisers.  Dr.  Bitting 
“There  is  no  good  reason  ‘j 
messages  cannot  be  made 
catchy  as  politics  or  the  weaAer 
be  gotten  over  in  a  few  line  P^?^^ 
The  trouble  is  that  too  much  ^ 
used,  which  costs  money,  and  W ' 
tie  thought  given  on  what  W 
and  how  to  say  it.” 
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I  Prerises  Ads  as  Sound 
Agricultural  Policy 

Advertising  was  described  by  John 
Boettiger,  publisher,  Seattle  Post-In- 
lelltgcncer,  as  the  “soundest  kind  of 
agricultural  relief  that  can  be  devised’’ 
at  a  San  Francisco  conference  herald¬ 
ing  opening  of  a  $2,000,000  three-year 


The  ADVERTISING  SURVEY 

By  WARREN  L  BASSETT 

San  Antonio  Municipal  Campaign  a  Success 

HAPPY  ARE  MEDIA  men  when  an  National  Defense  Advertisement 


Among  Advertising  Folk 

RUSSELL  PIERCE  has  been  elected  a 
vice-president  of  the  J.  Walter 
Thompson  Co.  Mr.  Pierce  joined  the 
Thompson  Company  in  1926  as  a 
copywriter.  In  February,  1929,  he  as- 


advertising  success  story  is  chalked  NATIONAL  defense  continues  to  be  sisted  in  establishing  the  Buenos  Aires 


California  wine  advertising  campaign,  up,  and  particularly  so  when  it  is  that  uppermost  in  the  mind  of  the  Brit-  office  and  served  as  co-manager  until 
The  occasion,  the  sixth  annual  con-  of  a  municipal  or  state  organization  -sh  public  and  newspaper  advertising  and  manager  until  January  1, 

ference  of  the  wine  industry’  and  re-  backed  by  tax  or  appropriated  funds,  is  being  used  to  rally  citizens  to  the  ^  transferred  to  the 

lated  interests,  was  at  a  session  held  Tlie  field  here  has  hardly  been  colors.  York  office  as  account  represen- 

in  the  Wine  Temple  of  the  Golden  touched,  although  a  few  states  and  '^e  have  received  this  week  a  full-  l^tive. 


Gate  Exposition. 


cities  have  regular  advertising  budg-  page  National  Service  Appeal  Adver-  Henry  P.  Clarke,  vice-president  of 


In  the  last  analysis  the  agricultural  ets,  and  there  is  plenty  of  room  for  tisement  from  W.  B.  Morrell,  assistant  McCann  Erickson  Corp.,  and  manager 


[problem  in  this  country  is  not  one  of  expansion. 


manager  of  the  Nottingham  Evening  of  its  Latin  American  offices,  has  been 


i  production,  or  over  production,  but  The  success  story  at  hand  is  from  News.  The  copy,  which  appeared  in  elected  president  of  the  Chamber  of 

it  is  one  of  distribution  and  eonsump-  San  Antonio,  Tex.,  and  was  just  issued  the  News,  was  underwritten  by  47  Commerce  of  the  United  States  of 


tion,”  Mr.  Boettiger  stated.  as  a  formal  report  by  the  Municipal 

j  “In  a  national  advertising  program  Advertising  Commission  covering  the 
I  you  are  developing  the  soundest  type  period  of  its  operations  from  its  be- 
of  agricultural  policy  that  can  be  ap-  ginning  in  January,  1938,  to  the  end 
plied.  If  it  can  be  successfully  demon-  of  May,  1939. 


■  strated,  then  no  one  would  advocate 
crop  curtailment. 

“Your  advertising  program  is  sound 
and  should  bring  a  great  return,  un- 


35,560  Inquiries  Received 

The  report  showed,  among  other 
things,  that  35.560  inquiries  were  re- 


;rr  methods  of  selling  fafi  to  -ived  and  answered  by  the  munici 


^  “l  am  told  that  some  of  vou  hope  to  wfih  the  advertising  campaign. 

: ‘double’  the  sale  of  your  wines,”  Mr.  Th^  inquiries  came  from  each  of  the 
■  Boettiger  added.  “If  you  do  that,  it  ^8  states  and  from  scores  of  foreign 
.will  but  scratch  the  surface.  TTiere  is  countries, 
incredible  fortune  ahead  of  you  if  you  There  is  no  way  of  telling  how  many 
stick  to  your  advertising  campaign  tourists  arid  other  visitors  came  to 


pal  information  bureau  set  up  in  con- 


48  states  and  from  scores  of  foreign 
countries. 

There  is  no  way  of  telling  how  many 
tourists  and  other  visitors  came  to 


and  back  it  up  with  your  efforts  and  San  Antonio  as  result  of  the  national 
I  a  fine  product  properly  .sold.  The  advertising  campaign,  but  the  report 
I  newspapers  of  America  will  be  plad  characterized  the  period  covered  as 
J  to  help  you  do  the  job.”  San  Antonio’s  best  tourist  .season  on 

•  ’  J  record.  Fifty-one  per  cent  of  tourists 

mi  •  called  at  the  bureau  were  niak- 

I  Corn  Flakes  in  540  their  first  visit  here. 

Dailies.  2,000  Weeklies  whctlife  L  c^p^tn 

Chicago.  Juno  6  —  Rc.sumption  of  not  only  directed  attention  to  the  city 
Kellogg  Company's  annual  summer  as  a  tourist  center  but  emphasized  in¬ 
newspaper  advertising  campaign  in  dustrial  and  homemaking  advantages 
behalf  of  Kellog.g’s  Corn  Flakes  was  of  the  area. 

announced  here  today,  with  copy  The  city  in  1937  voted  a  charter 
scheduled  to  run  in  more  than  540  amendment,  sponsored  by  the  San 


America  in  the  Argentine  Republic. 

V.  M.  Wallace,  vice-president  and 
NATIONAL  SERVICE  f.  „  ^^st  fifteen  years  with  the 

•it  APPEAL  Dallas  office  of  Tracy-Locke-Dawson. 

agCE  has  been  transferred  to  that  agency’s 
iIIIk)  New  York  office,  where  he  will  head 

~ up  the  new  business  department. 
V. Manfred  Darmstadter,  for  the  last 

i  . :  "  "n  ^  five  years  chief  of  Tra cy- Locke -Da w- 

I  '  i  '  creative  departments  in  New  York. 

i  iK7f been  elected  vice-president  and 
!  !  ^  board  member.  H.  E.  Hendrick.  New 

I'  i  _  %  K  I  York  space  buyer,  has  also  been 

I  !  i  elected  to  the  T-L-D  board,  and 

'  !  ■  i .  •  j  George  A.  Mitten  becomes  assistant 

;  secretai-y  and  treasurer.  Charles 

j  Speedie.  formerly  advertising  mana- 

I  ger  of  the  Union  Pacific  Magazine  and 

I  1  ;  more  recently  with  the  Barlow  agency 

I  I  at  Syracuse.  N.  Y.,  has  joined  the 

'  -  _ '  Dallas  staff  of  Tracy-Locke-Dawson, 

it  |,  I  George  C.  Van  de  Carr.  formorl> 

■  :.  -J|  j  advertking  director  of  De  Pinna,  Fifth 

I - - - ■'  I  Avenue,  New  York,  has  joined  Ab- 

bott  Kimball  Co..  Inc. 

,  ,  f  J  ]  1  f  Alfred  C.  Daniels,  head  of  A.  C. 

local  firms  and  urged  people  of  idl  ^ 

ages  to  come  forward  and  volunteer  Pittsfield,  Mass.,  Adver- 


t  .■.u.'trtfuf 


newspaper  aoverusing  campaign  in  uusuiai  a..u  oo.ue.ua..i..s  forward  and  volunteer  Z";  If  p-  rfiTr 

behalf  of  Kellogg  s  Corn  Flakes  was  of  the  area.  .  •  for  ‘he  national  defense.  Mass.,  Adver- 

announced  here  today,  with  copy  The  city  in  1937  voted  a  charter  Messaces  are  oresented  from  the  Lord  ^  succeeding  W.  Wendell 

scheduled  to  run  in  more  than  540  amendment,  sponsored  by  the  San  ®  r  NotHneham  J  Baldwin  the  advertising  manager,  Pitts- 

dailies  and  approximately  2.000  week-  Antonio  Advertising  Club,  to  author-  Portland,  president  of’  the  Berkshire  Evening  Eagle. 

lies,  starting  next  week.  The  summer  ize  levy  of  tax  up  to  5c  on  the  $100  j^fotti^gham  County  National  Service  Williamson  has  announced 

schedule  has  always  been  a  part  of  for  municipal  advertising.  The  city  and  Alderrnan  Major  T.  P.  resignation  as  vice-president  in 


Ae  firm’s  sales  promotion,  although  commission  levied  the  tax  at  3c  on  the 


It  was  discontinued  last  vear. 


$100,  deeming  that  sufficient. 


With  Kellogg’s  NBC  one-hour  radio  auditor’s  statement  accompanying  the 


Said  the  Lord  Mayor: 

"I  would  urge  upon  all  the  neces- 


his  resignation  as  vice-president  in 
charge  of  the  Chicago  office  of  Tom 
Fizdale,  Inc.,  effective  June  3.  Mr. 
Williamson  was  formerly  assistant  to 
the  publLsher  of  the  Minneapolis  Star 
having  previously  been  direetor  of 


■j  program.  “The  Circle,”  slated  to  “go  advertising  commission’s  report  June  finding  out  the  jobs  they  are  publLsher  of  the  Minneapolis  Star 

on  vacation”  beginning  July  9.  the  1  showed  receTts  of  $96,046.91,  dis-  enrolling  imme-  Previously  been  direetor  of 

,  furrent  new.spaper  campaign  is  said  bursements  $76.2o4.01,  leaving  a  cash  ,  ^he  scone  of  the  requirements  P  central  division  of 

•  ;  compare  favorably  in  volume  with  balance  of  $19,812.90.  .  ■  ,  vacancies  exist  for  Chieago. 


^  j  that  of  previous  years.  In  addition  The  advertising  commission,  headed 
J,  ;  olack  and  w'hite  copy  in  dailies  by  Frank  G.  Huntress,  who  is  pub- 


Iiar.ee  oi  vacancies  exist  for 

The  advertising  commission,  headed  sexes  between  the  ages  of  17  and 


•  !  anil  11-  tV  i,"  ■"  . . .  ‘'•r  - - - *"  ■ - ,  ou.  There  is  work  of  national  impor-  -  , -  - . - . .  - 

_  j  no  weeklies,  Kellogg  is  also  using  lisher  of  the  San  Antonio  Express  and  tance  for  everyone  between  those  fric..  has  been  appointed  to  the  Ameri- 
'  J  ^•^verti.sements  in  This  Week  Evening  News,  conducted  its  campaign  ages.  Why  not  start  training  now  and  canization  Committee  of  the  Phila- 

*  I  •^wcTicaii  Weekly.  Copy  in  the  in  recognized  media — national  maga-  fig  prepared?”  delphia  Chamber  of  Commerce. 

:•  "^edia  is  already  under  way  zines  and  newspapers  in  15  key  cities  After  reading  this  grim  appeal  we  Election  of  Joseph  W.  Howell,  as 


D.avid  B.  Arndt,  secretary  and  treas¬ 
urer  of  John  Falkner  Arndt  &  Co.. 


delphia  Chamber  of  Commerce. 
Election  of  Joseph  W.  Howell,  as 


and  Til  n  f  already  under  way  zines  and  newspapers  in  15  key  cities  After  reading  this  grim  appeal  we  Election  of  Joseph  W.  Howell,  as 

ucts  be  • ,  Kellogg  prod-  outside  Texas— through  a  local  agency,  fgit  extremely  lucky  that  we,  like  all  vice-president  of  the  E.  T.  Howard 

SI  es  corn  flakes.  Wyatt,  Aniol  &  Auld.  Thousands  of  Americans,  can  spiend  our  spare  time  Company,  Inc.,  New  York  agency. 

Newspaper  space  will  vary  accord-  booklets  and  folders  also  were  dis-  please  instead  of  on  the  drill-  was  announced  June  5. 

^  markets,  with  metro-  tributed,  and  movies  were  shown  in  ground  or  rolling  bandages.  Charles  M.  Van  Why  of  the  Singer 

Tk  A  1  “3*l>Ps  reeeiving  7,000-line  other  cities.  Many  special  illustrated  ■  Sewing  Machine  Co.,  has  resigned  to 

^  Walter  Thompson  Com-  new.spaper  and  magazine  articles  about  AGENCIES  ORGANIZE  join  Compton  Advertisinii  Inc 


as  we  please  instead  of  on  the  drill-  was  announced  June  5. 

ground  or  rolling  bandages.  Charles  M.  Van  Why  of  the  Singer 


P^ny,  Chicago,  handles  the  account. 

AD  LAW  SUSPENDED 

Operation  of  provisions  of  an  Ari- 


San  Antonio  were  published  as  legiti¬ 
mate  news  features  as  a  result  of  the 
advertising  campaign. 

Campaign  to  Continue 


AGENCIES  ORGANIZE 

Miami,  June  6 — Organization  of  the 
Greater  Miami  Association  of  Adver¬ 
tising  Agencies  was  completed  re- 


Sewing  Machine  Co.,  has  resigned  to 
join  Compton  Advertising,  Inc. 

E.  C.  Ly.ndon  has  left  the  General 
Outdoor  Advertising  Co.,  to  rejoin 
Tucker  Wayne  &  Co.,  Atlanta,  for- 


cently,  with  Mark  Byron  III  elected  tticfly  James  A.  Greene  &  Co. 


-  zona  law  prohibiting  advertising  bv  campaign  began  under  the  ad-  chairman  and  Don  Lynski,  secretary.  Harry  Walsh,  formerly  with  the 

I  I  wntists  automatically  was  suspended  "ministration  of  Mayor  C.  K.  Quin  and  The  association  is  composed  of  the  Rodney  E.  Boone  Organization,  has 
:  -  •'tay  2G  when  petitions  referring  the  continued  under  Mayor  Maury  following  agencies:  Graydon  E.  Bevis,  joined  the  eastern  sales  staff  of  News- 

■  measure  to  a  vote  of  the  people  at  Maverick,  who  took  office  June  1.  inc.,  represented  by  Graydon  E.  week. 

'■  election  were  filed  Secretary  Arthur  Bevis  and  Palmer  Tyler;  Mark  Byron  j  h.  Monte  has  joined  Fort  &  Co 

*  TtZ  secretary  of  Bjard  and  William  E.fler,  member  of  Inc.,  represented  by  Mark  Byron  III.  charlotte,  N.  C.,  agency,  as  copy  chief 

■  imeen  scheduled  the  advertising  commission,  announced  R.  C.  Lipe,  R.  B.  Tucker  and  S.  E.  space  buyer. 

*  effective  June  12  The  their  retirement.  They  and  fellow  Hunsacker;  Norr-Lynn  Agency,  Don  o  r>  u  u  i 

I  carrying  s’gnatures  of  niembers  of  the  commission  had  given  Lvnski,  representative;  Carlton  Ad-  t  a  "as  been  named  di- 

5  -W  Arizonians  ^in  sl^eT  o  the  their  time  without  pay.  vertising  Agency,  L.  D.  Carlton  and 

,,  seven  or  the  f  ^  V.  Porterfield,  repre.sentatives;  the  Village  of  Sharon  Spring.s,  N.  Y.. 


state’s  14 -  •  OI  me  — . .  . . i'"-'- 

E  ve  j'A,,  were  filed  by  John  Babcock,  former  San  Antonio  “•  » •  i  u*  «’itb  FT  A  Rrun,,  e 

as  in6i  .J  and  M.  J.  Cassidy,  Light  reporter,  was  employed  to  sue-  Parsons.  Dorr  &  Hume,  Ai^ust  J.  New  York 

of  tbo'^A  ^  representatives  ceed  J.  B.  Cross  as  manager  of  the  Dorr,  representative;  and  Cecil  &  r  \i  e  i  t  i. 

tion  f'zona  Newspapers  Associa-  information  bureau.  He  is  paid  $175  Presbry.  Inc.,  represented  by  C.  Shep-  ■  •  ahser,  ormerly  of  the 

nor  month  herd.  (Continued  on  page  16) 


per  month. 


(Continued  on  page  16) 


Facsimile  Must  be 
Speedier,  Says  Expert 


less  one  of  our  fundamental  laws  of  prints  on  only  one  side  of  the  pa» 
communication  that  the  faster  we  at-  The  facsimile  system  of  the 
tempt  to  transmit  and  receive  intelli-  certainly  will  have  to  utilize  boj 
gence  from  one  point  to  another,  the  sides.  Perhaps  pre-printed  advems. 
higher  the  frequency  which  must  be  ing  will  be  the  answer  to  this.  Onfii 
used.  Therefore,  it  seems  extremely  other  hand,  we  can  conceive  of  • 
unlikely  that  when  facsimile  is  speeded  receiver  which  would  reproduce 
up  it  will  even  be  possible  to  use  it  and  pictures  on  both  sides  of  the 
on  the  broadcast  band.  simultaneously. 

In  this  connection  it  is  rather  in-  Little  Trouble  with  Receivers 

teresting  to  note  that  only  a  few  weeks  As  far  as  the  technical  operation  u 
ago  the  Federal  Communications  our  present  facsimile  system  is  wr- 
Commission  specified  certain  definite  cerned,  we  have  experienced  r/ 
frequencies  for  experimental  fac-  tively  little  trouble  and  receivers  h 
simile  broadcasting.  All  of  these  are  operated  entirely  unattended  vL 
in  what  is  generally  referred  to  as  the  after  week  with  relatively  few  sen  ’ 
ultra  high  frequency  broadcast  band,  calls  except  for  the  purpose  of  ren 
The  facsimile  broadcast  service  ing  the  paper  supply.  Much  has  itt 
which  we  now  feel  confident  will  said  about  the  noise  encountered  i 
eventually  develop  certainly  will  not  the  ultra  high  frequency  band  whi 
be  limited  to  after  midnight  operation,  makes  reception  difficult.  We  hav 
Perhaps,  certain  more  remotely  lo-  not  found  a  single  location  in  St.  Loc 
cated  rural  areas  will  have  to  depend  or  vicinity  where  satisfactory  faj. 
on  this  type  of  service,  but  in  the  main  simile  reception  could  not  be  securtt 
facsimile  must  offer  24-hour  news  Of  course,  another  advantage  of  4e 
service  and  technical  developments  to  ultra  high  frequency  band  is  tb: 
date  indicate  that  only  on  the  high  static  is  practically  unknown.  Eve 
frequency  band  can  such  service  be  a  severe  electrical  storm  in  the  c- 
offered.  mediate  vicinity  of  the  location  of  ta 

Nine  Radio  "Pages"  receiver  causes  only  a  few  veiy  fc 

The  present  Radio  Edition  of  the  St.  black  marks  on  the  copy  which  do  x 
Louis  Post-Dispatch  consists  of  nine  seriously  mar  the  reproduction  of  & 
pages  which  include  general  news,  picture,  let  alone  interfere  with  dz 
sports,  pictures,  an  editorial  page,  and  legibility  of  the  printed  page, 
a  reproduction  of  the  Fitzpatrick  car-  Summing  up  our  seven  monih 
toon  which  appears  daily  in  the  Post-  operation,  in  order  to  provide  sac- 
Dispatch.  The  present  day  facsimile  factory  day  time  facsimile  service  ih 
equipment,  at  least  that  used  in  our  present  day  equipment  will  have  to  it 
own  experiments  which  was  manufac-  improved  in  certain  respects,  parte- 
tured  by  the  RCA  Manufacturing  ularly  speed.  The  public  has  shor. 
Company,  reproduces  pictures  remark-  very  encouraging  interest  in  our  a- 


St.  Louis  Post-Dispatch  Experiments  Show  It 
Must  Offer  24-Hour  Service  and 
Larger  Page  Size 

By  ROBERT  L.  COE 

ST.  LOUIS  POST-DISPATCH 


RECENT  articles  and  discussions  re-  onstrate  facsimile  reception  in  homes 
garding  the  facsimile  experiments  and  in  public  places  where  people  can 
now  being  conducted  by  several  or-  actually  see  the  Newspaper  of  the 
ganizations  have  indicated  consider-  Air  being  reproduced, 
able  misunderstanding  as  to  the  pur-  jn  the  case  of  our  own  experiments 
poses  of  these  exi)eriments  and  the  ^^0  have  made  an  effort  to  place  fac- 
apparent  capabilities  and  possibilities  simile  receivers  in  as  many  public 
of  existing  facsimile  systems.  A  brief  places  as  possible  where  the  greatest 
report  on  the  facsimile  experiment  of  number  of  people  could  see  the  re- 
the  St.  Liouis  Post-Dispatch,  now  in  ceiver  in  operation  and  learn  some- 
progress  for  almost  seven  months,  may  thing  of  what  the  present  equipment 
help  to  give  interested  persons  a  capable.  For  instance,  we  have  had 
clearer  understanding  as  to  the  pres-  receivers  operating  in  department 
ent  day  status  of  facsimile.  stores,  hotels,  business  offices,  etc.,  and 

The  Radio  Edition  of  the  St.  Louis  comments  received  from  a  large  num- 
Post-Dispatch  has  since  December  7,  ber  of  people,  thus  afforded  the  op- 
1938,  been  broadcast  daily  beginning  portunity  of  seeing  a  facsimile  re¬ 
al  2:00  p.m.  All  of  our  facsimile  ceiver  in  operation,  have  been  ex¬ 
transmissions  are  broadcast  over  an  tremely  valuable  in  answering  the 

ultra  high  frequency  transmitter,  at  question  uppermost  in  everyone’s 

present  operating  on  a  frequency  of  mind — namely,  “Will  there  be  any 
31,600  kilocycles.  Station  W9XYZ,  and  public  interest  in  facsimile  broadcast- 
not  over  our  standard  broadcast  Sta-  ing?”  Little  of  this  could  have  been 
tion  KSD.  accomplished  if  our  facsimile  broad- 

Range  of  Station  Limited  casting  had  been  confined  to  after 

While  the  use  of  the  so-called  ultra  midnight  hours,  such  as  is  the  case 
high  frequencies  necessarUy  limits  the  '^here  standard  broadcast  transmitters 
- 1  „  0*04;^^  Ko-  are  used. 
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That  the  facsimile  newspape 
the  seven-point  type  as  employed  in  which  it  will  then  be  possible  to  (k- 
the  make-up  of  the  St.  Louis  Post-  liver  in  the  home,  will  ever  supple 
Dispatch.  We  have  received  some  our  modern  newspapers  seems  to  a; 
criticism  that  this  type  is  too  small  but  to  be  highly  improbable.  Moder 
it  is  our  opinion  that  with  the  limited  newspapers  supply  so  many  feature 
space  available  in  the  facsimile  news-  which  even  a  highly  developed  fac- 
paper  small  type  such  as  this  will  simile  receiver  of  the  future  will  M 
have  to  be  used.  Therefore,  we  are  be  able  to  furnish,  that  our  convic- 
continuing  to  use  this  type  with  the  tion  is  facsimile  will  supplement  vf. 
Need  Greater  Speed  thought  that  the  equipment  and  oper-  supplant,  the  newspaper  of  today. 

There  are  other  good  reasons  why  atiug  technique  must,  of  necessity,  be  , 

Bellman,  Vernon 
Address  N.  Y.  Ad  Club 

Sir  Herald  Bellman,  president  d* 
advertising  Association,  Ltd..  Engla-'.: 
who  is  in  this  country  with  a  dele£<- 
tion  of  20  British  advertising  exec¬ 
utives  to  attend  the  33th  annual  c<s- 
vention  and  exposition  of  the  Advec- 
tising  Federation  of  America, 
18-22,  was  guest  of  honor  and  pri^' 
pal  speaker  at  a  luncheon  June  6.  £ 
the  Advertising  Club  of  New  Y<i(£ 
sponsored  jointly  by  the  AFAands 
club. 

Introduced  by  Harold  Vernon, 


radius  than  our  present  ultra  high  foj.  facsimile  transmission.  In  the  mat- 
frequency  transmitter  covers.  ter  of  speed  our  own  experiments 

Our  present  experimental  program  have  convinced  us  that  a  facsimile  ser- 
has  two  main  objectives:  (1)  To  de¬ 
termine  whether  the  equipment  now 
available  is  suitable  for  the  establish¬ 
ment  of  a  facsimile  broadcast  service; 

(2)  To  ascertain  the  public’s  reaction 
to  facsimile  broadcasting  in  an  at¬ 
tempt  to  determine  the  potential  au¬ 
dience  when  and  if  suitable  equipment 
is  available. 

Study  Public  Reaction 

Our  broadcasting,  limited  as  it  is 
to  a  range  of  about  30  miles,  in  our 
opinion,  offers  every  needed  oppor¬ 
tunity  for  the  thorough  testing  of  pres¬ 
ent  day  facsimile  equipment.  Indeed, 
ultra  high  frequency  facsimile  broad¬ 
casting.  which  is  permissible  at  any 
hour  of  the  day  or  night,  offers  a  bet¬ 
ter  opportunity  for  close  observation 
of  its  operation.  This  is  certainly  true 
when  we  stop  to  realize  that  few  peo¬ 
ple  would  appreciate  having  an  engi¬ 
neer  come  into  their  homes  between 
the  hours  of  1:00  and  6:00  a.m.  to  ob¬ 
serve  the  op>eration  of  a  facsimile  re¬ 
ceiver. 

When  it  comes  to  the  study  of  the 
public’s  reaction  to  facsimile  broad¬ 
casting,  the  ultra  high  frequency  band 
which  permits  day  time  facsimile 
transmission  is  certainly  pre-emi¬ 
nently  suited  for  this  purpose.  If 
much  is  to  be  learned  about  this 
phase  of  facsimile  broadcasting,  cer¬ 
tainly  it  is  necessary  to  actually  dem- 


ident  of  C.  Vernon  &  Sons,  Ltd.,  Ij^^ 
don  advertising  agency,  and  a  f^‘ 
delegate.  Sir  Harold  said  that  advr 
tising  is  one  of  the  main  forces  in 
trolling  public  consumption  and  sh^ 
be  administered  for  the  peoples*' 
teinient.  He  praised  the  profession f 
saying  that  no  censorship  upon  advd 
tising  is  so  strong  as  the  one  whiw* 
been  self-imposed.  Speaking  of  b* 
ness  in  England,  he  said  that  proP^ 
in  the  last  20  years  can  be 


PROMINENT  CINCINNATI  NEWSPAPER  EXECUTIVES 


Five  prominent  newspaper  executives  of  Cincinnati  grouped  about  Charles  F.  Williams, 
Cincinnati  philanthropist  and  president  of  the  Western  &  Southern  Life  Insurance  Co.. 
Cincinnati,  after  viewing  a  film  of  Florida  wild  bird  life  at  the  Queen  City  Club  re¬ 
cently.  Photographs  of  the  birds  were  taken  from  blinds,  the  moving  picture  work 
being  supervised  by  Peter  Koch,  chief  photographer  of  the  Cincinnati  Times-Star,  in  an 
expedition  financed  by  Mr.  Williams  for  the  benefit  of  the  Cincinnati  Museum  of  Natu¬ 
ral  History.  Seated,  left  to  right  are:  Alfred  Segal,  "Cincinnatus"  columnist  of  the  Post; 
Mr.  Williams  and  Edward  Steinborn,  managing  editor  of  the  TImes-Star.  Standing  are: 
Bill  Dowdell,  city  editor,  Post;  Robert  C.  Harris,  city  editor  of  the  Times-Star.  and 
Lee  L.  Evans,  city  editor  of  the  Cincinnati  Enquirer. 
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fi  52  Writers  on  Pilot  Train 
I  Share  15  Tickets  to  Party 

Correspondents  Draw  Lots  for  Invitations  to 
Lady  Lindsay's  Garden  Party  .  .  .  British 
Liaison  Officer  Little  Help  to  Press 

s  co^ 

'v'  THE  FIFTY -TWO  correspondents  tions  of  the  correspondents  with  dead- 
aboard  the  Royal  Pilot  Train  for  the  lines  to  make. 

-  last  three  weeks,  crossed  the  Interna-  ^s  shepherd  of  the  flock,  Walter 
1-^^-'  tional  Boundary  on  Wednesday  for  Thompson,  chief  press  officer,  has 
IS  he  United  States  still  showed  remarkable  staying  power 

cn  speaking  terms  but  highly  critical  whenever  controversial  questions  have 
,  *  of  Glwrge  Steward,  press  representa-  arisen.  His  hardest  sledding  came 
e  ha^  Downing  Street  and  liaison  when  he  found  himself  allotted  15 

t  Loe  Blue  and  Silver  tickets  for  Lady  Lindsay’s  garden 

„  jJ  Royal  Train  which  has  served  their  party,  which  he  decided  to  distribute 
Britannic  Majesties,  King  George  and  equally  among  the  three  groups.  First 
, ,  Queen  Elizabeth  as  a  home  on  wheels  came  the  British.  They  settled  who 


I 


PULITZER.  JR.,  MARRIED 


Classified  Ad 
Managers  to  Meet 
lune  12-15 

National  Association  to 
Convene  at  Hotel  Seneca, 
Rochester,  N.  Y. 

An  addre.ss  by  Frank  Tripp,  gen¬ 
eral  manager  of  the  Gannett  News- 
papters.  and  chairman  of  the  special 
underwriting  committee  of  the  Bu¬ 
reau  of  Advertising,  ANPA,  and  an 
op)en  forum  on  classified  advertising 
problems,  will  feature  the  20th  an¬ 
nual  convention  of  the  Association 
of  Newspaper  Classified  Advertising 
Managers,  June  12-15,  at  the  Hotel 
Seneca,  Rochester,  N.  Y. 

Anthony  T.  Powderly,  Rochester 


f  since  their  landing  in  Quebec. 

IK  c..r: _ 


came  the  British.  They  settled  who  .  .  _  i,  (N-  Y.)  Democrat  &  Chronicle,  is 

would  have  the  tickets  by  drawing  of  the  New  York  World  convention  chairman,  and  William  C. 


At  5.45  a.m.  Thursday  one  of  the  lots,  but  not  without  considerable  and  son  of  Joseph  Pulitzer,  publisher  of  Engel.  Des  Moines  Register  &  Trib- 
he  E-  Train  developed  a  quibbling.  The  Canadians  followed  the  St.  Louis  Post-Dispatch,  and  Miss  Louise  wie,  is  program  chairman, 

lofci  considerable  delay  the  same  procedure,  and  then  came  Vauclain  of  Haverford,  Pa.,  shown  as  they  Gwaltncy  to  Address  Delegates 

m. and  forcing  the  Royal  Train  to  precede  the  Americans.  were  leaving  the  Episcopal  Church  of  the  Harrw  riwal+nov  ascintant  arlvprtic- 


'  t  the  correspondents’  train  for  the  first  u.. 

‘'*5“  time  during  the  trip.  The  incident  ,  y"**" 

V?  ^  occurred  near  Montgomery,  Pa.,  and  A  was  adv 

^  was  on  the  car  in  which  most  of  the  Davidson  of 

■■  .  American  writers  were  quartered.  Robb 

They  were  forced  to  move  to  the  next  ternational  News  be  given 
car,  occupied  by  British  writers,  while  correspondents 


Vauclain  of  Haverford,  Pa.,  shown  as  fhey  Gwalfney  to  Address  Delegates 
were  leaving  the  Episcopal  Church  of  the  Harry  Gwaltney,  assistant  advertis- 
Women  vs.  Men  Redeemer,  Bryn  Mawr,  Pa.,  after  their  manager,  Milwaukee  Journal,  is 

A  suggestion  was  advanced  that  _ marriage  une  _  listed  as  a  speaker.  The  open  forum. 

Miss  Grace  Davidson  of  the  Boston  j  which  will  be  held  on  the  morning  of 

Post  and  Mrs.  Inez  Robb  of  the  In-  WaRe*"  Thompson  ensued.  Over  the  ^jU  members  an 

ternational  News  be  given  two  tickets  mountains  they  went.  65  miles  over  opportunity  to  present  their  individ- 
and  that  the  men  correspondents  ram  washed  roads  and  around  hairpin  ^al  problems. 

firaw  tKo  rktht^r  THic  tums,  shecT  drops  of  hundrcds  of  feet  Following  the  kevnote  address 


nicy  wcic  iuitcu  lu  iiivivc  lu  wic  IICAI  lain  washed  roads  and  around  nairpin  i  ^brnhlpmc 

car,  occupied  by  British  writers,  while  men  correspondents  *  sheer  droos  of  hundreds  of  feet  ?i  •  \u  u  ♦ 

their  car  was  left  behind.  draw  for  the  other  three.  This  tT  speed  never^k^^^^ 

veto#  At  the  outset  it  was  understood  that  brought  loud  protests  that  the  houT  ‘  "  Mon^day  moiming  by  Pr^ident  Ja^s 

Pf-  Mr.  Steward  was  to  board  the  pilot  “feminine  issue”  should  not  be  raised,  "^'^e^  thev  caught  up  with  the  train  McGovern  Pittsburgh  Press,  and  a 

'dwr.  train  at  freouent  intervals  to  sunnlv  The  two  women  withdrew  from  the  When  they  caught  up  witn  me  tram  reading  of  various  executive  reports, 

wSlf  car.  A  v„«  was  taken  and  .he  prop-  “^rwo^^rrejln-  R«l>*  Ahrens,  Chicege  N^s  will  1» 

^  concerning  the  reactions  and  imnres-  osition  was  voted  down.  In  the  draw-  unnerved  and  one  woman  correspon  director  of  a  session  on  Real  Estate 

«««•  i^Tthe  Lval  “sUo«  H^  wL  ing  Mrs.  Robb  received  one  of  the  dent  immediately  requested  her  Highlights.” 

;etati  Ke.  r  /I  ^  i  eu  *  coveted  tickets  The  others  went  to  porter  to  make  down  her  berth.  The  afternoon  session  will  feature 

-'ill'®!  minimi o  . JrwiL  I'lfl  John  oTthe  Boston  Globe,  Ira  But  at  that  the  experience  of  John  various  panel  discussions  headed  by 

W  rollllc'r  and  oth^rtise  beTt  Z  WolL^  o7\he  Ba-V.  correspondent  for  the  Boston  p.  a.  Ca'ry,  Wisconsin  State  Journal; 

Si  irL  pr^s  fm  suA  paper  Alliance,  Webb  Miller  of  the  Globe  went  them  one  better  Miss-  c.  W.  H.  Ganz,  Baltimore  Sun,  and 

^  tiS  migffi  occuJ  United  Press  and  George  Dixon  of  the  ^^e  bus,  he  also  missed  he  trmn  James  Sweeney,  Newark  (N.  J.) 

IS  to  E  ®  Wpio  York  Dailu  News  It  was  soe-  ®'^d  m  order  to  catch  up  with  the  party  Evening  News.  Featured  speakers  on 


sions  of  the  Royal  visitors.  He  was  ‘"8  “rs.  kodd  r^eivea  one  oi  me  -  her  berth 

to  be  relied  upon  to  sunnlv  that  coveted  tickets.  The  others  went  to  P  *  *u  #  t  u 

Im  ‘ supply  mat  no—,,  of  /-/oKo  Iwq  But  at  that  the  experience  of  John 

•  minutiae  which  lifts  a  story  from  the  John  Barry  of  the  Boston  G/obe,  Ira  po—v  correspondent  for  the  Boston 

commonplace,  and  otherwise  be  at  the  Wolfert  of  the  North  American  News-  qi  ^gnt  them  one  better  Miss- 
disposal  of  the  press  for  such  cues  Paper  Alliance,  Webb  Miller  of  the  went  them  one  better  Miss 

^  occTr  ^  United  Press  and  George  Dixon  of  the  '"g  ^^e  bus,  he  also  missed  he  trmn 


.ions  as  might  occur.  UnUed  Press^and  and  in  order’ to  catch  up  with  the  party  Fue^Hng  Nel^r  Featur;^ 

n  i./*c  cified  that  no  one  could  transfer  his  was  forced  to  ride  24  hours  on  a  day  the  Tuesday  program  include  James 

But  Mr.  Steward,  except  on  rare  tation  to  another  member  of  his  most  of  the  time  with  a  large  Doherty,  Providence  (JL  I.)  Journal 

occasions,  has  kept  very  much  to  him-  these  names  with  those  of  delegation  of  Indians,  none  of  whom  and  Bulletin;  James  O  Connor,  Pitts- 

„illnit  »lf.  and  has  contributed  absolutely  two  ’  alternates,  Raymond  Daniell  of  spoke  English.  burgh  Po.st-Gazette;  John  A.  Finneran, 

nothing  of  value.  The  few  times  he  ,v,_  at.,,,  Time,  and  Edmund  On  the  trip  to  Victoria,  western  ter-  New  York  Journal-American;  and 


convic-  nothing  of  value.  The  few  times  he 
jj  has  boarded  the  Pilot  Train  he  has 


the  New  York  Times  and  Edmund  On  the  trip  to  Victoria,  western  ter- 


,A„uvicu  uie  i-iioi  irain  ne  nas  DgLong  of  the  New  York  Sun  were  minus,  most  of  the  correspondents  Mary  Anne  Petru,  Beaumont  (Tex.) 
done  so  at  an  hour  too  late  for  the  g^^t  air  mail  to  Lady  Lindsay.  were  too  busy  to  discuss  their  personal  Enterprise  and  Journal. 


:norning  correspondents  and  usually 
at  a  point  where  the  train  was  halted 


T-  i  X  •  u  u  A*  reminiscences  but  on  the  return  trip. 

Except  for  this  minor  brush,  Mr.  .  .  ■  .  j  .  i  i 

1, - ok,d  k;«  which  had  been  more  leisurely,  per- 


A  panel  on  “Rates  and  Rate  Adjust¬ 
ments,”  directed  by  Orville  S.  Wespe, 


Ifir  the  night  several  miles  up  the  Thompson  and  his  assistants  have  anecdotes  were  the  order  of  the  Louisville  Courier  Journal,  and  an- 

.  track  from  the  only  telegraph  facil-  managed  to  preserve  harrnony  at  all  Webb  Miller,  other,  “New  Phases  of  Management,” 

Club  iti^  times.  Naturally  he  has  taken  sorne  ^  European  manager,  who  headed  by  C.  C.  Armstrong,  Baltimore 

.  itf  The  British  correspondents  have  [‘hbing.  when  a  batch  of  fish  caught  borrowed  a  pair  of  over-size  News  Post  and  American,  and  Earl 

Engli'.:  Wme  particularly  embittered  and  by  two  correspondents  were  delivered  trunks  in  Banff,  and  was  W.  Beach,  Kalamazoo  (Mich.)  Ga- 

delegi-  have  held  several  indignation  meet-  p  t  ’he  single  occupant  of  the  magnificent  zette,  will  highlight  that  afternoon’s 


g  exK  “"gs  which  have  availed  them  noth-  the  Royal  Tram  would  not 

jal  c(fr  H  His  attitude  has  been  that  the 

Advr  King  and  Queen  are  guests  on  this  “  was  found 

J®  side  of  the  ocean,  and  as  such,  it  the  tables  of  the 


outdoor  pool  when  the  Queen,  fol¬ 
lowed  by  the  King,  unexpectedly  ap¬ 
peared  on  the  terrace. 

In  one  of  their  few  hours  to  them- 


w  would  not  be  polile  or  courteous  of  Train  diner  came  daily  from  the  ^ 

them  ^express  any  views  or  opinions.  vas«  aboard  the  Royal  -Tram  after  ^  the  terrace  by  a  back 

r.-  rha*  _  i  .  «  «iQ/*n  Hav  e  fr^ch  ciinnlv  haH  rp- 


Yottphat  Their  Majesties  do  not  subscribe  supply  had  been  re 


ands  to  this  has  been  attested  on  the  sev-  ^ 

»ral  occasions  that  they  have  con-  Since  the  Canadian  Railways  do  not  ler  reports  that  the"  Queen  colored 

n  prf  vers^  with  news  men  and  photog-  carry  liquor,  the  question  of  obtain-  cijghtly  while  the  King  looked  very 

i,lr  faphers  and  with  persons  they  have  ing  a  bottle  became  a  problem  at  the  ^i^'i-n  and  Inspector  Canning  of  Scot- 

1  feL'  fnrountered  among  the  city  crowds  outset  because  every  place  the  pilot  jgnd  Yard  even  sterner.  Then  she 

advK  particularly  at  the  whistle  stops  train  stopped  the  authorities  had  de-  lru<»hed.  In  turn,  Mr.  Miller  relieved 


ceived  there. 


route  to  avoid  the  correspondents 
waiting  on  the  front  porch.  Mr.  Mil- 


icc  ®'ong  the  Royal  route. 

No  Dearth  of  Newt 


dared  a  legal  holiday.  The  problem  situation  by  diving  into  the  pool, 

was  solved  through  an  arrangement  ^  moment  later,  Richard  Dimbleby, 


session.  Mr.  Gwaltney  will  address 
delegates  that  day,  as  will  Mr.  Tripp. 
The  open  forum  and  Mr.  Powderly’s 
talk  will  adjourn  the  convention. 

■ 

Classified  Men 
To  Meet  on  Coast 

The  fifteenth  annual  convention  of 
the  Pacific  Coast  Classified  Advertis¬ 
ing  Managers  Association  will  be  held 
in  Oakland,  Cal.,  June  29  to  July  1. 

Following  the  address  of  welcome, 
to  be  delivered  by  Howard  C.  Stovel, 
advertising  director  of  the  Oakland 


iiMj  fere  has  been  no  real  dearth  of  news  ^7' 

S  everything  Their  Majesties  do 

readable  copy.  But  still,  ^OD. 

ofbii>  we  impression  is  inescapable  that  the  Polieo  Stop  Writort 

prop»  rw  service  contributed  by  the  Pilot  When  Their  Majesties  were  worship- 


>■  tending  on  the  stairs  in  his  bathrobe 
with  his  back  to  the  pool  and  blocking 
traffic,  felt  a  tap  on  the  back. 

“Pardon  me,”  said  the  King. 

Mr.  Dimbleby  bowed  and  moved 


way  with  a  series  of  speeches  and 
round-table  discussions. 


ofbiii-  the  impression  is  inescaoable  that  the  Polieo  Stop  Writort  “Pardon  me,”  said  the  King.  il'";*'"*-'!  Aclvrrtismj? 

r,Kkrg  rea  •  iiicai-apciuie  iiiai  me  r  «,  i  i  .  .  j  j  j  m.maKcr.  raconui  (Wash.)  .\.a'j.rr;&ii)ii\  will 

rt  T^-  ^  contributed  by  the  Pilot  When  Their  Majesties  were  worship-  Mr.  Dimbleby  bowed  and  moved  ,,  „„  ..^,y  ,  f  ,93,,  .. 

th  minds  of  those  handling  ping  in  Banff  on  their  way  to  the  down  the  stairs  with  considerable  Sixci.il  p  ws  »i!i  i.f  iiiscus-i-d  hy  \V'.  o.  Ses- 

ore  ne  tour,  is  to  pilot  the  way  over  the  Pacific  Coast  three  bus  loads  of  nimbleness  for  one  of  his  bulk.  'ion.  classified  m  ,ii.agcr  of  the  Salt  Lake  City 

built  *•  ’’■acks,  with  news  disoatche-;  releeatpH  corresnondents  were  held  UD  bv  ■  /rifcaa,  and  7.  /,  v>.;m  !  he  personnel  direc- 

he  Sit  toanosition  ^sspaicnes  relegated  correspondents  were  neid  up  d>  ■Mpvr  1  CTTMMfiBY  tor  of  one  of  the  leadinj.  department  stores  in 

d  t  Sev  secondary  importance,  the  mounted  police  until  such  time  iNtW  1  OUJyUyiArll  Oakland  will  he  the  principal  speaker  at  a 

■  .  .  etiL^  h  ^***'^®  when  the  correspond-  as  the  royal  visitors  should  leave  the  Boston  Evening  Transcript  is  now  sessi  m  on  traininf^  [K.'rsoi.nc]  It*(l  hy 

re  d  X  Stories  written  and  church  for  a  motor  trip  which  was  to  carrying  a  page  one  news  summary  Hover,  Phoenix  Rip., hUc.  L.  .\. 

th!m  telegraphers  awaiting  afford  them  a  glimpse  of  Lake  Louise,  on  a  two  column  layout  with  “For-  Amu>'<ls''n.  of  th«-  Sioux  l-ails  (S.  D.i  .dro«.s. 

fe  IiL"r  ma,  mattered  i.  ,hg  "mountlcs-  eigt.  Fields, '■  "Nearer  Home,"  and  t;;';:-  'llrU  "S 

beca  aown  to  a  snail’s  pace  that  the  correspondents,  moving  o  ^  ‘‘Around  Boston  as  sub-heads.  Main  hy  J.  K.  Tobin,  of  the  Hollywood  Citizen. 

laved***  J  schedule,  had  their  own  train  to  catch?  head  is  “The  World  Today”  in  each  ('lyile  Minnis,  Omaha  ll'orhi  Herald,  will 


Ar  th  ♦  •  •■•iiius  01  muse  nanaiing  pmg  in  Daiiii  on  men  way  lu  me 

'h^ilt  J  tra  over  the  Pacific  Coast  three  bus  loads  of 

u  Qt  In  news  dispatches  relegated  correspondents  were  held  up  by 


X  read  X  stories  written  and 

thonf  telegraphers  awaiting 

been  *^1^  Pilot  Train  has 

I _  slowed  down  to  a  snail’s  nace 


.  In«l  hen,..  .  ''“wn  xo  a  snail  s  pace 

.r"'  I  Royal  Train  has  been  de- 


nimbleness  for  one  of  his  bulk. 


carrying  a  page  one  news  summary 
on  a  two  column  layout  with  “For¬ 
eign  Fields,’’  “Nearer  Home,”  and 
“Around  Boston’’  as  sub-heads.  Main 
head  is  “The  World  Today”  in  each 


dus?  laved  "  i  rain  nas  oeen  ae-  seneduie,  nad  meir  own  train  to  caicn.'  neaa  is  me  woria  louay  in  eaci 

betw  reached  the  station  platfor.m.  category.  Highlights  of  news  are  writ 

’  s«rv^**  their  arrivals  must  be  pre-  only  to  find  their  train  pulling  awry,  ten  in  a  terse  chatty  vein  with  conti 

'  Xhis  h  ^  which  will  live  long  in  the  nuity  knitting  together  the  chain  c 

as  not  improved  the  disposi-  memories  of  45  correspondents  and  items. 


fen  in  a  terse  chatty  vein  with  conti¬ 
nuity  knitting  together  the  chain  of 
terns. 


Oaklatul  will  he  the  juinciiKil  '*j»eaker  at  a 
session  on  tr<iinin(^  fK.*rsoLnel  U<1  hy  I.ee 
ITover,  Phoenix  fAriz.)  Htpuhlic.  L.  A. 
Amundson,  of  the  Sioux  Falls  (S.  Ih)  .dr!r;k.y- 
Leadt  r,  will  lead  a  meeting  tm  rates  and  col 
lections.  Auto  advertising  will  he  discusseti 
by  J.  K.  Tobin,  of  the  Hollyivood  Citizen. 
('lyde  Minnis,  Omaha  IForld  Herald,  will 
si>eak  t»n  promotion.  Joe  Inimel,  .Sun  Fran¬ 
cisco  Xen's,  will  speak  on  “Dramatic  Selling.” 
Sessions  on  exhibits  will  be  conducted  by 
('larence  DitTenderfer.  Stockton  Record,  and 
K.  Klood.  San  Diego  Union-Tribune. 
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EDITOR  &  PUBLISH  EF, 


Daily's  Religion 
Editor  Is 

Ordained  Minister 


Dr.  A.  C.  Dieffenbach,  Boston 


department,”  he  says,  “is  three-fold: 
religious  liberty,  church  unity  and 
spiritual  democracy.” 

"Religion  Today"  Column 
Under  the  permanent  heading  of 
“Religion  Today,”  Dr.  Dieffenbach 
pens  his  leading  articles  each  week, 
selecting  such  topics  for  interpreta- 


SNPA  Meeting 
fune  15-17  at 
Old  Point  Comfort 


Transcript,  Is  Combination  of  tion  as  “The  New  Methodist  Church,” 


Journalist  and  Churchman 


At  the  recent  meeting  of  the  Asso¬ 
ciated  Church  Press  in  Washington, 
D.  C.,  John  Haynes  Holmes  cited  the 
department  of 


?r.  A.  C.  Dieffenbach 


religion  in  the 
Boston  Evening 
Transcript  as 
“the  ideal  toward 
which  papers 
should  work.” 

Curious  to 
know  more  about 
what  makes  this 
department  click. 
Editor  &  Pub¬ 
lisher  called  up- 
•on  its  editor.  Dr. 
Albert  C.  Dief¬ 
fenbach.  This 


Thomas  Mann  and  His  Faith,”  “Re¬ 
ligion  at  the  World’s  Fair.”  Each 
week  two  or  more  books  are  reviewed; 
and  the  paper  also  carries  many  local 
news  items  and  announcements  from 
parishes  in  Greater  Boston. 

The  religion  section  of  the  Saturday 
Transcript  is  well  supported  by  church 
and  charity  advertising  through  the 
year,  and  for  the  Easter  issue  of  this 
year  the  Transcript  attracted  enough 
advertising  to  support  the  issuance  of 
an  8-page  special  supplement,  with 
5,000  lines  of  paid  space. 


Photography,  Press  Freedom 
And  Advertising  Will  Head 
List  of  Topics 


A  preliminary  outline  of  topics 
which  will  be  discussed  at  the  annual 
convention  of  the  Southern  Newspa¬ 
per  Publishers  Association  at  the  Hotel 
Chamberlain,  Old  Point  Comfort,  Va., 
June  15-17,  was  announced  this  week. 

Featured  topics,  outside  of  those 
dealing  with  the  operation  of  the  or¬ 
ganization,  will  be  addresses  by  Otis 
Peabody  Swift,  of  Life  on  “The  News 
Picture  as  a  New  Instrument  of  World 
Journalism”;  Dr.  George  Lang,  pro- 


Dr.  Dieffenbarch  says  there  is  an  fessor  of  philosophy.  University  of 


increasing  public  interest  in  religion 
“because  it  is  claimed  that  liberties 
are  in  danger — and  the  ultimate  lib¬ 
erty  is  religious  liberty.” 


gentlemen  is  a  rare  combination  of 
journalist  and  churchman,  for  he  not 
only  edits  a  religion  department  (run¬ 
ning  to  nearly  two  pages)  every  Sat¬ 
urday,  but  he  is  also  an  ordained  min¬ 
ister,  heading  the  parish  of  the  New¬ 
ton  Centre  Unitarian  Church. 

Cross-Influences 


HEARING  CONTINUED 

Hearing  before  Special  Referee  Wil- 
met  Morehouse  on  the  petition  for 
re-organization  of  the  Brooklyn 
(N.  Y.)  Daily  Eagle  under  the  terms 
of  the  Chandler  Act.  filed  with  the 
Brooklyn  Federal  Court  on  April  13, 
was  adjourned  June  2  after  a  .short 


meeting  until  June  16  when  decision 
Through  his  newspaper  work  and  on  the  Eagle’s  proposed  plan  for  re¬ 
close  contact  with  the  cross-currents  organization  may  be  handed  down, 
of  news.  Dr.  Dieffenbach  brings  to  his  Eagle  attorneys  filed  its  proposed  plan 
pulpit  many  a  sermon  keyed  to  the  on  May  26. 

latest  developments  in  foreign  or  do-  TT  SIVT 

mestic  news;  and  to  his  Transcript  JOIN  MLTKOPOLITAN 
readers  he  transmits  the  benefits  of  Three  papers  have  become  affiliated 
his  many  years  of  association  with  with  Metropolitan  Sunday  Newspa- 
churchmen  all  over  the  U.  S.  pers,  effective  immediately.  They  are: 

It  might  be  difficult  to  determine  the  Atlanta  Constitution,  Providence  time  during  the  three  days  of  the 
whether  Dr.  Dieffenbach  is  more  the  Journal,  and  Syracuse  Post-Standard,  convention.  All  sessions  will  begin 


Alabama,  on  “Press  Freedom  as  Re 
lated  to  Religious  Freedom,”  and 
Oscar  Johnston,  president  of  the  Na¬ 
tional  Cotton  Council  of  America  who 
will  discuss  his  organization’s  pro¬ 
gram. 

Election  June  16 

The  election  of  officers  for  next 
year  will  be  held  Friday,  June  16. 

One  of  the  special  dinners  which 
will  receive  a  great  deal  of  attention 
will  be  the  Conference  of  Small 
Paper  Publishers  June  15  with  Birney 
Imes,  publisher  of  the  Columbus 
(Miss.)  Commercial  Dispatch  as 
chairman. 

In  all  there  will  be  37  items  on  the 
program  including  committee  reports. 
Mo  time  has  been  established  for  the 
presentation  of  many  of  them.  The 
reason  for  this,  it  was  explained,  is  to 
enable  the  presiding  officer  to  call 
up  any  item  for  discussion  at  any 


each  morning  at  9:30  and  adjourn  ji 
1:00  p.m.  The  Thursday  afternoe 
session  will  begin  at  2:30  o’clock. 

Committee  reports  will  be  madek 
the  following  members:  John  ]) 
Ewing,  Shreveport  (La.)  Times,  pres! 
ident;  Ted  Dealey,  Dallas  (Tei 
Nexus,  chairman  of  the  board;  Wal'j. 
C.  Johnson,  treasurer;  Cranston  IV.. 
liams,  secretary-manager;  Tom  Te.-. 
ner,  on  labor;  George  C.  Bigeer 
Atlanta  Journal,  report  of  the 
vertising  Committee;  C.  C.  Cokc. 
Durham  (N.  C.)  Herald  and  S. 
Business  Affairs  Committee;  Ha.r 
M.  Ayers,  Anxiiston  (Ala.)  Stor,  Ei- 
torial  Affairs  Committee;  K.  A.  Eri: 
Little  Rock  (Ark.)  Democrat,  Li.:; 
Committee;  Powell  Glass,  Lyiidii'.- 
(Va.)  Nexus  and  Advance,  Lee  Scs; 
of  Journalism;  James  G.  Stah’i.t.i. 
Nashville  (Tenn.)  Banner,  Newsp:: 
Manufacture  Committee;  Siller 
Evans,  Nashville  Tennessean,  Posil 
and  Legislative  Committee,  and  Joe 
A.  Brice,  Atlanta  Journal,  Traf: 
Committee. 


Golf  Prizes 


FO 


( 


minister  than  the  editor,  or  vice  versa. 
He  comes  from  a  long  line  of  church¬ 
men,  studied  theology  at  Johns-Hop- 
kins,  and  while  there  got  his  first 
taste  of  journalism  as  school  corre¬ 
spondent  for  Baltimore  papers.  Later 
in  his  career,  while  preaching  in  a 
Pittsburgh  church  he  wrote  religion 
columns  for  the  Baltimore  News  and 
the  Pittsburgh  Gazette -Times. 

After  10  years  in  Pittsburgh  he  went 
to  a  Hartford,  Conn.,  church  for  six 
years;  and  in  1918  took  over  the  editor¬ 
ship  of  the  Christian  Register,  a  posi¬ 
tion  he  held  for  15  years.  The  Register 
attained  its  highest  circulation  during 
hi.s  regime. 

Requires  Specialized  Background 

Dr.  Dieffenbach  draws  a  close  par¬ 
allel  between  editing  a  religion  de¬ 
partment  and  a  drama  or  book  section. 
The  editor  of  each  requires  specialized 
background  training  if  he  is  to  in¬ 
dulge  in  serious  interpretive  writing. 
The  Transcript  is  probably  the  only 
daily  in  this  country  interpreting  re¬ 
ligion  in  the  way  this  is  done  for 
books,  drama  and  films. 

The  formula  is  no  mystery.  “I  try 
to  lead  off  each  week  with  something 
as  interesting  to  the  people  of  San 
Francisco  as  to  those  in  Boston.”  ex¬ 
plains  Editor  Dieffenbach.  “In  these 
lead  articles  I  discuss  church  topics, 
of  some  degree  of  permanency  in  in¬ 
terest.  appealing  to  churchmen  and 
the  intelligent  laity. 

“Naturally,  it  is  difficult,  at  times, 
to  write  without  offending  one  sect 
or  another."  explains  Dr.  Dieffenbach 
who  believes  most  new.spapers  avoid 
iiitcrprctive  religion  w-riting  because 
ihcy  fear  this  pitfall.  The  religion 
waiter  requires  his  technical  equip¬ 
ment  just  as  much  as  the  drama, 
mu.sic  or  book  critic,  in  the  opinion 
of  this  religion  editor. 

“My  general  editorial  aim  for  this 


Col.  McCormick  Answers 
Camrose  on  British  Press 


Folloxuing  is  the  reply  by  Col.  Ro¬ 
bert  R.  McCormick,  pxiblisher  of  the 
Chicago  Tribuxie.  to  a  letter  from  Lord 
Caxnrose,  proprietor  of  the  Loxidon 
Daily  Telegraph  and  Morning  Post, 
(Editor  &  Publisher,  Jxtne  3,  page  47) 
regarding  Col.  McCormick's  xninority 
report  to  the  ANPA  on  “Newspapers 
and  the  Law.”  The  following  was  re¬ 
quested  by  E  &  P. 

“Dear  Lord  Camrose: 

“MY  speech  to  the  Chicago  Bar  Asso¬ 
ciation  and  the  minority  report  were 
duties  incident  to  disagreements  be- 
tw'een  a  committee  of  the  American 
Newspaper  Publishers  Association  and 
one  from  the  American  Bar  Associa¬ 
tion.  ’The  as.sociations  have  not  acted 
up>on  their  committee  reports  and  may 
never  do  so.  The  matter  is  not  even 
a  national  issue,  and  cannot  pos¬ 
sibly  become  of  international  im¬ 
portance. 

Astonished  at  Impudence 

“Tlierefore,  I  cannot  .say  w'hether  I 
am  the  more  astonished  at  your  im¬ 
pudence  in  injecting  your.self  into  a 
controversy  which  does  not  concern 
you  in  any  way.  or  at  the  abysmal 
ignorance  you  display  in  the  institu¬ 
tions  of  your  country,  the  authorita¬ 
tive  literature  on  the  subject  or  the 
stories  currently  published  in  the  in¬ 
sular  press. 

“My  references  to  the  English  courts 
and  the  English  new.spapers  were 
merely  the  epitome  of  the  foregoing. 

“The  genealogy  of  certain  judges, 
which  you  have  so  painstakingly  col¬ 
lected.  does  not  in  the  least  affect  the 
well-known  generality  as  to  the  na¬ 


ture  of  the  English  courts.  Nor  am  I 
in  a  position  to  know  whether  these 
particular  gentlemen  conduct  them¬ 
selves  with  modesty  suitable  to  their 
origin,  or  with  the  arrogance  fre¬ 
quently  found  in  parvenus. 

“Eighteen  eighty-seven  is  not  a 
few  years  ago.  The  disturbance  oc¬ 
curred  within  the  last  10  years,  was 
widely  published,  and  officially  denied. 

“It  does  not  seem  to  me  that  the 
sentence  of  one  year  for  drawing  a 
pistol  on  a  Kins  in  good  standing,  is 
substantially  different  from  failure  to 
prosecute. 

Restricted  Ideas 

“As  to  the  accounts  of  the  incident, 
it  w'ould  seem  evident  that  your  ideas 
of  publication  ‘in  full  detail’  are  some¬ 
what  restricted  in  view  of  your  action 
in  printing  nothing  about  the  coming 
abdication  of  the  same  King. 

"Until  I  had  your  word  for  it.  I  was 
unwilling  to  believe  that  the  news¬ 
papers  of  England  would  willingly 
I'.ave  so  betrayed  their  readei-s. 

“I  will  add  that  the  slur  in  the 
second  paragraph  of  your  second  sec- 
t’on  is,  .shall  I  say.  a  social  error,  that 


not  one  of  our  newdy  rich,  however 


few  his  early  advantages,  would  have 
cemmitfod. 

“As  I  have  not  the  slightest  desire 
to  enter  a  controver.sy  with  you.  I 
will  not  send  a  copy  of  this  letter  to 
Editor  &  Pubi.ishfr  unless  asked  for 
it.  I  trust  you  will  spare  me  any  fur- 
t’^er  literary  efforts,  as  my  time  is  all 
Uiken  up. 

“Yours  sincerely. 

“Robert  R.  McCormick.” 


On  Friday  afternoon  members  rl 
participate  in  the  annual  golf  toura- 
ment  after  which  Arthur  Robb,  edit 
Editor  &  Publisher,  will  award  mm 
than  40  prizes.  Following  isalisti 
donors  for  these  prizes: 

.Advertising  Age,  Cliicagu;  Addr«v|r‘? 
Multigraph  Cfirp.,  New  York;  The  Bel'.  S; 
dicate,  New  York;  Bowater  1‘aper  Co.,  N 
York;  The  Branham  Co.,  Chic.ign;  The  Jj: 
Budd  Co.,  New  York;  Comic  Scctira  .tits- 
tising  Corp.,  New  ^'ork. 

Kditor  &  Publisher,  New  York;  EiCr; 
Color  Printing  Co.,  New  York;  Goss  Pre.^ 
Press  Co.,  New  York;  Great  Xorthcni  Pee 
Co.,  New  York;  R.  Hoc  &  Co.,  Inc..  So 
York;  Home  Economics  .Service  Corp.,  So 
York;  J.  M.  Huber  Inc.,  St.  Louis. 

International  Printing  Ink,  Division  c;  b 
terchcmical  Corp..  New  York;  Interns::" 
Paper  Sales  Co..  Inc.,  .\tlanta;  In; 
Corp.,  BriMiklyn;  Imperial  Tyi>e  Meal  C, 
Philailelphia;  E.  K  itz  Sjiecial  .Agenc;.  S 
York;  L.anston  Monotype  Machine  Co..  P: 
aileipbia;  Ludlow  Typograidi  Co.,  ■ 
McNaught  Syndicate,  Greenwich,  Conn. 

Mcrgcnthaler  Linotype  Co.,  Bt,  • 
George  H.  Morrill  Co.,  New  York;  NPA 
vice  Inc.,  Clcvelaml;  Noee.  RoihenSua 
Jann,  Chicago;  I’crkins-Cioodwin  Co.. 
York;  Reynolds-Fitzgcrald  Inc.,  New  1 
Mr.  Evelyn  Harris,  Atlanta. 

Standard  Rate  &  Data  Service.  Ci:«' 
Stora  Kopparberg  Corp.,  New  S'rL 
Maurice  Valley  Paper  Co.,  New  Aork;  G 
Steele  &  Co.,  Inc.,  New  A'ork;  Teiine;.  ":*J 
ward  iS;  Conklin,  New  York;  Wood  Nc*‘: 
Machinery  Corp.,  New  Yo’'k;  The  '1  : 
Co..  New  York  and  F.  L.  Seely,  .Ash; 

N.  C. 

Ladies  Entertained 

’The  Ladies  Committee  for  they 
vention  is  composed  of  Mrs. 
mond  B.  Bottom,  Nexuport  News 
Press  and  Tixnes-Herald,  cha::- 
Mrs.  William  Ellyson,  Richxnond 
News  Leader;  Mrs.  Josiah  P. 

Jr.,  Fredexricksburg  (Va.)  f"* 
Lance  Star;  Mrs.  L.  T.  Jester,  .1 
port  News  (Va.)  Press,  and  • 
W.  M.  Harrison,  Neicport 
Times  Herald.  The  details  of  thy 
rangements  of  this  committee  *| 
announced  at  the  opening  o 
convention. 

In  addition  to  the  regular  p: 
members  will  hear  from  J.  !■ 
son,  advertising  director,  Ofclc’  ' 
City  Oklahoman  and  Times,  who  ' 
speak  on  the  national  advertising 
uation.  Another  speaker  wh- 
Charles  H.  Carson,  advertising  y*' 
tor,  Roaxioke  (Va.)  Timc.sandl' 
News,  who  will  p.escut  his  ‘‘paci" 
plan  advorti.ving  selling  idea. 


SUITS  DISMISSED 

Tlic  suits  brought  several 
by  Henry  L.  Doherty,  ^itilitk^  . 

nate,  and  the  Doherty-controlled 

its  Service  Gas  Company, 
the  Kansas  City  Star  were  di2n--_ 
in  Kansas  City  and  Topeha 
week. 
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Our  customers 
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You  can  give  your  advertising  the  two-fold 
advantage  of  a  newspaper  that  not  only  leads 
in  circulation  but  leads  in  reader  attention  as 
well  .  .  .  When  12,221  people  making  pur¬ 
chases  in  66  drug  stores,  representing  every 
section  of  Philadelphia,  answered  the  question, 
“In  which  one  newspaper  are  you  most  likely 
to  look  for  advertisements  of  products  sold  in 
drug  stores?”  their  replies  were: 

The  Bulletin  6,791* 

Newspaper  No.  2  2,291 

Newspaper  No.  3  1,921 

Newspaper  No.  4  1,218 

*More  than  all  other  newspapers  combined 

With  The  Evening  Hulletin,  people  buy  to 
rca//  .  .  .  and  read  to  t 


community  purchasing  on  merit,  buying  again 
and  again  on  confidence?  This  is  a  market 
you  can  share  m  Philadelphia  with  The 
Evening  Hulletin — for  much  of  the  interest 
and  confidence  that  readers  have  in  the  news 
columns  and  editorial  contents  of  The  Hulletin 
are  carried  to  the  advertising  in  its  pages. 

In  fact,  research  among  newspaper  readers 
in  Philadelphia  proves  that  advertising  in  The 
Evening  Hulletin  receives  far  more  attention 
than  might  he  expected  from  circulation 
leadership  alone. 


Since  1895  we  have  been  making  a  product 
for  the  home,  for  everybody  in  the  h.ome 
.. .  and  every  day  six  days  a  week,  for  thirt\  - 
four  years,  people  in  Philadelphia  have  been 
buying  more  of  our  product  than  any  other. 

Our  product  is  The  Philadelphia  Evening 
Bulletin. 

People  buy  The  Evening  Hulletin  solely  on 
Its  value  as  a  newspaper  . .  .  with  no  subscriber 
inducement  but  reading  interest — no  premiums 
or  prizes  to  subscribers.  The  Hulletin’s  growth 
bas  been  natural  growth. 

Our  customers  buy  on  merit — with  confi¬ 
dence  in  the  worth  of  the  product  we  have 
’  for  sale. 


AVhen  6,501  customers  of  25  super-markets 
and  neighborhood  stores  of  one  of  the  impor¬ 
tant  chains  answered  the  question,  “In  which 
one  newspaper  are  you  most  likely  to  look  for 
food  advertise:ncnts?”  the  replies  were: 

The  Bulletin  3,980* 

Newspaper  No.  2  1,162 
Newspaper  No.  3  903 

Newspaper  No.  4  456 

'More  than  all  other  newspapers  combined 

'I'he  Hulletin’s  marker  is  truly  a  I’hilfidelphia 
market,  for  94.6'i.  of  the  circulation  of  'I'lie 
livening  Hulletin  is  within  the  profitable  Phila¬ 
delphia  retail  trading  area  (AHCt. 


>Vhen  1,383  bu  siness  executives,  directors 
and  bank  officials  answered  the  »iuestion,  “In 
"hich  Philadelphia  newspaper  do  you  ha\  e  the 
most  confidence?”  the  results  were: 

The  Bulletin  899* 

Newspaper  No.  2  217 

Newspaper  No.  3  213 

Newspaper  No.  4  54 

Marc  than  all  other  neicspapcrs  ro)nbi>ird 
t  this  the  kind  of  market  you  want  for 
'  product  ?  A  great,  substantial  home 


Make  our  customers  your  customers.  At  one 
of  the  lowest  costs  per  reader  known.  The 
Evening  Hulletin  will  take  your  advertising 
message  to  the  majority  of  homes  in  the 
greatest  city  market  of  individual  homes  in  all 
America.t 

^Complete  information  about  a  series  of  important 
eonsinni  r  siirveps,  minie  bit  a  natioiialiy  known,  <m- 
partial  restareh  onianisation.  will  hr  sent  on  request, 
.ydihass  The  Evininq  Bulletin,  Philadelphia. 
iXinr  out  of  te.i  du  f  Uinr/s  in  Phitaiii  tjihia  are  similc- 
ftimiln  hoiiKs.  More  than  in  S'ew  York  Citp  and 
Buffalo  combined:  than  Chicaqo  and  .St.  Louis  to- 
aether;  th<tn  CU  r<  land  7rith  Detroit:  more  than  in 
rn}i  one  of  twentp-two  staU.':.  fU.  S.  Cetisus,  1930). 


j  9iearltf  rmi/i 


Coujry.i'.t,  10.19,  Bulletin  Company,  Philadelphia 
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EDITOR  &  PUBLISH  EH 


"^di/ettbeu 


•^dvettliin^  •^acncies 


Among  Advertising  Folk 


Louis.  Newspaper  advertising  will  the  state  bureau,  an  agency  will  be 
constitute  the  principal  medium,  with  appointed  soon  to  handle  the  $125,000 
ads  being  scheduled  for  210  newspa-  “World’s  Fair”  part  of  the  state  pub- 


CHANGES  NAME 

The  Izzard  Company,  Seattle’s  olo. 


continued  from  page  11  cities  and  towns  of  the  licity  account.  The  campaign  will  ^^ertising  compimy,  hencefon; 

;  mid- West  and  Southwest.  probably  get  under  way  later  this  ^*1*  be  known  as  the  Pacific  Nations 


Globe  Engraving  and  Electrotyping 
Co.,  and  more  recently  Fred  H.  Eber- 


mid-West  and  Southwest. 

Morgan  Cotton  Mills.  Inc.,  has  ap- 


month  and  will  run  until  October. 


sold,  inc.,  AdveS:  has  Barton  and  Goold,  Inc.,  New 


Stahlman  Addresses 
Atlanta  Ad  Club 


Advertising  Agency,  William  H 
Horsley,  president,  announced  Juk 
3.  The  agency  was  organized  in  IJ? 
as  the  White  Advertising  Bureau,  aiu 
was  reorganized  in  1911  as  the  Izza.-; 


Atl.™,  Ga.,  June  5-Pres.rvaUon  t  2 


own  agency,  Frank  C.  Nahser,  Inc.,  in  York,  as  its  agency.  btaillnian  iiaaieSSeS  as  the  White  Advertising  Bureau,  aiu 

Chicago.  Stanley  H.  Hamberg,  for-  Roche,  Williams  &  Cunnyngham,  A.tlanta  Ad  Club  reorganized  in  1911  as  the  Izza.-. 

merly  of  Erwin,  Wasey  and  Company,  Chicago  agency,  is  releasing  copy  to  S— Preservition  Company.  “Expansion  of  the  coc- 

Kirtland-Engel  Company  and  Screen-  newspapers  on  A-M  Solution,  a  prod-  Atlanta,  -  .  pany  and  retirement  from  the  bus:- 

land  Magazine,  Inc.,  is  associated  uct  of  Kenton  Pharmacal  Co.,  Cov- 

with  Mr.  Nahser  as  account  execu-  ington,  Ky.  Wa^’TdveSs  ne  Mai  31  bv  the  compL. 

tive.  Clarence  N.  Smith,  chairman,  Vir-  r  stahZn  nSblSr  of  the 

Marx  S.  Kautman,  for  the  last  six  cinia  Corporation  Commissioi;^  has  ®^nn.)  Banner  and  past 

years  creative  director  and  a  part-  announced  the  appomtinent  of  Houck  president  of  the  American  Newspaper  ^ 

ner  in  the  Henry  J.  Kaufman  Agency,  &  Co.,  Roanoke  Va.,  as  its  advertising  Publishers’  Association.  FIELD  &  CO.  LEADS 

Washington,  D.  C.,  is  in  charge  of  representative  for  a  period  of  three  „be  hooe  of  America,  he  declared,  if  .rrnn.nn.Iv 


the  agency’s  new  Baltimore  office.  years  beginning  July  1,  on  condition 
Garner  James  has  been  appointed  ‘^at  the  firm  open  a  Richmond  office 
acting  director  in  charge  of  the  Mis-  Chesebrough  Manufacturing  Co.,  is 


sissippi  Advertising  Commission,  re-  starting  a  newspaper  campaign  for 
placing  Edward  Lipscomb,  who  re-  Vaseline  hair  tonic.  McCann-Erick- 
cently  became  advertising  director  of  son  places  the  account, 
the  national  cotton  council.  Tea  Bureau,  New  York,  will  spend 


&  Co..  Roanoke  Va.,  as  its  advertising  PublTsh^^^^^^^^  FIELD  &  CO.  LEADS 

representative  for  a  period  of  three  hope  of  America,  he  declared,  jt  was  erroneously  stated  in  Edpc-I 

“p”!; 

„  .  freedoms  —those  of  the  press,  speech,  l  Rothschild,  Chicago  merchant,  uses 

Chesebrough  Manufacturing  Co.  IS  assembly,  petition,  religion  and  the  more  newspaper  linage  than  any  otlie: ' 
starting  a  newspaper  campaign  for  ballot.  Chicago  store.  Marshall  Field  aai  j 

Vaseline  hair  tonic.  McCann-Enck-  preservation  of  these,”  Mr.  Company  led  all  local  advertisers  las  | 

son  pl^es  the  ^count.  Stahlman  said,  “will  lead  America  to  year  with  a  total  of  2,223,317  lines  i  I 


Tea  Bureau,  New  York,  will  spend  undreamed  of  heights  of  economic  and 
$250,000  in  newspapers  and  magazines  industrial  achievement,  social  stability. 


)mic  and  newspapers.  Rothschild’s  total  news- 

,  ,  ..  ,11,  ,  .  _  T  1  1  — - - - - - - stability,  paper  linage  amounted  to  957,502  lines. 

-  to  advert!^  black  tea  during  July  and  political  honesty  and  spiritual  although  in  apparel  advertising  4. 

Campaigns  and  Accounts  ’  strength,  without  which  this  or  any  firm  used  more  space  in  local  daite 

^  other  democracy  becomes  in  the  hands  than  any  of  the  ten  other  large  estac- 

iriQ  QF'HT  TT7  RRTZWTNP  CCi  Mil  CONTINENTAL  ELASTIC  CoRP.,  New  of  its  exploiters  a  fraud,  a  sham,  a  Ushments  in  Chicago. 

JOS.  SCHLI’ra  BREWING  CO.,  Mi  Bedford,  Mass,  will  use  newspapers,  snare  and  a  delusion.” 

waukee,  wm  capitalize  on  ite  -  magazines  and  trade  papers  for  Asserting  that  “America  must  sell  _ _ _ " _ _ 


JOS.  SCHLITZ  BREWING  CO.,  Mil¬ 
waukee,  will  capitalize  on  its  fam¬ 


ous  slogan  “The  Wr  that  made  Mil-  Breather,  a  new  elastic  webbing  belt 
waukee  famous  in  a  summer  news-  f^r  men.  Hirshon-Garfield,  Inc.,  New 


paper  campaign  breaking  this  week  York,  is  the  agency, 
in  key  cities.  Needham.  Louis  _  ’  .  ' 

and  Brorby,  Inc.,  handles  the  ac-  Schenley  Is^rt  C 
count  newspaper  advertisi 


Asserting  that  “America  must  sell 
or  sink,”  he  said: 

“You  have  finally  awakened  to  the 


BOSTON  CLUB  ELECTS 

Boston,  June  7 — Louis  Glaser,  pre;- 


York,  IS  the  agency.  fact  that  if  we  are  to  preserve  this  dent,  Louis  Glaser,  Inc.,  was  electic 

ScHENLEY  Import  Corp.,  has  resumed  democracy  of  ours,  we  have  a  tre-  president  of  the  Advertising  Chib  if 
newspaper  advertising  for  Bacardi  mendous  sales  job  to  perform.  As  Boston  at  the  annual  meeting;  J(fc 


rum  this  week  in  major  markets  business  men,  you  sell  your  goods. 


T  rk  A  i+C  All  AAiajwA  isaoAZkviM  aaa^aa,  j  jrvpua  gVFVFVA,9.  Holman,  general  manager,  WBZ 

ine  uisTiLLED  LiiQUORS  L-ORP.  an  1  throughout  the  country.  Twice-a-  your  services  or  your  ideas  through  and  WBZA  first  vice  president;  anf 

^bsidiary  Distilled  Liquors  Import  ^^ek  insertions  will  run  through  the  advertising.  In  addition,  you  must  Edwin  E.  Leason,  sales  manage:  i 
t’n-u  i  appomtment  summer.  Lawrence  C.  Gumbinner  sell  ‘the  American  way’  to  the  Amer-  Dickie -Raymond,  Inc.,  second  m 


your  services  or  your  ideas  through  and  WBZA  first  vice  president;  anf 


ican  people.” 


president. 


V# 


imported  liquors.  ^wspa^rs  and  magazines  will  be 

...  X  the  advertising  campaign  for 

Sixty-five  newspapers  throughout  jbe  Brazilian  Pavilion  at  the  New 
the  country  are  ^heduled  to  carry  York  World’s  Fair.  Dillingham,  Liver- 
copy  m  a  special  advertisinpampaign  n,ore  &  Durham,  New  York,  is  the 
during  the  weeks  starting  June  5  and  agency 
June  12  by  the  L.  E.  Waterman  Co.,  t.  --  i> 

Newark,  N.  J.,  to  promote  its  foun-  .  Firktone  Tire  &  Rubber  Co.,  Akron, 
tain  pens  as  graduation  day  gifts.  '’^wspaper,  trade  and  radio 

Charles  Dallas  Reach  Co.,  Newark  and  advertising  Proinotmg  Wilbur  Shaw’s 
Syracuse,  N.  Y.,  agency  handles  ac-  Indianapolis  race  last 

count  >  6  J  week.  Sweeney  &  James  Co., 

,  IT  Cleveland  agency  is  placing  the  ac- 

Houck  &  Co.,  Roanoke,  Va.,  agency,  count. 


has  been  appointed  to  handle  the 

advertising  and  promotion  programs  N.  Y.  STATE  CAMPAIGNS 
or  the  L  A.  Vance  Co.,  Wmston-Sa-  ^he  Bureau  of  State  Publicity,  Al- 
em.  N.  C.,  manufacturers  of  farm  and  bany,  next  month,  will  start  its  regu- 


lumbering  machinery. 

Kelly,  Stuhlman  &  Zahrndt,  Inc.,  St. 


#1 


lar  publicity  program  with  a  $75,000 
budget  for  the  1939-40  fiscal  year 


Louis,  has  been  appointed  as  the  with  newspapers  as  the  primary  me- 
agency  for  the  1939  “Visit  St.  Louis”  dium.  Kelly,  Nason  &  Winsten,  New 
campaign,  sponsored  by  the  Chamber  York,  is  placing  the  account.  Ac- 
OF  Commerce  and  the  City  of  St.  cording  to  Allen  Reagan,  director  of 


Greater  Cleveland— 
Ohio's  largest  market. 

The  26  adjacent  counties- 
Ohio's  second  largest 
market. 

Cover  BOTH 
at  ONE  low  cost 

through  the 

CLEVELAND  PUIN  DEALER 

Ctavdaiirf**  Hamt  Nmatpmptr 


... 

V 


.... 
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Right  here  in  Indiana  there’s 
a  golden  opportunity  for 
advertisers.  Savings  deposits 
in  Fort  Wayne  exceed 
$22,000,000.  The  door  to 
this  rich  market  is  opened  to 
you  through  the  columns  of 


UheKews-Scntmcl 

FORT  WAYNE.  IND 


LET  YOUR 


BOOTH  NEWSPAPER  REPRESENTATIVE 

^^FLAIN  .  .  .  “Dealerized”  newspaper  schedule?  are  national 
newspaper  schedules  that  have  been  sold  personally  to  the  local 
dealer  by  the  local  Booth  Newspaper,  in  a  way  never  before  at¬ 
tempted.  Another  reason  why  your  lists  should  include  Booth 
papers.  For  an  interesting  hook,  descriptive  of  this  practical  new 
dealer  service,  ask  1.  A.  Klein,  50  E.  42nd  Street.  New  York.  «f 
John  E.  Lutz.  435  Micbipan  Avenue.  Chicago. 


BOOTH 


newspaper 


Grand  Rapids  Pres 
Flint  Journal 
Saginaw  News 


Bay  (iiiy  Times 
Jackson  Citizen  Patriot 


Muskegon  Chronkk 
Kalamazoo  Gaze!*' 
.Ann  .Arbor  .A**- 


INCREASING  CIRCyiATION  MEANS  DECREASING  MIELINE  COSTS! 

STEADY  GAINS  FOR  THREE  DECADES! 


Chicago  Tribune  average  net  paid  total  daily  circulation  for  six-month  periods 
ended  March  31 — 1909-1919-1929-1939 


1.000,000 


Because  of  its  record  in  producing  quick  response 
from  women,  the  Tribune  received  out  of 
every  dollar  spent  by  Chicago  department  stores 
last  year  to  advertise  infants*  wear  in  newspapers 


IS  read  by  more 
than  725,000 
families  living 
right  in  metro¬ 
politan  Chicago. 

This  is  a  majority 
of  all  the  families  in  city  and  sub¬ 
urbs —  practically  as  many  metro¬ 
politan  Chicago  families  as  are 
reached  by  any  two  other  newspapers 
combined. 

From  one  end  of  this  metropolitan 
market  to  the  other,  women  in  every 
income  grouping  are  attracted  by  the 
Tribune’s  superior  coverage  of  the 


Examine  the  record  jor  the  past  10,  20,  or  30  years,  and  you  find  the  line  of  Tribune  cir¬ 
culation  mounting  higher  and  higher.  When  you  advertise  in  the  Tribune  you  make  the 
most  efficient  use  of  your  budget  today  .  .  .  and  you  buy  in  a  medium  which  is  steadily 
increasing  its  power  to  produce  for  advertisers. 


news,  its  famous  comics  and  helpful 
feature  and  service  departments.  They 
follow  the  Tribune  for  the  news  of  the 
world — and  for  news  of  the  stores. 

To  get  response  from  Chicago 
women,  build  your  advertising  pro¬ 
gram  around  the  Tribune.  Rates  per 
1  ()(),()()()  circulation  are  among  the 
lowest  in  America. 


Average  net  paid  total 
circulation  during  the 
official  six-month  period 
ended  Warch  31,  1939: 

903,922  Daily 
1,1 34,019  Sunday 


18— ADVERTISING 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 


No.  120.  Piano  Sales  Continue  to  Rise 


EDITOR  &  FUEL 


THOSE  WHO  follow  this  column  oc¬ 
casionally,  may  recall  that  in  July, 
1938,  we  made  a  few  predictions  about 
the  sale  of  pianos. 

May  6,  1939,  a  special  bulletin  was 
sent  to  the  New  York  Times  from 
Chicago.  The  heading  of  this  story 
was,  “Early  Sales  Point  to  Peak  Piano 
Year.  Four-Month  Shipments  Exceed 
Full  Years  ’32,  ’33.” 


and  there  has  been  a  gradual  increase 
each  year  until  the  peak  in  1937  when 
106.009  instruments  were  sold.  There 
was  a  slight  drop  in  1938,  when  the 
total  production  was  89,504.  As  al¬ 
ready  stated,  advance  sales  for  1939 
indicate  the  greatest  production  of 
sales  in  a  decade. 

The  Advertising  of  Pianos 


of  their  friends;  (B)  expensive  pianos 
for  advanced  students  and  for  those 
who  plan  a  musical  career;  (C)  in¬ 
expensive  pianos  for  children  whose 
parents  want  them  to  have  the  ad¬ 
vantages  of  a  musical  education. 

Building  a  Solicitation 
PICK  OUT  ONE  dealer  who  has  a 
representative  line  of  pianos.  Then 
call  on  five  or  ten  teachers  who  are 
known  to  the  prospective  piano  ad¬ 
vertiser;  explain  to  them  the  plan 
that  you  have  in  mind,  which  is  a  con¬ 
tinuous  educational  campaign,  with 
three  ads  a  week  devoted  to  adults, 
advanced  students,  and  beginners. 

Music  teachers  will  supply  all  of 
the  copy  material  that  is  ne^ed.  They 
know  their  “way  around”  and  their 
suggestions  for  the  production  of  copy 
should  be  followed  to  the  letter.  Pre¬ 
pare  a  half-dozen  advertisements  for 
each  of  these  three  groups.  Then  call 
on  a  prospective  dealer  and  explain 


ments,  records  and  instruction  V/ 
This  merchandise  can  be  included 
the  piano  advertising  schedule.  Sit- 
insert  a  two  or  three  inch  box  in 
piano  ad  and  call  attention  to  reco-: 
instruction-  books,  sheet  music, 
instruments,  violins,  etc.  Advers 
beginners’  outfits — violin,  bow,  cjj 
instruction  book,  stand,  etc. 

The  time  to  start  soliciting  a . . 
month  musical  instrument  schedule . 
now.  It  may  take  several  weeks 
make  the  sale  and  get  the  plane 
ganized  for  fall  and  winter  selling 

A  few  case  histories,  success  s  -- 
in  this  classification,  make  spl;:: 
ammunition  for  national  repre-e: 
tives  and  the  national  departmen: 
a  paper. 

■ 

McVicker,  with  Daily 
55  Years,  Retires 

Lincoln,  Neb.,  June  5— With  rete-' 
ment  this  week  of  Hugh  G.  McVick 


A  Fievived  Industry 

C.  ALBERT  JACOB,  president  of  the 
National  Piano  Manufacturers  As¬ 
sociation  stated  in  this  article: — “Only 
a  few  years  ago,  the  business  of  mak¬ 
ing  pianos  appeared  headed  for  ob¬ 
livion.  The  number  of  manufacturers 
had  dropped  from  more  than  300  to 
31.  Sales  were  only  a  fraction  of  what 
they  had  been.  It  seemed  that  only  a 
miracle  would  save  the  industry.” 

Many  other  basic  industries  in  the 
United  States  have  seen  their  annual 
production  figures  shrink  each  year, 
but  we  know  of  no  industry  that  has 
taken  such  a  “licking”  as  has  the  piano 
industry.  In  1929  the  United  States 
Census  of  Manufacturers  reported  the 
production  of  130,012  pianos,  most  of 
them  grands.  Piano  dealers  for  many 
years  have  believed  that  the  easiest 
way  to  sell  a  piano  was  to  point  out 
its  beauty,  and  the  importance  of 
having  some  sort  of  piano  in  the 
drawing  room,  living  room  or  library. 

Grand  pianos  were  used  by  interior 
decorators  to  fill  in  when  a  home  was 
being  re-designed.  Families  with 
moderate  incomes  bought  small  grands 
because  they  thought  it  was  the  smart 
thing  to  do.  Few  people  bought  grand 
pianos  with  the  idea  of  learning  how 
to  play  them  or  to  lay  out  a  musical 
program  for  the  education  of  their 
children. 

A  few  dealers,  however,  started  to 
cooperate  with  the  musical  directors 
of  high  schools,  grade  schools  and 
club  groups  with  the  result  that  to¬ 
day  we  have  more  musical  instruc¬ 
tion  in  the  United  States  than  ever 
before  in  the  history  of  the  country. 

Production  Figures 

IN  1932  THE  total  production  of  pianos 

in  the  United  States  dropped  to  27,- 
274.  In  1934  shipments  totalled  47,193 


RETAIL  MUSICAL  instrument  adver¬ 
tising  has  shown  a  steady  decline 
since  1929.  Using  1929  as  100%,  Me¬ 
dia  Records  reports  the  following  per¬ 
centages  for  the  past  9  years: — 1930 — 
64%;  1931-^6.8%;  1932—25.5%;  1933— 
21.2%;  1934—25.8%;  1935—23.3%;  1936 
—24.8%;  1937—22.9%;  1938—19.2%. 

Last  year  musical  instrument  ad¬ 
vertising,  as  reported  by  Media  Rec¬ 
ords,  was  exactly  one-half  of  one  pier 
cent  of  the  total  retail  advertising  they 
measured,  so  it  is  obvious  that  this 
classification  deserves  more  than  pass¬ 
ing  attention. 

Suggestions 

TODAY  MOST  orchestras,  large  or 
small,  use  a  piano  as  the  key  instru¬ 
ment  for  the  group.  A  piano  is  com¬ 
plete  in  itself.  It  has  88  notes.  Its 
scope  is  greater  than  that  of  any  other 
single  musical  instrument  and,  up  to 
a  certain  point,  a  piano  is  the  easiest 
instrument  of  all  to  learn.  Piano  in¬ 
struction  has  been  simplified  greatly 
during  the  past  10  years.  Instead  of 
insisting  that  pupils  confine  all  of 
their  tinie  to  scales  and  technical 
work,  the  modern  teacher  now  changes 
the  pace  constantly.  Scales  are 
studied,  exercises  are  done  for  a  few 
minutes,  then  the  student  is  shifted 
to  chords,  simple  melodies,  two-hand 
exercises,  etc.  It  is  literally  true  that 
anyone  can  learn  to  play  a  piano. 

Further,  the  advertising  of  pianos 
need  no  longer  be  confined  to  children 
or  musical  students.  During  the  past 
two  years  we  have  had  an  opportunity 
to  watch  the  progress  of  three  piano 
stores  in  three  different  cities,  who 
have  run  from  two  to  four  ads  each 
week  from  three  to  six  inches  in  size. 
The  copy  is  directed  at  three  groups 
of  prospects:  (A)  adults  who  would 
like  to  be  able  to  play  for  their  own 
amusement  and  for  the  entertainment 


the  importance  of  a  long  schedule. 

Send  proofs  of  the  advertisements 
each  week  to  a  select  list  of  teachers. 
It  is  a  common  practice  for  piano  deal¬ 
ers  to  allow  piano  teachers  a  small 
commission  on  prospects  they  develop. 
Some  stores  refuse  to  pay  any  com¬ 
missions  but  most  of  them  do.  Suggest 
to  the  dealer  that  once  a  month  he 
hold  a  recital  and  throw  it  open  to 
the  public.  One  recital  can  be  de¬ 
voted  to  adults.  There  are  many  ac¬ 
complished  adult  musicians  in  every 
community.  Have  another  recital  at 
which  only  advanced  pupils  appear, 
preferably  young  people.  Then  have 
a  third  recital  devoted  to  youngsters 
who  are  just  starting. 

Music  is  contagious  and  the  achieve¬ 
ment  of  students  is  contagious. 

Advertise  Other  Instruments 

TODAY  MOST  piano  stores  carry 

band  instruments,  string  instru- 


night  editor  of  the  Lincoln  Jovn. 
for  the  past  50  years,  Ray  McCon:.el 
his  assistant,  takes  over.  Mr.  McC;:- 
nell  has  been  working  under  Mr.  It- 
Vicker  about  3  years. 

The  Morning  Journal  plans  tor; 
the  universal  desk,  with  Mr.  McCx- 
nell  handling  the  entire  makeup  ja; 
Burt  James,  night  city  editor,  vij 
assist,  and  deal  off  city  assigium:: 
as  now.  Dale  Johns,  night  sports  ei- 
tor,  will  cover  similarly.  Proving  sa- 
cessful  on  the  night  trick,  the  c- 
versal  desk  will  be  used  on  the  Ci- 
side,  also. 

McVicker,  though  retired,  inaiii*.i:s 
his  place  on  the  staff.  He  has  bee 
with  the  Journal  a  total  of  55  yea.’- 

MICHIGAN  OUTING 

The  Michigan  Press  Assn,  will : 
its  annual  summer  outing  at  Gr 
Haven  June  29  to  July  1  with 
Grand  Haven  Tribune  as  host. 


Circulation 
for  May 

306,980 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  May,  1939. 


May  circulation  of  The  Sun¬ 
day  Sun  averaged  191,677  per 
Sunday. 


Everything  in  Baltimore 
Revolves  Around 


THE 


SUN 


Morning  Evening  Sunday 


TIME 

Tlie  Weekly  Newsmagazine 
Editorial  offices  in 
NEW  YORK  CHICAGO 
DETROIT  PHILADELPHIA 
LOS  ANGELES  SAN  FRANCISCO 
WASHINGTON 
LONDON  PARIS 


Full  services  of 
THE  ASSOCIATED  PRESS 


'J?  umLc.  i4i  oMouiih" 


Revealing — in  an  exchange  of  let¬ 
ters  between  a  Czechoslovakian 
schoolboy  and  an  American  family 
— the  real  anguish  of  a  refugee 
trapped  in  his  own  country. 

This  remarkable,  human  story  of  what  hap¬ 
pened  behind  the  cables  from  Europe  is  authen¬ 
tic  in  every  detail.  The  letters  to  the  boy  were 
written  by  Mr.  Almo  Beals  Simmons,  city  treas¬ 
urer  of  Provo,  Utah,  and  members  of  his  family- 

illustrated  with  actual  photographs  and  draw¬ 
ings.  In  mat  or  proof  form.  Weekly  release  July 
2,  9,  and  16,  or  daily  publication  may  be  ar¬ 
ranged  in  exclusive  territory. 


Write  or  Wire 

for  Proofs  Today! 
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Control  of  Ads 
For  Appliances 
Debated  in  S.  F. 

Dealers  Evenly  Divided 
On  Co-Operative  Method 
At  Coast  Managers'  Meet 

A  study  of  co-operative  advertising 
climaxed  by  a  debate  over  whether 
appliaiice  copy  should  be  controlled 
by  the  dealer  or  by  the  manufacturer 
marked  the  June  meeting  of  the 
Northern  California  Newspaper  Ad¬ 
vertising  Managers’  Association  held 
in  the  Western  Merchandise  Mart  at 
San  Francisco.  Don  Mikkelsen,  ad¬ 
vertising  manager,  Redwood  City 
(Cal.)  Tribune  presided. 

Oratorical  efforts  of  Floyd  Sparks, 
sales  manager  of  West-Holliday,  Inc., 
national  advertising  representatives, 
and  of  L.  A.  Copeland,  of  Allied  Daily 
Newspapers,  failed  to  settle  the  his¬ 
toric  argument  on  appliance  adver¬ 
tising.  A  vote  taken  from  local  deal¬ 
ers  present  showed  a  tie  result  of 
opinions  on  the  efficiency  of  the  two 
methods. 

Asks  Better  Copy 

George  A.  L’Amoreaux,  promotion 
manager  of  the  Mart,  advocated  better 
editing  of  home  makers  copy  used  in 
women’s  pages  and  in  special  sections 
as  a  means  of  increasing  the  effective¬ 
ness  of  newspaper  advertising.  F.  J. 
Aberouette,  advertising  manager,  Leo 
J.  Meyberg  Co.,  California  distributors 
of  RCA  radios,  Norge  refrigerators 
and  Bendix  Home  Laundry  equip¬ 
ment,  asked  whole-hearted  co-oijera- 
tion  in  tie-in  advertising  campaigns. 
Such  action,  he  said,  provides  greater 
opportunity  for  linage  and  revenue  as 


well  as  giving  service  both  to  the  mer¬ 
chants  and  to  the  community. 

Mr.  Copeland  advocated  dealer  han¬ 
dling  of  co-operative  advertising  copy 
for  appliances  because  ‘‘distribution 
is  essentially  a  dealer  problem,  in¬ 
volving  point  of  sale  contact.” 

Mr.  Copeland  listed  six  asserted 
weaknesses  of  manufacturer  handling 
of  copy.  These  included  ignorance  of 
local  retail  problems,  lack  of  point  of 
sales  contact,  the  merit  of  co-opera¬ 
tive  copy,  necessity  of  local  regulation 
of  promotion,  importance  of  the  local 
dealer  in  the  sales  picture  and  the 
spread  in  the  field. 

Mail  Houses  Soles  Aided 
Mr.  Sparks  attributed  advances 
made  by  mail  order  houses  in  the  sale 
of  appliances  to  the  lack  of  national 
advertising.  He  said  that  in  electrical 
refrigeration  alone  the  mail  order 
houses  and  chains  merchandising  their 
own  makes  of  refrigerators  had  shown 
a  sales  jump  of  from  but  3%  of  total 
sales  in  1927  to  34%  today. 

‘‘Where  has  the  present  system  got¬ 
ten  the  retail  merchant?”  he  asked, 
adding  that  if  nationally  advertised 
brands  are  to  get  volume  in  their 
business  it  will  be  because  the  manu¬ 
facturer  helps  the  local  dealer. 

‘‘I  recommend  a  change,”  Mr.  Sparks 
said.  ‘‘That  is  to  put  all  appliance 
advertising  back  into  the  hands  of  the 
manufacturer  and  let  him  release  ad¬ 
vertising  in  communities  in  a  volume 
based  on  the  sales  in  the  individual 
areas.” 

Mr.  Sparks  told  of  the  need  of  vol¬ 
ume  advertising  to  produce  sales,  giv¬ 
ing  figures  from  a  survey  made  to 
show  the  meager  refrigeration  copy 
volume  of  local  dealers  as  compared 
with  that  of  mail  order  houses.  He 
cited  the  shift  in  the  auto  industry 
back  to  manufacturer  control,  advo¬ 
cating  such  a  move  in  the  appliance 


field  to  obtain  consistency  and  effi¬ 
ciency  of  copy. 

Maurice  Hyde,  promotion  manager 
of  the  Emporium,  San  Francisco’s 
largest  department  store,  who  spoke 
on  good  and  bad  advertising  copy, 
urged  readability,  simplicity  and  fac¬ 
tual  material  for  advertisements. 

■ 

Reporter  Goes  One 
Round  With  Galento 

Like  all  good  reporters  James  P. 
Hackett,  of  the  Newark,  N.  J.,  Asso¬ 
ciated  Press  bureau,  is  primed  with 
inquisitiveness.  Early  this  week  he 
began  to  wonder  just  how  good  a 
fighter  Tony  Galento,  New  Jersey’s 
beer  -  barrel  -  chested  challenger  for 
the  world’s  heavyweight  title,  really  is. 

He  went  to  Asbury  Park,  N.  J., 
where  Galento  is  in  training  for  his 
match  June  28  with  Joe  Louis,  and 
persuaded  Galento’s  manager,  Joe 
Jacobs,  to  allow  him  to  *‘go  a  round 
with  Tony.”  He  borrowed  a  pair  of 
Galento’s  shoes  and  bathing  trunks. 

Hackett  went  the  full  time.  He 
caught  a  few  hooks  to  the  head  and 
the  mid-section  but  Tony  had  kindly 
removed  the  sting.  In  retaliation,  the 
reporter  managed  to  work  in  a  few 
punches  himself. 

Hackett  weighed  in  at  190  pounds. 
He  is  six  feet  three  inches  in  height. 
While  a  student  at  New  York  Uni¬ 
versity  in  1933  he  had  boxed  two 
rounds  with  Boh  Pastor,  then  also  a 
student  there.  Other  than  these  two 
occasions,  Hackett  has  never  been  in 
the  ring. 


PHOTOG  THREATENED 

Hugo  Opitz,  71-year-old  Chicago^, 
was  recently  placed  on  probation  k 
Judge  Francis  Borelli  on  a  chigei 
assault  with  a  deadly  weapon  brouzr 
by  Louis  Okmin,  Chicago  Times  phi! 
tographer.  Okmin  testified  he  we 
to  Opitz’  home  with  a  photograp- 
showing  a  man  in  the  uniform  of  i 
U.  S.  army  colonel  leaving  a  meetc; 
of  the  German -American  Bund  n 
Milwaukee.  When  he  asked  Opitz  j 
it  was  his  picture,  the  photog  sai 
Opitz  threatened  him  with  a  gun. 

TIFFANY  BLAKE  RETIRES 

Tiffany  Blake,  chief  editorial  wr.;e 
of  the  Chicago  Tribune,  retired  recer.-- 
ly  after  31  years  of  service  with  the 
■Tribune.  He  joined  the  editorial  sti: 
in  1908,  having  previously  been  dran. 
and  music  critic  of  the  old  Chics; 
Evening  Journal  and  literary  edit: 
and  editorial  writer  for  the  old  Cfc. 
cago  Evening  Post.  Joseph  .Kic 
Tribune  reporter,  has  been  appor.;-; 
editorial  writer  for  the  paper. 

PRESS  STARTS  SELF 

Stalking  a  spook  in  the  new  Wabs;) 
(Ind.)  Plahi  Dealer  building  the  nig 
watchman  last  Sunday  morrtri 
thought  he  heard  the  press  runr.L'i 
in  the  basement.  He  found  the  ligh'i 
off  in  the  pressroom  but  the  pre.- 
was  running  at  full  speed.  He  stoppri 
the  press  and  found  that  about  12K 
papers  had  been  printed.  Coneen-i 
of  the  best  electrical  opinion  in  Wi- 
bash  is  the  press  had  been  grounde: 
in  some  manner  that  caused  it  to  rz 
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On  a  basis  of  F.4CTU AL  CO\fPARISOi\S,  using 
official  Audit  Bureau  of  Circulation  (.4.B.C,) 
reports  on  newspaper  circulations  and  city 
/topulations  ... 


ON  SUNDAYS 


V  \  I  I  / 

HOME  BUILDING 
ACTIVITY  is 
^li^MORE  THAN 

lip  50%. 

- IN  COLUMBUS  / 


OF  LOUISVILLE 

offers 

THE  2nd  MOST  COMPLETE 
POPULATION  (OVERAGE 
AVAILABLE 
IN  AMERICA... 

— of  any  Sunday  Newspaper  Published  in  Cities  as 
I.arge.  or  Larger,  Than  Louisville,  Kentucky. 

4  The  Kansas  Oty  Star,  with  one  Sunday 

I  Paper  |M*r  3.5,3  unit  of  .4.B.C.  City 

population. 

Qiifl  The  lAtiiisville  Courier-Journal,  with  one 
iLlllla  Sunday  Paper  p»-r  3.3.3  unit  of  .V.B.C. 
Cit>  population. 


I® 


The  "NEW  HOME"  Buyers  of 

CENTRAL  OHIO 

through  The  ' 
•A  COLUMBUS 

1 

J  During  the  1st  quarter  of  1939 
^  Residence  Building  permits  in  | 

Franklin  County,  (Columbus) 
were  half  again  higher  than 
last  year  both  in  number  and 
in  value. 

♦  ^  #  Ji* 

For  years  The  Dispatch  has  lead  all 
J  other  Central  Ohio  newspapers  in 
f  Building  Material  Advertising.  Last 
year  this  newspaper  lead  in  every  ad¬ 
vertising  classification  tabulated  by 
Media  Records. 

.Address  tlir  \nti<iii:il  .\d»  crllsIiiK 


The  Columbus  Dispatch 


RKrUESEMEn  NATIONAJ.EY  in  THE  BRANHAM  CO. 


O’Mara  &  Ormsbee 


National 

Representatives 


N p u  York  Detroit  < 
lanta  San  Franci'tco  to* 


OR  JUNE  10,  1939 
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Royal  reporting 

BY  UNITED  PRESS 


United  f^ress  newspapers  th  rough - 
OLil  the  tour  of  the  King  and  Queen 
of  (  ireat  Britain  have  had  the  distinc¬ 
tion  of  publishing  the  dispatches  of 
Webb  Mill  er,  wlio  for  twenty  yecirs 
has  covered  the  great  moments  o  f  the 
House  of  Windsor. 

A  major  news  story  of  the  year, 
reported  by  one  of  the  great  corre¬ 
spondents  of  our  time,  for  United  Press 
newspapers. 


United  Press 


FOR  WORLD  WIDE  NEWS  COVERAGE 
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EDITOR  &  PUBLISH  E- 


^  E  D  I 


WAR  SCARES  OR  WAR? 

>VE  ARE  WUITlNCi  of  an  off-the-record  meet¬ 
ing,  and  won’t  identify  the  m-casion  more  than 
to  say  that  it  was  an  annual  dinner  of  a  learned 
professional  s(K*iety.  witli  a  niimlK*r  of  newspaper 
ptoide  as  guests,  held  within  the  past  two  weeks. 
Talk  flew  hack  and  forth  for  several  hours  on  the 
joint  responsibility  of  the  press  and  the  learned 
profession.  All  was  serene. 

Then  one  of  the  learned  men  lashed  out  sav¬ 
agely  at  newspai)ers.  Because  of  war  talk  in  the 
American  press,  he  said,  he  had  changed  his 
Euroi)ean  itinerary,  avoiding  countries  which  he 
bad  wished  to  visit  but  dared  not  liecause  of  the 
fear  of  war.  He  had  traveled  over  much  of 
Europe,  excepting  Italy,  Germany,  and  Russia, 
Sind  had  returned  here  after  six  weeks  to  learn 
from  the  American  press  that  Europe  was  still 
trembling  on  the  brink  of  war’s  horrors.  Nowhere 
in  Euro|)e  had  he  received  that  impression,  he 
declared. 

It’s  a  common  enough  charge,  and  one  of  the 
gentlemen  of  the  press  made  jiromjit  answer. 

True  it  is,  he  remarked,  that  the  newspajiers 
of  Europe  played  war  news,  or  threat -of-war  news, 
much  more  calmly  than  the  New  A  ork  manner. 
So  they  did  in  lf)l  1,  during  a  whole  month  in 
which  the  war  medicine  was  being  brewed  with 
M-arcely  a  word  of  warning  to  the  millions  who 
were  to  figiit,  suffer,  and  die  during  the  next  four 
years.  'I'hey  are  much  less  calm  alxiut  it  now 
than  then,  but  for  the  most  jiart  they  are  the 
instruments  of  their  governments,  fearful  of  up- 
.setting  the  whole  structure  by  rai.sing  their  edi¬ 
torial  voices  or  by  saying  the  wrong  word. 

Further,  the  press  champion  asked,  had  his 
learned  friend  considered  how  much  of  a  factor  in 
|)revcnting  the  “war  that  didn’t  happen’’  was  the 
fxnti-war  sentiment  of  the  American  Republic, 
expressed  in  the  headlines  and  editorials  of  Amer¬ 
ican  newspapers,  sensational  and  exaggerated 
though  .some  of  them  may  have  been.* 

There’s  more  than  a  grain  of  truth  in  that 
ri'asoning.  Our  system  of  international  com¬ 
munications  is  not  working  precisely  as  some  of 
us  thought  it  might  20  years  ago,  but  it  seems 
to  lie  working  a  little.  We  can’t  yet  look  for  world 
|)cace  in  terms  of  the  brotherhood  of  man;  we 
may  Ixe  on  the  way  to  it  through  a  process  of 
information  which  keeps  prospective  war-makers 
aware  that  millions  of  pcojxle  around  the  world 
will  not  willingly  tolerate  a  repetition  of  the  events 
of  2a  years  ago.  That  process  did  not  exist  in 
l!)l  t;  it  is  one  of  the  greate.st,  and  least  appre- 
i^  iatcd,  forces  in  the  world  today. 


THE  JERSEY  DECISION 


They  have  deeply  corrupted  themselves,  as  in  the 
days  of  Gibcah;  therefore  he  will  remember  their 
iniquity,  he  will  visit  their  sins.  Hosea,  IX  :9. 


FOR  TOLERANCE 

NO  GROUP,  civil,  political,  or  religions,  has  more 

to  lo.se  in  the  rising  storm  of  intoleranc-e  here 
than  has  the  .American  pre.ss.  Others  have  just  as 
much,  but  in  an  era  of  Ku  Kluxism  the  news- 
jxaper  which  stands  for  the  principles  that  made 
this  country’  faces  utter  destruction;  its  owners, 
operators,  and  workers  face  mutilation  and  even 
death.  The  undercurrent  of  reason  that  flows  in 
tilt  most  bitter  political  controver.sies  and  dissi- 
jiates  the  rancor  that  they  create  is  usually  ab.sent 
when  dispute  turns  on  questions  of  race  or 
religion. 

We  Indieve,  and  hope,  that  newspapers  will  give 
generous  support  to  the  Council  .\g.ainst  Intol¬ 
erance  in  .America,  which  proposes  to  stage  a 
nation-wide  Independence  Day  ceremony.  On 
.Inly  4,  new.spapers  will  be  asked  to  publi.sh,  as  a 
jiart  of  a  general  public  demonstration,  “an  .Amer¬ 
ican  declaration  of  tolerance  and  equality  initiated 
by  Senator  W.  Warren  Barbour,  George  Gordon 
Battle,  and  William  .Allen  White,  co-chairmen  of 
the  council.” 

The  Declaration,  we  understand,  was  written 
by  Air.  White,  which  alone  should  ju.stify  its 
nation-wide  publication  as  literature,  aside  from 
its  patriotic  merits.  The  Emporia  .sage  may  have 
made  some  unprofitable  political  guesses  in  his 
half-century  of  journali.sm;  he  has  never  been 
wrong  and  he  has  never  failed  to  command  an 
amliencc  when  his  subject  has  been  the  liberties 
upon  which  .American  civilization  rests. 


EDl'l't  )R1ALS  generally  will  hail  the  Supreme 
Court  again  as  the  bulwark  of  civil  lilnTties, 
)‘or  its  decision  in  the  case  involving  the  govern- 
■nu'iit  of  .Icisi-y  City.  We  agree,  but  what  jia.sses 
<.ur  umierstanding  that  tlic  iiucstions  jxrcscnted 
1o  the  Supreme  C(»uit  .and  so  summarily  decided 
b;  it  cf)uld  have  gone  s.)  far  along  the  legal  road. 

riie  unconslitutic.n.ality  of  the  ordinances  cn- 
.iiclcfl  under  the  direction  of  Al.ayor  Hague  was 
«:bvious.  They  were  a  flagrant  abuse  of  the  city’s 
police  iiower.  Their  imrpose  was  evident,  despite 
tiie  hy]xocritical  camouflage  that  covered  their 
n'liactmcnt  and  the  phaiding  for  them  through 
the  Federal  Courts.  That  the  lower  Feder.d 
Cijiirts  could  have  granted  the  Hague  government 
;m  inch  of  right  under  the.se  ordinances,  and 
Ii-ft  any  que.stion  of  freedom  to  Ixe  decided  by  the 
Sujireme  Court,  made  a  situation  which  seems  to 
liave  lieen  pro|H‘rly  covered,  and  rebuked  in 
the  court’s  cogent  reasoning. 


A  L 


MOTORS  AND  ADVERTISING 

■■-Active  competition  iimong  automobile  manu- 
faclUHTs.  altlioiigh  some  of  lliein  have  made  vw 
large  i)rolits.  gave  to  the  public  inqiroved  prod- 
iict.s.  often  at  substantially  reduced  prices.  Cot- 
sumcr  iKMicfils  fom  competition  in  the  automobik 
manufacturing  industry  liave  probably  been  moK 
.substantial  than  in  any  other  large  industry  studied 
bv  the  Commission.” 


ANOTHER  THOUGHT  ON  WAR 

ONE  OF  THE  most  thoughtful  new.spapermen 

in  .America  recently  returned  from  a  visit  to 
Europe.  When  the  obvious  question  was  put  to 
him — will  we  have  war.* — his  answer  was  a  quali¬ 
fied  “N  o  ”  w  e  won’t  have  war  now,  or  in  the 
immediate  future,  according  to  present  indica¬ 
tions:  we  will  certaiidy  have  war,  involving  the 
United  States,  unle.ss  the  peoples  of  the  world 
ajiproach  situations  which  engender  war  with 
h'ss  “obvious”  methods  than  those  which  have 
always  proven  futile. 

There  isn’t  much  <|uestion  that  there  has  Ixcen 
some  fleparture  from  the  “obvious”  methods  that 
f.-.ilcd  in  Ifil  t  and  since.  There  are  definitely  the 
beginnings  of  realistic  thoiights  about  war  among 
all  civilized  peoples.  Within  the  past  few  months 
ll'.ere  has  In'cn  a  new  appeal — “Moral  Rearma¬ 
ment,”  which,  in  the  minds  of  many  people  on 
Ix'th  sides  of  the  .Atlantic,  promises  to  bring  to 
be.ar  forces  jigainst  war  which  have  .always  existed, 
but  have  always  licen  smothered  by  the  flow  of 
adrenalin  when  the  war  drums  liegan  to  la'at. 
Whether  “MRA”  is  the  answer,  we  don’t  consider 
ourselves  eompi'tent  to  say.  Certainly  it  .seems 
more  nearly  the  answer  than  the  chest-thumping 
.and  tub-thumping  and  ethno-economic  tilting  that 
have  Ixeen  re.sorted  to  in  the  past,  with  always  the 
.same  result — eonflict. 

If  the  world’s  realization  of  .spiritual  values  can 
be  reawakened,  there  is  hope  that  the  less  “ob¬ 
vious”  approach  recommended  by  our  friend  may 
be  realized. 


W  E  (^UOTE  from  a  press  relea.se  of  the  Fedea 

Trade  Commi.s.sion,  relative  to  the  investia 
tion  it  has  just  conchuled  concerning  the  dt 
tribution  jxilicies  of  motor  car  manufacturers  jec 
of  dealer  ixilicies,  as  these  polieies  affect  ti» 
public  interest. 

Standing  alone,  that  paragraph  is  suhstantL 
vindication  of  the  .American  system  of  massprr 
duction,  plus  adverti.sing,  in  giving  to  the  con¬ 
sumer  the  Ixenefits  of  lower  prices  and  improvec 
commcxlities.  The  motor  indu.stry  has  achievK 
sub.stantially  tho.se  results,  de.spite  the  practice: 
detrimental  to  the  consumer  and  to  the  dealer 
that  the  report  mentions.  These  practices,  affect¬ 
ing  chiefly  finance  jxrocesses  and  high-pressm 
dealing  with  retailers,  are  not  inherent  in  either 
mass  pnxluction  or  mass  distribution  throud 
advertising.  They  exenijilify  normal  human  greei, 
the  lust  for  the  last  penny  of  jirofit  that  can  be 
extracted  from  any  trade.  There  is  no  rea-sr: 
why  their  c-ontinuance  should  be  permitted  to 
jeopardize  a  .system  which,  in  the  net,  perfonn' 
so  well. 

It  may  in  fact  lie  argucel.  on  the  .strength  of  the 
Commi.ssion’s  report,  whether  the  iiuhistrj’  ha: 
.served  itself  or  its  jmblic  well  by  “packed”  linar.ce 
charges  or  policies  which  di.saffect  the  retailer 
The  report  brings  out  that  the  profit  on  new  ’ 
the  elements  mainly  affected  by  the  (iiic.'tiimat'. 
practices,  have  Ix'cn  considerably  less  than  t: 
profits  on  accessories  and  rejd.'U’cments,  which  ;r 
little  affected  by  finance  or  dealer  policies.  It! 
long  Ix’cn  known  that  the  profits  of  most  r  * 
motor  dealers  are  small,  by  any  standard.  Thej 
rcjxirt  brings  out  that  only  General  Motors  a: 
Chrysler,  of  the  “Big  Three,”  made  large  avera. 
profits  in  the  period  1927-19.S8,  and  that  F  ’ 
showed  an  average  loss  of  0.80  per  cent.  That.tf 
course,  was  due  to  special  conditions,  principal 
radical  model  changes  at  the  bottom  of  thedepre: 


.sioii  years. 

Trading-in  of  used  cars  is  an  important  fact' 
for  both  manufacturers  and  dealer,  as  well  as! 
tl’.e  public,  but  it  is  doubtful  that  any  of  theth.'^ 
have  benefited  by  the  policies  in  force  .since  1^ 
Cars  w'hic’h  arc  traded  in  at  a  heavy  lo.ss.  tosr-* 
new  model,  are  too  often  .sent  out  again  on 
read  without  regard  to  their  filne.'S  for  o|)er.it.' 
Granted  that  the.se  are  a  .-mall  minority  of - 
vehicles  in  u.se.  it  can  also  be  tisserted  that  .- 
tragic  toll  of  injury  and  death  on  tie.'  Iiighwa.' 
be  traced  to  a  similarly  .'Uiall  propirtion 
\  (  hieles  in  Use.  The  mor.'dl,\'  aud  finaneialh 
.sponsible  driver,  behind  the  w  heel  of  an  ancif^ 
j;de|)i>y.  a  eonunoii  eombiiiatiou.  i.'  a  nicnaic 
human  life  and  .safety. 

He  is  also  ji  menace  to  th<’  future  prospen-! 
the  motor  indu.strv. 


FORTUNATE  MIDDLE  AGE 

Between  thirty  and  forty,  one  is  distracted 
the  Five  Lusts;  ^ 

Between  seventy  and  eighty,  one  is  pff.' 
hundred  diseases. 

But  from  fifty  to  sixtv  one  is  is  free 
ills; 

Calm  and  free,  the  heart  enjoys  rest. 

—Po  CIni-i,  in  -‘On  Being  ^ 
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Louisville  Courier -Journal  and  Times.  — rrc?  \XT/ 
Col.  George  T.  Spears  has  purchased  X  OLiJ\.kS  W  V 
the  Graham  (Tex.)  Daily  Reporter  and  ■JT’MOWTNG 
Weekly  Leader  from  H.  I.  Trout,  who 
recently  purchased  the  Glen  Rose 
Reporter  and  is  now  publishing  that 
papKjr. 


ANNA  L.  STOLLE.  general  manager 
of  the  Belleville  (111.)  Daily  Advo-  \ 
cate,  recently  observed  her  25th  anni-  , 
versary  as  a 
member  of  the 
newspaper, 
honor  of  the  oc- 
casion  she  was 
presented  with  a 
huge  bouquet  by  ' 
employes  of  the 
-  J|^  Advocate. 

Miss  S  t  o  1 1  e  ' 
joined  the  Advo- 
cate 

she  served 
various  capaci¬ 
ties  in  the  busi- 
n  e  s  s  office  and 
for  many  years  was  in  charge  of  the 
accounting  department.  She  was 
schooling  ceases  named  general  manager  of  the  Advo- 
to  be  current.”  cate  in  1936. 

In  1928,  Miss  Stolle  became  a  part 
owner  of  the  Belleville  Advocate 
was  elected  secre¬ 
tary-treasurer.  She  is  a  member  of 
the  Inland  Daily  Press  Association. 
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In  The  Business  Office 


Anna  L.  Stolle 


George  T.  Cameron,  publisher,  San 
Francisco  Chronicle,  has  returned 
from  a  trip  abroad. 

Arthur  H.  Sulzberger,  publisher  of 
the  New  York  Times,  returned  Mon¬ 
day  after  a  brief  trip  to  Europe. 

Major  John  Bassett,  president,  Mon¬ 
treal  Gazette,  will  be  one  of  six  dis¬ 
tinguished  citizens  to  receive  the 
honorary  degree  of  Doctor  of  Civil 
Laws  at  the  convocation  of  Bishop’s 
College,  Lennoxville,  Que.,  June  15. 

H.  C.  Ogden,  president  and  pub¬ 
lisher,  Wheeling  (W.  Va.)  Intelligen¬ 
cer  and  News-Register,  received  an 
honorary  degree  of  doctor  of  laws  at 
West  Virginia  University  commence¬ 
ment  exercises  at  Morgantown,  June 


* - ^  to  be  current." 

E.  M.  (Ted)  Dealey  Howard  M. 

Booth,  business 

manager,  Worcester  (Mass.)  Telegram  Printing  Co.  and 
and  Evening  Gazette,  recently  was 
elected  chairman  of  the  finance 
committee  and  re-elected  trustee 
of  the  Worcester  Natural  History 
Society. 

Paul  C.  Smith,  general  manager, 

San  Francisco  Chronicle,  described  a 
published  report  describing  him  as  a 
possible  San  Francisco  mayoralty 
candidate  as  his  first  intimation 
that  he  had  been  thinking  of  such 
a  move. 

Donald  A.  Wiley,  business  manager, 

Toledo  Morning  and  Sunday  Times, 
recently  was  appointed  by  Gov.  John 
W.  Bricker  as  a  trustee  of  Miami  Uni¬ 
versity,  Oxford,  O.,  for  a  term  ending  of  Kansas  hospital,  Kansas  City,  Kan., 
March  1,  1944.  suffering  from  an  eye  infection.  In 

William  H.  Montgomery,  former  his  absence,  Wallace  Casey  is  acting 
associate  editor  of  the  Hanover  (N.  H.)  ^hy  editor. 

Gazette,  has  joined  the  Philadelphia  Frank  Culwell  was  recently  named 
Evening  Public  Ledger  circulation  city  editor  of  the  Beaumont  (Tex.) 
promotion  staff.  He  was  formerly  Enterprise,  where  he  has  worked  for 
with  the  New  York  World  Tele-  the  last  two  years. 
gram  and  later  with  the  Washing-  Charles  A.  Ihrkey,  associate  edi- 
ton  Post.  tor.  Jackson  (Mich.)  Citizen-Patriot 

Millard  Purdy,  reporter  of  the  de-  and  director  of  publicity  for  the  an- 
funct  Oklahoma  City  Daily  Herald,  nual  Vascades  Festival  Aug.  12  to  19, 
has  joined  the  advertising  and  sales  has  appointed  a  committee  consisting 
staff  of  radio  station  KOCY  in  Okla-  of  George  Gregory,  of  the  Citizen- 
homa  City.  Patriot  staff;  Albert  M.  Cooley,  edi- 

Harold  V.  Manzer,  advertising  man-  Jo-ckson  Saturday  Evening  Star; 

ager,  Worce.sfer  (Mass.)  Telegram  and  Richard  H.  Tobin,  editor  of  the 
Evening  Gazette  was  installed  as  presi-  Square  Deal.  Jackson  labor  weekly, 
dent  of  Worcester  Advertising  Club  Sam  L.  Squier,  advertising  man¬ 

at  its  annual  dinner  last  week  at  the  f*Rcr  of  the  Citizen-Patriot. 

IVachusett  Golf  Club.  (Continued  on  next  page) 
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In  The  Editorial  Rooms 


Frank  R.  Starbuck,  publisher,  Ra¬ 
cine  (Wis.)  Journal-Times,  recently 
went  to  Pelican  Lake,  Wis.,  for  a 
fishing  trip. 

H.  H.  Hudson,  publisher,  Titusville 
(Fla.)  Star-Advocate,  accompanied 
by  his  family,  is  on  a  three-week  va¬ 
cation  trip.  They  expect  to  visit  New 
York  City  and  the  New  England 
states. 

Fred  W.  Allsopp,  co-owner  and 
general  manager.  Little  Rock  (Ark.) 
Gazette,  received  the  honorary  degree 
of  doctor  of  laws  at  the  May  30  com¬ 
mencement  of  Arkansas  College  at 
Batesville. 

E  D.  Lambright,  editor,  Tampa 
(Fla.)  Times  on  June  1  celebrated  his 
year  association  with  the  paper. 
He  had  been  with  the  paper  except 
tor  one  interim.  1917-23,  when  he 
was  postmaster  of  Tampa. 

Oliver  J.  Keller,  editor,  Pittsburgh 
Press,  addre.ssed  the  commencement 
exercises  of  Carnegie  Institute  of 
Technology,  Pittsburgh,  June  5. 

^t'ank  A.  Bayrd,  publisher,  MnAden 
(Mass.)  Evening  News,  was  legislated 
out  of  office  as  Associate  Civil  Ser- 
'uce  Commissioner  by  the  Civil  Ser¬ 
vice  Reorganization  Bill  signed  last 
Governor  Leverett  Salton- 
•  Die  Governor  immediately 

amed  Publisher  Bayrd  to  a  non-pay- 
J'''  uti  the  advisory  board  of  the 
^tate  Department  of  Public  Welfare. 

Ptubli.sher.  Ravenna 
of  w  'vas  appointed  a  trustee 

en^  University  for  a  term  ending 
Governor  John  M. 
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Within  recent  weeks  subscriptions 
to  Hugh  Johnson’s  daily  column 
have  averaged  one  every  other 
day. 

This  rush  to  Johnson  is  evidence 
of  quickening  and  widening 
appreciation  of  what  Johnson 
stands  for  and  the  way  he  writes. 

For  no  matter  whether  or  not 
readers  agree  wholly  with  the 
policies  he  advocates,  all  do  agree 
that  he  advocates  it  for  the  single 
reason  that  he  believes  it  best  for 
the  nation.  They  know  that  Hugh 
Johnson — regardless- — hews  to  the 
line  he  thinks  right. 

-Vnd  he  puls  power  into  the  hew¬ 
ing.  He  does  not  stalk  an  issue. 
He  launches  a  shock-troop  charge, 
straight  on  and  whooping.  I  he 
fiery  joy  of  his  writing  kindles 
one  in  his  readers. 
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miCKEV  SCORES  RGRIR 


riic  .MICKEY  FENN  daily  strip  and  Sunday  page  by 
Lank  Leonard  is  a  winner  from  coa.-t  to  coa:-t.  Invarialdy 
it  places  near  the  toji  few  in  feature'  polls.  Ihe  latest 
tribute  to  .MICKEY  FINN  comes  from  IL  E.  Maidenburg. 
Snndav  editor  of  tin'  Akn-n  Ib'ae'oti-journul.  who  sa\s: 
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PERSONALS 

continued  from  page  23 

Maj.  Robert  W.  Reed,  news  editor, 
and  Lieut.  Col.  Thomas  S.  Jewett,  Jr., 
of  the  national  advertising  depart¬ 
ment.  Kansas  City  Star,  have  been 
assigned  to  active  duty  as  reserve 
officers  at  the  Fourth  army  command 
post  exercises  to  be  held  at  the  Pre¬ 
sidio  of  San  Francisco  in  August. 

Soc  Chakales,  sports  editor.  High 
Point  (N.  C.)  Enterprise,  was  elected 
president  of  the  Southern  Sports 
Writers’  Assn.,  at  Myrtle  Beach,  S.  C., 
May  31.  He  succeeds  O.  B.  Keeler,  of 
the  Atlanta  (Ga.)  Journal.  Robert 
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I  Total  Dis¬ 
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Cutler,  of  Newport  News  (Va.)  Press 
and  Tivies-Herald  was  elected  secre¬ 
tary. 

John  K.  Minnoch,  spoiTs  editor, 
Amsterdam  (N.  Y.)  Recorder,  was 
elected  May  30  as  president  of  the 
Canadian-American  League  Baseball 
Writers’  Assn.,  succeeding  J.  Russell 
Gill,  Oswego  (N.  Y.)  Palladium-Times. 
Others  elected  include:  Stanley  Clark, 
sports  editor,  Utica  Observer-Dispatch 
and  Walter  Hine,  Gloversville  Leader- 
Republican  first  and  second  vice- 
presidents,  and  Francis  Regan,  sports 
editor,  Rome  Sentinel,  secretary  and 
treasurer. 

Jack  Horner,  formerly  assistant 
sports  editor  of  the  Greensboro  (N.  C.) 
Daily  News,  has  been  named  sports 
editor  of  the  Greensboro  (N.  C.)  Rec¬ 
ord,  succeeding  Houston  A.  Lawing, 
who  is  leaving  to  edit  a  weekly  sports 
publication  to  be  launched  in  Raleigh, 
N.  C.,  soon. 

Reid  Surrat  of  Charlotte  News  staff 
has  been  named  book  editor  and  Tom 
Fesperman,  has  been  named  theatre 
and  movie  editor  of  the  paper.  ITie 
appointments  follow  the  recent  resig¬ 
nation  of  Cameron  Shipp  who  re¬ 
cently  joined  Warner  Brothers. 

Dale  McFeatters,  was  recently  pro¬ 
moted  to  financial  editor  of  Pittsburgh 
Press  succeeding  Richard  L.  Gridley, 
who  resigned  to  become  public  rela¬ 
tions  manager  for  the  Pittsburgh  Plate 
Glass  Co. 

Moses  Smith,  music  critic,  Boston 
Evening  Trasiscript  for  five  years,  is 
resigning  to  become  director  of  reper¬ 
toire  and  artists  division  for  classical 
music  in  the  American  Record  Corp., 
a  CBS  subsidiary,  effective  June  19. 

Max  Moseley,  assistant  sports  edi¬ 
tor,  Montgomery  (Ala.)  Advertiser, 
his  wife  and  two  companions  were 
injured  in  an  automobile  collision  last 
week  near  Montgomery.  Mr.  and 
Mrs.  Moseley  suffered  rib  fractures 
and  possible  brain  concussion,  accord¬ 
ing  to  hospital  attendants,  who  said 
that  Mr.  Moseley’s  lung  had  been 
punctured  by  a  fractured  rib. 

Ben  Baines,  former  city  editor  and 
more  recently  on  the  copy  desk  of  the 
San  Antonio  Evening  News,  has  re¬ 
signed  to  practice  law.  F.  B.  Culver 
returned  to  the  copy  desk  and  was 
succeeded  on  rewrite  by  Leon  Durst, 
former  AP  correspondent  in  Oklahoma 
who  more  recently  published  a  week¬ 
ly  at  Junction,  Tex. 

Austin  O’Malley,  former  Chicago 
Herald  &  Examiner  reporter,  has 
joined  the  Chicago  Times  news  staff. 

Le  Roy  Mattingly,  formerly  with 
United  Press  at  Salt  Lake  and  Port¬ 
land,  Ore.,  has  been  named  manager 
of  the  newly-opened  UP  bureau  at 
Great  Falls,  Mont. 

Dorothy  Todd  Foster,  reporter,  Co¬ 
lumbus  (O.)  Dispatch,  and  Editor 
Publisher  correspondent,  has  been 
elected  second  vice-president  of  the 
Columbus  Alumnae  chapter  of  Ttfeta 
Sigma  Phi,  honorary  professional  so¬ 
rority  for  women  in  journalism. 

Frank  Broohouaer  of  the  Philadel¬ 
phia  Evening  Bulletin  rewrite  and 
general  assignment  staff  has  resigned 
to  accept  a  similar  position  with  the 
Philadelphkh  Inquirer. 

Richard  Thornburg,  assistant  city 
editor,  Ph  iladelphia  Inquirer,  has  been 
transfeJited  temporarily  to  the  execu¬ 
tive  Sfports  editorship.  He  is  ex¬ 
pected.  to  return  to  the  city  desk 
witki'n  a  few  weeks. 

(Gordon  Hudelson,  state  editor,  Kan- 
stfy  City  Star,  who  has  been  away 
h  orn  his  desk  for  .several  months  due 
ho  an  illness  which  caused  him  to 
suffer  the  loss  of  a  foot,  is  now  back 
at  his  desk. 

FredE.  Stouten  of  the  Albany,  N.  Y., 
A.s.':ociat.ed  Press  Bureau  has  become 


Rochester  AP  correspondent  succeed¬ 
ing  J.  B.  Davis,  who  has  been  moved 
to  Albany. 

George  F.  Jenks,  Toledo  Blade  la¬ 
bor  editor,  and  Mrs.  Jenks  are  the 
parents  of  a  daughter,  born  June  3. 

Tom  Hamrick,  former  Spartanburg 
(S.  C.)  Herald-Joumal  reporter,  has 
joined  the  Yorkville  (S.  C.)  Enquirer 
news  staff. 

Walter  G.  Delany,  formerly  copy- 
reader  on  the  defunct  Toledo  News- 
Bee,  has  joined  the  Toledo  Blade  as 
copyreader. 

Frank  Gervasi.  International  News 
Service  staff  correspondent,  addressed 
the  Advertising  Club  of  Baltimore. 
May  31. 

Burton  L.  Hotaling,  formerly  of  the 
Holyoke  (Mass.)  Transcript-Telegram 
city  staff  has  been  selected  as  in¬ 
structor  of  journalism  at  Tulane  Uni¬ 
versity,  New  Orleans  for  the  next 
academic  year. 

Charles  B.  Welch,  managing  editor, 
Tacoma  (Wash.)  News-Tribune,  and 
his  son  C.  Douglass  (Doug)  Welch, 
representing  the  Seattle  Post-Intelli- 
gencer,  were  a  competitive  father  and 
son  team,  covering  the  recent  visits 
of  Their  Majesties  to  Vancouver  and 
Victoria,  B.  C. 

Wedding  Bells 

HENRY  LEE  WEATHERS,  son  of  Lee 

B.  Weathers,  publisher  of  Shelby 
(N.  C.)  Daily  Star  and  associated  with 
the  paper,  to  Miss  Lillie  Taylor,  June 
6  at  Shelby. 

Albert  E.  Friedman,  of  the  Red 
Batik  (N.  J.)  Standard  advertising 
staff,  to  Miss  Molly  McGraw  Hoover, 
of  New  Hope,  Pa.,  May  27. 

Ross  McKee,  assistant  to  Martin  J. 
McEvilly,  picture  assignment  editor. 
New  York  Daily  News,  to  Marion 
Fountain  of  New  York,  April  29. 

Bob  Barber,  of  New  York  Daily 
News  circulation  department  to  Miss 
Doris  England  of  Hempstead,  L.  I., 
there.  May  6. 

Lee  Rogers,  reporter,  Atlanta  Con¬ 
stitution,  to  Miss  Margaret  Flowers, 
in  Thomasville,  Ga.,  June  3. 

Hugo  Templeton  Speck  of  the  United 
Press  Paris  Bureau,  to  Miss  Jane 
Maggard,  at  Ross,  Cal.,  June  3.  Mr. 
Speck,  on  a  month’s  leave  of  absence, 
plans  to  return  to  France  on  the 
Europa  leaving  New  York  City  June 
13. 

Special  Editions 

BOSTON  HERALD,  May  28,  Summer 

Travel  section,  10  pages. 

Fall  River  (Mass.)  Herald  News, 
May  22,  Elks  50th  Anniversary  edi¬ 
tion,  two  sections,  22  pages. 


Pittsburgh  Press,  May  31,  Joseph 
Horne  Co.  World’s  Fair  Section,  J. 
page  tabloid  roto  section. 

Birmingham  (Ala.)  News,  June  t 
announcing  “Pizitz  June  Celebratior. 
12  tabloid  pages,  front  and  back  paj. 
in  red,  green  and  black  ink. 

Laramie  (Wyo.)  Republican,  Ms 
28,  Annual  Spring  and  Vacation  Issu- 
IG  pages,  2  sections. 

Charlotte  (N.  C.)  Observer,  May? 
Third  Annual  “June  Bride  and  Groor 
Go  Shopping”  Edition,  10  pages. 

Ontario  (Cal.)  Daily  Report,  it 
19,  66-page  All  States  Souvenir  Ed 
tion  in  connection  with  the  first  ar 
nual  All  States  Parade  and  Picn;. 
sponsored  by  the  Ontario  (Thamb; 
of  Commerce.  The  edition  contaire; 
6,000  inches  of  advertising. 


212-PAGE  PAPER 

Publishing  what  is  claimed  to  bt 
the  largest  paper  ever  issued  in  th; 
state,  the  Charleston  (W.  Va.)  Dei. 
Mail  on  June  4  issued  its  Kanawh= 
Valley  Progress  edition  running  212 
pages  in  18  sections,  celebrating  15 
years  of  life  and  progress  in  Kanawh; 
Valley,  an  important  industrial  cer.- 
ter  in  the  United  States.  The  editicr 
which  weighed  more  than  thre 
pounds  necessitated  three  months  o; 
effort  by  editorial  and  advertisL'.: 
departments;  carried  231,478  lines  o: 
advertising,  585  cuts  appeared  in  the 
paper.  To  facilitate  distribution  2! 
extra  trucks  were  added  to  the  coic- 
pany’s  regular  fleet  of  51.  Five  hour: 
after  the  press  run  of  8,000  ecn 
copies  had  been  completed  every  cop; 
had  been  sold. 

■ 

JOHN  McNEIL  HONORED 

John  A.  McNeil,  former  manag;:.. 
editor,  Montreal  Gazette,  who 
succeed  J.  F.  B.  Livesay  as  genen. 
manager  of  the  Canadian  Press  Jur.f 
30,  was  given  a  printer's  send- " 
June  3  by  the  news  composing  roor. 
staff  of  the  Gazette.  He  put  the  la.v 
piece  of  type  in  the  front  page  of  Sat¬ 
urday’s  issue.  Afterwards.  Fred  Pik: 
night  superintendent  of  the  composi.'; 
room,  presented  Mr.  McNeil  with 
watch,  suitably  engraved,  on  behalf  t 
the  printers.  Mr.  McNeil  is  a  one  tfc 
member  of  the  International  Typi- 
graphical  Union  and  still  holds  tz 
“honorable  withdrawal  card.” 

SALUTE  TO  CARRIERS 

"nie  Decatur  (Ill.)  Herald  and  K(- 
view  on  June  4  joined  the 
newspapers  carrying  salutes  to  tw- 
high  school  carrier  graduates  of  1® 
The  daily  devoted  a  center  spread  a:- 
carried  the  names,  pictures  and  W' 
ords  of  70  of  their  carriers. 
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their  drives  receive  their  principal  built  sewage  disposal  plant,  and  the 
support  from  the  newspaper.  The  extension  of  necessary  connecting 
best  results  are  secured  by  working  sanitary  lines.  This  project,  also  ap' 
through  popular  organizations,  Mr.  proved,  now  is  under  con.struction. 
Loomis  believes.  The  Lyon  County  Reporter,  at  Rod; 

Two  South  Chicago  papers  published  Rapids,  la.,  a  weekly  of  which  W.  C 
by  William  H.  McDonnell,  the  South-  Smith  is  editor,  was  the  spearhead  oi 
town  Economist  and  the  Southeast  a  drive  to  maintain  and  improve  the 
Economist,  have  taken  the  leadership  local  hospital  after  the  death  of  iu 
in  the  Southtown  Planning  Associa-  owner  seemed  to  point  to  the  closis? 

_  _ „  -  _  _ _  tion,  equipped  with  offices,  a  staff  of  of  the  institution.  Other  programi 

$210,000  sanitary  sewer  system,  well  skilled  city  planners,  _and  financed  by  initiated  included  one  for  a  full  time 

public  contributions.  The  group  is  giv-  secretary  and  enlargement  of  the 
ing  impetus  to  the  newspapers’  cam-  town’s  commercial  club.  According  to 
paign  to  prevent  encroachment  of  the  Mr.  Smith,  Rock  Rapids  is  one  of  the 
“blight”  of  neighborhoods  closer  to  the  smallest  towns  in  Iowa  with  a  bL 
Loop.  This  is  the  first  such  body  ever 
1  in  any  metropolitan  district 
A  badly  for  the  scientific  planning  of  a  com¬ 
munity  which  is  only  a  part  of  a  bigger 


Two  Texas  Publishers 
Honored  by  Confreres 

Two  veteran  Texas  publishers  were 
honored  recently  by  their  confreres 
when  replicas  of  themselves  were 


Small  Papers  Hove 
Impressive  Record 

continued  from  page  7 


toward  completion;  a  $55,000  water 
works  improvement,  now  being  com- 
pleted;  elimination  of  a  dangerous  ap- 
proach  into  town  on  an  important  na- 
tional  highway.  A  proposal  for  a  new 
city  building  was  received  favorably  created 
and  now  is  awaiting  funds. 

needed  building  code  also  was  pro  .  .  .  _  uccuv, 

Dealey  Edwin  J  Kie$t  posed.  The  Republican  also  directed  city,  according  to  Mr.  McDonnell.  In  stimulate 

a  recreational  program  for  all  groups  operation  only  four  months,  the  pro-  ^^en  e^ 

appreciation  of  their  long  and  backed  the  transformation  of  a  gram  already  has  resulted  in  many  Qounty  c 

privately  owned  private  park  into  a  property  improvements,  the  launching  jgjjy  gig, 

Bannerman  Dealey,  pres-  public  recreation  center.  of  several  cultural  enterprises,  a  land 

;he  A.  H.  Belo  Corp.,  pub-  75  Service  use  survey  (first  ever  conducted  in  sought 

Dallas  Morning  News  Semi-  ^  ^  Chicago)  and  has  attracted  the  en-  ^lehe, 

ami  News,  Texas  Almanac  at  Medford,  Wis.,  by  Will  H. 

trial  Guide  and  operators  o  president  of  the  National  Edi-  ^est  and  North  sides  of  Chi-  , 

FAA  was  honored  June  4  at  Association,  also  has  a  notable  programs  being  set  up  ^^^^^er. 

n  by  the  company  s  directors  achievement.  Its  “Progress  of  embez 

jy  600  employes,  when  a  por-  featuring  the  dedication  of  a  Worked  for  Bond  Utuet  pealing,  1 

iimself  painted  by  Doug  as  federal  building  and  postoffice,  Ernest  L.  Henes,  editor  of  the  Wei-  of  supei 

noted  Britisn  portrait  place  in  the  national  com-  lington  (O.)  Enterprise,  lists  as  his  justice;  t 

tie  gitt  ot  the  company  s  di-  service  contest  sponsored  this  semi-weekly  newspaper’s  most  im-  gator  is  i: 

T  T  T  1  t  '  year  by  the  University  of  Illinois.  This  portant  and  successful  project  an  edu-  falsifying 

nadebyJ.J.  laylor,  editor-  stressed  the  progress  of  city  cational  campaign  to  enlighten  the  attorney 

JacK  lijstes,  a  director  and  county — the  success  of  an  in-  voters  concerning  the  need,  cost  and  feated  as 

ti  inanager  was  toastmaster,  health  program  and  an  acci-  possibility  of  securing  a  PWA  grant  a  superv 

"f  "r4  connecte  wi  prevention  campaign;  highway  for  an  addition  to  the  school  plant.  A  as  a  cand 

tor  64  y®®^  r  It  j  system  improvements,  electrification  $100,000  bond  issue  was  necessary  and  of  the  in' 
le  student  body,  ta(mlty  aim  of  400  farm  homes,  development  of  4-H  it  received  a  six  to  one  favorable  vote,  who  hac 
directors  preset,  lexas  A.  organizations,  recreation  The  building,  under  construction,  will  deputy  < 

1  otation,  lex.,  programs,  etc.  For  the  second  sue-  be  ready  for  use  in  the  fall.  The  was  mu 

1  dedicated  one  ot  its  new  ggggjyg  yg^j.  ^he  Star  News  rated  first  Enterprise  also  “sold”  the  community  drawn  o 
es  m  a  group  under  pj^gg  ^^j^g  g^^g^^g  community  service  on  a  $42,000  bond  issue  to  provide  the  his  deatl 

contest.  It  required  a  75-page  display  town’s  share  as  the  cost  of  a  WPA-  mains  a 
Dallas  Trmes-Herald  and  an  newspaper  co-op- - 

of  his  long  service  as  a  board  ^^P®*Sning,  his  pap..r  I  I 

and  his  c^tribution  of  finan  helped  La  Grange  obtain  a  very  Jr  T/T  rmm  r  jjjv  I 

shirtonic  r.f  tVio  r^riiiocro  Citizen’s  policy,  he  points  [ 


water. 

out,  is  to  get  some  local  organization 
to  “carry  the  ball”  while  the  newsp.a- 
per  serves  as  interference  for  what¬ 
ever  opposition  there  may  be.  Usually 
the  “interference”  is  indifference  and 
lack  of  interest  on  the  part  of  the 
public.  So  the  Civic  Club  sponsors  a 
summer  playground  program  but  the 
fund-raising  is  effected  through  much 
newspaper  promotion.  The  Kiwanis 
Club  spends  a  large  sum  each  year  for 
milk  and  medical  service  and  the 
American  Legion  spon.sors  a  Sunday 
Evening  Club  offering  fine  talent,  but 


The  school  year  ends  .  .  .  and  Tribiine-Telegrain 
Youth  Activities  programs  attract  additional  thou¬ 
sands  of  boys  and  girls  for  a  summer  of  supervised 
play.  Swimming,  tennis,  first-aid,  model  airplane 
building  and  Hying,  and  other  activities  are  spon¬ 
sored  bv  clubs  organi/ed  and  guided  Ijv  The  1  ril)- 
une-Telegram. 

It’s  an  example  of  tlie  way  in  which  this  iiewspajKT 
medium,  for  many  vears,  has  entered  the  very  lives 
of  its  readers,  young  and  old.  It  helps  explain  a  •hr 
d  he  Tribune-Telegram  is  among  the  first  lour 
.American  newspajiers  in  percent  of  statewide  lionu 
coverage.  natural  sdiedule  set-up! 


'Fastest  in  the  World- 
Bar  None” 


Write  for  Catalog 


Walter  Scott  &  Co 

PLAINFIELD,  N.  J. 


C"/'""  prCM'iitatxiiS'. 

Member,  ASSOCIATED  WEEKLY 


K  at  ion  al  Rop  rose  nfaf  iz -rs : 

REYNOLDS-FITZGERALD,  Inc. 


Hello,  Editors, 

Pleased  to  meet  you  (sure 
you’ll  be!)  My  name  is 

Elza  Poppin 

the  funniest  dame  in  Amer- 
^  ica  (honest,  I  am!)  I  get  all 
my  gags  from 

Olsen  and  Johnson 

the  two  guys  who  have 
I  made  millions  laugh  their 
heads  off  for  years  and  who 
are  now  breaking  all  show 
records  in 

“HELLZ  A  POPPIN” 

You’ll  hear  more  soon  from 
my  sponsors 

KING  FEATURES 
SYNDICATE,  INC. 

~) 


235  East  45th  Street,  New  York 
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Royalty  Visit 
Booms  Sale  of 
Canadian  Papers 


Fondest  Dreams  of 
Circulators  Come 
True  in  Canada 


By  GEORGE  A.  BRANDENBURG 
Canadian  circulation  managers  real- 


called  for  a  special  plan  of  distribu¬ 
tion,  according  to  A.  G.  Rubbra.  For 
the  occasion,  wholesalers’  premises 
were  converted  into  temporary  depots 
where  large  supplies  of  the  final  city 
edition  were  sent  in  advance.  Each 
depot  was  under  the  direction  of 
Globe  and  Mail  circulation  represen¬ 
tative  and  a  car  and  truck  were  sta¬ 
tioned  at  each  point.  Dealers  through¬ 
out  the  city,  including  street  sales 
boys,  were  serviced  on  the  regular 
schedule  during  the  early  morning 
hours. 

Those  along  the  morning  parade 


ized  their  fondest  dreams  of  an  ideal  route  received  five  times  their  regular 


circulation  promotion  actually  ma¬ 
terializing  with  amazing  sales  as  a 


draw  and  all  dealers  and  corner  boys 
on  the  afternoon  parade  route  re¬ 


result  of  the  visit  of  King  George  VI  ceived  three  times  their  regular  draw, 
and  Queen  Elizabeth  to  Canada,  judg-  Dealers  and  newspaper  boys  through- 


ing  from  comments  received  from  Provinces  of  Ontario  were 


scattered  points  following  our  recent 


inquiry. 

While  the  tour  of  Their  Majesties 


supplied  with  double  their  regular 
draw. 

Acting  on  instructions  issued  by  the 


is  still  in  progress  as  this  is  being  circulation  manager.  Toronto  dealers 


written,  there  is  no  doubt  that  Ca-  3r,d  corner  boys  telephoned  directly 


nadian  newspapiers  benefited  substan-  Globe  and  Mail  for  additional 

tially  from  a  circulation  standpoint,  copies.  The  office  notified  the  nearest 


The  pajjers,  generally,  published  spe-  depot,  and  at  no  time  were  dealers 


copies  of  this  issue  could  have  been 
sold,  but  cost  of  the  picture  supple¬ 
ment,  printed  on  heavy  art  paper, 
made  it  inadvisable  to  attempt  to  fill 
the  potential  demand. 

Photographs,  especially  wire-photos, 
and  day-by-day  accounts  of  the  prog¬ 
ress  of  the  Royal  tour  have  been 
strongly  featured  by  the  Windsor 
(Ont.)  Star,  according  to  C.  E.  Trauni- 
CEK,  circulation  manager.  School  chil¬ 
dren  and  readers  generally  have  been 
encouraged  to  compile  scrap  books 
from  pictures  and  articles  printed  in 
the  Star.  To  commemorate  the  visit 
of  the  Royal  couple  to  Windsor  June 
6,  the  Star  published  a  special  edi¬ 
tion,  profuse  with  pictures,  including 
four-color  reproductions.  Backed  by 
extensive  promotion,  advance  orders 
exceeded  40,000  copies  and  the  sale  of 
the  Star  on  the  day  of  the  visit  ex¬ 
ceeded  150,000  copies. 

The  Hamilton  (Ont.)  Spectator  also 
reported  a  record  sale  of  the  Royal 
Edition  on  the  following  day,  June  7, 
when  the  King  and  Queen  visited 
Hamilton. 


distributed  special  boxes,  with  two- 
color  banners  attached,  as  a  sales  hei; 
on  downtown  corners.  "The  public- 
appetite  for  the  edition  was  such  tk- 
no  extra  promotion  would  have  beer 
necessary,”  said  Mr.  Gates.  Tk 
boxes  and  their  displays,  however 
were  good  institutional  advertisbw 
We  sold  30,000  extra  copies  of 
edition.” 

The  Vancouver  (B.  C.)  Daily  Pm- 
riice  published  a  special  issue  of  12 
pages,  including  a  color  pr  int  of  Theii 
Majesties,  prior  to  their  visit  to  Van¬ 
couver.  This  edition  of  more  that 
100,000  copies  was  sold  out  in  ou 
day,  according  to  Frank  E.  Hendebos 
circulation  manager.  On  the  day  of 
the  King’s  visit,  the  Province  pub¬ 
lished  a  36-page  paper,  devoting  d 
pages  to  pictures  of  the  Royal  viaii 
with  circulation  running  close  a 
100,000. 


cial  editions  in  advance  of  the  Royal  o|.  corner  boys  more  than  five  min- 
Parties’  arrival  in  their  particular  utes  away  from  a  source  of  supply. 

Hr _ 0*\  _ ? _ At_  _  T-» _ 1 


cities.  These  “welcome”  editions  sold  q^j  May  23,  following  the  Royal  visit, 
like  proverbial  hotcakes.  Circulation  sales  of  the  previous  day  were  again 


again  soared  locally  when  the  King  nearly  equalled  when  the  special 


and  Queen  visited  the  cities. 

Increased  Orders  60% 

Starting  with  the  most  eastern  news 


souvenir  issue  was  completely  sold 
out. 

To  commemorate  the  Royal  visit,  two 


paper  heard  from,  we  present  the  ex-  issues  of  the  paper  were  specially 
periences  of  the  weekly  Montreal  printed  with  borders  and  headings 


Standard  as  told  by  A.  D.  Dunton,  of  Royal  blue  on  the  front  and 


editor.  The  Standard  published  a  back  pages  of  the  first  and  second 


special  Royal  Welcome  rotogravure  sections. 


section  April  29.  For  this  number  it 
increased  its  distribution  right  across 


Began  Promotion  Early 

’The  Toronto  Star  Weekly  rose  to 


Canada  over  60%  and  sold  out  in  most  unprecedented  circulation  peaks  on 
areas.  the  tide  of  the  Canadian  nublic’s  en- 


areas.  the  tide  of  the  Canadian  public’s  en- 

On  May  20.  the  Standard  published  thusiasm  over  the  Royal  visit.  The 
a  24-page  roto  section  entirely  devoted  Star  editors  gathered  an  unusual 


to  pictures  of  the  King  and  Queen’s  array  of  pictures,  articles  and  features 
visit  to  Montreal  two  days  previously,  related  to  Their  Majesties’  visit  and 


their  day  in  Quebec,  and  their  ocean  published  them  continuously,  starting 


trip.  “’This  fast  rotogravure  work  re¬ 
sulted  in  a  complete  sell-out,  al¬ 


though  the  distribution  had  been  in-  Visit”  issues,  from  April  22  to 
creased  50% ,”  stated  Mr.  Dunton.  June  30,  using  a  full  range  of  pro- 


“Dealers’  orders  which  were  between  motion. 


Toronto  Sales  Soared 


In  Toronto,  public  sentiment  soared  been  printed. 


to  such  heights  of  patriotic  fervor  the 
circulation  problem  was  one  of  an¬ 
ticipating  demand  for  papers  and  or- 


eager  thousands. 


venir  supplement,  a  i>air  of  litho- 


a  large  section  of  the  city  to  vehicle 
traffic,  excluding  all  traffic  from  the 
Royal  route  for  one  hour  before  the 
King  and  Queen  were  scheduled  to 
pass.  Inasmuch  as  the  Toronto  Globe 
and  Mail  is  a  morning  newspaper, 
with  the  first  edition  coming  off  the 
press  at  11  p.m.,  traffic  regulations 


HOE'S 


ROUTERS 


NEMSPAPER 


/Jat  and  curved 


Valuations  for  all  purposes 
Accounting  •  Taxes  •  Systems 
Confidential  Negotiations 


SAW  TABLE-TBIMMEB 


JIG  SAW-DRILL 


are  described  in  an  illustrated 
bulletin.  Write  for  it  today. 


lludenpyl, 

V'an  Benthiiysen,  Henry  &  Co. 


70  Pint*  Streets  New  York 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.  Y. 


Special  Edition  Sold  Ont 

The  Vancouver  (B.  C.)  Sun  pub¬ 
lished  its  annual  Industrial  Number 
two  days  prior  to  the  arrival  of  the 
King  and  Queen.  This  issue  of  over 
100  pages  included  features  dealing 
with  the  Royal  progress  through 
Canada  and  included  a  heavy-paper 
offset-reproduced  portrait  of  Their 
Majesties  and  the  young  Princesses. 
’The  issue  was  promoted  as  a  sou¬ 
venir  edition  and  was  wrapped  in  a 
red.  white  and  blue  mailing  wrapper. 
Carrier  boys  put  on  a  special  cam¬ 
paign  selling  extra  copies  of  the 
wrapped  edition.  The  entire  edition 
was  sold  out  in  advance,  except  for 
extras  reserved  for  Saturday  street 
sale,  reports  Herbert  F.  Gates,  direc¬ 
tor  of  circulation. 

For  street  sales  promotion,  the  Sun 


Shanghai  Editor  Sees 
Good  U.  S.-China  Trade 

American  business  with  China  w£ 
probably  be  larger  than  it  ever  ius 
been,  after  stable  conditions  are  re¬ 
stored,  is  the  opinion  of  Carroll  Pres¬ 
cott  Lunt,  editor  and  publisher  of  tk 
China  Digest  and  Spotlite,  respective¬ 
ly  monthly  and  weekly  magazines 
published  in  Shanghai.  Trade  in  tk; 
city,  he  told  Editor  &  Publisher  this 
week,  is  now  approximately  at  19% 
levels. 

Mr.  Lunt,  an  American  who  vi- 
bom  in  China  and  has  lived  therefor 
most  of  his  50  years,  is  now  in  Ne» 
York  in  the  course  of  visiting  principa! 
American  cities  in  the  interest  of  his 
publications.  China  Digest,  which  was 
established  in  1925,  he  says,  is  an  effo." 
to  perform  for  English  readers  in  the 
Far  East  what  Readers’  Digest  does  in 
America,  while  Spotlite  is  a  picture 
weekly  on  the  order  of  Life. 


April  22.  The  circulation  department 
advertised  a  series  of  special  “Royal 


MATURE  by  Experience 


20  and  30  thousand  papers  had  to  be  Sales  mounted  week  by  week  until 


turned  down.  On  May  27,  the  Stand-  the  June  3  press  run  had  to  be  fixed 


ard  published  another  24-page  roto-  at  450.000,  an  increase  of  100.000  over 


Established  1890,  with  49  years  of  enviable  service  to 
publishers,  agencies  and  advertisers.  A  record  rewarded 
by  a  cordial  entree  to  every  national  advertising  prospect. 


gravure  section  entirely  devoted  to  the  spring  average.  Sale  of  the  May 
pictures  of  the  Royal  visit.  This  had  20  issue,  containing  124  pages,  in 


a  sale  of  approximately  double  that  seven  sections,  including  48  pages  in 
of  the  paper  the  same  week  last  year.”  roto,  probably  would  have  touched 


ENERGETIC  Selling 


the  half  million  mark  had  enough 


The  Daily  Star  benefited  moderately 
by  the  presence  of  the  Royal  party, 
their  visit  to  Toronto  causing  a  23,000 


Every  member  of  the  Eddy  organization  is  an  active 
salesman,  with  average  service  of  over  ten  years.  Young 
men  but  with  years  of  experience — energetic  selling  ef¬ 
fectively  combined  with  mature  sales  judgment. 


ganizing  special  distribution  facilities  increase  that  day.  'Two  days  earlier 
to  place  copies  in  the  hands  of  the  the  Daily  Star  published,  as  a  sou- 


When  the  Royal  Party  visited  To-  Portraits  in  color  of  the  King 

ronto  May  22,  police  regulations  closed  Many  thousands  of  extra 


EXCLUSIVE 

Newspaper  Representation 


’The  efforts  of  the  Eddy  organization  are  concentrated  on 
selling  newspaper  space.  Not  representing  radio,  maga¬ 
zines,  etc.,  we  can  aggressively  sell  against  competitive 
media  and  actually  SELL  newspapers. 


EXCLUSIVE 

Chas.  H.  Eddy  Co.,  Inc.  Offices 


All  offices  are  exclusive  Eddy  offices.  No  outside  media 
are  represented  in  any  manner.  Competent  staffs  spend 
full  time  promoting  the  interests  of  the  publishers  we 
represent. 


Chas.  H.  Eddy  Co.,  Inc. 


•  Newspaper  Representatives  • 

NEW  YORK  CHICAGO  BOSTON  ATLANTA 
247  Park  Ave.  Wrigley  Bldg.  Statler  Off.  Bldg.  Volunteer  Bldg- 
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COME  TO  THE  I.  C.  M.  A.  CONVENTION,  INDIANAPOLIS,  JUNE  20-21-22 
FOR  THE  LATEST  IN  CIRCULATION  PROCEDURE  AND  MANAGEMENT 


THIS  IS  THE  BEST  WAY  FOR  ANY 
CIRCULATION  MANAGER  TO  KNOW 
ABOUT THE  NEW 

CULATION  IDEAS 


But  If  Circumstances  Keep 
Him  from  Attending 

a  circulation  executive  on  the  smallest  or 
largest  daily  newspaper  in  the  world  should 
not  be  without  this  valuable 

FREE 

*Two  Hundred  Page  Book 

6x9  well  printed,  sturdily  and  attractively 
bound,  properly  classified  for  ready  refer¬ 
ence,  quick  research  ease  of  reading  and 
containing  in  minute  detail  the  full  and  com¬ 
plete  proceedings  (discussions,  prepared 
papers  and  opinions)  that  go  to  make  up 
the  three  day  annual  convention  program 
of  the  International  Circulation  Managers' 
Association. 

No  circulation  executive  anywhere  in  the 
world  should  be  without  this  valuable  first¬ 
hand  record  of  the  tried  and  proven  promo¬ 
tions  of  the  preceding  twelve  months;  eco¬ 
nomy  and  conservation  of  white  newsprint 
ideas;  latest  and  best  transportation  and  dis¬ 
tribution  methods;  better  ways  and  means 
of  meeting  competition  in  carrier,  dealer, 
mail,  motor  route  and  all  other  phases  of 
circulation  sales  effort.  Boy  Welfare;  legis¬ 
lation;  insurance;  postal;  mailroom;  city 
delivery;  production;  salesmanagement;  per¬ 
sonnel  and  direct  mail  problems  as  well  as 
relationship  of  editorial,  advertising  promo¬ 
tion  and  other  allied  departments  are  all 
covered  in  detail  and  preserved  for  the 
convenience  and  future  reference  of  I.C.M.A. 
members. 

It’s  Alone  Worth  Double  the  Moderate  Membership  Fee 
Every  publisher  should  insist  that  it  be  an 
integral  part  of  his  circulation  manager’s 
reference  files. 

■^Mailrd  at  no  cost  to  mcmbiTs  as  soon  as  compila¬ 
tion  and  printing  will  permit  after  the  convention 


THE  ONLY  ANNUAL 
UP-TO-DATE  TEXT  BOOK 
ON  SUCCESSFUL 
CIRCULATION  METHODS 

TO  MEMBERS 


members 

I>uwl  monthly, 
l-  timta  p:.ih 


ailed  with  lime 
ij  information— 
The  Offlrial  Rnl 


to  I.C.M.A. 
Membcr^i. 


Don’t  put  off  further  your  affiliation  with  this  fine  world-wide  oreranizatioii.  You  need  I  C  M  A  now 
Ciroulation  Manasers.  City  and  Country  Cireulation  Department  Manasrers  are  elitrible.  Write:  D.  W. 
Mel* etridR’c,  Swretary-Treasuror,  Tulsa  \Vorld;  or  J.ames  F.  Jae,  Membership  Chairman.  St.  Louis  Globe- 
Democrat,  toflay. 

“CLAVrOOL”  CONVKNTION  IIOTKL, 
INOIANArOLIS,  IXD. 


the  INTERHATIONAL  circulation  MANAGERS’ 
ASSOCIATION  HAS  ACTIVE  OFFICES  IN 

NEW  YORK  •  DlLLlS  •  CINCINNATI  •  WASHINGTON.  0.  C.  •  TULSA  •  LANCASTER.  PA. 

With  duties  and  facilities  intensi¬ 
fied  for  study  and  work  in  behalf 
of  the  circulation  profession, 
annu  1  dues — no  assessments — 


cover  all  costs  to  keep  associa¬ 
tion  members  abreast  of  current 
legislation  and  departmental  op¬ 
erations. 


4IST  ANNUAL 
INTERNA- 
TIONAL  CON¬ 
VENTION. JUNE 
2  0.  2  1.  2  2. 
INDIANAPOLIS. 
INO. 
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NEWSPAPER  PROMOTION 
REVIEW 


By  T.  S.  mVIN 


"Merchant  of  Greenwich' 


Inventory 


man;  James  R.  McKeldin,  Richmond  Xcxos 
Leader. 

Takes  New  Post 
BARNEY  URDANG  has  taken  the 
post  as  promotion  manager  of  the 
Houston  (Tex.)  Chronicle.  He  was 
previously  promotion  manager  of  the 
Albany  (N.  Y.)  Times-Union. 


THIS  WEEK'S  LAUREL,  without  any  WE  ARE  IMPRESSED  by  a  full-page  j^e  Twins" 

question  goes  to  a  weekly,  the  house  advertisement  in  the  Albany 
Greenwich  (Conn.)  Press,  for  its  new  (Ga.)  Herald  headed  “What  Is  in  the  A  UNIQUE  good-will  promotion  has 


56-page  booklet,  “The  Merchant  of  Albany  Herald?”  The  page  is  num- 
Greenwich.”  On  the  title  page  the  her  7  in  a  series  intended  to  make 


Albany  Herald?”  The  page  is  num-  been  originated  by  the  Camden 
ber  7  in  a  series  intended  to  make  (N-  J-)  Courier-Post  newspapers  and, 
readers  familiar  with  the  Herald  and  according  to  H.  W.  Tushingham,  pro- 


Press  calls  this  booklet  a  “survey,  readers  familiar  with  the  Herald  and  accoramg  to  ri.  w.  lusningnam,  pro- 
analysis  and  report  of  the  retail  situa-  is  devoted  to  a  comprehensive  inven-  motion  manager,  it  has  sustained  a 
tion  in  Greenwich  in  the  Fall  of  tory  of  what  the  reader  gets  for  high  level  ^  of  r^d^-ii^eresb  It  was 
1938,”  but  we  would  say  that  it  is  one  his  money  when  he  places  a  year’s  called  a  Match  the  Twins  ^  contest 
of  the  best  studies  of  a  small  market  subscription  for  the  Herald.  which  invited  twins  to  send  in  their 

we  have  ever  seen.  So  praiseworthy  “What  do  you  get  for  your  money?”  photographs  for  public^ion,  with  cash 
is  this  survey  that  we  are  going  to  re-  asks  the  advertisement.  “Some  prizes  to  be  awarded  the  set  of  twins 
view  it  in  some  detail,  even  if  it  news?  Yes.  but  how  much?  Specific-  declared  by  readers  to  be  the  most 
means  holding  one  or  two  other  items  ally,  how  many  news  items  does  the  alike  and  the  twins  declared  to  look 
over  for  next  week.  Herald  bring  you  in  the  course  of  a  least  alike. 

At  the  outset  let  us  point  out,  for  year?  The  answer,  in  case  you  don’t  The  second  part  of  the  contest  was 

the  benefit  of  those  who  believe  that  know’,  is  70,430  items  and  articles  of  fo''  readers  to  match  the  twins  from 

competent  market  analysis  is  the  ex-  news.”  published  ii^^c  Courier-Post  on 

elusive  domain  of  the  large  metro-  The  copy  then  proceeds  to  inventory  different  days.  The  contest  covered 

politan  newspapers,  that  the  Green-  the  newspaper  for  a  year  under  23  ®  and  a  half  month  period  and, 
wich  Press  is  an  ABC  weekly  with  separate  categories,  giving  the  actual  according  to  a  poll  taken  after  two 
3.600  circulation.  But  it  is  a  weekly  count  of  number  of  items  in  each,  in-  naonths  of  the  contest,  95%^^of  the  en- 
with  an  unusual  understanding  of  eluding;  social  happenings  25,792;  tries  were  still  trying  to  match  the 
and  sympathy  for  the  problems  of  the  local  news  7.644;  Albany  pictures  twins.  There  are  11,000  entries, 
local  storekeeper  —  otherwise  “The  2,656;  display  advertisements  12,896;  „ 

Merchant  of  Greenwich”  never  could  classified  advertisements  18.615.  Where  to  Dine 


There  are  11,000  entries. 


have  been  published. 

Concentrated  Market 


NNPA  Committees 


"Where  to  Dine" 

THE  New  York  Sun  this  w’eek  an¬ 
nounced  the  publication  of  a  World’s 


“Greenwich,”  says  the  Introduction,  ANNOUNCEMENT  has  just  been  Fair  edition  of  ite  popular  “Where  to 

“is  without  question  one  of  the  most  made  of  the  committees  which  have  w-Vt  rc*  onrf  v  rUorc 

concentrated  markets  in  America.  The  been  anpointed  to  carry  on  the  work  of  town  visitors  and  New  Yorkeis 

purchasing  power  is  enormous.  And  of  the  National  Newspaper  Promotion  i 

yet.  it  is  the  gray-hairing  experience  Association  during  tL  coming  year.  J f  Vn  ^  ^  r  ^ 

of  the  Greenwich  merchant  to  sit  m  Additional  appointments  to  these  com-  fining  rooms  and  gulls  are  listed  and 

such  a  favored  .spot  and  watch  mil-  rnittecs  will  be  made  later,  according  oscri  e  .  so  inc  u  e  P  o- 

lions  of  dollars  in  retail  sales  drift  to  Ivan  Veit.  NNPA  president  and  of  popular  points  of  interest, 

away  from  him  each  year.”  The  pur-  promotion  manager  of  the  New  York  Ln 

pose  of  the  market  study  is  to  help  Tia.es  establishments  listed  and  other  g^- 

the  merchant  check  that  drift.  The'  1939-40  committees  are; 

The  first  three  chapters  of  the  book- 


the  merchant  check  that  drift.  The'  1939-40  committees  are; 

The  first  three  chapters  of  the  book-  Committre;  Kenneth  M.-.snn.  booklet  for  10  cents, 

let  pre.sent  the  basic  facts  about  Xew  Verk  Stm.  ch.iirm.in;  John  M.nrston.  Dos  ^  ^ 

Greenwich — population,  retail  sales,  AVoiVfrr  mhioir.  Ch.irles  A.  U.mm.  OtCEt©  VJTITOIIDS 

occupational  analysis  of  the  gainfully  l^rtland  Journal :  Jacnxs  .\.  c.alihvell.  Port 

employed  and  sources  of  purchasing  TrLoxZ'  Conrnittee:  Irvin  S,  Plan  Fair  Tour 

power.  Some  of  the  data  come  from  T.tuitkm.  New  Times,  chairman;  Kcn- 

government  sources,  but  for  the  most  neth  Seiltert.  Providence  Journal  Bulletin;  TlIVlA  it /if 

part  it  is  original  research,  organized  Harold  B.  Crow,  Toronto  Globe  jv  Mail,  Mary  1  or  JUXl© 

with  the  local  storekeeper  definitely  Corp.,  exceptionally  full  schedule  for 

m  mind.  A  con^lete  census  ofjme  Committee:  Elsa  Lanp.  Ketv  York  the  three-day  joint  meeting  of  the 

Greenwich  retail  districts  follows.  This  jioraid  Tribune.  cha.rm.an;  (-.eorge  Grim.  New  York  State  Publishers  Associa- 
study  shows  that_  one  problem  faced  Jhnneapohs  Star;  John  C.  Stafford,  Rockford  York  state  Associated 


night,  June  25,  and  continue  throui 
Wednesday,  June  28.  Members  if 
both  associations  accepted  an  inviu. 
tion  from  Mr.  Stiles  at  the  Januit 
conventions  in  Rochester  to  hold  the 
first  down-state  joint  meeting  on  L® 
Island  near  the  World’s  Fair. 

Guests  of  Fair 

The  delegates  and  guests  will  I* 
guests  of  the  World’s  Fair  at  a  lunch, 
eon  Tuesday,  June  27,  and  spend  4e 
remainder  of  the  day  seeing  th 
“World  of  Tomorrow.”  A  dinner  hs- 
been  arranged  on  the  fairgrounds  fc 
the  evening  in  order  that  the  pub. 
lishers  may  see  the  fair  by  night  e- 
well  as  during  the  day,  returning  t 
Long  Beach  late  by  special  busses. 

A  short  tour  of  Long  Island  Sta;- 
Parksways,  ending  with  a  luncheon  k 
the  famous  Boardwalk  Cafe  at  Jone- 
Beach  has  been  arranged  for  Monck' 
in  conjunction  with  the  Long  Isksi 
State  Park  Commission.  Robe.-. 
Moses,  president  of  the  commission, 
and  Mrs.  Moses  will  attend  the 
luncheon. 

At  the  joint  banquet  of  the  Asso¬ 
ciated  Dailies  and  NYSPA  on  Mon¬ 
day  evening,  speakers  will  be  Toe 
Wallace,  editor  of  the  Louisville  Tinei 
and  first  vice-president  of  the  Ameri¬ 
can  Society  of  Newspaper  Editor; 
and  Raymond  Clapper,  Washington 
columnist  for  the  Scripps-Howard 
Newspaper  Alliance  and  other  news¬ 
papers.  Burrows  Matthews.  Bujolo 
Courier-Express,  president  of  the 
NYSPA.  will  be  toastmaster. 

Wives  who  accompany  their  hu.'- 
bands  to  the  convention  will  find  ai 
the  facilities  of  the  Long  Island  club, 
including  golf  course,  swimming  poo.; 
and  bathhou.ses  at  their  disposal.  .1 
special  committee  of  prominent  Nas¬ 
sau  County  women  has  been  named 
to  plan  entertainment  for  the  ladies 


let  pre.sent  the  basic  facts  about  Xtw  Verk  Sim.  chairm.-in;  John  M.-irston.  D,s 
Greenwich — population,  retail  sales,  Moines  Reoi.rter  T-  TnhHnr;  Ch.irles  A.  B.mm. 
occupational  analysis  of  the  gainfully  J^rtland  Journal :  Jacnxs  .\.  c.alihvell.  Port 
eniployed  and  sources  of  purchasing  r  t  •  c 

^  rromotion  Service  Lt»nimittee:  Irvin  S. 
power.  Some  of  the  uHta  come  from  Taultkm.  New  Vfjrk  Times,  chairman:  Ken- 
government  sources,  but  for  the  most  neth  Scilxrt.  Providence  Journal  Bulletin; 
part  it  is  original  research,  organized  Harold  B.  Crow,  Toronto  Globe  Mail,  Mary 


w'ith  the  local  storekeeper  definitely 
in  mind.  A  complete  census  of  the 


Rice  Andtrson. 
Nashville. 


Xewcp.'iptT  Printing  Corp., 


by  the  merchants  is  the  preponderance  -^lorning  sta 
of  food  stores  and  establishments  of  ;; 
the  service  type,  such  as  cleaners,  y'ork  .V 

tailors  and  restaurants,  which  inter-  Rt^earch  i 

fere  with  window  shopping.  pan.  Hartfor 

Views  of  Housewives  Miiteaukee  .r< 

A  high  point  of  the  report  is  a  _  Employmei 
presentation  of  the  views  of  a  cross-  ^  ** 

section  of  Greenwich  housewives  on  ]raii''"^treet 

the  local  stores — their  opinions  of  Kennev,  A'm 

price  levels,  quality,  stock  assort-  BiblioprapI 
ments,  service,  advantages  and  disad¬ 
vantages  offered  by  the  establish- 
ments  that  daily  seek  their  patronage. 

No  punches  are  withheld,  no  blows  gw 
are  softened,  and  no  thoughtful  mer- 
chant  could  read  this  chapter  with- 
out  benefiting  by  it. 

The  survey  closes  with  a  summary 
of  courses  of  action  open  to  the  mer- 
chants,  submitting  helpful  suggestions 
for  store  arrangement,  new  fronts,  fll4‘  | 
lighting  effects,  better  buying,  training 
of  sales  personnel,  better  advertising 
and  sales  methods.  Copies  of  the  re-  VOL  ; 

port  have  been  distributed  by  the  .  .  .  yt 

Press  among  the  merchants  and  prom-  * 

inent  consumers,  without  charge.  accomi 

“The  Merchant  of  Greenwich”  was 
prepared  by  Richard  Foster,  who  was 
associated  with  the  Press  for  seven 
months  as  business  manager.  In 
transmitting  the  booklet  to  Editor  & 

Publisher,  Howard  W.  Palmer,  editor 
and  general  manager,  indicates  that 
copies  may  be  had  upon  application. 

We  think  you  will  want  to  see  it. 


iitatistics  Committee:  Raoul  Blumlierg. 
Washington  Post,  chairman;  Howard  Roper, 
.Veto  York  Xeses. 

Research  Methocls  Committee:  Bclden  Mor¬ 
gan.  Hartford  Couraut,  chairman;  Russell  L. 
Simmfins.  Cleveland  Press;  Court  R.  Conlee, 
.Milwaukee  Journal;  Jake  .Mbert.  Detroit  Xews. 

Employment  Committee;  Lee  Tracy,  Xew 
York  World  Telcnram,  chairman. 

Editor  &  Publisher  Committee:  Leslie  Davis, 
Wall  .Afreet  Journal,  chairman;  Thomas  D. 
Kenney,  Xrtoark  livening  Xeves. 

Bibliography:  Dave  Freud,  the  Chief,  chair- 


Dailies  at  the  Lido  Country  Club, 
Long  Beach,  L.  I.,  at  the  end  of  June 
is  announced  by  James  E.  Stiles,  pub¬ 
lisher  of  the  Nassau  Daily  Review- 
Star  of  Rockville  Centre,  L.  I.,  and 
president  of  the  Associated  Dailies. 

More  than  200  publishers  with 
wives  and  members  of  their  families 
are  expected  to  attend  the  conven¬ 
tion,  which  will  open  with  a  recep¬ 
tion  and  business  meeting  Sunday 


ADVERTISING  AGENCY  SERVICE 
FOR  NEWSPAPERS 

Tho  Amorioan  newspaper  ...  is 
Ili4‘  pri4*«‘loss  privilege  of  <ho  Aniorican  business 
man 

VOL  and  your  newspaper  can  introduce  him  to  nearly  everybody  in  town 
.  .  .  you  can  take  him  by  the  hand  into  half  or  all  of  the  homes  to  tell  his 
sales  story  to  tens  of  thousands  .  .  .  you  can  give  him  opportunity  to 
accomplish  in  a  year  the  things  he’d  scarce  accomplish  in  a  lifetime,  without 
you.  But  if  he  doesn’t  know  it,  doesn’t  believe  it,  it’s  the  same  as  though 
you  and  your  newspaper  didn’t  exist. 

OREN  ARBOGUST 

30  N.  MICHIGAN  AVE. 
i  CHICAGO 


RESULTS! 

9  advertisements 

150*^  Sales  Increase 

3'his  sales  record  was 
recently  made  by  Manhat¬ 
tan  Soap  Sales  Corp.  on 
a  .'Sweetheart  Soap  Catn- 
jiaign  here.  Only  927 
lines  of  space  were  used 
in  the  si.x  week  promo¬ 
tion. 

The  Port  Huron  Times 
Herald  is  the  only  news- 
I)a])er  conijiletely  covering 
Port  Huron  and  the 
Thumb  District. 

Circulation  21,677  A.B.C. 

National  Representatives 

Theis  &  Simpson  Co. 


I 
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HOW  THE  N4TION4L 
ADVERTISER  OPERATES 

High-priced  directorial  personnel. 

A  thoroughly  competent  advertis¬ 
ing  staff. 

Complete  co-operation  icith  Sales 
Department. 

A  carefully  selected  Advertising! 
Agency. 

Field  investigators.  Market  sur¬ 
veys. 

Enthusiastic  collaborative  interest 
of  company  officials. 

Internal  and  external  house  or¬ 
gans. 

Close  contact  tvith  trained  account 
executive. 

Scientific  analysis  of  every  knoivn 
advertising  medium. 

Special  extra  appropriations  for 
new,  needed  fields. 

Consciousness  of  good-tcill  value 
of  advertising. 

Awareness  of  advertising's  ability 
to  individualize  a  product. 

I  ntiring  zeal  as  regards  import¬ 
ance  of  institutional  advertising. 

Highest-priced  creative  brains. 

Best  available  layout  artists. 

Costly  art-ivork,  hand-lettering. 

Acceptance  of  full  color,  if  recom¬ 
mended,  despite  extra  cost. 

Highest-priced  advertising  copy 
men. 

Splendid  representation  in  every 
advisable  business  or  trade  pub¬ 
lication. 

Support  of  closely  allied  business 
publications,  in  spirit  of  loyalty 
.  .  .  and  appreciation. 


HOW  SOME  NEWSPAPERS 
OPERATE 

High-priced  advertising  director 
— perhaps. 

Support  of  Bureau  of  Advertis¬ 
ing — perluips.  [Although  the 

Bureau  s  function  is  to  sell  the 
Medium  and  I\OT  the  indi¬ 
vidual  newspaper . .  .or  Market.) 

Use  of  Netvspaper  Representative. 

Occasional  market  brochure  .  .  . 
sometimes  years  old. 

Space  in  own  newspaper  to  adver¬ 
tise  itself — when  there's  open 
room  for  it. 

Little — or  ISO — Business  paper 
advertising. 


The  National  Advertiser's  Plan  and  How 
Newspapers  Advertise  Themselves 

Here  are  Imo  set-ups  of  two  advertising  points  of  view. 
Yet  there  is  small  difference  between  their  fiindainental 
objectives.  It  is  a  little  disconcerting  to  find  that  some 
newspapers  in  “selling”  themselves  and  their  markets,  al¬ 
though  willing  to  pay  large  salaries  to  their  advertising  direc¬ 
tors,  expect,  from  that  point  on,  to  secure  miraculous  results 
without  added  expenditure  of  any  consequence. 

Such  executives  are  likely  to  he  given  inferior  advertising 
staffs,  no  promotional  funds  to  speak  of,  inadequate  work¬ 
ing  “tools”  .  .  .  many  of  the  latter  outmoded  and  too  “dull” 
for  practical  use.  Minus  proper  appropriation  backing,  these 
executives  must  follow  obvious,  conventional  and  often  in¬ 
effective  plans.  If  they  suggest  business  paper  advertising, 
they  will  be  told  no  money  is  available. 

On  the  other  hand,  the  National  Advertiser,  after  secur¬ 
ing  the  services  of  a  competent  executive,  places  every  known 
implement  of  modern  progress  at  his  disposal.  His  judg¬ 
ments  are  accepted.  He  is  given  the  “tools”  of  adequate 
proce«lure. 

In  these  days  when  the  newspaper  has  so  many  compet¬ 
itors.  promotion  is  an  important  form  of  insurance.  Na¬ 
tional  advertising  usually  carries  the  highest  rate  which  makes 
it  particularly  desirable  when  additional  revenue  is  desired. 

Advertising  in  Editor  &  Publisher  will  make  your  news¬ 
paper  desirable  to  advertisers,  especially  if  it  is  continuous, 
vivid,  accurate  and  dramatic.  It  will  create  prestige,  good¬ 
will  and  sell  your  medium. 

EDITOR  &  PUBLISHER 

New  York  City 


1700  Times  Building 
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EDITOR  &  PUBLISHEP 


J^kott  “Take5 


CURIOUS  SEQUENCE  of  events  in¬ 
dicated  by  recent  headine  in  Bos¬ 
ton  Record: 

KING  HURTS  HAND: 

RAPS  DICTATORS 

■ 

ADVERTISING  invades  cosmic 
realms  with  this  ad  in  the  North 
Loup  (Neb.)  Enterprise: 

‘'WANTED:  A  good  drenching  rain 
for  the  North  Loup  Valley.  Will  trade 
dry  weather.” 

A  drenching  rain,  measured  at  1.42 
inches,  fell  next  day. 

■ 

WHEN  THE  52d  Railway  Artillery. 

U.S.A..  began  its  three-day  target 
practice  this  week,  readers  of  the  New 
York  Daily  News  early  edition  of 
June  6  were  amazed  to  learn  that  the 
targets  for  its  mortars  would  be  ‘‘6.000 
to  15,000  years  out  in  the  Atlantic.” 

■ 

THEY  HAD  typographical  errors  100 
years  ago,  too.  One  was  revealed 
when  the  Mobile  Register  printed  in 
its  ‘‘All  Our  Yesterdays”  column  of 
June  3.  the  following  item  that  ap¬ 
peared  in  the  same  paper  on  the  same 
date  in  1839: 

‘‘The  Hon.  Andrew  T.  Judson,  U.  S. 
district  judge  for  Connecticut,  was  re¬ 
ported  some  days  since  as  having  died 
suddenly  of  a  fit  of  apoplexy.  The  re¬ 
port  was  circulated  through  all  the 
papers  of  the  coimtry  and  John  M. 
Niles  was  by  common  consent  ap¬ 
pointed  to  fill  the  vacancy.  But  Mr. 
Niles  was  doomed  to  disappointment, 
for  it  seems  that  Judge  Judson  still 
lives  and  Mr.  Niles  is  still,  thank 
Heaven,  in  retiracy.  Some  weeks 
since,  a  Connecticut  paper  reported 
Judge  Judson  died  at  the  place  of  its 
publication  that  day.  It  now  appears 
the  printer’s  devil  killed  him,  as  it 
was  designed  to  say  he  dined  there.” 

THIS  happened' in  Chile: 

‘‘I’M  GOING  DOWN  to  Valparaiso  to 
defend  poor  Battersby,”  said  the 
U.  S.  Vice-Consul  in  Santiago  to  his 
wife. 

‘‘Who,  darling?”,  asked  Mrs.  Vice- 
Consul. 

‘‘You  know,  the  man  who  bashed 
his  wife’s  face  in  with  a  poker.” 

‘‘Oh.  yes.  I  had  forgotten,  the  trial 
is  this  week.” 

Among  those  present  was  the  wife 
of  an  American  correspondent.  With 
scarcely  more  than  decent  delay,  she 
bade  her  friends  goodbye  and  hur¬ 
ried  to  call  friend  husband  on  the 
telephone. 

He  wondering  how  he  had  missed 
the  story,  dashed  to  police  headquar¬ 
ters.  He  drew  blank  there,  also  at  the 
detective  bureau  and  the  courts. 


High  Speed  Anti- Friction 


Unitube . Cox-O-Type 

Multi-Color  •  •  •  Magazine 
Rotogravure 


PRESSES  AND 
STEREO  EQUIPMENT 


THE  GOSS  PRINTING  PRESS  CO. 

1535  S.  PAULINA  STREET,  CHICAGO 


After  two  fruitless  days,  and  believ¬ 
ing  that  the  consular  office’s  denials 
were  diplomatic,  he  met  the  editor 
of  the  South  Pacific  Mail,  local  Eng¬ 
lish  newspaper,  and  asked  what  he 
knew  of  the  case. 

‘‘I  believe  I  do,”  replied  old  man 
Peddar  with  a  grin.  “Let’s  see,  I 
think  it's  on  page  12.” 

With  eyes  apopping,  the  correspon¬ 
dent  read;  “Social  League  Stages 
Mock  Trial.  U.  S.  Consul  Makes  Hit 
as  Defending  Counsel  in  ‘State  V. 
Battersby’.” 


WHEN  DICK  OVERMYER  quit  the 

Toledo  Blade  copy  de.sk  last  week 
to  become  secretary  of  the  Toledo 
City  Manager  League,  he  felt,  as  good 
newspapermen  do,  a  certain  keen  re¬ 
gret.  Fred  Mollenkopf,  city  editor, 
regretted  Dick’s  departure  too. 

The  staff  extended  its  well  wishes. 
Overmyer,  almost  misty-eyed,  sat 
down  to  his  mill  and  wrote  a  note  to 
the  staff — single-spaced,  a  moving  little 
message  which  rang  sincerely.  It  hit 
the  fellows  hard.  It  hit  Mollenkopf 
also,  but  in  city  editor  fashion,  he 


quickly  recovered.  He  walked  to  the 
bulletin  board  where  Dick  had  posted 
the  message,  pulled  out  his  pencil  and 
scrawled  across  the  top: 

“In  future  all  farewell  notes  mtis' 
be  double-spaced. — F.  M.“ 

Editor  &  Publisher  will  pay  $2  for 
".ShiM  l  Take"  accepte  l  and  pul/lisheil.  Xh  si 
not  used  will  not  he  retunuMl. 

FOOTBALL  SCHOOL 

Arrangements  were  completed  las 
week  for  the  fifth  annual  footbali 
coaching  school  sponsored  by  tht 
New  York  Herald  Tribune. 


Your  Bell  Telephone  can  take  iti 


Where  IS  that  letter  from 


ichoa!  There  ^oes  the  telephone!" 


because  it  stands  harder  knocks 


”1  guess  /  put  it  out  of  rornmi-*' 


this  time. 


Western  Electric  testing 


Bang!  There  it  goes  on  the  floor.  This  may  happen  to  yours. 


no  matter  how  you  try  to  avoid  it.  You  fear  the  worst.  But  the 


telephone  continues  its  joh  of  carrying  y 


our  voice 


Why?  Because  hard  knocks  in  daily  service  were  antici¬ 


pated  in  design  and  manufacture.  That’s  true  of  all  Bell 


craftsmanship  are  Western  Electric’s  contribution  to  hotter 


System  telephone  equipment  made  hy  Western  Electric. 


Rigid  ”huilt-to-take-it”  standards  and  quality-producin 


telephone  service  for  you. 


"Oh,  boy!  It  tcorks  as  wello*^ 


Western  Electric  BELL  TELEPHO^ 
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Smith  of  NLRB 
To  List  Papers 
"Unfair  to  Labor" 


Admits  to  Senate  Group 
His  Criticisms  of  Press 
In  Speech  Were  To  Broad 


Washington,  D.  C.,  June  8— Edwin 
S.  Smith,  member  of  the  National 
Labor  Relations  Board,  has  under¬ 
taken  to  compile  and  submit  to  a 
Senate  committee,  a  list  of  American 
newspapers  which  are  ‘‘unfair  to 
labor.” 

Smith  agreed  to  assume  this  task 
after  he  admitted  to  the  Senate  com¬ 
mittee  considering  Wagner  Act 
amendments  that  he  had  erred  by 
making  his  criticisms  of  the  press  too 
broad. 

The  board  member,  replying  to  pub¬ 
lished  charges  that  he  had  been 
critical  of  the  newspapers,  in  a  speech 
delivered  at  an  international  labor 
conference  in  Mexico  City,  emphat¬ 
ically  stated:  “I  made  no  reference 
to  the  American  press.” 

Senator  Holt  Questions  Text 

His  attention  was  directed  by  Sena¬ 
tor  Rush  D.  Holt  of  West  Virginia,  to 
the  following  language  in  the  speech: 
Hlembers  of  the  professions  and  small 
merchants  who  have  hitherto  been 
busy  with  their  own  concerns  and 
have  never  had  occasion  to  give  much 
thought  to  the  meaning  of  labor 
unions  or  strikes,  are  by  such  means 
stimulated  to  truly  hysterical  fear. 
For  business  reasons,  the  local  papers 
are  sure  to  be  closely  allied  with  the 
employer’s  interests,  so  that  labor’s 
side  of  an  industrial  controversy  gets 
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no  adequate  publicity.  News  stories 
and  editorial  comment  favorable  to 
the  employer  daily  agitate  the  flame 
of  anti-union  sentiment.” 

“Would  you  say  that  was  compli¬ 
mentary  to  the  American  press?” 
Senator  Holt  inquired. 

Smith  agreed  the  statement  was 
other  than  complimentary,  adding: 
“Certainly  not  to  that  section  of  the 
press  which  is  referred  to  in  that 
statement.”  He  further  agreed  that 
the  term  “local  papers”  is  of  uni¬ 
versal  applicability  to  newspapers, 
but  protested  it  should  not  have  been 
construed  as  an  attack  on  the  press 
generally. 

When  Senator  Holt  pursued  the 
questioning.  Smith  admitted  there  was 
nothing  in  the  speech  to  distinguish 
any  part  of  the  press. 

Small  Papers  "May  Be  Dominated" 

Small  town  newspapers  are  more 
likely  to  be  partial  in  presenting 
strike  news  than  metropolitan  papers, 
due  to  the  economic  position  held  by 
certain  factories  in  certain  communi¬ 
ties.  said  Smith,  explaining:  “I  think 
in  such  communities  you  are  quite 
likely  to  get  a  situation  where  the 
local  newspaper  may  be  dominated 


in  its  news  handling  of  the  strike  to 
the  extent  of  not  presenting,  perhaps 
as  fairly  as  a  large  metropolitan  daily 
would  do.  the  side  of  the  strikers.” 

“But  the  direct  charge  against  the 
press  of  the  country,  against  ‘local 
papers’  and  ‘news’  stories  and  edi¬ 
torial  comment  favorable  to  the  em¬ 
ployer  daily  agitate  the  flame  of  anti¬ 
union  sentiment!”  the  Senator  pro¬ 
tested.  “Then  you  go  ahead  and  say 
that  that  even  leads  to  mob  spirit?” 

Smith  insisted  his  statement  is  an 
accurate  one,  applied  to  individaul 
instances,  but  reminded  he  was  not 
attempting  to  discuss  every  strike  that 
takes  place  in  the  U.  S.  or  describe 
the  reaction  of  every  newspaper.  He 
agreed  with  the  Senator  that  it  would 
have  been  fairer  had  he  used  a  quali¬ 
fying  expression.  Holt  then  suggested 
that  Smith  prepare  a  list  of  some  of 
the  newspapers  he  has  in  mind  and 
the  labor  board  member  agreed. 

■ 

MODEL  PLANE  CONTEST 

The  Oviaha  (Neb.)  World-Herald 
will  hold  the  Midwest  Gas  Model  Air¬ 
plane  Contest  there  July  23.  The  con¬ 
test  is  sanctioned  by  the  National 
Aeronautic  Association. 


BABB  HONORED 

Joseph  Glenn  Babb,  of  the  New 
York  cable  staff  of  the  Associated 
Press,  received  a  medal  of  honor  for 
distinguished  service  to  journalism  in 
a  special  ceremony  June  3  at  the  Uni¬ 
versity  of  Missouri.  His  service  as 
editor  of  the  Japan  Advertiser  was 
cited  by  Frank  Martin,  dean  of  the 
Missouri  School  of  Journalism. 

GRIMES  M.  E.  IN  OMAHA 

The  Omaha  World-Herald  has 
moved  Walter  E.  Christenson,  manag¬ 
ing  editor,  to  an  associate  editorship 
and  switched  George  Grimes,  asso¬ 
ciate  editor,  to  t'ne  duties  of  managing 
editor.  Both  men  have  long  service 
records  with  the  World-Herald. 

NAMED  L.  a',  sports  ED 

A1  Santor,  whose  17-year  career 
with  the  Oakland  (Calif.)  Post- 
Enquirer  dates  to  the  old  Post  days, 
has  resigned  to  become  sports  editor 
of  the  Los  Angeles  Examiner.  Ad¬ 
vancement  of  Emmons  Byrne  to  the 
sports  editorship  succeeding  Santoro 
and  of  Bud  Tehaney  to  the  assistant 
sports  editorship  were  announced  at 
the  Oakland  Post-Enquirer. 
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Features  to  Start 
New  Gag  Comic  Strip 


By  MARLEN  E.  PEW.  JR. 


HIGHLIGHT  of  this  week’s  activity 

in  the  realm  of  newspaper  syndi¬ 
cates  was  the  announcement  June  7 
that  King  Features  will  introduce  im¬ 
mediately  a  new  comic  having  humor 
as  its  stem  of  life.  It  will  be  free  from 
adventure,  intrigue,  blood-and-thun- 
der,  and.  for  that  matter,  will  even  be 
plotless. 

The  purpose  of  the  strip  will  be  to 
get  a  laugh  a  day.  There  will  be  one 
main  character  after  whom  the  fea¬ 
ture  will  be  named,  “Elza  Poppin.” 
She  resembles  closely  another  King 
comic  star,  Olive  Oyl. 

"Hellzapoppin"  Stan  Siqncd 

As  you  might  have  guessed  from  the 
title  of  the  strip,  the  gags  will  be  writ¬ 
ten  by  the  stars  of  the  current  Broad¬ 
way  hit  show  “Hellzappopin,”  John 
Sivgard  Olsen  and  Harold  Ogden 
Johnson,  better  known  simply  as  Olsen 
and  Johnson.  They  have  signed  a 
long-term  contract  with  the  syndicate 
and  are  so  enthused  over  the  prospect 
of  entering  newspaper  work  that  they 
have  opened  an  office  where  they  will 
put  in  two  days  a  week  putting  the 
strip  into  shape.  The  drawing  will  be 
done  by  Ving  Fuller,  a  former  free¬ 
lance  cartoonist. 

As  far  as  we  know  the  signing  of 
this  contract  is  the  second  time  this 
year  that  entertainment  luminaries 
have  been  induced  to  do  syndicate 
work.  Edgar  Bergen,  the  ventrilo¬ 
quist,  was  signed  by  McNaught  Syn¬ 
dicate,  Inc.,  March  20.  The  two  new 
King  writers  have  been  stage  partners 
for  24  years.  They  have  traveled  the 
world  over  making  people  laugh  at 
their  gags  and  nonsense.  Many  of 
their  humor  will  come  from  the  supply 
they  have  collected  during  their  years 
together  but  most  of  the  gags,  they  say, 
will  be  those  they  think  up  as  they  go 
along. 


ports  that  work  on  Germany's  triple - 
tiered  western  defenses  upsets  nor¬ 
mal  activities  even  sev'en  miles  be¬ 
hind  the  border. 


National  Problems 
JOHN  T.  FLYNN  is  writing  a  four- 
part  series  for  NEIA  Service  on  “Put¬ 
ting  Idle  Capital  to  Work.”  It  will  be 
a  follow-up  on  the  President’s  recent 
conference  with  business  men. 

Major  George  Fielding  Eliot,  an¬ 
other  of  NEA’s  experts  on  national 
problems,  is  preparing  a  series  on  the 
state  of  national  defense  in  the  U.  S. 
He  is  considered  one  of  the  most  au¬ 
thoritative  writers  on  military  sub¬ 
jects  and  will  leave  shortly  for  Eu¬ 
rope  to  make  a  study  of  armaments 
there. 

Milton  Bronner,  head  of  NEA’s  Eu¬ 
ropean  staff,  investigated  the  condi¬ 
tion  of  the  church  in  Germany  follow¬ 
ing  the  seizure  of  the  castle  of  the 
Bishop  of  Salzburg  and  his  findings 
are  appearing  in  the  Service  now. 


Olsen  and  Johnson, 
stars  of  the  Broad¬ 
way  show  "Hellza¬ 
poppin",  sign  a  con¬ 
tract  with  King  Fea¬ 
tures  Syndicate  to 
sroduce  a  comic  strip 
entitled  "Elza  Pop- 
pin".  Left  to  right: 
John  Olsen,  Bradley 
Kelley,  vice  -  presi¬ 
dent  of  King,  Elza 
Poppin,  the  comic 
character  and  Harold 
Johnson. 


Submarine  Series 
KING  FEATURES  announced  this 
week  syndication  of  a  series  on  sub¬ 
marines,  “We  Dive  at  Dawn,”  by 
Lieut.-Commander  Kenneth  Edwards 
of  the  British  Navy,  who,  the  syndi¬ 
cate  says,  is  one  of  the  world’s  leading 
experts  on  submersibles.  This  is  a 
timely  feature,  indeed. 


“My  Day"  With  Royalty 
AS  WAS  ANNOUNCED  here  last 
week,  subscribers  to  Eleanor  Roose¬ 
velt’s  daily  column  “My  Day,”  which 
is  distributed  by  United  Feature  Syn¬ 
dicate,  will  have  the  inside  story  of 
the  visit  of  Their  Majesties  King 
George  VI  and  Queen  Elizabeth  with 
the  President  of  the  United  States. 
Mrs.  Roosevelt,  as  hostess,  naturally 
will  be  in  a  position  to  write  about 
happenings  that  other  reporters  will 
not  be  able  to  view.  Anticipating  this. 
13  papers  in  the  British  Isles  and 
France  have  contracted  for  the  feature 
from  June  5  to  June  12.  But  they  are 
being  compelled  by  the  syndicate  to 
pay  an  extra  fee  for  the  prilivege. 


Column  Resumed 
THE  “Don’t  Worry”  column  of  Walt 
W.  Mills,  known  to  Oklahoma  news¬ 
paper  readers  for  more  than  20  years, 
reappeared  last  week  in  some  15  Okla¬ 
homa  papers.  The  column  which  was 
used  for  17  years  on  the  editorial  page 
of  the  Oklahoma  City  Times  and  for 
almost  five  years  in  the  Oklahoma 
News,  will  be  syndicated  in  state 
newspapers,  Mr.  Mills  announced.  It 
had  been  a  daily  feature  of  the  News 
until  the  Oklahoma  City  Scripps-How- 
ard  newspaper  suspended  publication 
in  February.  Under  the  new  plan. 
Mills  said,  the  column  will  be  pub¬ 
lished  once  a  week  in  state  newspa¬ 
pers,  and  its  scope  will  be  broadened 
to  include  more  material  of  statewide 
interest. 


Fred  S.  Ferguson,  president,  NEA 
Service  and  Acme  Newspictures,  sailed 
June  7  to  visit  the  London  and  Paris 
bureaus  of  the  two  organizations.  .  .  . 
Tom  Homer  has  been  named  fiction 
editor  of  NEA  to  succeed  Paul  Frig- 
gens  who  has  been  transferred  to 
Every  Week  Magazine.  ,  .  .  Miss  Gerry 
Dick,  of  the  NEA  Washington  bureau, 
is  on  a  leave  of  absence  at  Chaumont, 
N.  Y.,  because  of  ill  health. 

Russ  Westover,  creator  of  King 
Features’  “Tillie  the  Toiler,”  will  be 
the  banquet  speaker  at  the  annual 
summer  meeting  of  the  New  Jersey 
Press  Association,  Sky  top.  Pa.,  Jime 
17. 

Frank  B.  Knapp,  former  manager  of 
the  New  York  World  Syndicate  and 
now  West  Coast  manager  of  United 
Feature  Syndicate,  was  recently  mar¬ 
ried  to  Marta  Buchanan  Raynes,  for¬ 
merly  of  the  Chicago  Herald  and  Ex¬ 
aminer  and  the  Los  Angeles  IllvLstrated 
Daily  News. 

Harry  Bressler,  New  York  cartoon¬ 
ist,  has  many  of  his  drawings  on  ex¬ 
hibition  at  the  Teaneck,  N.  J.,  high 
school.  The  show  is  being  spon¬ 
sored  by  the  Bergen  Evening  -Rec¬ 
ord. 


will  be  conducted  at  the  St.  Paul 
Auditorium,  is  scheduled  for  Septem¬ 
ber  20.  Two  programs  are  planned 
each  day  the  organization  convenes 
June  Hamilton  Rhodes,  style  expert 
will  address  the  afternoon  session  and 
Mrs.  Roosevelt  the  evening  session  of 
the  opening  day’s  conference. 

Subsequent  speakers  will  include 
Margery  Wilson,  personality  speaker; 
Elsa  Maxwell,  party  planner;  Dorothy 
Draper,  interior  decorator;  Osa  Jdm- 
son,  woman  explorer;  Fannie  Hurst, 
novelist,  and  others.  Meetings  will  be 
conducted  monthly. 

Mrs.  Frank  B.  Kellogg,  widow  of 
the  former  secretary  of  state,  is  hon¬ 
orary  chairman  of  the  institute. 
Prominent  St.  Paul  women  are  in 
complete  charge  of  the  organization. 

Officials  of  the  institute  reported 
that  St.  Paul  merchants  have  alreadj- 
co-operated  in  many  ways,  some 
stores  setting  up  permanent  booths 
devoted  to  the  organization. 


St.  Paul  Daily  Plans 
Women's  Institute 


Golf  and  Guns 

RALPH  GULDAHL’S  own  story  of 


“How  I  Play  Golf”  was  released  to  AP 
Feature  Service  papers  just  before  the 
National  Open  Golf  tournament. 
Guldahl  explained  the  fundamentals 
of  his  game  in  a  series  of  six  short 
illustrated  articles.  This  series  fol¬ 
lowed  one  on  “Winning  Golf”  by  Sam 
Snead. 

“I  saw  the  Limes  line,”  writes  Angus 
M.  Thuermer  in  an  AP  Feature  Ser¬ 
vice  story  released  this  week.  “It  was 
all  a  mistake,  but  I  saw  it.”  Thuermer, 
of  the  AP’s  Berlin  staff,  was  taking  a 
bicycle  tour  through  western  Ger¬ 
many.  “Standing  on  a  sharp  knoll 
with  the  marshes  of  the  Rhine  at  my 
feet.”  he  writes,  “I  realized  I  was 
standing  on  no  knoll  at  all,  but  on  an 
earth-covered  pillbox.”  Thuermer  re- 


New  Feature 

FRANK  COLBY,  Houston,  Tex.,  ad¬ 
vertising  man,  has  turned  one  of 
his  hobbies  into  a  successful  syndicated 
feature  which  he  distributes  himself. 
He  wanted  to  learn  to  speak  better 
English  by  increasing  his  vocabularj- 
so  he  acquainted  himself  wih  10  new 
words  every  day.  Now  he  has  a  daily 
feature  in  which  he  discusses  one  or 
more  words  which  are  most  commonly 
mispronounced  or  misused.  “Don’t 
Take  My  Word  For  It”  is  appearing 
in  papers  in  eight  states  with  ten 
papers  in  Texas  alone  using  it. 


St.  Paul,  Minn.,  June  5  —  Mrs. 
Franklin  D.  Roosevelt  will  open  a 
Women’s  Institute  arranged  under 
auspices  of  the  St.  Paul  Pioneer  Press 
and  Dispatch,  it  was  announced  today. 

The  institute,  an  organization  whose 
purpose  is  described  as  furthering  the 
social,  civic  and  cultural  progress  of 
the  community,  will  bring  to  St.  Paul 
nationally-known  lecturers,  women 
noted  in  world  affairs  and  women 
famous  as  style,  interior  decorating, 
literature  and  charm  experts. 

First  session  of  the  institute,  which 


PRAISES  "SHORT  LINE" 

Montreal,  June  5 — Newspaper  type 
makes  for  efficient  and  easy  reading 
because  of  the  short  length  of  line  in 
the  average  newspaper  column,  Dr 
G.  P.  Cosgrave,  of  the  University  of 
Toronto’s  department  of  psychology 
told  the  Ontario  Optometrical  Asso¬ 
ciation  annual  convention  at  Ottawa 
June  2.  In  that  respect  newspape; 
print  has  many  advantages  over  the 
usual  book  in  which  the  length  of 
each  printed  line  is  considerably 
longer,  he  said. 


PLANS  NEW  DAILY 

M.  L.  Annenberg,  publisher  of  the 
Philadelphia  Inquirer,  is  making  plans 
to  start  a  new  afternoon  daily  news¬ 
paper  in  Camden,  N.  J.,  it  was  learned 
this  week.  The  publisher  withheld 
details  of  his  plans,  but  it  was  un¬ 
derstood  the  new  publication  will 
start  about  September  11. 
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EniTORIAL  CARTOONS 
.America's  first  inclivirtualizeil  cartoon  service 
servimr  selective  newspapers  for  more  than 
a  decade. 

.Vddress,  Times  Ruildine,  New  York,  N'.  Y. 
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for  your  readera.  Newspapers  have  for  fO" 
found  our  service  of  invaluable  »****‘*?^ 
circulation  and  reader  interest.  For 
write  or  wire  The  Haekin  Service,  316  W 
St.,  N.B.,  Waabineton,  D.  C. 


NEWS 


Personals 

WALTER  LIPPMANN,  special  writer 
for  the  New  York  Herald  Tribune 
Syndicate,  sailed  on  the  He  de  France. 
June  6,  with  Herald  Tribune  editorial 
writer  Walter  Mills,  for  a  month’s  tour 
of  Europe.  .  .  .  Miss  Dorothy  Thomp¬ 
son,  of  the  same  syndicate,  was 
awarded  June  3  the  George  Arents 
pioneer  medal  by  Syracuse  University, 
from  which  she  was  graduated  in  1914. 
Incidentally,  Miss  Thompson  is  on  a 
two-month  vacation. 


CABLE.  Background  of  cable  newe  by  au¬ 
thoritative  writers  from  all  comers  of  the 
world.  Send  for  samples.  World-Wide  News 
Service,  Newton,  Hass. 


“Features  with  a  Future" 
QUEEN  FEATURES,  INC. 

12  So.  12th  Street 
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M.4N.4GING  EDITORS!  Our 


page  gives  your  paper  revenue  and 
Write  for  details.  Religious  News  otm 
BOO  Fourth  Ave.,  N.  Y.  C. 


MEXICAN  NEWS:  “CAVALCADE  OP  MEX¬ 
ICO"  by  “Bill"  Wells  a  weekly  dispatch  from 
MEXICO  CITY.  Two  dollars  monthly.  Write 
Wells  Features.  Box  202S,  Bollywood,  Cal. 


SWEDEN.  What  ts  happening  In  Swedent 
Daily  or  Weekly  Syndicate.  Lively — au¬ 
thoritative  —  up-to-date.  Also.  special 
articles  on  order.  Ask  for  terms.  The 
.American  Swedish  New-s  Exchange,  Inc,,  630 
Fifth  Ave.,  New  Y’ork,  N.  Y. 


YOUR  FEATURE.  If  your  fea‘u™ 
writing,  it’s  worth  advertising.  Asx  “• 
rates  in  SYNDICATE. 
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RELIGIOUS.  we  nave  evuieiin-  i.*--- 

are  clipping  for  their  scrap-books  the  u 

daily  feature.  “Religion  D.ty  By  t"- 
Ellis  Servlee,  SvvarUimore,  Fen na. _ - 

PSYCHOLOGY.  Dr.  Crane’s  “Case 
Daily,  illustrated,  “6-ln-l”  feature. 

chlldrsB.  K® 


illustrated. 

love  and  marriage  problems.  — ;.voWj. 
Bonality  Improvement,  business  paycBoi^ 
mental  hygiene,  every  week,  plus  m***  ^ 
vice.  HopklBs  Syndicate,  Inc.,  Chicago- 

Syndicate,  Inc.,  New  Verb.  _ _ 
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Tennessean  Entertains 
200  Letter  Writers 

Nashville.  Tenn.,  June  7— Elusive 
“Public  Opinion”  was  literally  per¬ 
sonified  here  Saturday  night  when 
more  than  200  contributors  to  the 
rennesscan’s  Public  Forum  column 
gathered  in  the  Hermitage  Hotel  for 
a  get  together  banquet  and  free  for 
all  discussions  of  the  questions  that 
have  drawn  9.000  letters  into  the 
newspaper’s  office  during  the  past 
vear. 

The  banquet  guests  were  made  up 
of  daily  winners  of  the  paper’s  letter 
competition.  Each  day,  one  corres¬ 
pondent  of  the  six  to  10  or  more 
whose  letters  find  publication,  is 
awarded  a  $1  prize  for  the  most  in¬ 
teresting  letter.  Approximately  one 
column  daily  and  from  eight  to  a 
dozen  columns  on  Sunday  are  de¬ 
voted  to  these  letters,  and  practically 
all  of  the  9,000  received  throughout 
the  last  year  saw  publication. 

Jennings  Perry,  editorial  writer,  is 
in  charge  of  the  forum  column. 

J.  Percy  Priest,  mid-state  roving 
reporter  for  the  Tennessean,  served  as 
toastmaster,  and  brief  speeches  were 
made  at  the  banquet  by  Silliman  Ev¬ 
ans,  president  and  publisher,  Coleman 
Harwell,  executive  editor,  and  Mr. 
Perry. 

The  floor  was  then  turned  over  to 
the  assembled  “vox  pops,”  and  few 
matters  of  personal,  social,  religious, 
national,  international  or  local  inter¬ 
est  escaped  discussion.  The  banquet 
will  henceforth  be  an  annual  affair, 
Mr.  Evans  has  annoimced. 

"Package"  Plan  a 
Success  in  Roanoke 

continued  from  page  5 

sitting  behind  the  stove  in  the  village 
store,  discussing  war  news  or  what 
have  you.  This  plan  takes  work,  hard 
work,  and  plenty  of  hard  work.  If 
your  solicitors  can’t  do  it,  or  won’t 
do  it,  then  it’s  time  to  get  other  men 
if  you  are  ever  going  to  crack  this 
non-advertiser  myth. 

Now  for  the  question  of  whether  it 
is  readily  adaptable  to  all  classes  of 
merchants  or  men  offering  service. 

The  head  of  a  leading  advertising 
agency  asked  permission  to  use  the 
Visuad  presentation  in  a  lecture  be¬ 
fore  a  class  at  one  of  the  largest 
northern  universities.  He  was  fur- 
mshed  with  a  regular  stock  Visuad 
presentation  on  the  Roanoke  newspa¬ 
pers.  Here  is  his  comment: 

The  presentation  was  very  well 
received  and  a  great  many  comments 


were  made  as  to  the  clearness  of  the 
story.  These  students  could  very 
easily  rank  with  the  average  business 
man  in  their  ignorance  of  advertising, 
and  it  was  very  interesting  to  note 
how  strong  this  impression  became. 
Personally  I  think  it  represents  a  fine 
forward  step  in  newspaper  concepts  of 
solicitation.” 

So,  what’s  the  matter  with  every 
daily  newspaper  in  the  coimtry  now 
talking  about  bad  business,  getting  to 
work  on  this  non-advertiser  classifica¬ 
tion?  Not  through  a  presentation  we 
have  prepared  of  necessity.  We  have 
pointed  the  way.  You  on  your  paper 
can  possibly  make  up  as  good,  if  not 
a  better  presentation  than  we  have. 
Getting  this  business  today  is  going  to 
save  the  job  of  many  an  advertising 
solicitor  and  advertising  manager  to¬ 
morrow! 

Some  papers  say  they  do  not  have 
the  time  to  work  it.  That’s  a  lot  of 
hooey.  Here  in  Roanoke  we  have 
done  this  job  with  five  men,  and  all 
in  addition  to  our  regular  work. 
We’re  not  setting  the  world  on  fire  in 
local  linage,  but  we  have  done  this 
in  addition  to  working  on  this  non¬ 
advertiser  angle.  In  January  of  this 
year,  we  came  within  146  inches  of 
equalling  January,  1937,  and  we  beat 
January,  1938,  by  2,523  inches.  In  Feb-  | 
ruary  of  this  year,  we  gained  2,993  j 
inches  over  February,  1937,  and  1,411 
inches  over  February,  1938.  In  March 
of  this  year,  we  gained  5.874  inches 
over  March,  1938,  and  482  inches  over 
March,  1937. 

So  what’s  all  the  yelping  about?  We 
are  satisfied  that  this  plan  of  ours  is 
what  we  have  been  looking  for.  We 
are  anxious  and  willing  to  share  it 
with  others.  You.  on  the  other  hand, 
may  be  able  to  devise  one  that  will 
have  ours  beat  all  hollow.  If  you  can, 
all  power  to  you!  But  the  point  is,  for 
the  sake  of  your  business,  yovu  paper, 
your  job — whether  you  use  our  plan 
or  one  of  your  own,  get  going  and  get 
going  now  to  rake  in  this  small  busi¬ 
ness,  from  the  small  man  that  will 
make  big  business  for  both  of  you  to¬ 
morrow. 


WACHS  HONORED 

Lexington,  Ky.,  June  6 — Fred  B. 
Wachs,  general  manager  of  the  Lex¬ 
ington  Leader,  Herald  and  the  Sunday 
Herald-Leader,  was  recently  honored 
by  department  heads  of  the  newspa¬ 
pers  at  a  dinner  at  a  local  hotel  to 
celebrate  his  completion  of  20  years 
of  service  with  the  newspapers  of 
Lexington.  A  special  edition  was  dis¬ 
tributed  and  he  was  presented  a 
watch. 


Yesterday's  Newspaper  Boys  Are  Today's  Leaders 


both  on  the  phone 

AT  THE  SAME  SECOND 


But  one  correspondent 
reached  the  big  home  edition 
of  his  paper  with  the  politi¬ 
cal  sensation  of  the  year, 
while  the  other  got  his  story 
across  only  in  extras.  Cor¬ 
respondent  No.  1  got  a  bonus 
and  probably  does  not  ap¬ 
preciate  how  much  he  owes 
to  Certified  speed. 


dependable  stereotyping,  rely  on 
erlified  Mats,  made  in  the  U.  S.  A. 


The  Pen  Is  Mightier 
Than  The  Sword 


OO,  TOO,  are  the  pencil,  the  school  text 
^  book,  the  environment  of  cultural  associ¬ 
ations.  The  .\merican  newspaper  boy  typifies 
the  basic  spirit  of  freedom,  of  industry  and 
progress  which  has  moved  America  so  far 
aheatl. 

'‘0\er  there”  \<)ung  boys  are  schooled, 
drilled  and  literally  driven  into  militaristic 
training  .  .  .  these  lads  are  not  given  the  oppor¬ 
tunities,  the  encouragement  nor  the  incentive 
for  business,  professional  and  industrial  train¬ 
ing  they  should  have. 

“Over  here”  it  is  an  entirely  different  pic- 
luie.  We  think  in  terms  of  progress,  improve¬ 
ment  of  the  mind,  advancement  of  science. 
Our  schools  are  always  seeking  ways  and 
means  to  cultivate  cultural  training  of  youths, 
to  give  them  more  comprehensive  methods  of 
academic  understanding. 

Augmenting  the  academic  schooling,  news¬ 
papers  represent  “America’s  Largest  Institu¬ 
tion  of  Business  Lraining”  for  boys  through 
route  work.  Each  boy  is  kept  advised  of  the 
most  efficient  sales  metlunls,  matter  of  han¬ 
dling  his  finances  .  .  .  and,  of  high  importance, 
he  learns  that  courtesy,  promptness  and  regu- 
h;iii\  are  so  \ital  a  part  of  success. 

In  leceiit  years,  schools  aiul  newspapers 
have  been  enjoying  close  cooperation,  most 
newspapers  requiring  that  carriers  maintain 
[lassing  grades.  .School  work  coupled  with 
unite  work  gives  a  boy  that  PEL’S  value,  j)ut- 
tinir  him  wars  ahead  of  boys  without  similar 


(This  is  one  of  a  st-rit's  of  adv»;rlisc-incnls  made 
asailulile  to  newspapers  by  the  Welfare  Commit¬ 
tee  of  the  1CM.\.  If  you  would  like  a  mat  of  it  to 
run  in  y«»ur  newspap»‘r,  write  to  W.  G.  Andrews, 
Slews  Sentinel,  Fort  Wayne,  Indiana.) 


Today's  Newspaper  Boys  Will  Be  Tomorrow's  Leaders 
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Cameramen,  Newsmen 


Protected  by  N.  Y.  Bill 


By  JACK  PRICE 


THE  NEW  YORK  State  Legislature  kind  in  a  culpably  negligent  manner, 
has  passed  a  bill  holding  any  person  whereby  another  suffers  bodily  in- 


guilty  of  assault,  third  degree,  who  jury,  or  (3)  Strikes,  beats,  or  wilfully 
“strikes,  beats,  or  wilfully  injures,  the  injures  the  person  or  apparatus  of 


person  or  apparatus  of  any  news  re-  any  news  reporter  or  news  photog- 


A  picture  of  high 
speed  action  made 
at  a  distance  of  15 
feet.  The  subjects 
are  whirling  at  a 
trennendous  pace. 


porter  or  news  photographer  during  rapher  during  the  time  when  such 
the  time  when  such  reporter  or  pho-  reporter  or  photographer  is  engaged 


tographer  is  engaged  in  the  pursuit  of  in  the  pursuit  of  his  occupation  or 


his  occupation  or  calling  in  any  pub¬ 
lic  place  or  gathering.” 


The  bill  went  to  Gov.  Herbert  H.  degree.’ 


calling  in  any  public  place  or  gather¬ 
ing.  Is  guilty  of  assault  in  the  third 


Lehman  May  15  and  was  signed  by 
him  June  5.  It  becomes  effective  im¬ 
mediately. 

Similar  N.  J.  Bill 


There  in  a  paragraph  is  an  added 
protection  for  reporters  and  news  pho- 


I 


Peters  said  he  happened  to  be  look-  pulations  and  another  30  to  35  second; 


tographers.  The  New  York  newspa-  ing  out  of  the  car  toward  the  west  in  taking  the  four  pictures. 


per  photographers  owe  a  debt  of  grati-  when  the  fireball  appeared  in  the  sky.  After  taking  the  photograjJis.  Pk 


tude  to  the  Daily  News  for  their  aid  in  “I  grabbed  my  2'^-inch  by  3*4-  ers  raced  to  the  office  and  developed 


A  similar  mil  was  passea  oy  tne  helping  to  have  the  legislation  passed,  inch  Speed  Graphic  which  I  carry  in  the  film  in  Eastman’s  D  76  fine  grai* 


New  Jersey  Legislature  a  few  years 
ago.  These  new  laws  close  the  for¬ 
mer  “open  season”  for  assault  and 
battery  against  working  cameramen. 
*1116  New  York  Press  Photographers 


High  Speed  Flash  Shots 


my  car  beside  me  at  all  times  and  develojjer.  The  negatives  came  off. 
literally  tumbled  out  of  the  door  in  good  and  requii  ed  only  a  little  whr.t 


WE  RECENTLY  WERE  requested  to  haste  to  get  an  unobstructed  view,”  ink  to  intensify  the  flaming  path  leh 


try  a  high-speed  flash-synchronized  P^^l^rs  said. 


.Assn.,  with  the  aid  of  the  New  York  photograph  of  an  action  shot  to  prove  Tenth  of  a  Second  M  J?  T  nvH 

iDoily  News,  brought  certain  facts  to  that  it  is  practical.  A  staff  photog-  “I  carry  my  camera  focused  on  in-  f?.® 

the  attention  of  state  senators  and  *"apher  of  the  writer’s  organization  was  finity.  so  the  only  thing  I  had  to  do  ^'ty  ^^or  Harjild  Young  ® 

assemblvmen  enlisting  their  aid  in  to  cover  an  ice  show  at  the  was  to  open  the  lens  wide  open  and  most  remarkable  one  they  ever  haie 

passing  the  N.  Y  bill  Hotel  New  Yorker  with  instructions  set  the  shutter  at  one-tenth  of  a  s^n  in  their  newspaper  careers,  to 

1  j  ,  to  shoot  under  normal  conditions.  second.  I  was  using  Eastman’s  Super  given  a  three  column,  page-one  pliy 


by  the  fireball. 

The  picture,  which  was  said  by 
Managing  Elditor  Lloyd  Gregory  and 


assemblymen  enlisting  their  aid  in 
passing  the  N.  Y.  bill. 

The  technique  employed  by  persons 


■  1  •  _  .  -J  v  -J  .-c  .•  _  Arthur  Green,  the  photographer,  XX  film.  ^  . 

wis  *og  o  avoi  P®  ^  .vT  *  made  a  dozen  exposures,  each  picture  “I  started  shooting  as  fast  as  I  story  written  by  Roy  Grimes,  Por. 

was  par  y  responsi  e  o*"  ®  passage  made  at  1  lOOOth  of  a  second  could  and  tearing  the  tab  on  the  film  rewrite  man. 

”  .  ^  o  ograp  using  one  General  Electric  No.  31  pack.  I  got  four  shots  before  the  fire-  After  the  Post  published  the  pic- 

PV  '  ’  J-  *'  ^  P®  *  mee  mg  for  each  shot.  A  Mendel-  ball  disappeared  behind  some  trees.”  ture,  Peters  copyrighted  it  to  pro- 

ere  ra  ica  s  were  lying  o  inci  e  gohn  focal  plane  synchronizer  was  em-  Peters  estimated  that  no  more  than  tect  himself  against  promiscuou; 

the  public  against  the  government,  connection  with  a  4  x  5  40  to  45  seconds  elapsed  from  the  time  usage. 

cer  m  in  m  ua  s  wou  a  e  a  -  Graphic  Camera.  A  Carl  Zeiss,  he  saw  the  blazing  meteorite  to  the  Peters,  who  is  now  25,  joined  the 


set  the  shutter  at  one-tenth  of  a  s^n  in  their  newspaper  careers,  to 
second.  I  was  using  Eastman’s  Super  given  a  three  column,  page-one  pliy 


in  the  morning  Post  with  a  colim.'. 


“I  started  shooting  as  fast  as  I  story  written  by  Roy  Grimes,  Por. 


ill  disappeared  behind  some  trees.”  ture,  Peters  copyrighted  it  to  pro- 
Peters  estimated  that  no  more  than  tect  himself  against  promiscuou; 


certam  individuals  would  take  ad-  ^  ^ j  r"  u-  n  a  n  ^  ■ 

.  f  .1  x-  J  X  .  speed  Graphic  Camera.  A  Carl  Zeiss, 

vantage  of  the  situation  and  start  a  ,1,  -  „  r  o  c  i  cx.  j  *  tu 

-  X  %in.  xu  •  X  X  J  13.5cm.,  F.3.5  lens  was  fitted  to  the 

not.  When  the  not  got  under  way  j  j-  u  j  j  x 

ij  XX  1  xu  camera  and  diaphragmed  down  to 

these  persons  would  attack  the  cam-  tpeomu  — .x-  j  i  j 

^  ,  ,  ,  xu  •  F.6.3.  The  negatives  were  developed 

«ramen  and  break  their  cameras  or  .  ,  t\v -ro  i  x-  x  i 

X  X  J  X  xu  •  Cl  rm.-  in  regular  D.K.76  solution  at  normal 
•attempt  to  destroy  their  films.  This  .  x  r  «  •  x 


Peters,  who  is  now  25,  joined  the 


13.5cm.,  F.3.5  lens  was  fitted  to  the  time  he  made  the  last  picture.  About  Post’s  photographic  staff  about  foe 

camera  and  diaphragmed  down  to  10  seconds,  he  said,  were  consumed  in  years  ago.  For  the  past  year  and  i 

F.6.3.  The  negatives  were  developed  tumbling  from  the  car  and  making  half,  he  has  been  head  of  the  de¬ 
in  regular  D.K.76  solution  at  normal  the  necessary  shutter  and  lens  mani-  partment. 


was  done  to  prevent  the  piolice  or 


temperature  for  five  minutes. 

Every  exposure  was  perfect.  The 


_  .  ai  t  i_  •  ^  y  wci»  ptriicrd.  nit: 

government  officers  from  havine  an,..  ^  K  v..  va.  i.j 

*  *  *  J  *  r  e  distances  of  subjects  photographed 

opportunity  to  identify  any  of  the  ,  ,  o  *  on  r  a  t* 

f ,  f  ;V  *  ui  ranged  from  8  to  20  feet.  It  was 


clique  responsible  for  the  trouble. 


P  .  .  noticed  that  every  negative  carried 

On  many  occasions  the  police  fyij  time  in  the  complete  area.  The 


dropped  in  at  newspaper  offices  to  ob-  dipper  part  of  the  film  which  is  the 
tain  prints  of  negatives  showing  these  lower  section  in  the  camera  was  not 


PERSONNEL  SERVICE 
(;OES  TO  SEA! 


radical  individuals  and  it  did  not  take  faded  because  of  falling  illumination 


long  for  those  thus  identified  to  real-  ’j'fjg  entire  series  of  pictures  were 


ize  that  the  best  way  to  thwart  the  more  than  satisfactory.  The  surpris- 


authorities  was  to  ruin  the  cameras 
and  negatives  of  press  cameramen.” 


ing  feature  was  the  carriage  of  light 
to  a  distance  of  more  than  40  feet 


This  photographer’s  explanation  of-  and  the  perfect  timing  of  the  expo- 
Ters  a  new  angle  to  a  condition  which  sures 


"has  existed  for  some  time.  The  next 


sures. 

All  of  which  .shows  us  that  there 


"time  a  celebrity  decides  to  break  a  need  be  no  timidity  when  covering 
camera  he  had  better  consult  his  at-  hjgf,  speed  action  shots, 
itorney  first. 


Copy  of  New  Act 


Four  Shots  of  Meteorite 


The  following  is  a  copy  of  the  new  TO  PAUL  PETERS,  ton-notch  pho¬ 


tographer  for  the  Houston  (Tex.) 


“Section  I.  Section  244  of  the  penal  Post,  came  the  chance  which  comes 
law  is  hereby  amended  to  read  as  once  in  the  lifetime  when  he  snapped 


follows; 

“5244.  Assault  in  Third  degree.  A 


four  successive  “shots”  of  a  flaming 
meteorite  which  blazed  across  the 


person  who  (1)  Commits  an  assault,  skies  above  Houston  at  dusk  on  Tues- 
or  an  assault  and  battery,  not  such  evening,  May  2. 


as  is  specified  in  sections  240  and  242  The  celestial  phenomenon,  described 


or  (2)  Operates  or  drives  or  directs  later  by  amateur  astronomers  as  a 
or  knowingly  and  wilfully  permits  fireball,  was  “shot”  by  young  Peters 


Emilio  Desvernine,  Jr.,  newspaperman, 
of  Hackensack,  N.  J.,  started  work  last 
Wednesday,  June  7th,  with  Cunard 
White  Star  Ltd.  His  job  will  be  to 
rewrite  material  pertaining  to  the 
S.S.  Mauretania. 
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any  one  subject  to  his  commands  to  about  7:15  p.m.  as  he  sat  in  his  car 
operate  or  drive  any  vehicle  of  any  on  South  Main  street. 


Mr.  Desvernine  was  placed  in  this  posi¬ 
tion  directly  through  the  Editor  &  Pub¬ 
lisher  Personnel  Service,  with  which  he 
registered  April  2Sth. 


Scientific  Career  Tests  That  Show  You 

How  To  Get  Ahead  Faster 


These  Tests  Quickly  Help  You  To; 

1.  Discover  Your  Natural  Abilities. 

2.  Select  the  Work  Where  You  Cen  Cesh  Your  Talents. 

3.  Assure  Yourself  of  the  Best  Chance  for  Present  Advancement  and 
Future  Security. 

Send  for  the  FRET!  booklet  that  proves  how  hundreds  of  others  in 
advertising  and  sales  have  benefited  by  these  tests. 

Write  today  to 

WILLIAM  J.  REILLY,  Ph.D.,  Director 


THE  FOUNDATION  FOR  CAREER  PLANNING 

230  PARK  AVENUE  NEW  YORK  CITY 


If  you  are  seeking  a  job  or  change  of 
pjosition,  draft  a  four-time  ad,  counting 
five  words  to  line,  and  send  it  along 
with  payment  (figuring  40c  pier  line 
p>er  issue)  to  make  Thursday’s  deadline. 
Personnel  Service  registration,  good  for 
six  months,  will  be  mailed  immediately. 
Why  not  act  today? 


E.  &  P.  PERSONNEL  SERVICE 


Editor  &  Publisher 

Times  Building  New  York  City  i 
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fOB  JUNE  10,  1939 


Presbrey,  Inc.,  was  formed,  with  John 
H.  Cecil  as  secretary  and  treasurer 
and  with  offices  in  New  York  and 
PATRICK  J.  RYAN,  45,  for  14  years  Richmond.  Besides  his  widow,  sur¬ 
ety  editor  of  North  Adams  (Mass.)  vivors  include  his  mother,  one  son, 
Tnfueript,  with  which  he  had  been  two  daughters,  two  brothers,  and  a 
jgociat^  lor  about  26  years  died  of  sister. 

05  poisoning  May  31  at  the  North  ■ 

Elks  Club.  All  jets  f  -i  T  1  T  J  * 

burner  gas  stove  were  found  open.  JJaily  1  QkeS  Lead  111 

NeT.“»J  Dcriry  Mouth  Promotion 

Tmei,  died  May  24  following  an  Minneapolis,  June  1— Taking  the 
emergency  operation  in  Memorial  lead  here  for  the  second  straight  year 
Hospital.  in  the  promotion  of  Dairy  Month,  the 

Thomas  J.  McQueeney,  41.  of  Chel-  Minneapolis  Jowt^I  launched  today 


Daily  Takes  Lead  in 
Dairy  Month  Promotion 

Minneapolis,  June  1 — ^Taking  the 
lead  here  for  the  second  straight  year 
in  the  promotion  of  Dairy  Month,  the 
Minneapolis  Journal  launched  today 


(Mass.)  Erentng  Record  editorial  an  extensive  and  far  reaching  promo- 


suff  for  12  years,  Chelsea  bail  com-  tional  campaign  to  bring  greater  me 
missioner,  and  formerly  with  the  Li/nn  “f  milk,  butter,  cream,  cheese,  ice 
(Mass.)  Telegram,  died  May  28  in  cream  and  other  dairy  products. 

Boston  of  pneumonia.  The  Journal’s  interest  in  the  na- 

Frank  M.  Weeks,  86,  veteran  news-  tional  campaign  is  prompted  by  the 
paperman  and  retired  news  editor,  belief  that  in  helping  the  dairy  in- 
Borton  Globe,  and  formerly  with  the  dnstry  to  greater  sales,  it  is  being  of 
Boston  Journal  and  Boston  Herald,  material  assistance  to  the  entire  north- 
died  recently.  in  which  dairying  is  a  leading 

James  E.  Fitzpatrick,  40,  Albany,  mdustry. 

N.  Y,  manager  of  the  Fitch  Advertis-  Outside  Activities 

ing  Co.  for  15  years,  died  May  28  in  The  Journal’s  endeavor  has  taken 

St  Peter’s  Hospital,  Albany.  Mr.  many  directions,  both  in  the  columns 


died  recently. 

James  E.  Fitzpatrick,  40,  Albany, 
N.  Y,  manager  of  the  Fitch  Advertis¬ 
ing  Co.  for  15  years,  died  May  28  in 
St  Peter’s  Hospital,  Albany.  Mr. 


Fitzpatrick  was  a  former  president  of  of  the  newspaper  and  outside.  It  was 


the  Albany  Advertising  Club.  instrumental,  for  instance,  in  helping 

William  F.  Coulson,  64,  long  prom-  m  the  formation  of  the  local  Dairy 
inent  in  salmon  advertising  of  Seattle,  Month  Committee;  aid  in  creation  of 
died  May  30  at  the  Seattle  docks,  just  speakers  bureau;  the  initiation  of 
as  he  and  Mrs.  Coulson  were  to  ^ard  stunts  for  meetings;  the  distribu- 
a  steamer  for  Victoria,  B.  C.  He  was  fion  of  Dairy  Month  emblems  in 
office  associate  of  A.  I.  Ellsworth,  color,  and  the  distribution  through 
executive  secretary  of  the  Canned  stores  and  other  channels  of  a  recipe 
Salmon  Industry  Advertising  Com-  book  of  dishes,  made  with  dairy 
mittee.  products. 

John  M.  Quinn,  45,  with  the  St.  Principal  of  the  outside  activities 
Louis  Globe- Democrat  editorial  staff  was  the  setting  up  through  the  Minne- 
for  16  years,  died  May  30  at  the  Vet-  sota  Editorial  Association  of  a  news 
erans  Hospital  at  Jefferson  Barracks  service,  the  Dairy  Month  Bureau,  to 
after  an  illness  of  18  months.  Death  supply  news,  editorials  and  pictures 
was  attributed  to  cancer.  Quinn,  a  for  daily  and  weekly  papers  of  the 
World  War  veteran,  was  a  sports  state. 

wter  for  the  St.  Louis  Star  before  In  addition  to  daily  stories  and  pic- 
(oining  the  Globe-Democrat.  He  was  tures,  the  Journal  Woman’s  page 
real  estate  editor  for  a  time  and  later  throughout  the  month  will  run  a  new 
was  associated  with  a  real  estate  series  of  dairy  recipes.  Lines  and 
*^*'’*^  boxes  urging  more  extensive  use  of 

■  dairy  products  will  be  scattered 

JOHN  HOWF  r'Fr'TT  throughout  the  paper  daily. 


lOHN  HOWE  CECIL 

John  Howe  Cecil,  56,  secretary  and 
treasurer  of  Cecil  &  Presbrey,  Inc.,  of 
Jlew  York  and  Richmond  advertising 
died  June  3,  in  a  Philadelphia 
Hospital,  following  an  illness  of  several 
months.  Mr.  Cecil  was  graduated  in 
1904  from  Princeton  University.  In 
1^15,  together  with  his  brother,  James 
McC.  Cecil,  he  entered  the  advertising 
field  leading  to  the  formation  of  the 
Ceal  Advertising  Agency;  the  firm  of 
C*dl,  Barretto  and  Cecil,  Inc.,  and 
ter  Cecil,  Warwick  &  Cecil,  Inc.,  and 
^il.  Warwick  &  Legler.  Inc.  On 
1.  1939,  the  firm  of  Cecil  and 


telemats 

the  iadcjt 

in  the 
WORLD 


Since  1925 

.  .  .  The  Personnel  Bureau  has 
served  hundreds  upon  hundreds 
of  employers  by  putting  them  in 
touch  with  capable  employes — 
men  recommended  because  they 
are  especially  qualified  for  the 
job. 

Whether  it  be  an  editor,  man¬ 
aging  editor,  copy  reader,  or 
reporter,  he  can  be  obtained 
through  The  Personnel  Bureau. 

Registrants  are  trained  and  ex¬ 
perienced  in  newspaper,  press 
association,  magazine,  publicity 
and  allied  fields. 


Write  or  wire — 

THE  PERSONNEL  BUREAU 

James  C.  Kiper,  Director 

35  E.  Wocker  Drive,  Chicago,  III. 


A  nation-wide  non-profit  lerTiee  anp- 
ported  by  Sigma  Delta  Obi,  Profeiaioa- 
al  Jonmaliatic  Fraternity. 


MORAL  RE-ARMAMENT 
THROUGH  SPORT 

rite  fullowin^  sluteuient  uppcdirW  iu  thr  l‘l'l■ss  throiiiih'tiil  the  I'uitcd 
States,  Siiturdax,  May  6,  1939 

Eacia  s|M)riMiiaii  knows  what  it  means  to  give  all  lie  lias  lor 
his  s|)oii — tile  discipline,  sacrifice  and  daring  Can  we 
.American  s|)ortsmen  bring  these  tjnalities  to  our  cotintry? 

1  o  re-arin  .\nierica  morally  is  the  greatest  sporting  chal- 
letige  of  our  time.  It  is  a  game  on  a  national  field  with 
Olyinjiic  scope. 

.Moral  Re-.\rmament  is  a  battle  lor  peace  where  sportsmen 
must  take  the  lead — and  evert  body  can  he  1  sportsman. 
There  is  no  riMim  lor  grandstand  tpiarterhacks.  Every  one 
must  get  into  the  game. 

well-known  pri/e-lighter.  who  with  tliirty-six  other  lead¬ 
ing  athletes  called  for  this  new  spirit  in  Lfritain  last  fall,  puts 
it  this  wav:  “The  idea  in  Moral  Re-.\rmament  is  the  same 
as  ill  iMixing — to  give  more  than  you  get.” 

.Moral  Re-.\rmament  means  sportsmaiishi|>  everywhere. 

It  means  team-work,  fair  plav  and  t  leaii  lit  ing — personally 
and  nationally. 

.\  program  of  Moral  Re-Armament  accepted  personally  by 
sportsmen  tan  create  a  new  moral  fiber  in  the  nation,  what 
llie  Presideiil  tails  “the  underlying  strength  of  citizenshij).’’ 

.Sport  unites  the  nation  on  saiullol,  court  and  stadium.  A 
new  sjioriiiig  spirit  tan  niiile  the  natitm  in  olhte,  wtirkshtip 
and  luime.  We  tan  get  all  the  eonllieting  fortes  ol  Amerita  to 
plat  liall. 

We  .Ameritaiis  have  pritletl  tmrselves  tm  being  gti-getters. 
.Vs  gti-givers  onr  hatting  average  tan  ht'  even  better.  The  new 
patrititism  tan  set  wtirld  rettirtls  in  national  self-giving. 

We  can  train  a  wtirld  team  of  sporting  nations  to  win  the 
laee  against  thatis. 

Sportsmen  morallt  re-armetl  tan  unite  the  worltl. 

S  i  g  n  e  tl  lit:  — 

t.KAN  I  l.  tN  I)  KH:K,  lommentalor  "  The  Sjinrlli^hl" 

t.KtlRtiF.  liKRMAN  (Babe)  Rf  'I  It.  holder  leorld's  record  hn.seball  home  runs 
tVII.MF.R  1..  AI.l.IStlN,  I’nileil  Stales  tennis  ehampion  1935 
ItFNRY  .ARMS  I  RtlN't'.,  leorhl's  wellern'eight  and  lightweight  boxing  champion, 
former  featherieeight  ehampion 

J.  llON.tl.I)  BlIllt.F.  .inslralian.  Hrilish,  French  and  United  Stales  tennis  cham¬ 
pion  winner  .tssoeialed  Press  poll  .Imerita's  outstanding  athlete  1937. 
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|t)SFPil  tv.  Bt^RK,  Canadian  and  United  States  seulling  ehampion.  holder 
Diamond  Sculls 

t.l.FNN  t:UNNIN(;HAM.  holder  world's  indoor  record  one  mile  run 
(OF  lliM.At.CIt),  renter-fielder  S'rw  York  Yankees  baseball  club 
llANIFl.  ).  FFRRIS,  national  secretary  .tmateur  .Ithletic  Union 
FtlRI)  C.  FRItiK.  president  Sational  Baseball  l.eague 

MAjtlR  JtlHN  I..  (.RIKFH  H.  commissioner  Big  Ten  Intercollegiate  Conference 
RII'.IIARI)  C.  llARl.tltV.  football  coach  Harvard  University 
t'.ARI.  III:BBFI.I.,  pitcher  New  York  CHanls  baseball  club 

J.AMFS  lltILL,  cafilain  Ohio  Stale  Unh’ersily  Big  Ten  championship  haskelbalt 
team  193H-39 

RtlBFRT  r.  (liobby)  JONFS,  British  Amateur  and  Open,  United  States  Ama¬ 
teur  and  Open  golf  champion  1930 

tltlNAI.I)  I.. ASH.  national  cross-country  champion  since  193I.  holder  Sullivan 
trophy  for  sportsmanship  1938 

)t)SFI’Il  MrC.ARTHY,  manager  \rw  York  Yankees  basehall  club 
CONNIF  MACK,  manager  Philadelphia  Athletics  baseball  club 
FARI.F  MF.ADOtVS.  co-holder  world’s  record  pole  vault 
DFVFRFUX  MILBURN,  American  international  polo  team  1909-1927 
t.l.FNN  MORRIS,  Olympic  Decathlon  champion 

ll.AVIl)  tl'BRIEN,  quarterback  Texas  Christian  I'niversits  nation's  top  ranking 
foolhall  team,  holder  Heismnn  ami  .Maxwell  liophies  onl.slaniling  loolhall 
plaxer  1938 

tIFI.VIN  t)  i  I .  captain  Xew  York  tiianis  husehall  club 

FRANCIS  tlt'IMFT,  United  States  .Imaleur  golf  ehampion  1911.  1931.  Open 
champion  1913 

IF.SSF,  OtVFN'S,  ro-holcler  'world’s  record  kki  yard  dash,  holder  records  220  yard 
clash,  220  yard  low  hurdles,  running  broad  jump 
At.  PA  I  NIK.  U  niled  States  diving  champion 
A.  M.  RF:I11.  president  United  States  Go//  .issoc  iation 

C.AP  I  AIN  F..  f.  (Faldie)  RIt;KF:NB.ACKFR,  ax’ialor,  president  Indiana  .Motor 
Sfieeclways  Cor  flora  I  ion.  chairman  Acivi.sory  Sports  Committee  \'ew  York 
H  oriel’s  Fair 

BR.ANCIl  RIt:KF.Y.  vice-president  St.  Louis  Cardinals  baseball  club 

tt'IFl.lAM  .SF:F'It)N,  co-holder  world’s  record  pole  vault 

tv.  H.  (Bill)  FERRY,  manager  .\’rw  York  Giants  baseball  club 

t.F'.N’E  TU.N’NFY.  world's  heavyweight  boxing  champion  1926-28 

H.  FI.l.StVOR'I  Ft  VINES,  Ir..  United  Stales  tennis  champion  1931,  1932 

tai  ARI  FS  YA  I  FS.  A  merifnn  Wnlkt’r  (.up  teutti.  Hiitish  .^wateur  f^olf  champion 

Editor  d-  Publisher  is  f'ivi'tg  this  space  free  for  Moral  Re-.4rmament, 
which  we  hriic’ve  to  be  the  most  constructive  news  of  the  day. 
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WHAT  OUR 
READERS  SAY 


Ethridge  Cites  Sources 
Of  Press  Mortcdity 

To  Editor  &  Publisher;  I  have  no 
disposition  to  enter  a  controversy  over 
figures  with  Dr.  Alfred  McClung  Lee, 
particularly  since  he  expresses  agree¬ 
ment  with  the  general  conclusions  of 
my  speech  at  the  University  of  Mis¬ 
souri,  but  I  do  not  like  to  be  in  the 
position  of  having  it  inferred  that  I 
grabbed  a  set  of  figures  out  of  thin 
air.  That  is  not  the  case  at  all. 

I  endeavored  by  the  use  of  figures 
to  make  two  points  in  that  speech; 

(1)  That  the  volume  of  national 
advertising  allotted  to  newspapers  has 
been  declining  over  a  long  period  of 
years. 

(2)  That  there  has  been  a  high 
mortality  rate  among  daily  newspa¬ 
pers. 

I  take  it  that  there  is  no  argument 
over  the  first  point.  If  there  is,  the 
Bureau  of  Advertising  of  ANPA  has 
figures  which  show  the  decline  in  per¬ 
centage  of  national  business  to  news¬ 
papers.  A  study  just  made  for  that 
Bureau  by  Media  Records  shows,  ac¬ 
cording  to  a  story  in  the  New  York 
Times,  that  newspapers  received  40% 
of  the  national  business  placed  in 
1938;  magazines  34%,  and  radio  23%. 

The  corresponding  figures  for  1929 
were  69%  for  newspapers,  28%  for 
magazines  and  3%  for  radio.  Anybody 
who  is  interested  can  get  figures  from 
Media  Records  to  sustain  the  statement 
that  newspapers  have  been  losing 
business  to  other  media,  if  there  is 
any  question  about  it.  I  assume  Dr. 
Lee  has  no  quarrel  on  that  point. 

Dr.  Lee  does  challenge  my  figures 
as  to  the  mortality.  I  must  admit,  as 
1  did  at  Columbia,  that  there  is  the 
greatest  confusion  as  to  the  number 
of  newspapers  that  have  died.  Un¬ 
fortunately,  there  is  no  one  source 
which  seems  to  be  authentic.  The 
ANPA  has  one  set  of  figures,  Ayer 
another,  the  Canadian  Newsprint  sur¬ 
vey  another,  and  Dr.  Lee  apparently 
another.  My  statement  that  “From 
1880  to  1910  the  number  of  daily  and 
Sunday  newspapers  went  to  3,120” 
was  taken  from  the  Canadian  survey 
of  Sept.,  1938. 

Dr.  Lee  says,  “As  a  matter  of  fact, 
no  agency  has  ever  found  more  than 
2,600  dailies  in  the  United  States.” 
You  will  notice  the  omission  of  the 
r^koning  of  Sunday  newspapers  from 
his  total.  I  see  no  aiqiarent  discrep¬ 
ancy  between  his  figure  of  2,600  dailies 
at  the  peak,  and  the  Canadian  survey’s 
figure  of  3,120  daily  and  Sunday  papers 
at  the  peak. 

Dr.  Lee  also  challenges  my  state¬ 
ment  that  the  figures  indicate  a  de¬ 
crease  of  about  400  papers  since  1929. 
Perhaps  Dr.  Lee  has  seen  Bulletin  4368 
of  the  ANPA.  An  effort  is  made  in 
that  bulletin  to  arrive  at  the  truth  of 
the  number  of  newspaper  suspensions, 
using  as  a  point  of  departure  two  con¬ 
flicting  tables.  After  analyzing  the 
figures,  the  ANPA  authority  says, 
“Thus  the  number  of  suspensions 
(since  1929)  becomes  355.  .  .  .  Sub¬ 
tracting  the  new-daily-started-since- 
1929  total  from  the  355  daily-newspa¬ 
per-suspension  total  in  the  preceding 
paragraph,  the  result  is  a  net  decrease 
of  208  dailies  since  1929  .  .  .”  (the 
black  type  is  the  ANPA’s) . 

That  statement  of  a  gross  death-rate 
of  nearly  400  and  a  net  death-rate  of 
208  does  not  jibe  at  all  with  Dr.  Lee’s 
statement;  “I  cannot  find  where  the 
total  number  of  dailies  in  the  con¬ 
tinental  United  States  (48  states  and 
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the  District  of  Columbia)  has  dropped 
more  than  58  in  the  period  1929- 
38.”  Either  Dr.  Lee  or  the  ANPA  is 
wrong.  In  the  circumstances  a  mere 
layman  can  hardly  know  which  horn 
to  grab. 

I  do  want  to  observe,  however,  that 
no  big  newspaper  has  been  established 
in  the  United  States  since  1929,  and  a 
great  many  big  ones  have  died.  I 
took  from  Editor  &  Publisher  the 
statement  that  within  the  past  15 
months  43  daily  newspapers  have  sus¬ 
pended  publication,  of  which  number 
six  have  become  weeklies.  I  venture 
to  say  the  half  dozen  biggest  news¬ 
papers  which  have  suspended  since 
1929,  employed  more  people,  spent 
more  money  on  payrolls,  had  more 
circulation,  and  carried  more  linage 
than  all  the  dailies  that  have  been 
started  since  then. 

The  mortality  figures,  whatever  they 
may  be — and  I  hope  the  ANPA  will 
establish  a  bureau  which  collects  ac¬ 
curate  information  about  the  news- 
pap)er  business — do  not  affect  in  any 
way  the  conclusions  I  stated  at  the 
University  of  Missouri.  They  were 
incidental  to  my  general  argument 
that  we  had  lost  business  to  other 
media  and  that  the  newspaper  field 
was  contracting  partly  because  we  had 
not  adapted  ourselves  to  changed  con¬ 
ditions. 

Mark  Ethridge. 

TURF  GROUP  FORMED 

Incorporation  papers  have  been 
filed  in  Jersey  City,  N.  J.,  by  New 
Jersey  Turf  Writers’  Assn.,  Inc.,  stat¬ 
ing  its  intent  to  “lend  its  every  effort 
toward  betterment  of  the  turf.”  The 
following  sports  editors  are  listed  as 
trustees;  Frank  Dunham,  Jersey  City 
Jersey  Journal;  Morris  Rosenberg, 
Bayonne  Times;  Jerry  Barker,  Hobo¬ 
ken  Jersey  Observer;  Murray  Robin¬ 
son,  Newark  Star-Eagle;  A1  Del  Greco, 
Hackensack  Bergen  Evening  Record: 
Joseph  Donovan,  Newark  Ledger; 
Joseph  Gootter,  Paterson  Evening 
News;  Arthur  G.  McMahon,  Passaic 
Herald-News:  Gene  Pinter,  New 
Brunswick  Home  News,  and  Lud 
Shahbazian,  Union  City  Hudson  Dis¬ 
patch. 

WIN  SDX  AWARDS 

Ranking  in  the  upper  10%  scholas¬ 
tically  for  all  college  work,  137  men 
and  women  graduating  in  journalism 
thi.<!  year  have  been  winners  of  schol¬ 
arship  awards  made  by  Sigma  Delta 
Chi,  professional  journalistic  fra¬ 
ternity,  it  was  annoimced  by  Frank 
’Thayer,  associate  professor  of  jour¬ 
nalism  at  the  University  of  Wisconsin, 
chairman  of  the  fraternity’s  scholar¬ 
ship  committee.  The  list  of  winners 
includes  75  men  and  62  women  jour¬ 
nalism  majors  in  36  colleges  and  uni¬ 
versities. 

WINS  UBEL  SUIT 

Judgments  have  been  entered  in 
the  Bristol  County  (Mass.)  Superior 
Court  for  the  defendants  by  Judge 
William  C.  Giles  in  the  $100,000  libel 
suits  brought  by  the  Bristol  County 
Kennel  Club,  Inc.,  against  the  Fall 
River  (Mass.)  Herald  News  Publish¬ 
ing  Company  and  Max  P.  Milians,  its 
staff  artist,  last  June.  ’The  actions 
were  based  upon  the  publication  of 
a  cartoon  in  the  Herald  News  at  about 
that  time. 

NEW  EXERCISES  BOOK 

Containing  exercise  lessons  in  stand¬ 
ardized  practices  in  the  field,  neatly 
boimd,  printed  and  indexed,  “Exer¬ 
cises  in  High  School  Journalism,”  by 
Earl  English,  instructor  in  journalism. 
State  University  of  Iowa,  ($2  Colle¬ 
giate  Press,  Ames,  Iowa)  was  released 
recently. 


Fair  Edition  Depicts 
Paper  of  Tomorrow 

A  special  edition  of  80  tabloid  pages 
was  issued  June  7  by  the  Nassau  Daily 
Review-Star,  Rockville  Centre,  N.  Y., 
combining  a  New  York  World’s  Fair 
appeal  with  historical  and  economic 
descriptions  of  the  villages  in  its  ter¬ 
ritory.  A  feature  of  the  issue  was  its 
typtographical  dress.  This  was  based 
upon  suggestions  sent  to  John  M. 
Greene,  managing  editor,  by  editors 
in  all  parts  of  the  country  who  have 
made  drastic  type  departures  within 
recent  months. 

All  running  date  lines  in  the  tabloid 
section  were  carried  at  the  side  of 
the  page,  in  the  manner  of  the  New 
York  Daily  News;  no  capitals  were 
used  in  headlines,  and  practically  all 
feature  heads  were  stripped  across 
three,  four  or  five-column  cuts.  Sans 
.serif  type  heads  were  used  throughout 
the  edition,  which  was  another  effort 
to  approximate  the  appearance  of  the 
“newspaper  of  tomorrow.” 

The  80 -page  section  carried  about 
55,000  lines  of  advertising,  according 
to  W.  S.  Fowley,  advertising  manager. 

■ 

F.  D.  R.  NAMES  GASTON 

Washington,  D.  C.,  June  5 — Herbert 
E.  Gaston,  who  left  journalism  in  1931 
to  enter  government  service,  was 
nominated  June  1  by  President  Roose¬ 
velt  to  be  Assistant  Secretary  of  the 
Treasury.  With  expected  Senate  con¬ 
firmation  he  will  succeed  Wayne  C. 
Taylor,  resigned.  Born  57  years  ago 
in  Halsey,  Ore.,  he  worked  as  a  printer 
and  reporter  before  becoming  editor 
of  the  Spokane  Chronicle  in  1910.  He 
served  in  editorial  capacities  on  the 
Fargo  Courier  News,  Minneapolis  Star 
and  the  New  York  World.  He  has 
been  a  special  assistant  to  the  Secre¬ 
tary  of  the  Treasury  in  charge  of  pub¬ 
lic  relations  and  other  assignments. 

■ 

URGES  MORE  TEA  ADS 

Intensive  advertising  and  sound  dis¬ 
play  advertising  are  the  means  which 
will  increase  summer  sales  of  tea, 
Frederick  E.  Sturmer,  accoimt  execu¬ 
tive,  William  Esty  &  Co.,  New  York 
advertising  agency,  told  the  second 
annual  tea  forum  sponsored  jointly 
by  the  Tea  Bureau,  Inc.,  and  the  de¬ 
partment  of  marketing.  New  York 
University,  and  held  at  the  university’s 
East  Building  in  New  York.  Mr. 
Sturmer  cited  the  Tea  Bureau’s  mil- 
lion-dollar  advertising  campaign, 
which  he  is  handling,  as  clear  evi¬ 
dence  of  its  sincere  regard  for  the 
value  of  advertising. 

■ 

HORUCK  ADV.  EXPANDS 

For  the  first  time  in  its  history, 
Horlick’s  Malted  Milk  has  entered  into 
competition  for  its  share  of  the  malted 
milk  purchased  from  grocers.  Having 
previously  sold  almost  exclusively 
through  drug  stores,  Horlick’s  has 
turned  to  food  stores  as  major  outlets. 
Advertising  is  being  used  in  midwest 
newspapers,  American  Weekly  and 
This  Week,  featuring  a  price  reduc¬ 
tion.  Roche,  Williams  &  Cimnyng- 
ham,  Inc.,  Chicago. 

PRESS  club'  formed 

The  newly  organized  Inland  Empire 
Press  Club,  which  has  its  headquarters 
in  the  Spokane  Hotel,  Spokane.  Wash., 
has  named  Ashley  E.  Holden,  Spokane 
Spokesman-Review,  as  its  first  presi¬ 
dent.  Other  officers  elected  were; 
Ellsworth  C.  French,  Spokane  Chron¬ 
icle,  vice-president;  John  M.  Bemiss, 
Station  KHQ,  Spokane,  secretary,  and 
Wilbur  Kirkman,  Spokane  Spokes¬ 
man-Review,  treasurer. 
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"SITUATIONS  WANTED" 
(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  line 

"HELP  WANTED" 

(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"BUSINESS  OPPORTUNITIES" 

(Cash  with  Order) 

I  Time  —  .90  per  line 
4  times  —  .75  per  line 

OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

I  time  —  .90  per  line 
4  times  —  .70  per  line 

Count  five  words  to  line,  boi  numb«'  ^ 
be  counted  as  three  words.  Mining 
space,  three  lines.  References  requit: 
with  "Business  Opportunities"  end  ottir 
ads  involving  sale  of  property  or  goods. 

FORMS  CLOSE  THURS.  NOON 
A  four  times  "Situations  Wanted"  ad  ci-. 
ries  with  it  a  six-month  registration  in  ilt 
Personnel  Service.  Applicants  are  reqi;. 
tered  only  in  this  manner. 


An  Auxiliary  Service 

On  our  permanent  library  and  musr.i 
tilea  will  be  found,  easily  araiUble.  is- 
portent  ba.sic  data  anent  newspaper  m: 
kets,  ownership,  administration,  initip 
ment,  personnel,  features,  rircnlitiot! 
iidvertisini;  rates,  linaec  statiitics  icc 
merhanics  of  production,  as  well  u  i 
wealth  of  informative  material  renrd;:; 
national  advertiser  and  agency  6err.> 
Manager,  Reader  Service. 


Butineii  Opportunities 


If  you  want  to  get  into  one  of  the  M 
newspaper  propositions  in  the  lie 
large  earnings,  great  potentiilitie 
prosperous  town,  yon  must  have  it  leut 
$30,000  to  invest.  A  life  opporttu.? 
Box  6362.  Editor  &  Publisher. _ _ 

Weekly  Newspaper  and  Job  Printinf  Tlic: 
in  town  of  2,500.  Going  business,  eiul- 
lished  30  years,  complete  equipment,  no’ 
Rochester.  Confidential  informition.  C:- 
usual  opportunity  for  cash.  Boi  Mb 
Editor  &  Publisher. 


Cirenlatien  Prometioi 


Successful  subscription  contests  for 
30  years.  CHARLES  PARTLOWE  CO 
Occidental  Building,  Indianapolis. 


Diraet'Mail  Strvicti 


NELCO  TYPED  LETTERS 
The  personal,  effective  means  of  seu;^ 
more  prospects  by  mail — inexpensi”;., 
NEW  ERA  LETTER  COMPAST, 

47  West  Street,  New  York,  DIgby  4-91'. 


Our  Process  Letters  are  taken  for  p«no.e 
communications.  Try  us.  Complete  W- 
ing  service.  Perfect  Letter  Co.,  sO 
21st  St.,  N.  Y.  C. 
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If  Iiooking  For 

A  JOB 

In  Any  of  These  Flolds: 


Advertising  ®**“**S^'  ! 

Circulation  Prom^®  i 

EditorUl  PubUeitT  | 

UtUUe  These  Services 

1.  Draft  a  four-time  ad  setting  j  ^ 

your  qualifications,  and  send  n  | 
ns  with  payment.  (Count  flv6  V,  | 
to  line;  40c  per  line  per  ^ 

a  month  your  message  w>»  " 
prospective  employers.  Many  » 
been  placed  directly  in  this  msim 

2.  Fill  out  completely  (  i  n  c  1  f., 

photo)  the  Personnel  spP'^j,, 
that  will  be  sent  you  upon 

of  sd.  This  application  will  he  . 
in  our  files  for  six  monthe.  »  ^ 
make  your  record  available  w  ^ 
pnblishers  and  axecutivei  e 
upon  us  constantly  tor  empioj"^ 

3.  Better  act  now  to  catch  onr 
line  of  next  Thursday. 


PERSONNEL  SERVICE 

Editor  A  Publisher  ^ 

1700  Times  Bldg.,  Times  Sq.,  N. 
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newspapers  bought  and  sold 

Pttftrtits  lifted  below  are  oferei  eithtr  by 
Ike  Hbliebert  themselves  or  by  the  more 
rihtble  brokers  in  the  field. 

Newspaper  For  Sale 

;39-2  Best  weekly  in  one  of  wealthiest 
founties  in  a  raid-South  state.  $6,000.00 
cash  will  handle.  Showed  $4,000.00 
profit  last  year. 

MURRAY  E.  HILL  &  AS.SOCIATES 
newspaper  Broker  at  Nashwille,  Tennessee 

California  Morning  Daily — county  seat; 
Central  coast  area;  $25,000;  cash  $5,000; 
A.  W.  STYPKS,  Mills  Bldg.,  San  Fran 
cisco. 

Newipoper  Broken 

Aabrey  Harwell  will  attend  the  S.  K..  P.  A. 
convention  in  the  interest  of  Harwell  k 
Fell.  Newspaper  Brokers,  who  have  sac 
cessfnlly  conducted  negotiations  for  many 
leading  pnblisbers  of  the  U.  S.  for  the 
past  30  years. 

Capable  handling,  buying,  selling,  mergers. 
So  leases  or  trades  Highest  references. 
LEX  FEKIHNER  AGENCY,  Nashville, 
Mich. 


Brokerage  service.  Valuations  for  any 
purpose.  Newspaper  Appraisal  Corp’n., 
Times  Bldg.,  New  York. 


Ntwtpapen  Waotod 


Midwest  dally  in  town  of  7,500  12,000 
wanted  by  an  experienced  newspaper  man. 
Tour  reply  treated  in  the  strictest  of 
confidence.  Box  6250,  Editor  &  Publisher. 


Special  Sarvicet 

Eeprints  of  every  description  direct  from 
your  "copy,”  even  though  containing 
pictures  and  diagramsll  All  sizes  sup¬ 
plied.  500  copies  (8  54x11")  $2.63;  ad¬ 
ditional  hundred  copies  only  22c.  Even 
lower  prices  on  quantity  orders.  Send 
for  samples.  LAUREL  PROCESS,  480 
Canal  St.,  N.  Y.  C.  Phone  WAlker  5-0526. 


HELF  WANTBD _ 

la  the  fall  a  small  .Southern  daily  antici¬ 
pates  an  opening  for  a  man  in  his  twen¬ 
ties  with  both  desk  and  street  experience 
who  is  willing  to  start  at  a  moderate 
salary  but  who  won't  be  satisfied  to  stay 
in  a  rut.  A  man  capable  of  working  his 
way  into  a  bigger  job.  We’re  starting 
early  to  look  for  this  fellow.  If  you’re 
me  one.  prove  it.  Box  6320,  Editor  k 
Publisher. 

Suhacrlption  Manager  with  ideas  build  own 
crews.  Magazine  12  years  old.  Covers 
steady  field.  U.  S.  Navy  Magazine,  Kress 
Bldg ,  Long  Beach,  Cal.,  or  2  West  46th 
St-,  N.  Y.  C. 

Wanted:  Young,  active,  enterprising  ad¬ 
vertising  solicitor  with  definite  record  of 
experience  and  achievement  as  direct  out- 
^de  assistant  salesman  to  advertising 
manager.  Second  paper,  long  established. 
«°ij  proper  share  in  two  paper 

eastern  city,  one  hundred 
nousand  population.  Position  calls  for 
business  getter.  Address 
(positively  confidential)  giving  experi 
ce,  age,  family  status,  references,  and, 
possible,  photo  and  salary  expected. 
iteMonable  pay  at  start  and  increases  and 
f9o?  L??*  if  successful.  Box 

6293,  Editor  &  Publisher. 


A  N  T  i:  D 

I'jiperienreci  Man 
to  Develop  Special 
Pages  Hiifl  Sections 
MetrojKilitat)  nctvs|j;tper,  the  daily 
■inu  Sunday  leader  in  its  city, 
"ants  to  correspond  with  capable 
Bian  who  has  had  successful  ex¬ 
perience  in  developing  special 
pag«  or  sections  Mip|)orted  hv  ad- 
'CTtising  from  firms  which  are  not 
FSBlar  users  of  newspaper  space, 
pportunity  is  :ilmost  unliounded 
a  capable,  experienced  man. 

confidence,  giving 
outline  of  experience, 
"ith  references. 

Box  6340 

editor  s:  publisher 

1  his  newspaper’s  staff  knows  of 
ment  advertise- 


SitaatioRs  WoRtad 
_ AdvuftiaiRt _ _ 

A-l  Advertising  Manager,  33,  seeks  change; 
national  or  local;  a  worker;  twelve  years’ 
experience.  Box  6245,  Editor  &  Publisher. 
Adman,  27;  ten  years’  in  advertising  and 
news  departments;  seeks  change  where 
opportunity  lies.  Box  6348,  Editor  & 

Publisher. _ 

Advertising  Man-  -10  years  of  writing  re¬ 
tail  sales  advertising  and  training  mate¬ 
rial,  plus  a  newspaper  editorial  depart¬ 
ment  background,  make  my  experience 
and  ability  valuable  to  some  metropoli¬ 
tan  newspaper’s  service  or  promotion 
department.  Prefer  Chicago,  or  middle- 
west  city,  because  now  living  there. 

University  graduate,  38  years  old, 
married.  Best  of  references  including 
present  employer.  Change  in  present 
set  up  of  business  makes  finding  new 
position  necessary.  Available  June  15 — 
or  earlier  if  necessary. 

Box  6335,  Editor  &  Publisher. 
Advertising  Manager,  ^Salesman — 32,  9 

years  same  mid-West  p-uper,  executive 
ability.  National,  Classified,  Local  Ex¬ 
perience.  Personable,  capable,  real 
worker,  merchandising  experience.  Seeks 
opportunity  for  advancement.  Address 

Box  6330,  Editor  &  Publisher. _ 

Advertising  solicitor,  college  graduate;  six 
years  experience  on  New  York  city 
papers.  Advancement  possibilities  es¬ 
sential.  Will  travel  anywhere  for  inter¬ 
view.  Box  6215.  Editor  &  Publisher. 
Space  salesman,  2L  Experienced  problems 
and  promotions  of  weekly  chains.  Single 
— go  anywhere.  Box  6128,  Editor  & 
Publisher. 

SitRationi  WaRitd 


Available — city  circulation  manager;  six¬ 
teen  years’  experience  on  morning,  eve¬ 
ning  and  Sunday  newspapers  over  100,- 
000  circulation.  Real  producer  with 
practical  workable  ideas.  Excellent  refer¬ 
ences.  Box  6365,  Editor  k  Publisher. 
Circulation  Manager — Unlimited  experience: 
specialist  in  boy  promotion  and  home  de¬ 
livery.  with  enviable  production  record. 
Excellent  references  from  former  pub¬ 
lishers.  Locate  anywhere.  Box  6140, 
Editor  &  Publisher. 

SitROtioRt  WoRtRd 

Editorial _  _ 

An  editor,  reporter:  any  position;  excep¬ 
tional  record,  pleasing  salary.  Apt.  C-1.5. 
at  8656  Dumbarton  Road.  Detroit,  Michi- 

gan.  _  _ _ _ 

Copy  desk,  sports,  general  reporting,  make¬ 
up.  Callable  and  fully  experienced.  29, 
single,  college  graduate,  widely  traveled. 
Highest  references.  Reasonable  salary; 
go  anywhere.  Box  6332,  Editor  k  Piili- 

lisher. _ _ _ 

Mltor- Writer,  38.  accurate  copyreader. 
makeup,  features,  captions,  ideas.  Know 
composition,  production.  18  years*  ex¬ 
perience.  Reliable.  Box  6205.  Editor 

k  Publisher  _ _ 

Editorial— City,  telegraph  or  copydesk;  ex 
pert  on  makeup:  Christian,  age  38.  Box 

6363.  Editor  k  Publisher. _ 

Edit^ial  department  of  a  newspaper,  maga¬ 
zine  can  use  me.  I  write  well,  think 
straight,  work  hard.  Was  University 
instructor,  am  copywriter  (success  at 
hofli).  Salary  secondary.  Single.  26. 
Box  63.50.  Editor  k  Puhlishejv _ 

Editorial  Man — Young,  vigorous  writer  de 
sires  opportunity  with  paper  or  maga¬ 
zine.  Experienced  rewrite,  _  layout,  copy, 
proofreading,  and  production.  College, 

Box  6265.  Editor  &  Publisher. _ 

Editorial  writer  of  nationally  known  daily, 
fully  posted  on  both  foreign  and  domes 
tie  fundamentals,  desires  wider  outlook 
with  progressive  publisher.  Diversified 
linckgroiind  of  many  years’  experience, 
including  travel  abroad.  Excellent  refer¬ 
ences  Box  6160.  Editor  k  Publisher. 
Experienced  Newsman,  28.  married,  take 
charge  editorial  department  small  daily, 
large  weekly.  Box  6360.  Editor  k  Pub¬ 
lisher.  _ 

i  prefer  picture  editing,  inif  also  like  to 
write.  ,4m  28.  single,  and  my  experi¬ 
ence  covers  press  and  newspajier  report 
ing.  feature  syndicate  wrifing.  and  photo 
editorships!  both  for  service  and  news¬ 
paper.  Box  6239.  Editor  k  Piiiilisher. 
Photographer  —  Formerly  chief  -  of  -  staff, 
paper  suspended.  Five  years’  experience, 
26.  married,  car.  Reek  newspaper  job 
anywhere.  Box  6371,  Editor  k  Pub¬ 
lisher. 

PICTURE  EDITOR 

Excellent  record  as  assistant  on  Nc.  1 
U.  S.  picture  magazine.  Good  newspaper 
background.  No\y  employed  as  writer. 
Like  to  return  to  newspaper  or  magazine 
work.  28:  single:  college  graduate; 
traveled.  Fine  references.  Box  6322, 
Editor  k  Publisher.  _ 

Reporter — daily,  weekly  and  magazine  ex¬ 
perience.  Age  27;  Scotch  Irish.  Writer, 
editor,  makeup  man.  Also,  extensive  ex¬ 
perience  as  publicist.  B.A.  degree.  Box 

6364,  Editor  &  Publisher. 

Reporter  and  writer,  age  32~12  years’  ex- 
perience  metropolitan  paper,  employment 
on  midwcBtern,  western  daily  preferred ; 
nominal  salary.  Box  6333.  Editor  & 
Publisher. 


Shop  afu-.  THE  EQUIPMENT  MART  -And  Sovo 

V»*d  Equipmeetd — Hew  Equipment  6  Sappliek—FrhnU  Suarcet,  Denlera,  Snpply  Hemuan 

Z  ]  I  I  j  7^  _  ,  MRchanical  EqRipiRRnt  For  Sol# 

Composinq  Room  Eqalpmont  For  Solo  _ — - — 


Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing 
room.  Linotype  Maintenance  Co.,  237 
Lafayette  St.,  N.  Y'. 

Guaranteed  Rebuilt  Linotypes  &  Intertypes 
See  HOOD-FALCO  CORP.  First 

225  Varick  Street  New  York,  N.  Y. 

Improved  design  magazines  for  Linotype 
machine,  $95  (in  lots  of  3  or  more,  $90 
each).  Top  plate  of  duralumin,  bottom 
plate  of  brass.  Combines  best  features  of 
all  former  designs.  Accurate,  strong, 
light.  Terms  as  low  as  $25  down,  balance 
$10  per  month.  Montgomery  &  Bacon, 
Towanda,  Pa. _ 

Intertype  Machines:  1  Model  A ;  2  Model 
C  and  2  Model  CSM,  Serial  $13041  and 
13578.  Recently  in  operation  at  Santa 
Ana  Journal.  Also  ELROD  Strip  Caster, 
turtles  and  other  equipment.  SANTA 
ANA  JOURNAL,  P.  O.  Box  1500,  Santa 
Ana.  California. _ 

Large  stock  Linotype  and  Intertype  ma¬ 
chines,  300  fonts  of  mats.  Cylinder  and 
job  presses,  folders,  cutters,  stitchers, 
etc.  Rebuilt  and  guaranteed. 

PAYNE  &  WALSH  CORPORATION 
82  Beekman  St.  New  York,  N.  Y. 

LINOTYPE,  IN'i^RTYPE  MACHINE^ 
All  models.  Completely  Rebuilt. 

Linotype  Snpply  Co. 

335  Canal  Street  _  New  York  City 

Linotype  Machines  Are  Inbuilt  mnch  more 
economically  thru  our  specialized  service. 
Modernization  possible,  only  thm  STAR 
improved  parts.  Ask  for  details.  Linotype 
Parts  Co.,  203  Lafayette  St.,  New  York 
City.  _ _ 

Linotype  Model  8 — 3  magazines  and  mats — 
remoulds  perfect  condition;  now  in 
operation.  $2,250.  Nicholas  Press,  130 
Diifliel'l  St.,  Brooklyn,  N.  Y. 

Situations  Wanted 

Editorial  (Cont’d) 

Reporter,  feature  writer,  picture  editor; 
eight  years’  experience;  he  happier  on 
newspaper.  Box  6275,  Editor  k  Pub¬ 
lisher. 

Reporter,  feature  writer— young  man,  28. 
with  three  years’  experience,  seeks  posi¬ 
tion  on  constructive  daily,  anywhere; 
salary  $25.  Might  also  do  some  editing: 
community  newspaper  and  radio  news 
processing  experience;  other  assignments 
accepted.  Loyal,  genuinely  resourceful 
and  especially  good  on  stories  calling  for 
investigation.  Best  references,  and  can 
report  at  once.  Box  6238,  Editor  k 
Publisher. 

Reporter — six  years’  New  York  dailies; 
also  publicity  and  business  manage¬ 
ment  experience.  Want  position  New 
England  daily  or  weekly.  Box  6452, 
Editor  k  Publisher. 

Sports  editor,  reporter,  copyreader.  Age 
27.  Weekly  experience.  Football,  ice 
hockey,  basketball  specialties.  Go  any¬ 
where.  Henry  L.  Green,  Needham, 
Mass. 

Sports  writer,  radio  commentator  and 
sports  promotion  man,  now  with  midwest 
newspaper,  desires  connection  in  any  of 
all  three  fields.  Twenty  years  experi¬ 
ence  as  writer,  and  two  in  radio.  Box 
6270.  Editor  k  Publisher. 

TELEGRXPir“ ()R~SfATE  DESK 

Young,  qualified.  Box  632.5,  Editor  & 
Publisher. 

Trade  journal  correspondent,  age  30,  de¬ 
sires  position  on  reportorial  staff  of  trade 
journal.  Position  with  future.  Can 
write  copy  for  ads.  Box  6289.  Editor 
k  Publisher. 

Young  Man,  26,  experienced  all  ’round 
editorial  work — reporting,  publicity,  etc., 
metropolitan  papers.  University:  Chris¬ 
tian  ;  now  emidoyed.  Go  anywhere.  Box 
6255,  Editor  k  Publisher. 

SitRotioni  Wantad 

General  tc  Administrative 

College  graduate  accounting;  twelve  years’ 
experience  newspaper  iiccounting  and 
general  business  office.  Single.  Age 
twenty  nine.  Go  anywhere.  Box  6285. 
Editor  k  Publisher  _ _ 

Executive,  Business  Office,  Highly  capable 
in  office  management,  cn-dits.  accounting, 
production  costs.  labor  negotiations. 
Further  characteristics  upon  request. 
Box  632 1,  Editor  &  Publisher. 

Sitaatians  Wanted 

Mechanical 

Mechanical  Superintendent — co  m  p  o  s  i  n  g 
room  foreman,  now  employed,  desires 
change.  Daily  newspaper.  Shopper,  Cir¬ 
cular  experience.  A-l  references.  Box 
6240,  Editor  k  Publisher. 


2  Model  5  Linotypes. 

5  Model  8  Linotypes. 

Rouse  No.  2  Band  Saw. 

Hamilton  10-foot  Clearview  all  steel  make¬ 
up  table. 

Monotype  Casters,  composition  sorts  and 
strip  casters. 

Hoe  Octuple  64  page  Rotary  with  Pony 
Autoplate  and  companion  equipment, 
including  107  H.P.  A.C.  60-cycle,  3 
phase  220  volt  electrical  equipment 
with  Cutler-Hammer  stations. 

Hamilton  k  Thompson  steel  and  wood 
type  cabinets. 

Hand  and  power  Paper  Cutters. 

Hand  Fed  and  Automatic  Folders. 
High-speed  automatic  presses  for  com¬ 
mercial  printing,  including  Miller  Sim¬ 
plex,  Kelly  B  Special.  C  &  P  14  54  22 

Craft.sm.xn  Automatic,  Kluge  12  x  18 
Craftsman  Automatic,  Model  41  Miehle 
Automatic  Unit. 

Hand  Picked  equipment 
co-operatively  priced. 

TYPE  &  PRESS  OF  ILLINOIS 
220  South  Jefferson,  Chicago 

All  sizes  cylinder  presses,  job  presses,  Kelly 
presses,  Kluge  Units.  John  Thompson 
presses.  Linotypes,  Intertypes,  complete 
plants  bought  and  sold.  GRAPHIC 
MACHINERY  EXCHANGE.  Inc.,  30  West 
24th  Street,  New  York  City. 

For  Sale:  Pull  page  new  casting  box.  Op- 
timu.s  press  22x31  maximum  sheet,  4  rol¬ 
ler,  with  motor — no  junk.  By  owner. 
Burton  Heights  Record,  Grand  Rapids, 
Mich. 

Oosa  Complete  Deck,  16  pp.  21"  col.,  Hoe 
Trimmer,  Steam  Table.  Heffelman,  406 
W.  Pico,  Los  Angeles. 


Mechanical  Equipment  Wanted 

If  you  have  a  40  or  48-page,  used,  high¬ 
speed  Rotary  press  for  sale,  please  .submit 
best  price  for  cash  to:  Box  147,  Akron, 
Ohio. 


Wanted;  Cutler-Hammer  newspaper  dis¬ 
patch  conveyors.  Give  full  description, 
price,  f.o.b.  point.  Box  6056,  Editor  k 
Publisher. 

Wanted — Two  auxiliary  color  fountains  for 
Duplex  Tubular  press.  The  VICKSBURG 
POST,  Vicksburg,  Mississippi. 


Newspaper  Machinist 

Moving,  erecting,  dismantling  —  pressroom 
and  stereotype  equipment.  Call  BEekman 
3-5967.  H.  Amnion  &  Co.,  136  Lafayette 
St.,  N.  Y’.  0. 


Photo-Enqraving  Equipment  For  Solo 


Photo  Kngr.aving  Equipment 
complete  film  plants 
Chemco  PhotoProducts  Company 

230  W.  41st  Street  New  York  City 

Complete  Photo  Engravers  Equipment 
chemicals  anil  supplies,  manufacturers 
and  distributors.  Send  for  catalogue. 

THE  BOUTHITT  CORPORATION 
650  W.  Baltimore  Ave.,  Detroit,  Mich. 

Photo-engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

116  John  St.  538  S.  Clark  St. 

New  York,  N.  Y.  Chicago,  Ill. 

Tasope’,  world’s  largest  builders  of  com¬ 
plete  photo-engraving  plants.  Precision 
imilt,  low-cost  equipment  for  daily  or 
weekly.  Complete  instruction.  Cash  or 
terms.  Catalogs  free.  Dept.  A,  TASOPE’ 
Hldg.,  Aurora,  Mo. 

Pruzt  Roam  Equipment  For  Sal# 

Duplex  Model  E  and  Goss  Comet  presses, 
late  serial  numbers.  Will  furnish  erector 
and  guarantee  good  condition. 

JOHN  GRIFFITHS  (X)MPANY,  INC. 
145  Nassau  Street,  New  York  City,  N.  Y. 

Practically  new  HO0  octuple  press,  complete 
equipment  with  pony  auto  plate.  South 
Bend  NEWS-TIMES,  South  Bend,  In¬ 
diana. 

Sixteen  or  twenty-four  page  Duplex  tubular 
liress,  2  to  1  impression  cylinders,  ex¬ 
cellent  condition.  Equipped  for  color 
printing.  Available  July  or  August.  For 
further  information  write  R.  HOE  &  CO., 
INC.,  910  E.  138th  St.,  N.  Y.  0. 
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SHOP  TALK  AT  THIRTY 


LAST  FEBRUARY.  “An  American 

Bystander’’  wrote  to  the  Manchester 
Guardian  from  New  York.  He  said 
that  after  a  six-month 
USA  Through  British  news- 

John  Bull'. 

than  SIX  a  week,  he 
Preif  Glasses  growing  feel¬ 

ing  of  annoyance  w'ith 
the  trash  that  nearly  all  British  news¬ 
papers  pass  on  to  their  readers  under 
the  guise  of  ‘American  news.’  ’’  This 
news  he  placed  in  two  classes; 

“Type  I  consists  of  sensational  and 
lurid  stories,  selected  from  the  bulk  of 
American  news,  to  create  the  impres¬ 
sion  that  Americans  are  half-insane, 
that  gangsters  flourish  on  every  cor¬ 
ner.  that  law  and  order  is  a  myth  in 
the  United  States,  that  exhibitionists 
of  all  types  run  wild  through  the 
streets. 

“Type  II  is  more  polite,  but  equally 
stupid.  It  consists  of  learned  discus¬ 
sions  of  thought.  American  political 
forecasts,  etc.,  written  from  the  view¬ 
point  of  one  whose  entire  impressions 
are  gained  from  residence  in  New 
York  City.” 

With  that  as  a  springboard.  Plan¬ 
ning,  the  organ  of  P  E  P  (Political  and 
Economic  Planning).  London,  pro¬ 
ceeded  with  commendable  objectivity 
into  the  question  of  American  news 
for  British  readers.  It  sums  up  the 
main  charges  again.st  the  British  press 
for  its  treatment  of  American  news  as 
follows: 

(a)  There  is  too  much  “human  in¬ 
terest’’  news,  of  crimes,  calamities,  and 
freakish  occurrences,  and  not  enough 
serious  political,  economic,  social,  re¬ 
ligious,  scientific,  and  cultural  news. 

(b)  There  is  not  enough  interpreta¬ 
tion  of  the  background  of  American 
events. 

(c)  There  is  too  much  tendency  to 
ignore  American  criticism  and  too 
much  wish-fulfillment  in  the  report¬ 
ing  of  American  public  opinion, 
speeches,  and  newspaper  comment 
bearing  on  American  attitudes  to 
European  politics. 

(d)  The  machinery  for  transmitting 
American  news  to  the  British  public  is 
inadequate.  In  particular  the  concen¬ 
tration  of  correspondents  in  New  York 
leads  to  an  over-emphasis  of  the  New 
York  point  of  view,  which  is  not 
necessarily  representative  of  the 
United  States. 

*  «  * 

A  QUANTITATIVE  ANALYSIS  of 

seven  British  papers  for  one  week 
of  January,  1939,  was  undertaken  in 
an  effort  to  find  the 
American  News  an.swer  to  the  first 
Is  Not  charge.  The  papers 
were  the  London 
Ignored  Times,  London  Daily 
Telegraph  &  Morning 
Post,  Manchester  Guardian  (all  “class” 
dailies),  and  the  London  News- 
Chronicle,  London  Daily  Herald,  Lon¬ 
don  Daily  Express,  and  London  Daily 
Mail,  representing  “popular”  jour¬ 
nals.  Five  of  these  papers  averaged 
25-30  column  inches  daily,  while  the 
Daily  Mail  averaged  41,  and  the  Daily 
Herald  12*/^  inches  of  American  news. 
Space  in  all  varied  widely  from  day 
to  day. 

Nearly  100  American  news  items 
were  reported  by  one  or  the  other  of 
the  seven  papers  during  the  week. 
Reuters’  sent  out  63,  the  British  Broad¬ 
casting  Company  issued  10.  The  Daily 
Telegraph  carried  44  items,  the  Times, 
34,  the  Manchester  Guardian,  16,  and 
the  four  popular  papers  from  20  to 
30  apiece.  'ITie  Times  and  the  Daily 


By  ARTHUR  ROBB 

Telegraph  on  the  Saturday  each  had 
12  American  items,  the  largest  show¬ 
ing  of  the  week. 

American  news  in  all  papers  ex¬ 
cept  the  Daily  Herald  considerably 
exceeded  the  space  given  to  French 
and  German  information,  and  in  the 
Herald,  the  coverage  of  all  three  na¬ 
tions  was  about  equal. 

The  week's  news  from  the  U.  S.  A. 
included  the  pardon  of  Tom  Mooney, 
the  evidence  of  the  U.  S.  Ambassadors 
to  Great  Britain  and  France  before 
a  Congressional  committee,  in  which 
early  war  was  indicated,  and  the 
President’s  defense  message.  These 
three  were  the  only  American  items 
reported  by  all  seven  papers. 

Then  the  investigators  read  13 
American  newspapers  for  the  same 
week,  selecting  the  five  principal 
front  page  domestic  news  items  as 
they  appeared  in  the  Atlanta  Consti¬ 
tution.  Chicago  Tribune,  Christian 
Science  Monitor,  Cleveland  Plain 
Dealt  r.  Kansas  City  Star,  Los  An¬ 
geles  Times.  Neic  York  Times,  Port¬ 
land  Oregonian,  Philadelphia  Inquir¬ 
er,  St.  Louis  Post- Dispatch,  Baltimore 
Sun,  New  Orleans  Times-Picayune. 
and  Washington  Post. 

Most  of  the  32  principal  page  one 
items  in  these  papers  concerned  Fed¬ 
eral  politics.  Four  of  the  10  purely 
human  interest  items  were  cabled  by 
Reuters’  to  Britain — the  Benny  smug¬ 
gling  case,  the  Dodge  heiress  case, 
the  Alcatraz  jail  break,  and  the  selec¬ 
tion  of  Vivien  Leigh  to  play  Scarlett 
O’Hara.  All  of  these,  and  two  others, 
the  pardon  of  Mooney  and  an  air 
crash  in  Montana,  were  printed  in 
one  or  more  of  the  seven  British 
papers. 

Eight  of  the  remaining  22  items 
were  cabled  by  Reuters’  and  seven 
were  printed  in  the  British  papers, 
plus  two  others.  Only  one  of  the 
British  seven  reported  the  ratification 
of  Justice  Frankfurter’s  nomination. 
Slashing  of  the  WPA  appropriation 
by  the  House  appears  to  have  been 
largely  missed,  being  reported  only 
briefly  when  the  House  acted,  and 
without  explanation  of  its  significance. 

Another  analysis  showed  that  “se¬ 
rious  news”  from  America  received 
preponderance  in  space  in  four  of  the 
seven  papers,  an  equal  amount  in  one, 
and  about  a  one-to-two  break  in  the 
others. 

*  *  * 

QUANTITATIVELY,  then,  it  seems 
difficult  to  maintain  the  charge  that 
the  British  press  is  neglecting  Amer¬ 
ican  news.  Their 

British  Have  space  is  much  more 
to  Wear  Out  than  that  of 

great  American  dail- 

Blue  Pend. 

out.  On  Jan.  11, 

space  “available  for  news”  was  in  the 
New  York  Times,  205  columns;  in  the 
London  Times,  100  columns;  the  Los 
Angeles  Times,  142  columns;  the  Lon¬ 
don  Express,  87  columns;  Chicago 
Tribune,  110  columns;  London  Daily 
Telegraph,  80  columns;  Baltimore 
Sun,  ^  columns,  London  News- 

Chronicle,  66  columns. 

Space  is  tight  in  London.  The  time 
factor  is  against  the  movement  of 

news  from  West  to  East,  so  that  events 
breaking  in  Middle  or  Western  Amer¬ 
ica  may  be  two  days  old  before  they 
are  available  for  London  morning 
publication,  and  London  newspaper¬ 
men,  like  their  American  colleagues, 
don’t  like  old  stuff. 

Qualitatively,  the  survey  finds 
more  than  a  grain  of  truth  in  “An 
American  Bystander’s”  charge  that 


one  type  of  newspaper  presents  Amer¬ 
ica  as  a  country  of  lawless  and  ec¬ 
centric  activities.  It  traces  this  con¬ 
dition  to  the  Northclifle  tradition  that 
the  United  States  is  a  fruitful  source 
of  “hot”  stories,  if  home  news  of  this 
type  is  scarce.  And  Northcliffe’s  old 
paper,  the  Daily  Mail,  ran  true  to  form 
in  the  week  by  publishing  more 
“human  interest”  stories  from  Amer¬ 
ica  than  any  other  paper.  Planning 
believes  that  the  Daily  Mail  would  re¬ 
ply  that  it  gave  its  readers  what 
they  wanted  (including  as  much  “se¬ 
rious”  news  as  any  other  popular 
paper) . 

All  seven  are  criticized  by  Planning 
for  not  publishing  the  report  of  Tus- 
kegee  Institute  that  lynching  in  the 
U.  S.  A.  was  on  the  decline  (cabled 
by  Reuters’),  in  view'  of  the  publicity 
given  to  actual  lynchings. 

Reporting  of  political  news  is  ren¬ 
dered  difficult,  the  survey  finds,  by 
“the  complexity  of  the  American  Con¬ 
stitution,  which  often  makes  American 
political  events  incomprehensible  to 
the  British  public  without  a  long  ex¬ 
planation,  for  which  there  is  no  room.” 
The  lack  of  finality  in  American  polit¬ 
ical  events  is  also  cited,  in  that  a  “de¬ 
cision  of  the  House  may  be  reversed 
by  the  Senate,  the  President,  or  the 
Supreme  Court,  so  that  it  is  often 
difficult  to  assess  the  significance  and 
news  value  of  a  political  act.” 

Scientific  news  is  often  missed,  the 
report  says,  because  it  “leaks  out 
gradually”  and  docs  not  break  as  a 
story,  so  that  the  correspondent,  with 
one  eye  on  the  cable  bill  and  the  space 
budget,  may  miss  the  significance  of 
a  long  chain  of  scientific  events,  pos¬ 
sibly  of  vital  interest  to  Britain. 

*  •  * 

BACKGROUND  of  the  American 

scene,  admittedly  vital  to  an  under¬ 
standing  of  events,  is  lacking  in  the 

British  press,  partly 

Radio  Comment  for  lack  of  space,  and 

From  America  because  the 

.  correspondent  is  so 
Ha.  Follow.ng 

“hot”  stories  that  he 
has  no  time  to  assemble  a  balanced 
account  of  important  events.  This  is 
not  true  apparently,  at  all  times,  and 
of  all  British  newspapers,  as  the  re¬ 
port  cites  several  stories  which  might 
help  to  give  the  English  reader  a 
glimpse  of  the  real  America.  That 
there  is  profound  interest  in  the  sub¬ 
ject.  the  report  believes  is  proved  by 
the  growing  audience  commanded  by 
the  weekly  broadcasts  from  the 
U.  S.  A.  of  Raymond  Gram  Swing. 
It  suggests,  with  some  hesitation  due 
to  space  conditions,  that  a  weekly 
summary  of  this  nature  might  solve 
the  lack  of  interpretative  news  of 
America  in  the  British  press.  A  daily 
column,  or  half  column,  seems  en¬ 
tirely  out  of  the  question  for  the 
same  reason. 

The  report  regards  as  serious  the 
allegation  that  the  British  press  in 
selecting  American  news  reflects  the 
wishful  thinking  of  editorial  policy  or 
of  British  public  opinion.  It  eagerly 
reports  speeches  and  comment  sug¬ 
gesting  that  the  United  States  might 
help  Britain  in  a  European  war,  but 
underestimates  the  real  strength  of  the 
American  isolationist  movement.  Too 
little  notice,  it  is  stated,  has  been 
taken  of  polls  of  American  public 
opinion.  And  it  is  noted,  too,  that  the 
British  press  took  no  account  of  the 
strong  criticism  in  the  American  press 
which  followed  publication  of  the 
British  Air  Ministry  inquiry  into  the 
loss  of  the  Cavalier  airplane. 


EDITOR  6  PUBLISH  EE 


SOME  OF  THE  report’s  obsenrati® 

on  the  mechanism  by  which  Bribi 
is  informed  of  America  will  undwih. 

edly  interest  the  Nn 

Too  Much  York  correspondem 
From  N.  Y.  and  9"^^  « 

Washington  hale  fiil-tSe'®^^ 
respondents  in  Wai 
ington  as  well  as  in  New  York.  Hj 
Daily  Herald  has  no  American  cot- 
respondent  at  present.  The  others  i 
this  list  have  New  York  men.  Ret. 
ters’  has  a  staff  of  23  men  in  Kn 
York,  five  on  general  news,  18 1 
economic  and  business  news,  andl 
correspondents  in  Washington,  ste 
capitals  and  principal  cities.  The  nu*. 
ber  of  correspondents,  the  rear 
states,  is  comparatively  small  and  cc 
centrated  to  a  high  degree  in  ® 
small  corner  of  a  vast  country.  Aa 
there  is  comparatively  little  opp; 
tunity  for  the  correspondents  to  bf 
come  acquainted  with  the  rest  of  tie 
country,  for  lack  of  deputies  at 
quarters. 

The  defect  might  be  remedied  t 
stationing  correspondents  in  otie: 
cities,  sending  the  existing  co.tc- 
pondents  on  news-gathering  tciii 
employment  of  string  men,  or  mos 
special  correspondents — the  latter 
favorite  technique  of  the  Lond:: 
Times.  Conceding  that  any  or  ali  o: 
these  expedients  would  increase  tie 
cost  of  American  news,  the  repc' 
points  out  that  this  item  is  a  mcor 
one,  and  that  “it  cannot  be  maintam 
that  a  newspaper  which  can  spe; 
hundreds  of  thousands  of  pounds  or 
canvassing  cannot  afford  an  ext-e 
.€10.0(X)  or  so  for  a  more  efficie; 
American  news  service.” 

Routine  news  is  as  a  rule  left  to  tie 
news  agencies,  the  correspondents  ci 
the  popular  papers  are  said  to  concen¬ 
trate  on  “hot”  stories,  while  those  of 
the  class  papers  send  more  interpreis- 
tive  and  background  news.  The  tne 
factor,  as  said,  also  operates  agar." 
a  broad  coverage  of  American  spo; 
news,  just  as  it  favors  the  America: 
press  in  its  coverage  of  Europe.  Pres¬ 
ident  Roosevelt,  it  is  noted,  usuai; 
releases  his  important  speeches  r 
time  for  them  to  reach  London  by  6 
p.m..  giving  the  morning  papers  air 
pie  time  for  proper  handling. 

Another  influence  mentioned  as  nc: 
negligible  is  that  of  the  foreign  edi¬ 
tors  and  sub-editors  in  Britain.  They 
like  their  opposite  numbers  in  news¬ 
papers  all  over  the  world,  decide  wha: 
shall  be  laid  before  the  reader,  ami 
the  report  holds  them  responsible  fc: 
the  preponderance  of  New  York  com¬ 
ment  in  the  British  press. 

They  know  the  New  York  papers  besi 
the  New  York  papers  best. 

Tentatively,  the  report  suggests  as 
remedies,  an  exchange  arrangement  o. 
foreign  editors  between  British  ar.c 
American  newspapers,  the  appoc-' 
ment  of  more  first-class  corresponc- 
ents  for  the  British  press  in  America 
as  distinct  from  Washington  and  Ne* 
York,  the  employment  of  the  soon-B- 
be  effected  transatlantic  air  mail  as  > 
means  of  sending  background  copy  w 
a  non-urgent  nature  without  the 
pense  of  cable  tolls,  and  a  number# 
regular  or  intermittent  letters  on  c^' 
rent  American  affairs  in  a  fairly  ^ 
vein,  doing  for  newspaper  reM*- 
what  Raymond  Gram  Swing  is  doBf 
for  the  air  audience.  . 

Offhand,  we  doubt  the  practicab^- 
ity  of  increasing  the  quantity  of 
ican  news  in  British  papers,  or 
proving  its  quality,  so  long  as 
British  school  system  gives  oiuy 
present  attention  to  American 
Only  a  small  minority  of  British  re 
ers,  we  should  say,  have  been  P^ 
pared  by  education  to  appreciate 
adequate  and  intelligent 
of  America  that  Planning  reco 
mends. 
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Section  Two 


Knocks  Out  * 
Old  Man  Overtime 


INTERTYPE 


Iribulor  Interlype,  the  Range  of  a  special 
display  Interlype,  and  the  Instantane¬ 
ous  Changes  of  Type  Faces  so  character¬ 
istic  of  Interlype  Mixers. 
ir  Model  G  can  be  equipped  with  two 
72-channel  display  magazines  and  two 
90-channel  straight  matter  magazines  or 
with  any  one  of  several  other  magazine 
combinations.  So,  when  the  peak-load 
hour  arrives  your  Model  G  is  ready  to  do 
Double  Duty— and  to  do  it  at  the  touch  of 
a  finger.  Interlype,  Brooklyn,  New  York. 


it  The  Model  G  Streamlined  Four  Deck 
Text-Display  Interlype  packs  a  terrific 
wallop  and  makes  a  short  job  of  setting 
"Old  Man  Overtime"  back  on  his  heels. 
One  reason  this  phenomenon  carries 
such  a  powerful  punch  is  because  of  its 
definite  ability  to  annihilate  emergency. 
it  Model  G  includes  a  wide  range  dis¬ 
play  machine,  a  full  speed  straight  mat¬ 
ter  machine,  and  a  versatile,  flexible, 
time-saving  machine . . .  Furthermore,  it 
embodies  the  Simplicity  of  a  single  dis- 


•  EAOLINES  SUGGESTED  BY  A  MODEL  G  INTERTYPE  USER  [NAME  ON  REQUEST] 
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the,  P>ieM^ioo*n 

G-E  Drive  and 
Control  Systems  Add 
Safety  Features 


Effective  safety  campaigns  are  being  con¬ 
ducted  in  factories,  on  railways,  in  schools, 
along  city  traffic  lanes  and  elsewhere.  Modern 
newspaper  pressrooms,  too.  have  made  effective 
moves  toward  greater  safety.  In  this  progress  they 
have  been  aided  by  the  development  of  safety 
devices  for  press  machinery  -such  as  General 
Electric  patented  safety  time-interval  starting 
equipment,  paper-break  detectors,  web-breakers, 
and  press-cylinder  brakes. 

TIME-INTERVAL  STARTING 

One  publisher  has  written  us  that  only  a  short  time 
after  the  installation  of  the  G-E  safety  time-interval 
starting  system  it  saved  a  pressman’s  life.  With 
this  system,  the  press  cannot  be  started,  even  though 
all  RUN  buttons  are  set.  until  a  warning  interval 
of  several  seconds  elapses.  During  the  interval, 
horn,  bell,  or  light  signals  indicate  that  the  press 
is  to  be  cleared. 

PAPER-BREAK  DETECTORS 

These  devices  instantly  detect  a  web  break,  and,  in 


the  same  split  second,  transmit  an  impulse  to  set 
electric  press  cylinder  brakes  as  well  as  the  main- 
drive  brakes.  These  brakes  bring  the  presses  to  a 
halt  quickly  but  without  jarring.  Because  of  this 
safeguard,  there  is  far  less  danger  that  wraps 
may  spoil  blankets  or  plates.  To  the  press  crew 
this  means  that  less  time  is  required  for  re -thread¬ 
ing.  Less  time  at  these  nuisance  duties  means  less 
risk  of  injury  and  more  time  available  for  pro¬ 
ductive  service. 

ASK  FOR  DETAILED  INFORMATION 

For  a  complete  discussion  of  these  or  other  Gen¬ 
eral  Electric  provisions  for  smooth,  flexible  press 
performance,  ask  the  nearest  G-E  office,  or  write  to 
our  general  office.  General  Electric,  Schenectady. 
New  York. 

For  Smooth,  Reliable,  Flexible  Newspaper 
Drive,  It  Will  Pay  You  to  Buy 
General  Electric 


NEW  YORK  WORLD’S  FAIR— VISIT  THE  G-E  ''HOUSE  OF  MAGIC"— SAN  FRANCISCO  EXPOSITION 


GENERAL  m  ELECTRIC 
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Newsprint  Roto,  Offset  ANPA  Topics 

More  Uniform  Paper  and  Better  Wound  Rolls  Are  Sought,  Dele- 
I  gates  Say — Ayer  Men  Describe  Preparation  of  Ad  Campaign 


By  WARREN  L.  BASSETT 


operations.  In  general,  Mr.  McNaugh- 
ton  said  that  strike  through  relates 
to  the  transparency  of  the  paper  while 
show  through  relates  to  ink  absorp¬ 
tion.  He  suggested  that  a  change  to 
heavier  paper  and  a  different  ink 
might  eleminate  show  through. 
Loosely  Wound  Rolls  Discussed 
He  felt  that  steel  cores  cause  less 
damage  to  the  paper  than  other  cores. 
The  moisture  content  of  paper  when 
it  leaves  the  mill  is  about  8%,  he  said, 
and  it  should  not  lose  appreciably 
while  in  storage.  He  stated,  however, 
that  humidity  has  a  great  deal  to  do 
ss  of  the  newsprint  firms  present  were  called  ^ith  the  moisture  content,  and  said 
to  the  front-of-the-room  mikes  re-  ■^yhej.0  jt  is  possible  to  control  the 

the  first  peatedly  to  answer  heated  questions  humidity  in  storage  and  in  press- 
•k  Elling-  from  delegates.  rooms  better  results  will  be  obtained. 

(N.  Y.)  It  is  impossible  here  to  reproduce  On  the  subject  of  loosely  wound  rolls 
Institute,  the  37  questions  which  took  five  pages  he  said  that  sheets  vary  in  thickness, 
ntily  the  closely  set  matter  in  the  conven-  making  hard  spots  on  the  rolls.  Baggy 
of  the  tion  program,  but  the  highlights  can  rolls,  he  declared,  are  the  result  of 
compared  he  noted.  The  mechanical  men  variation  in  tension  in  winding.  In 
ce.  Only  wanted  to  know  about  overseas  news-  answer  to  insistent  questions  as  to 
;  to  teach  print,  why  it  is  less  opaque  than  why  loosely  wound  rolls  are  allowed 
jreat  field  domestic  or  Canadian,  why  ink  pene-  to  leave  the  mill,  he  said  that  when  a 
he  said,  trates  it  but  seems  to  dry  on  top  of  defective  roll  reaches  the  pressroom 
as  have  a  domestic  or  Canadian;  what  can  be  it  is  the  failure  of  the  human  element, 
■earch  fa-  done  to  eliminate  strike  through  and  The  complaint  of  loosely  woimd 
ites  pro-  show  through;  whether  a  new  kind  of  rolls  seemed  to  be  common  and 
leir  work  filler  would  render  newsprint  less  caused  more  discussion  from  the  floor 
formation  transparent;  theories  of  ink  absorp-  than  any  other  newsprint  question. 
,hat  if  he  tion;  whether  steel  cores  are  less  in  discussing  scum  holes,  slivers, 
irld  with-  damaging  to  paper  than  paper  cores;  etc.,  Mr.  McNaughton  said  that  the 
lut  news-  the  cause  of  scum  spots;  slivers,  etc.,  speed  of  the  paper  machines  makes  it 
e  former,  and  how  they  can  be  eliminated;  per-  difficult  to  detect  imperfections.  He 
carried  in  centage  of  moisture  loss  in  stored  gave  the  results  of  a  test  made  by  an 
on.  newsprint;  what  can  be  done  to  insure  unnamed  newspaper  and  said  that 

Jox  evenly  wound  rolls;  whether  a  blue-  slime  holes  caused  only  three  breaks 

white  sheet  of  newsprint  gives  better  in  1,000  rolls.  He  said  that  many 
reproduction;  does  the  speed  of  the  breaks  result  from  the  variation  in 
paper  machine  cause  a  variation  in  the  pressroom  operations  from  one  paper 
formation  of  the  sheet;  and  what  are  to  another. 

definite  standards  by  which  a  publish-  From  the  floor  came  the  question 
er  can  spiecify  finish,  weight,  absorp-  why  the  newsprint  manufac- 

tion,  and  moisture  content  when  or-  turers  do  not  have  practical  paper  men 


were  turned  inside  out  this  week 
i".d  carefully  examined  in  the  inter-  W 
i£ts  of  better  printed  newspapers  at  I  ^ 

he  thirteenth  annual  Mechanical  Con- 
erence  of  the  American  Newspaper 
fhibUshers  Association,  held  June  5-7  ■ 

It  the  Benjamin  Franklin  Hotel,  Phil- 
idelphia.  Total  registration  was  485, 
including  equipment  representatives, 
nth  the  newspaper  delegates  num- 
tering  about  350  and  representing  all 
ections  of  the  country.  “ 

Although  a  long  list  of  topics  was  ^ 

liscussed,  the  subject  of  newsprint 
roused  probably  the  greatest  interest,  nating  know! 

'here  is  dissatisfaction,  the  discussion  people, 
evealed,  in  both  the  quality  of  news-  Following 
irint  and  in  the  winding  of  rolls,  program  spec 
Jewspapers  are  seeking  a  greater  son,  presiden 
tandardization  in  newsprint  as  re-  Athenaeum 
lards  color  and  quality,  it  was  who  pointed 
irought  out,  although  newsprint  men  principles  a 
I  ho  took  the  floor  pointed  out  that  a  graphic  arts 
wictly  standard  newsprint  is  an  im-  with  medicin 
Kissible  achievement  because  of  two  a  handful  of 
rarying  factors,  wood  and  water,  or  carry  on  : 
ihirty-seven  different  questions  relat-  of  newspap 
ng  to  newsprint  which  had  been  sub-  while  all  the 
nitted  by  the  members  were  discussed  multitude  of 
r  detail.  cilities.  He 

Ad  Campaign  Described  fessional  me 

One  of  the  outstanding  features  of  dissemina; 
he  Conference  was  a  detailed  descrip-  ^  democi 
i  of  the  preparation  of  a  newspa-  choos 

!:r  advertising  campaign  presented  doctors  ( 

Jy  six  executives  of  N.  W.  Ayer  &  he  v 

i  n  An  actual  color  campaign  for  P**'  Ellingsoi 
pineapple  juice  which  recently  elsewf 

tri  as  a  test  in  four  cities  was  the  News, 

(ij.Tiple  used.  Next  on  th 

Other  topics  which  aroused  wide  print  Quest 
r  arest  were  offset  printing  and  roto-  through  uni 

and  was  continued  for  more  than  an 
Members  of  the  Conference  really  hour  in  the  evening  session  Monday 
' ;  down  to  work  in  analyzing  their  night.  W.  G.  McNaughton,  engineer 
t-'S  and  the  machines  they  use  in  the  with  the  Newsprint  Service  Bureau, 
departmental  meetings  held  New  York,  was  the  man  selected  to 
.1“  'day  afternoon  for  engravers,  answer  the  prepared  questions  sent  in 
ii'rtotyper.s.  printers  and  pressmen,  by  ANPA  members.  There  were  37 
'  _  meeting  considered  in  detail  a  of  them  in  all,  and  on  most  there  were 
''  of  prepared  questions,  an  aggre-  a  number  of  questions  from  the  floor 
“ of  more  than  140  for  the  four  and  lively  discussion.  At  times  the 


Frank  C.  Onken 


R.  E.  Farnham 


‘tal  sessions  were  then  reported 
•k  to  the  full  convention  on  Wednes- 
y. 

Printers  Pass  Resolution 

Hie  only  concrete  expression  of  the 
•trtnre  came  from  the  printers’ 
pas.sed  a  resolution  re- 
^  -“g  Ae  Linotype,  Intertyp)e  and 
-  graph  companies  to  standardize 
point  two  letter  mats, 
'r,  relegates  were  welcomed  to 
e.phia  as  the  conference  opened 
McLean,  publisher 
^*jodelphia  Bulletin  and  pres- 
-i)  u  Associated  Press.  Intro- 
eirh  publisher  of  the 

(N.  Y.)  News  and 
c-rrcnitf  ANPA  Mechanical 

^  made  a  brief 

’  the  which  he  alluded  to  some 
Philadelphia 
rav^f  ^dependence  Hall  and  the 
■int  nf  Franklin,  patron 

arts.  He  urged 
iitate^i  to  visit  the  Franklin  In- 
nsibllif«  ®!?^P^asized  the  great  re- 
y  of  newspapers  in  dissemi- 


N.  W,  Ay6r  BXBcufives  who  doscribod  for  ANPA  Mechanicat  Conferenco  dal^gates  the 
preparation  of  a  newspaper  advettising  campaign.  Left  to  right:  V.  Winfiel^  Challenger, 
Ayer  vice-president  and  director  of  printing;  ^A/llliam  Shinnick  of  the  n|ierchandising 
department;  Wallace  Elton,  associate  art  director;  Kenneth  W.  Slifer,  copy  writer; 
William  Sheehy,  copy  writer;  Carl  Bertch,  plans  and  merchandising  department. 


II 
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company  then  took  the  floor  and  said:  paper  made  by  his  process.  After  the  roto  and  run  of  paper  reproduction,  the  printed  advertisement  will  • 
“If  you  want  a  better  grade  of  news-  session  was  over  he  answered  many  He  called  the  development  of  the  flash  maximum  effectiveness, 
print  we  can  give  it  to  you  but  you  questions  on  his  reclamation  formula,  bulb  the  greatest  advance  in  photog-  “It  is  our  job,”  he  stated,”  to  re-' 
fellows  will  have  to  pay  for  it!”  He  He  said  no  additional  groundwood  is  raphy  in  the  past  ten  years.  During  every  possible  obstacle  between 
asserted  the  mills  are  willing  to  co-  added.  his  talk  he  played  a  transcription  of  desire  of  the  customer  to  eet  tK. .. 


operate  to  give  newspapers  what  they 
want. 


added.  his  talk  he  played  a  transcription  of  desire  of  the  customer  to  get  the ' -  J 

Members  attending  the  engravers’  the  radio  announcer’s  account  of  the  uct  and  the  sale.  We  must  be ; , 
session  heard  a  talk  by  Frank  Onken,  Hindenburg  disaster  at  Lakehurst,  a  that  all  stores  have  an  adequate  - 


One  of  the  delegates  then  took  the  chief  artist  of  the  Baltimore  Evening  hysterical,  sobbing  account  of  the  ply  of  the  product  and  that  it  isT 
ide  of  the  newsprint  manufacturers  Sun,  on  “Retouching  of  Photographic  dirigible  tragedy,  to  impress  upon  the  displayed.”  To  illustrate  the  size 
by  telling  a  story  on  his  own  office,  an  Copy.”  — ^ - — i —  ...u;-u  x-.i.  t..  — :j  m  -i  ,  ,  .. 


conference  the  difficulties  under  which  the  task  he  said  Philadelphia 


event  which  happened  some  years  Chief  points  made  by  Mr.  Onken  photographers  must  work.  He  intro-  has  12,000  grocery  stores, 


ago.  It  seems  that  newsprint  orders  were  that  the  art  department  should  duced  to  the  meeting  Sam  Myers,  which  sell  pineapple  juice.  To  i- 


were  placed  by  a  front  office  man  who  work  closely  with  the  engraving  de-  Philadelphia  Wide  World  photog-  all  of  these  of  the  coming  new- «taMT 

oclro/t  cr>mo  Qamnlpc  nf  thf>  naner  _ _ i  _ u:!:"  •' ’1  MIAMI, 


asked  for  some  samples  of  the  paper  partment  to  learn  just  what  copy  re-  rapher,  who  made  some  outstanding  campaign,  and  to  mobilize  there 

the  daily  had  been  using.  He  was  produces  best,  and  that  the  retouch-  shots  of  the  Hindenburg  in  flames,  hind  the  drive,  wholesalers  were  ^ 

given  the  samples,  but  he  did  not  er’s  job  is  chiefly  that  of  correcting  Mr.  Eckenberg  criticized  photograph-  seen,  who  put  all  of  their  salesmei 

know  they  were  cut  from  rolls  that  tone  values.  ers  who  use  flash  bulbs  to  obtain  a  the  job.  Top  executives  of  gr  • 

had  been  in  storage  for  a  year.  Natu-  “Most  of  the  essential  things  I  have  picture  when  natural  light  could  be  chain  stores  were  then  enlistei  a 
rally,  the  samples  were  of  a  peculiar  learned  about  halftone  reproduction  used,  thus  saving  the  background  and  last,  newspaper  merchandising  de'i- 
yellow  color.  The  mill  went  to  great  have  been  through  my  contact  with  giving  a  better  picture.  ments,  which  canvassed  indepe:!^ 


lengths  to  match  the  paper,  even  call¬ 
ing  in  color  experts,  and  finally  pro¬ 
duced  a  paper  which  was  a  close 
match  to  the  samples  given,  but  “a 
horrible  color”  according  to  the 
speaker. 

A.  L.  Lengel,  mechanical  superin¬ 
tendent  of  the  Oakland  (Cal.)  Tri¬ 
bune,  then  asked  a  question: 

“Isn’t  it  true  that  the  whole  thing 
is  an  economic  question?  Isn’t  it  true 
that  the  faster  you  run  the  paper  ma¬ 
chines  the  more  transparency  and  the 
more  defects  you  get?”  There  was 
little  discussion  on  this,  although  one 
paper  mill  representative  declared 
that  his  mill  ran  paper  through  the 
machines  at  less  than  1,000  feet  per 
minute  and  that  there  were  few  com¬ 
plaints  from  users. 

George  W.  Kent  of  the  New  London 
(Conn.)  Day  amused  the  gathering 
by  what  he  termed  a  true  story  told 

him  by  the  representative  of  a  news-  ,  a a  l  •  i  ^  t 

print  mill.  The  mill  had  received  so  Photographed  ANPA  Mechanical  Conference  Left  to 
many  complaints  of  faulty  splicing,  I;*-  Keefe  Newburgh-Beacon  |N.  Y.)  News 

causing  web  breaks,  that  a  detailed  g  Richmond  News-Leader;  Crosby  N.  Boyd,  Washington 
investigahon  was  made.  It  was  dur-  Standing.  (I.  to  r.)  Charles  W.  Welch  and  Chiles 

mg  the  NRA  and  a  new  man  had  been  H  both  of  Washington  Star, 

put  on  as  a  machine  tender.  It  seems 

that  he  liked  to  heat  his  coffee  for  his  the  engraving  department.”  he  said. 


lit 


Left,  Walter  E.  Wines,  manager  of  ANPA  Mechanical  Dapi’*- 
ment,  and  his  son,  Paul  T.  Wines,  a  student  at  Carnagle  Tidi 
chat  with  Robert  A.  Travis  of  Color  Production  Sarvici 
New  York 


that  he  liked  to  heat  his  coffee  for  his  the  engraving  department.”  he  said.  Following  Mr.  Eckenberg,  six  ex-  stores  and  arranged  tie-up  advent 
midnight  lunch,  and  to  do  so  would  “After  all.  who  should  be  more  quali-  ecutives  of  the  N.  W.  Ayer  &  Son  ad-  A  series  of  four  big  mailing  p: 

remove  the  splicing  iron  from  the  fied  to  say  what  the  requirements  are  vertising  agency,  Philadelphia,  spoke,  was  sent  to  all  grocers  two 

flame  and  place  his  coffee  pot  on.  for  satisfactory  reproduction  of  a  pho-  giving  the  delegates  an  intimate  pic-  ahead  of  appearance  of  the  new-p 

When  it  came  time  to  make  a  splice  tograph  than  the  man  who  has  to  re-  ture  of  “Preparation  of  a  Newspaper  copy  to  keep  them  informed  and  t 

he  would  grab  the  iron  and  go  through  produce  it?  Advertising  Campaign.”  their  enthusiasm, 

the  motions  but  it  was  so  cold  the  Must  Understand  Screen  Camera  Introducing  his  colleagues  was  Ken-  “The  newspapermen  rendered  ai 

splice  was  impropierly  made.  When 


giving  the  delegates  an  intimate  pic-  ahead  of  appearance  of  the  new-p 
ture  of  “Preparation  of  a  Newspaper  copy  to  keep  them  informed  and  t. 
Advertising  Campaign.”  their  enthusiasm. 

Introducing  his  colleagues  was  Ken-  “The  newspapermen  rendered  as  - 


“In  order  for  the  retoucher  to  do  his  "^th  W.  Slifer,  copy  writer,  who  said  valuable  service,”  Mr.  Sh^ck  i 


this  fact  was  discovered  and  remedied  efficientlv  he  must  understand  general  picture  of  agency  people  Copy  Writer  William  Sheehy  " 


, — - -  ,  -.11  triiiuieiiuy  lie  iiiuM  uiiuerbiaiiu  ..  ",  7*'  «  f  .  ,  ,  ,,  e  t  lA  j 

the  mill  rweiv^  practically  no  something  of  the  possibilities  and  lim-  as  screwballs  presented  m  fiction  took  up  the  story,  telling  of  the  coi&rt  mgdep 
complaints  of  web  breaks  at  splice  of  halftone  reproduction  par-  and  on  the  screen  was  thoroughly  un-  ences  in  the  agency  to  determine  sitm. 

points.  ticularly  concerning  the  screen ’cam-  ^rue.  He  said  that  of  the  six  Ayer  copy  themes.  Reasons  for  M  rally  c. 


Monday  afternoon  was  given  over  screen  camera  is  not  as  versatile  as 
to  four  departmental  meetings,  as  fol-  the  human  eye,  and  therefore  cannot 
lows:  distinguish  between  slight  tone  grada- 


pineapple  juice  were  discussed,  'jj  ink  an 
practical  reasons  and  what  he  tenr=j  darker 
the  “subcon.sciou.s”  reasons.  He  M  Saall 


Departmental  Meetings  era.  He  should  understand  that  the  men  present  only  one  was  a  vice-  pineapple  juice  were  d^cussed, m  an 

Monday  afternoon  was  given  over  screen  camera  is  not  as  versatile  as  President,  which  is  one  for  Ripley,  i^actical  reasons  and  what  e  te....-  er 

four  departmental  meetings,  as  fol-  the  human  eye,  and  therefore  cannot  The  speakers,  he  told  his  audience,  the  subconscious  reasons.  - 

ws:  distinguish  between  slight  tone  grada-  discuss  details  of  the  prepara-  there  are  foim  basic  reasons  why  pr^  i 

Printers,  Leon  A.  Link.  Cleveland  tions,  and  retain  detail  in  the  same  f'^tual  newspaper  cam-  ple  buy  the  things  they  do-OT-  _ 

lain  Dealer,  chairman;  J.  A.  Burke,  register  while  glaring  whites  are  prev-  which  had  been  run  very  to  stay  young;  to  be  man-liW.  -  rnnun 

annett  Newspapers.  Rochester,  and  alent  in  the  same  codv.  successfully  as  a  test  campaign  in  one  desire  for  romance.  Pineapples  c- 


Plain  Dealer,  diairman;  J.  A.  Burke,  register  while  glaring  whites  are  prev- 


Gannett  Newspapers,  Rochester,  and  alent  in  the  same  copy.  -  - - -  ,  ..  , 

J.  E.  Martin.  New  York  Swn,  co-  Good  copy,  from  a  reproduction  color  and  black  in  four  cities  this  from  a  romantic  somce,  he 


chairman. 


oooa  copy,  irom  a  reproauction  — .  — . . —  , —  .  "V  j  -j  j  - '  i 

standpoint,  according  to  Mr.  Onken,  is  ^cing.  The  accoimt  was  that  of  Dole  and  ^  it  was  decided  to  cap^^^ 
V,  _ _ 4^^ u  1 Hawaiian  nineaDole  luice.  and  the  ad-  in  addition  to  emphasizing 


Stereotypers,  F.  L.  Yeager,  Indian-  a  black  and  white  photograph  that  has  Hawaiian  pineapple  juice,  and  the  ad 


apolis  Star,  chairman;  A.  H.  Bums,  a  gooc 
New  York  Herald  Tribune,  and  John  detail. 
W.  Park,  Chicago  Tribune,  co-chair-  He  i 


uiduK  aiiu  Willie  piiuiueiapn  uiai  nas  .  . - . - ' — :  - ,,  ; .  i...  i  tv.  nrnr  1 

good  balance  of  tones  and  sufficient  vertising  was  so  successful  that  it  will  miimrtant  quahties  of  the  pw- 
go^  balance  of  tones  and  sufficient  ^^t^^ded  this  summer  to  a  large  ?uch  as  convenience  of  use  andq^t 

u;-  ..,11,  ...jtu  _ _  numbers  of  cities.  The  theme  line  “From  Bea.;-- 


He  illustrated  his  talk  with  numer¬ 
ous  examples  of  work  done  for  the 


Hawaii  Comes  This  Greeting 


First  speaker  was  Carl  Bertch  of  0“;:  t. 

Spring  was  selected.  It  was  dec  at  the 


Pressmen,  Alex  Kramer,  Syracuse  Sun,  showing  the  photograph  before  the  plans  department.  He  told  of  the  ^  .  ..  i  1  000  line  coo 

w  1. "t’  retouching,  and  research  work  which  preced^  even  ffie  in  a  sunshin?  yellow  and  black.  Son ' 

Walter  Ogdon,  Clcwelond  Press,  and  J.  how  it  appeared  on  the  printed  planning  of  copy,  the  study  of  the  «vpn  in ions  from 

J.  J.  Shea,  Hearst  Newspapers,  co-  page.  Some  of  the  illustrations  product,  of  public  taste,  of  buying  die  acccco 


J.  J.  Shea,  Hearst  Newspapers,  co-  page.  Some  of  the  illustrations  product,  of  public  taste,  of  buying  die  accccd 

chairmen.  were  remarkable  examples  of  the  power,  and  market  potentialities.  He  was  Wallace  Fltnn  associate  art  the  Kr 

Engravers,  Maurice  Hagan,  Phil-  retoucher’s  art,  where  detail  and  said  that  Dole  pineapple  juice  was  detail  how  the  tions  1 


adelphia  Inquirer,  chairman;  H.  J.  tones  had  been  salvaged  or  re-keyed  first  introduced  in  magazines  in  1933,  tration  ideas  were  arrived  at 
Lamade,  Williamsport  (Pa.)  Grit  and  to  make  a  printed  illustration  that  in  but  that  now  the  firm  sought  to  reach  Last  speaker  of  the  group  vas ' 
Don  Miller,  Allentown  (Pa.)  Call,  co-  many  cases  was  100%  better  than  the  the  mass  market  through  newspapers.  Winfield  Challenger  vice-presi^^'^ 


original.  He  showed  many  full-page  Magazines,  he  pointed  out,  cannot  put  of  agency  and  director  of 


Abstracts  of  the  answers  to  ques-  picture  layouts  which  derived  their  pressure  on  given  markets.  News-  i^g.  He^  told  how  the  electrotyp*] 
tions  raised  at  the  departmental  meet-  effectiveness  from  the  expert  handling  papers  can,  they  are  a  flexible  form  were  made  As  an  agency  S' 


ings  were  presented  to  the  convention  of  the  copy  by  the  retoucher. 


Tuesday  evening  and  Wednesday 
morning. 


of  advertising,  and  a  campaign  in  se-  complimented  the  mechanical 


The  first  Tuesday  morning  speaker  lected  markets  can  be  launched  and  of  newspapers  in  general  for  the 


was  William  C.  Eckenberg,  roto  sec-  concluded  in  a  few  weeks. 


reproductions  they  achieve 


At  the  Monday  evening  session,  in  tion  photographer  for  the  New  York  Second  speaker  was  William  Shin-  pressure  of  speed  and  deadlines- 
addition  to  the  continuation  of  the  Times  who  spoke  on  “News  Photos  nick  of  the  jdans  and  merchandising  After  the  aeenev  speakers  had 
Newsprint  Question  Box,  a  report  on  and  Their  Reproduction.”  He  cited  department.  He  told  of  the  tremen-  roundlv  applLded  for  their 


newprint  made  from  reclaimed  pa-  the  rapid  development  in  photography  dous  amount  of  work  which  is  done  tation  a  livelv  discussion  arose  wta  ^ 
per  by  his  own  process  w^  pre^nt^  m  the  past  ten  years,  the  difficulties  to  line  up  wholesalers,  retail  outlets,  Mr.  Challenger  was  asked  tcaa^f. 
by  DnF.  W.  Hoch^etter' of  Pittsburgh,  under  whiiffi  cameramen  work,  and  and  newspaper  merchandising  depart-  floor  why  register  marks  on  r- 
Mr.  Hochstetter  showed  examples  of  discussed  the  best  photo  prints  for  ments  behind  the  campaign  so  that  (Continued  on  page  XV)  ^ 


Equipment  Review  of  Editor  &  Publisher,  June  10,  1939 


(harles  Saalburg,  at  75,  Recalls  Days  as 
irtChiel  ot  N.  Y.  World 

Called  Originator  of  Colored  Cartoon  and  Aided 
Development  of  Rotogravure  Printing 

’  Bv  W.  A.  CROUSE  ue  of  his  brainchild.  His  legal  dif 

’  tfoc  clirwHlv  affov*  V»ic 


ble  for  the  term  “yellow  journalism”  graphic  arts  industry  in  each  foreign 
came  while  he  was  art  director  for  the  country,  as  far  as  available  informa- 
New  York  World.  A  comic  strip,  the  tion  permits,  shows  the  extent  to 
“Yellow  Kid,”  was  submitted  to  him  which  such  products  are  used  in  the 
as  head  of  the  paper’s  art  department  commercial,  educational,  and  cul- 
by  R.  F.  Outcault,  its  originator.  The  tural  activities  of  each  foreign  area, 
“Kid”  was  drawn  in  black  and  white,  and  provides  manufacturers  within 
but  since  the  World  ran  it  in  colors  these  industries  with  a  reliable 
Saalburg  decided  upon  yellow  because  groundwork  for  the  determination  of 
it  would  show  up  well.  their  potential  markets. 

“Outcault  left  the  World  to  go  to  2,000,000  Employed  in  World 


Development  ot  ixotogravure  rnnting  would  show  up  well.  Iheir  potential  markets. 

Bv  W  A.  CROUSE  ue  of  his  brainchild.  His  legal  difficul-  , 

Y  ’  ties  began  shortly  after  his  process  was  ®  o  esbmated  that  tl^  United 

MIAMI  June  1- Although  nearly  perfected  when,  in  several  trips  to  and  took  the  Kid  with  him.  States  and  Gerrnany,  with  the  United 

«  11  .  £1  -  ’  -  ^  .  T-Tic  r»r*lfTir»Ql  Hrawinctc  r^imaln^lH  with  on/4  r’ono/4o  n«vm1/oir 


1  blind  at  75.  Charles  W.  Saalburg,  Europe  to  obtain  duplicate  patents  in  His  original  drawings  remained  with  Kingdom  and  Canada,  employ  over 
I  one  of  the  originators  of  the  colored  countries  across  the  .sea,  he  encoun-  however  and  ong  aftei^arik  the  1,(^,000  people  in  the  graphic  arts 
.  Soon,  a  developer  of  the  roto-  tered  one  difficulty  after  another.  yellow  of  the  little  fellow  s  industries,  with  an  output  (mcludmg 

-  mviire  process  and  the  man  caUed  His  health  failed  finally  forcing  him  ‘=°®tume  ^ightened  the  pages  of  both  advertising  «v^ue)  having  a  v^ue 
I  Sponsible  for  the  term  “yellow  to  release  his  rights  for  what  he  The  two  pa^rs  being,  at  the  of  oyer  $3,0W,()00,000  annually,  mile 

i  JSalism,”  continues  his  mechanical  could  get  before  he  should  lose  every-  hme,  engaged  in  a  heated  circulation  definite  statistics  are  lackmg  it  is 
i  rSnents  and  is  now  working  on  a  thing.  contest  the  entire  field  of  sensational  doubtful  if  employment  m  and  pro- 

dSn  for  a  new  type  of  electric  sign.  Although  he  was  mechanically-  known  as  yellow.  duction  of  the  graphic  arts  industoes 

1  „  c  11 _ ;,.1  lufiomi  in  o„„ii _ i _ i,: _ other  world  areas  is  equal  to  that 


Mr.  Saalburg  is  Ihnng  in  Maim  in  minded,  Saalburg  began  his  career  as  gj.  .  Oc.gleded  of  ffirL^counirTes  ‘LXnek” 

“irs^SrkXrmlm^^T^;  lan“co^^^^^^  ^  “Zffideoenden?!^^^^^^^^^^  Louis  estimate  places  ffie 

to  an  era  more  colorful  and  certainly  of  15.  His  abiUty  ^cured  for  him  a  Typographfcal  Union  local  No.  8  won  grapffic  arts  fndurtriesTrfughout  Ihe 


in  other  world  areas  is  equal  to  that 
ihhAnC  Do.AlAflAfI  of  the  four  countries  mentioned. 

lUUUIlA  KC  CICIICU  ,  estimate  places  the 

The  independent  faction  oC  St.  Louis  number  of  persons  engaged  in  the 


.  ,  ,  V.:.,.  •  -1  ii-  TIT  1-1  pugicijjiin,cii  uiixuii  ivn-di  u  vvv/ii  Kiapim;  cii IS  iiiuusuies  uuuuuiiuui.  uie 

more  important  to  hmi.  simil^  position  on  the  Wasp,  a  polit-  ^  decisive  victory  over  progressives  world  at  about  2,000,000,  with  products 

Art  Direef  or  of  N.  Y.  World  ical  journal  in  the  same  mty,  where  jn  the  annual  election  by  naming  their  valued  at  approximately  $5,000,000,000 
It  was  while  he  was  art  director  on  dr^  what  was  said  1°  he  the  first  of  delegates  to  the  intbrnational  annually, 

the  old  New  York  World  in  the  days  colored  cartoon  ever  published  m  a  convention  by  three  to  one  majorities  “While  this  composite  survey  was 
when  Don  C.  Seitz  was  its  managing  newspaper  in  this  coimtry.  returning  officers  headed  by  Wil-  undertaken,  primarily,  to  furnish  the 

editor,  that  Saalburg  did  most  of  his  From  there  he  advanced  to  the  San  liam  J.  Gibbons  for  another, two  years,  graphic  arts  and  related  industries 
work  with  the  rotogravure  process,  Francisco  Examiner  to  sketch  from  Gibbons  has  been  president  of  the  with  an  authentic  picture  of  the  world 
now  so  common  in  Sunday  supple-  life  such  celebrities  as  Joaquin  Miller,  local  16  years,  the  longest  tenure  on  outlets  for  their  respective  products 
ments.  Prior  to  that  he  had  “messed  Edwin  Booth,  Mark  Twain,  Robert  record.  H.  T.  Collins  was  re-elected  it  is  felt,  in  view  of  the  widening 
around”  with  its  possibilities  while  Louis  Stevenson  and  Jack  London,  secretary-treasurer  and  Leland  Shores  public  interest  in  industrial  develop- 
working  as  a  cartoonist  on  the  Chicago  These  he  numbered  among  his  friends  was  returned  as  vice-president.  ment,  that  its  usefulness  will  extend 


Inter -Ocean  during  the  Columbian  together  with  William  Sidney  Porter 
Exposition  of  1893.  (O.  Henry)  and  Eugene  Field  who, 

“I  thought  the  half-tone  or  ordinary  he  says,  “used  to  come  to  talk  with 
hlarV  and  white  picture  was  too  me-  me  when  he  felt  blue.” 
dmnical  to  reproduce  the  true  beauty  Sketched  McKinley's  /Issassin 


was  returned  as  vice-president.  ment,  that  its  usefulness  will  extend 

,  ,  into  the  realm  of  education  where 

Minimum  Wage  commerce  and  economics 

*  will  have  revealed  to  them  the  foreign 

Establishment  of  a  miniinum  wage  trade  potentialities  of  these  impor- 
in  the  printing  industry  in  British  tant  American  industries.  Directly 
Columbia  has  been  under  considera-  and  indirectly  the  printed  word  has 


dianical  to  reproduce  the  true  beauty  Sketched  McKinley's  /tssossin  printing  industry  in  British  tant  American  industries.  Directly 

of  a  photograph,”  says  the  aged  artist  ^ot  all  of  his  experiences  as  a  car-  printed  word  has 

when  asked  how  he  happened  to  be-  toonist  were  oleasant  ones  thoueh  ^  *  ?  time.  A  number  of  had  more  effect  on  the  destinies  of 

- - pleasant  ones,  though,  j^e^tings  between  Vancouver  and  men  as  individuals  and  as  nations 


gin  his  experiments. 


•My  first"  problem  was  to  find  a  fecanrUie"^  time^'L^  w^ ^  aSed  ^o  Victoria  printers,  engravers,  press-  than  any  other  factor  involved  in 

_ r _ _ ...i.:-u  _ recalls  uie  iime  ne  was  assignea  lo  -npn  and  ntbpr  emnloves.  as  wpll  as  u, ” 


suitable  surface  i 
duce  my  pictures. 


on  which  to  repro-  ^;sident  McKinlev^T^ssin  ^uman  affairs.” 

he  explains.  “The  hr  his  death  cell.  “This  LetcrwU  keld,.^^^^  _ Copies  of  the  report. 


Quce  my  pictures,  ne  explains,  me  m  his  death  cell.  “This  sketch  will  ;V;wir  dVte7mining"the%7ale""R  /'IT  m 

roughness  of  the  half-tone  comes  uiii  >.  Heelared  ^  determining  the  scale.  It  is  Graphic  Arts  Industries,  Trade  Pro- 

1— _  j-ix _ ,,  _ surely  Kill  me,  declared  Czolgosz,  under.stood  that  the  Bnti.sh  Co-  179  rv,o„ 


from  the  different  size  dots  which  -b7c7us^'the'Dublic'‘7ilTcerta'inlv^re‘'-  the  British  Co-  motion  Series  No.  172,  may  be  ob- 

make  up  the  image  These  dots,  I  °  i  r  certainly  de  lumbia  Minimum  Wage  Board  is  con-  tained  from  the  Superintendent  of 

decided.^would  have  to  be  of  equal  ^  sidering  a  basic  scale  of  90c  per  hour  Documents,  Government  Printing  Of- 

area  in  order  to  make  a  smooth,  even  ®  “  .  for  an  area  of  100  miles  radiating  from  fice,  Washington,  D.  C.,  or  through 

I  impression  to  suit  my  requirements.”  Saalburg  s  role  as  the  man  responsi-  Vancouver.  any  office  of  the  Bureau  of  Foreign 

I  By  intaglio  engraving,  or  cutting  and  Domestic  Commerce.  Price  35 

intn  thp  nKntnaranKir  nlatp  Saalhiirff  II  C  _ cents. 


tained  from  the  Superintendent  of 


.r4  area  in  order  to  make  a  smooth,  even  ‘  “r’  ,  .1.  . 

:po.3  impression  to  suit  my  requirements.”  Saalburg  s  role  as  the  man  responsi-  Vancouver. 

r.i  By  intaglio  engraving,  or  cutting 

au  J  overcame  this  obstacle,  the  tiny  squares  U.  S.  Leads  World  in  Produdion 

:  sa:l  composing  the  picture  being  of  equal 

r  ::.4  dimensions  on  the  surface  but  of  vary-  DmSmISmm  1)1  .wmI  ILJ  awu 

onfni  ing  depths,  according  to  the  shade  de-  Qf  Kl  11111110  rldlll  PlaCIHIICiy 
sired.  The  depth  of  the  squares  natu-  * 

I  Jj  ? Deparfment  of  Commerce  Study  Shows  Development  of 
erej  darker  the  photograph.  Graphic  Ar+s  in  Various  Countries 

[e  Saalburg  used  an  ordinary  stamp 

peoj  press  to  print  his  first  rotogravure  AMERICAN  manufacturers  lead  the  Germany.  A  very  few  other  coim- 


U.  S.  Leads  World  in  Produdion 
ol  Printing  PianI  Machinery 


Department  of  Commerce  Study  Shows  Development  of 
Graphic  Arts  in  Various  Countries 


pictures,  loaned  to  him  by  the  Hoe  world  in  the  production  of  printing  tries,  notably  England.  France  and  Wisconsin  State  Public  Service  Com- 
1;  as  Printing  Co.  Then  he  visited  a  wall-  machinery,  according  to  a  report,  Switzerland,  as  shown  by  the  report,  mission  according  to  an  annoimce- 
c '  paper  factory  to  determine  how  the  “Foreign  Graphic  Arts  Industries,”  a  are  of  some  minor  importance  as  ment  by  the  commission.  The  unions 
:la:«  colored  designs  were  impressed  in  382-page  study,  embracing  all  producers,  but  on  the  other  hand,  are  recently  acquired  the  daily.  Today’s 
i»  the  colorful  sheets.  His  visit  revealed  branches  of  the  printing  art,  re-  important  markets  for  the  products  action  brought  about  the  transfer  of 
or.e  a  process  to  eliminate  the  lines  on  the  cently  released  by  the  Bureau  of  of  U.  S.  and  German  manufacturers,  the  $80,000  of  preferred  stock  of  Wis- 
od."  plate  to  produce  clarity.  Foreign  and  Domestic  Commerce,  De-  American  graphic  arts  equipment  has  consin  Guardian  Fhiblishing  Com- 

A  copper  roll  sprinkled  with  as-  partment  of  Commerce.  Products  of  been  more  than  double  the  German  pany,  publisher  of  the  Post,  held  by 

phaltan  dust  completed  the  process  American  manufacturers  of  printing  production  in  most  years,  the  latter  Thomas  M.  Duncan  as  agent  for  Pub- 

but  for  the  ink  problem,  the  kind  used  machinery,  the  report  states,  are  gen-  country  leads  in  the  export  field.  Ac-  lishers,  Inc.,  and  Social  Democratic 

at  the  time  being  unsuitable  for  this  orally  regarded  abroad  as  the  ulti-  cording  to  available  statistics  German  Publishing  Company,  from  Duncan’s 
!  KP,  particular  process.  Finally  he  hit  "^ate  in  both  quality  and  efficiency.  manufacturers  sell  about  half  of  their  control  to  the  A.  F.  of  L.  imions. 

upon  a  thin,  brown  fluid  produced  'The  development  of  the  graphic  output  abroad,  and  have  retained  this 

from  gasoline  turpentine  and  dry  ^^s  industry,  with  its  immeasurable  lead  in  recent  years  under  the  export  •  -  » j... 

powder,  which  he  says  accounts  for  contributions  to  the  advancement  of  subsidy  program  of  the  German  gov-  /,/OZ  lUtS  111  CdltlOnS 

.  Ibe  brown  color  of  rotogravure  sec-  civilization,  has  been  almost  entirely  emment.  American  manufacturers 

'  tions  today.  ^  dependent  upon  mechanization,”  it  is  generally  sell  about  20  per  cent  of  With  an  aggregate  total  of  2,262 

'j  Obf  '  d  A  p  t  *  t  lOAf  pointed  out.  “In  turn,  however,  the  their  output  abroad,  and  the  high  cuts  in  93  pages,  the  Plainfield  (N.  J.) 

Sa  IK  development  of  efficient  mechanical  quality  and  efficiency  of  their  prod-  Courier-News  and  the  Allentown 

^  in  loni obtained  his  first  patent  equipment  has  depended  upon  a  ucts  have  enable  them  to  maintain  fPa.)  Call-Chronicle  issued  their  sa- 

first  thereafter  supplying  the  profitable  market,  so  that  this  indus-  a  pre-eminent  position  in  world  ex-  lutes  to  1939  high  school  graduates, 

N  ^^°p3vure  supplement  to  the  try  has  reached  substantial  proper-  port  markets.  Purchases  of  Amer-  June  6  and  5,  respectively.  The 
^  herald.  This  was  printed  tions  in  only  a  few  countries  which  ican  printing  and  bookbinding  equip-  Courier-News  ran  a  24-page  Com- 

^"7  w  paper,  and  consequently  supply  the  rest  of  the  world’s  re-  ment  in  1936,  by  87  foreign  countries,  mencement  Edition  in  addition  to  five 

b*  ^  as  polished  as  those  of  today  quirements.  For  this  reason  the  had  a  total  value  of  considerably  more  pages  in  the  main  section  which  con- 

J,  ^  printed  on  a  glossy  finish,  printing  equipment  industry  is  not  than  $11,000,000.  Our  best  overseas  tained  1,439  cuts  of  which  1,419  were 
^  ti*  supplied  a  colored  roto  sec-  large,  as  industries  are  frequently  markets  were  in  the  United  Kingdom,  half-columns  and  the  remainder  from 
nw'  •  kk  became  famous  in  Century  measured  today,  the  total  output  in  Canada,  France,  the  Union  of  South  one  to  eight  columns  in  size.  The 

jreie:  any  one  year  probably  not  exceeding  Africa,  Mexico,  Australia,  New  Zea-  Call-Chronicle’s  64-page  tabloid  Cap 

•  wtfl  many  inventors  Saalburg  real-  by  far  $125,000,000.  land,  Brazil,  Belgium,  Netherlands,  and  Gown  edition  carried  813  cuts,  of 

^  leasi  from  his  product,  re-  “Two  coimtries  stand  out  promi-  Norway,  Sweden,  Russia,  and  British  which  756  were  half-column  and  the 

i  oifi  ^  rights  in  1919  to  receive  nently  in  the  manufacture  of  printing  India.  remaining  varying  from  one  to  five 

y  a  small  portion  of  the  actual  val-  machinery,  the  United  States  and  “The  detailed  coverage  of  the  columns  in  size. 


Slock  Registration 

Madison,  Wis.,  Jime  5 — An  amend¬ 
ment  to  the  bond  and  stock  registra¬ 
tion  of  the  Milwaukee  Evening  Post, 
giving  the  American  Federation  of 
Labor  tmions  $80,000  of  preferred 
stock  and  providing  $34,000  in  cash  for 
operations,  has  been  approved  by  the 


colored  designs  were  impressed  in  382-page  study,  embracing  al 
the  colorful  sheets.  His  visit  revealed  branches  of  the  printing  art,  re- 


2,262  Cuts  in  Editions 


c  tions  today.  dependent  upon  mechanization,  it  u  generally  sell  about  20  per  cent  of 

'J  J  A  p  t.  At  lani  pointed  out.  “In  turn,  however,  the  their  output  abroad,  and  the  high 

*  Sa  IK  development  of  efficient  mechanical  quality  and  efficiency  of  their  prod- 

^ in  ivii  ^  obtained  his  first  patent  equipment  has  depended  upon  a  ucts  have  enable  them  to  maintain 

^  fir<!t  thereafter  supplying  the  profitable  market,  so  that  this  indus-  a  pre-eminent  position  in  world  ex- 

Hew  supplement  to  the  try  has  reached  substantial  proper-  port  markets.  Purchases  of  Amer- 

Ja-  Herald.  This  was  printed  tions  in  only  a  few  countries  which  ican  printing  and  bookbinding  equip- 


gMme.  3j,y  Qjjg  yggj.  probably  not  exceeding  Africa, 

many  inventors  Saalburg  real-  by  far  $125,000,000.  land, 

very  little  from  his  product,  re-  “Two  coimtries  stand  out  promi-  Norwa 
the  rights  in  1919  to  receive  nently  in  the  manufacture  of  printing  India. 
y  a  small  portion  of  the  actual  val-  machinery,  the  United  States  and  “Tht 
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Many  Equipnient  Firms  Exhibited 
Their  Products  At  Phitadetphia 

Latest  Devices  tor  Speeding  Newspaper  Production  and 


improving  Quality  Shown  by 

PHILADELPHIA’S  Benjamin  Frank¬ 
lin  Hotel  Terrace  Garden  room  was 
turned  into  a  veritable  laboratory  of 
printing  this  week  as  some  40  manu¬ 
facturers  of  newspaper  publishing 
equipment  exhibited  their  wares  in 
conjunction  with  the  13th  annual 
Mechanical  Conference  of  the  ANPA. 

The  exhibit  easily  proved  to  be 
one  of  the  features  of  the  conference. 
From  opening  vmtil  closing  each  day, 
the  exhibit  room  was  crowded  with 
mechanical  executives,  eager  to  see 
and  learn  about  the  latest  and  most 
modem  devices  used  in  the  produc¬ 
tion  of  the  daily  newspaper. 

Big  Eastman  Exhibit 

Exhibitors  vied  with  each  other  in 
the  desire  to  parade  what  improve¬ 
ments  have  been  made  in  the  last 
year  in  production  equipment.  Some 
delegates  to  the  convention  declared 
the  exhibit  was  the  best  and  most 
complete  ever  shown  at  an  ANPA 
meeting. 

Among  the  more  popular  displays 
was  that  of  the  Eastman  Kodak  Com¬ 
pany,  where  Victor  W.  Hurst,  John 
McMaster,  Alexander  Clair,  William 
Falconer,  James  E.  Whitely,  Jr.,  and 
William  E.  Brown  were  in  charge.  A 
feature  of  the  exhibit  was  the  Koda- 
lith  stripping  film  for  making  line  and 
half-tone  negatives.  Reproductions  in 
four  colors  from  Kodachrome  trans¬ 
parencies  also  were  featured.  News¬ 
paper  magazines  and  supplements 
were  used  to  show  the  reproductions. 

Still  another  interesting  and  popu¬ 
lar  display  was  that  of  the  Imperial 
Type  Metal  Company,  which  exhib¬ 
ited  its  type  metals  in  the  form  of 
plates  and  type  together  with  bars  of 
metal  in  original  form. 

Photo-engraving  zinc  plates,  slotted 
eye  metal  ingots  and  water-cooled 
slotted  eye  ingot  mold  for  use  with 
cold  metal  feeders  on  composing  ma¬ 
chines,  also  were  shown. 

Cfiemco  Products  Shown 

The  Chemco  Photoproducts  Com¬ 
pany  had  a  booth  at  the  entrance  of 
the  exhibit  room.  The  display  con¬ 
sisted  of  large  panels  on  which  were 
mounted  reproductions  of  work  done 
by  the  newspaper  xisers  of  Chemco 
cameras.  Among  the  company  officials 
in  charge  of  exhibit  were  H.  E.  Eddy, 
vice-president;  and  W.  W.  Warfel, 
manager  of  the  Chicago  office. 

The  use  of  fountain  pens  and 
opaque  inks  for  reducing  time  on 
spotting,  outlining  and  opaquing  neg¬ 
atives  were  demonstrated  by  Albert 
R.  Bourges,  who  is  head  of  his  own 
company. 

Other  exhibitors  included; 

Linograph  Corporation:  Exhibited 
a  Model  50  Linograph,  showing  how 
straight  or  large  display  composition 
from  the  same  machine  is  achieved. 
Display  staffed  by  C.  E.  Murray,  gen¬ 
eral  manager;  Harry  Horn,  sales 
manager;  Herman  Hiatt  and  Burt  S. 
Burdett,  sales  representatives. 

Linotype  Parts  Company:  Demon¬ 
stration  of  the  Duex  Spaceband 
Cleaner;  various  parts  for  composing 
room  machines. 

Ludlow  Typography  Company: 
Company’s  new  Shell-hi  Slug  shear 
exhibited.  Also  latest  models  of  Lud¬ 
low  and  Elrod  equipments. 

Matrix  Contrast  Corporation;  Dis¬ 
play  featured  by  movie,  “The  Story 
of  Black  and  White  Matrix  Contrast 
Service.”  A  line-composing  machine 
assembler,  containing  unprocessed 


40  tvlanufacturers 

matrices  as  well  as  Black  and  White 
matrices,  also  was  exhibited. 

H.  B.  Rouse  &  Company:  Display 
of  equipment  for  composing  rooms. 
Exhibit  consisted  of  Rouse  Band  saw. 
Cabinet  Model  vertical  Miterer,  Econ¬ 
omy  vertical  Miterer,  and  a  plate 
mortiser. 

Tingue,  Brown  &  Company:  Dis¬ 
play,  showing  complete  line  of  the 
company’s  press  blankets. 

Wood  Newspaper  Machinery  Cor¬ 
poration,  New  York,  displayed  an 
Autoplate  machine  with  vacuum  cast¬ 
ing  attachment. 

Intertype  Corporation;  Display, 
with  actual  models,  of  the  Intertype 
automatic  quadding  and  centering 
device.  In  addition  the  pot  crucible 
baffled  mouthpiece,  6-mold  disk  with 
automatic  ejector  blade  selector  and 
mixer  distributor  mechanism  was 
shown. 

Other  Exhibitors 

Still  other  exhibitors  included: 

American  Steel  Chase  Company; 
Long  Island  City,  N.  Y.;  E.  A.  Booth 
Rubber  Company,  Cleveland;  Bridge¬ 
port  Engravers  Supply  Company, 
New  York  City;  Challenge  Machinery 
Company,  Grand  Haven,  Mich.; 
Cushman  Electric  Company,  Concord, 
N.  H.;  Eastern  Newspaper  Supply, 
Corona,  N.  Y.;  Federated  Metals  Di¬ 
vision,  American  Smelting  and  Re¬ 
fining  Company,  Whiting,  Ind.;  Arthur 
H.  Gaebel,  New  York  City;  Hammond 
Machinery  Builders,  Inc,  Kalamazoo, 
Mich.;  Mergenthaler  Linotype  Parts. 
Brooklyn,  N.  Y.;  George  H.  Morrill 
Company,  New  York  City;  New  Eng¬ 
land  Newspaper  Supply  Company, 
Worcester,  Mass.;  Rapid  Roller  Com¬ 
pany,  Chicago;  Klean-O-Mat  Corpo¬ 
ration;  Lake  Erie  Stereotype  Equip¬ 
ment  Corporation;  Master  Etching 
Machine  Company;  Milwaukee  Saw 
Trimmer  Corporation;  Partlow  Cor¬ 
poration;  Harold  M.  Pitman  Corpora- 
fion;  J.  A.  Richards  Company;  R.  R. 
Robertson;  Sta-Hi  Corporation;  Stere- 
otex  Machinery  Company;  United 
American  Metals  Company;  Vander- 
cook  &  Sons;  Wallin  Manufacturing 
Company. 

In  addition  to  the  exhibits  at  the 
convention,  delegates  were  invited  to 
visit  the  plants  of  the  various  Phila¬ 
delphia  concerns  which  participated 
in  the  displays.  The  Imperial  Type 
Metal  Company,  whose  plant  is  lo¬ 
cated  in  North  Philadelphia,  furnished 
bus  transportation  from  the  Benjamin 
Franklin  Hotel  to  the  plant  and  re¬ 
turn.  The  Lanston  Monotype  Com¬ 
pany  tendered  a  luncheon  to  the 
delegates  at  its  plant  at  Twenty- 
Fourth  and  Locust  Streets,  ’Tuesday. 
Philadelphia  daily  newspai)ers  also 
held  “open  house”  and  welcomed 
delegates  to  their  plants. 

Gardner  Honored,  to  Retire 

I.  J.  Gardner,  production  manager 
of  the  Chattanooga  Times,  was  hon¬ 
ored  in  Chattanooga  at  a  luncheon 
June  5.  He  has  been  connected  with 
that  newspaper  52  years,  and  has  an¬ 
nounced  plans  to  retire  in  September. 
Adolph  Shelby  Ochs,  general  man¬ 
ager  of  the  Times,  presided  at  lunch¬ 
eon,  which  was  attended  by  more  than 
100  executives  and  employes  of  the 
Times.  He  was  employed  in  1887  by 
the  late  Adolph  S.  Ochs,  of  the  New 
York  Times  and  Chattanooga  Times. 
The  Half  Century  Club  of  Chatta¬ 


The  Foshay  Tower,  Minneapolis'  tallest 
building,  showing  huge  bulletin  board 
from  which  news  bulletins  now  are  being 
flashed  nightly  by  the  Minneapolis  Jour¬ 
nal.  The  installation  is  the  first  of  its  kind 
in  the  world  and  utilizes  Neon  lighting. 


nooga  presented  him  with  a  bronze 
plaque  likeness  of  the  late  Mr.  Ochs. 
Mr.  Gardner  said,  “Whatever  I  have 
accomplished  has  been  due  to  influ¬ 
ence  of  Mr.  Ochs.  He  made  me  fore¬ 
man  of  composing  room  when  I  was 
a  young  man  and  his  kindness  and 
patience  with  me  in  those  days  have 
been  a  source  of  inspiration  always.” 

New  Oregonian  Dress 

Portland  Paper's  New  Type  Marks 

First  Change  Since  Founding 

The  Portland  Oregonian  will  appear 
this  month  in  a  complete  new  head 
and  news  dress,  marking  the  first 
radical  change  in  the  appearance  of 
that  pioneer  newspaper  of  the  North¬ 
west  since  its  founding  89  years  ago. 
Six  new  Four-Deck  Intert3q)es  of  the 
latest  streamlined  design  now  supple¬ 
ment  the  work  of  the  remaining  25 
machines  in  the  composing  room. 

Flush  left  heads  of  Cairo  Bold  Con¬ 
densed  and  Carlo  Medium  Condensed, 
with  subheads  in  Cairo  Bold  and 
Cairo  Medium,  will  be  composed  on 
two  Streamlined  Model  G4  Intertype 
Mixers,  each  of  which  is  equipped 
with  a  Quadding  and  Centering  De¬ 
vice  and  Six-Mold  Disk. 

A  complete  selection  of  new  type 
faces  including  the  Cairo,  Vogue,  and 
Bodoni  series  are  now  available  to 
the  Portland  advertisers.  Four  Stream¬ 
lined  Intertype  Mixers  equipped  with 
quadders,  six-mold  disks,  and  saws 
are  used  in  the  ad  battery  to  facili¬ 
tate  production  and  conserve  floor 
space. 

The  modernization  of  the  compos¬ 
ing  room  includes  the  addition  of  im¬ 
proved  proof-presses,  saws,  etc.,  and 
provides  extra  storage  facilities. 

Fred  DuRette,  composing  room  su¬ 
perintendent,  started  with  the  Ore¬ 
gonian  in  1907,  staying  tmtil  1919,  with 
time  out  for  military  service.  Re¬ 
turning  in  1937,  DuRette  was  em¬ 
ployed  in  the  composing  room,  being 
appointed  to  superintendent  in  Oc¬ 
tober,  1938.  In  the  interim  DuRette 
was  superintendent  of  the  Portland 
Telegram  and  later  held  a  similar  of¬ 
fice  with  the  Metropolitan  Printing 
Company  of  Portland. 

32  Years  wilh  Paper 

Morley  W.  Cook,  foreman  of  press¬ 
room  Lowell  (Mass.)  Courier-Citizen, 
completed  32  years  of  service  with 
the  Courier-Citizen  Newspaper  Co., 
May  20,  having  risen  from  apprentice 
in  the  pressroom  to  foreman.  He  is  a 
prominent  Mason  and  Episcopalian. 


New  Type  Telesign 


On  Foshay  Tower 


Minneapolis  Journal  Bulletins 
Flashed  by  Means  of  Neon  Tubes 


Need 


Sires 


Minneapolis.  June  1— Employing  c 
entirely  new  principle,  visual  broad- 
casting  of  the  latest  news  was 
to  the  people  of  Minneapolis  by  the 
Minneapolis  Journal  for  the  first  tin* 
here  today  from  atop  the  Foshay 
Tower,  the  city’s  tallest  building. 

In  red  letters  six  feet  high  the  nets 
bulletins  were  spelled  out,  430  iw 
above  the  street  level,  and  wereiis. 
ible  for  at  least  two  miles.  As  ftry 
flash  forth  each  evening  hereafter,  i 
is  expected  they  will  be  visible  many 
more  miles  depending  upon  atino^ 
pheric  and  weather  conditions. 

The  new  device  flashed  its  mp<<ag« 
by  means  of  Neon  tubes,  so  arranged 
that  each  unit  of  the  display  surfaa 
can  be  operated  to  show  any  letter  d 
the  alphabet  or  any  numeral.  It  is 
the  invention  of  L.  L.  Rustad,  a  Min¬ 
neapolis  electrical  engineer,  and  was 
constructed  completely  in  workshops 
and  laboratories  in  the  Foshay  Tower 

Under  the  system,  news  bulletins 
are  teletyped  from  the  Journal  news¬ 
room  as  quickly  as  received  and 
flashed  to  Minneapolis  by  means  cl 
the  Telesign  in  less  than  20  seconds 
after  receipt  in  the  studio  on  the  thir¬ 
tieth  floor  of  the  Foshay  Tower. 

On  the  Telesign,  six  letters  can  be 
flashed  each  second,  60  words  every 
minute,  3,600  words  an  hour.  The 
mechanism  is  so  controlled  that  it  can 
be  halted  to  display  any  particular 
bulletin  a  stated  period  of  time  on  the 
60-foot  long  display  surface.  It  can 
be  operated  also  at  various  speeds 

Rustad  conceived  the  idea  of  build¬ 
ing  a  “running  message”  electrical 
display  sign  utilizing  the  Neon  type 
of  lighting  10  years  ago  when  this 
type  of  light  first  became  popular. 

According  to  M.  Ruddy,  sales  man¬ 
ager  of  the  Ski-Line  Motion  Bulle¬ 
tins,  Inc.,  Foshay  Tower,  which  is 
affiliated  with  the  Telesignwriter  Co. 
of  America,  advertising  contracts  have 
been  received  from  10  local  advertis¬ 
ers.  They  include  Midland  National 
Bank,  Nash  Coffee,  Pepsi-Cola,  Land- 
0-Nod,  Thorpe  Bros.,  Mar-Selm.  The 
Thomas  System,  Radisson  Hotel,  Hol- 
sum  Bread,  and  Snyders  drug  stores 
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ITU  Meels  Aug.  19-26 

Fort  Worth  to  Be  Scene  of  Typo 


Union's  Annual  Convention 


The  83rd  annual  convention  of  the 
International  Typographical  Union 
will  be  held  in  Fort  Worth,  Teiaa. 
Aug.  19  to  26.  , 

It  is  expected  that  most  visitors  and 
delegates  from  other  states  will  traw 
to  Fort  Worth  by  rail,  due  to  the  ^ 
“circle  tours”  fare  offered  by  the  rau- 
roads.  They  will  have  the  privilege  o 
stopover  in  Fort  Worth  for  the  penod 
of  the  convention. 

The  ITU  at  this  time  has  appro®' 
mately  80,000  members,  funds  in  o*' 
cess  of  5  million  dollars,  and  propo^' 
ties  including  the  Union  Filters 
Home  at  Colorado  Springs  and  TW' 
graphical  Terrace  headquarters  buil  • 
ing  in  Indianapolis. 

Its  members  are  surrounded  by  pro' 
tection  in  employment,  a  refuge  o 
tuberculars,  the  aged  and  rrifir®  “ 
the  Home  at  no  cost  to  the  resid^ 
a  maximum  mortuary  benefit  of 
and  pension  of  $8  per  week.  . 

It  is  emphasized  that  the  ^ 
doing  many  of  the  things  at  the  ^ 
pense  of  its  membership  that 
being  demanded  of  government  at 
expense  of  the  taxpayers. 


sure,  w 
the  fric 
last  mil 
fromde 
no  con 
j  prised 
!  being  d 
“Desf 
|tnade  ii 
i  are  still 
are  cor 
product 
and  ma 
der  the 
tially  s( 
ufactun 
nf  ink 
facturei 
toward 
hut  des; 
‘i’  sera 
some  oi 
confron 


“Ut 
amine 
jPared  v 
tluction 
Course 
Point  0 
®oth  0 
“cal,  a 
kii^. 
exist  w 


Equipment  Review  of  Editor  &  Publisher,  June  10,  1939 


V 


Need  for  Newspaper  Research 


and  law  in  making  provision  for  the  ciation,  and  the  manufacturers  of 
training  of  people  in  the  field.  You  printing  equipment,  we  have  built  up 
men  have  arrived  at  your  position  the  the  finest  printing  laboratory  in  the 


hard  way.  It  has  been  necessary  for  United  States.  It  occupies  a  space  of 
you  to  take  off  your  coat  and  roll  up  approximately  8,000  square  feet  of 
your  sleeves  and  dig  into  these  prob-  which  3,000  square  feet  represent  re- 
lems  without  the  benefit  of  a  well  or-  cent  expansion.  Extensive  facilities 
ganized  center  to  which  you  might  for  hand  composition  are  provided  by 

nine  double,  steel  cabinets  of  the  most 
modern  design  with  adequate  stores 
“If  we  compare  this  field  with  the  of  type  and  material,  proof  presses, 
legal  field,  we  again  are  struck  by  the  saw,  mitering  machines,  Ludlow  and 
fact  that  there  are  some  93  law  All  Purpose  Linotype.  The  machine 
schools  in  the  United  States  engaged  composition  equipment  consists  of 
in  these  same  functions  that  I  have  foiu^een  Linotype  and  Intertype  ma- 
outlined  before.  If  we  turn  to  the  chines  including  the  latest  models, 
field  of  music  we  find  that  the  same  The  metal  melting  room  contains  an 
situation  prevails.  If  we  turn  to  agri-  electric  pot,  pump,  pigging  molds,  and 
culture,  the  same  conditions  are  true,  stereotyping  equipment.  Facilities  for 
“You  men  are  engaged  in  profes-  material  casting  include  an  Elrod, 
sional  work  of  a  nature  that  is  vital  to  Monotype  Type  and  Rule  Caster,  Mon- 

It  is  otype  Material  Maker,  and  Giant 

_ _ .^.^1.  It  Caster.  Pressroom  equipment  is  corn- 

principles  of  posed  of  eight  presses  of  various  sizes 


Cites  Scarcity  of  Technical  Training  at  ANPA  problem^''  pressing 

the  need  for  more  research  in  news-  vices,  I  am  not  sure  but  that  I  would 
paper  printing  problems  was  em-  choose  the  newspaper  rather  than  the 
phasized  by  Dr.  Mark  EUlingson,  pres-  doctor.  Fortunately  we  do  not  have  to 
ident  of  the  Ro-  make  such  a  choice  but  the  comparison 

'  Chester,  N.  Y.,  brings  out  the  fundamental  significance 

Athenaeum  and  of  newspapers  with  respect  to  a  bal- 

Mechanics  Insti-  anced  commimity.  At  the  present  time 
\  tute,  in  an  ad-  there  are  76  medical  schools  in  the 

I  dress  before  United  States  giving  technical  work  on 

f  members  of  the  the  university  level.  Each  of  these  in- 
ANPA  Mechani-  stitutions  devotes  itself  to  three  objec- 

cal  Conference  tives,  the  first  of  which  is  the  training  the  preservation  of  democracy. 

work  on  a  high  professional  level. 

involves  fundamental  -  -  - 

mechanical  engineering,  chemistry  and  typtes,  such  as  Washington  Hand 

Press,  Chandler  and  Price  platen 
of  'the  older  professions,  and  it  seems  Passes,  Cr^tsman  Automatic  Unit, 
address  of  search  of  two  types,  the  first  of  which  to  me  that  the  time  has  now  come  Miehle  Vertical,  and  Kelly  and  Miehle 
-  -  -  -  .  _  .  ,  ,  Bindery  facihties  m- 

clude  a  Cleveland  Folder,  Challenge 
power  paper  cutter.  Challenge  paper 
drilling  machine,  stitching  machine, 
and  perforating  machine.  In  addi¬ 
tion  to  the  main  items  of  equipment, 
there  are  innumerable  supplementary 
items  such  as  stones,  make-up  tables, 
make-ready  tables,  storage  cabinets, 
ink  and  roller  cabinets,  maintenance 
and  repair  benches  and  small  tools. 
Better  Press  Equipment  Needed 
“At  the  present  time  we  do  not  have 
suitable  newspaper  press  equipment 
nor  do  we  have  equipment  in  photo¬ 
mechanical  processes  of  reproduction. 
These,  however,  are  aspects  of  our 
program  to  which  we  are  looking  for¬ 
ward  for  development  in  the  near  fu¬ 
ture  and  we  await  the  time  when  we 
can  secure  space,  equipment  and 
finances  for  the  operation  of  an  ex¬ 
panded  and  well-balanced  program. 

“We  are  beginning  to  build  up  a 
library  of  printed  material  concerning 
the  problems  of  this  field  but  like  the 
shoe-maker’s  children  alleged  to  be 
without  shoes,  we  find  comparatively 
little  published  material  when  one 
considers  the  magnitude  of  the  field 
and  the  complexity  of  problems  in¬ 
volved.  As  an  illustration  of  this  lack 
of  published  material  in  comparison 
with  that  available  in  other  fields.  I 
should  like  to  f)oint  out  that  in  1935 
the  value  of  the  products  of  the  print¬ 
ing,  publishing  and  allied  industries 
amounted  to  $2,160,000,000  while  for 
the  chemical  industry  the  value  of 
products  was  $2,800,000,000,  yet  in  this 
period  the  American  printing  indus¬ 
try  was  publishing  less  than  100  pages 
of  bibliography  while  the  chemical  in¬ 
dustry  published  over  5,000  pages 
carefully  edited  and  printed.  This  is 
but  one  comparison  between  two  in¬ 
dustries  each  of  which  is  comparable 
with  the  other  with  respect  to  the 
value  of  the  products,  yet  which  are 
nowhere  near  comparable  with  re¬ 
spect  to  research  and  technical  de¬ 
velopment. 

“We  offer  a  two-year  course  for  high 
school  and  college  graduates  who  ex¬ 
pect  eventually  to  work  into  the  print¬ 
ing  field.  In  addition  to  teaching  the 
courses  for  students,  members  of  the 
faculty  are  attempting  to  organize  the 
department  in  such  a  way  that  we 
shall  be  able  to  give  practical  as¬ 
sistance  to  those  in  the  field  who  wish 
to  write  in  for  help  regarding  specific 
problems.  Already  members  of  the 
faculty  have  written  a  number  of 
manuals  regarding  the  operation  and 
maintenance  of  various  items  of  equip¬ 
ment.  In  some  cases  these  are  some¬ 
what  elemental  and  can  be  used  only 
for  instructional  purposes,  but  in 
(Continued  on  page  IX) 


in  Philadelphia  of  practitioners  in  all  the  various  spe- 
Monday.  First  cialized  fields  of  work  that  lie  within 
speaker  on  the  the  realm  of  medical  work.  The  sec- 
conference  pro-  ond  major  fimction  of  each  of  these  physics  that  makes  it  rank  with  any 
gram  following  medical  universities  is  to  carry  on  re- 


""  ’  ^  welcome  by  Ro-  may  be  said  to  be  of  a  rather  practical  when  greater  efforts  need  to  be  made  cylmder  jesses, 

bert  McLean,  publisher  of  Philadelphia  sort  and  the  second  is  concerned  with  to  make  available  to  you  more  and 
Bulletin  and  president  of  the  Asso-  the  fundamental  or  the  pure  research  better  facilities  for  solving  problems 
ciated  Press,  Dr.  Ellingson  referred  to  as  is  evident  by  the  impUcations  of  of  the  field.  However,  in  the  develop- 
the  great  number  of  institutions  of  chemistry,  bacteriology,  physics,  and  ment  of  high  standards  in  any  pro¬ 
higher  education,  teaching,  medicine,  the  like  upon  medical  science.  The  fession  the  major  responsibility  for 
law,  music,  agriculture,  etc.,  and  the  third  major  function  of  the  medical  the  meeting  of  the  standards  and  the 
mere  handful  of  schools  which  teach  school  is  to  provide  a  center  in  which  growth  within  the  profession  lies  upon 
the  various  techniques  of  newspaper  is  collected  every  bit  of  available  those  men  and  women  who  are  al- 
mechanical  production.  He  said  he  printed  information  that  has  to  do  ready  actively  engaged  in  that  work, 
looked  forward  to  the  day  when  there  with  medical  research  and  practice,  Rochester  Institute  Described 
would  be  “a  national  newspaper  in-  and  to  this  center  doctors  engaged  in  ..j  tell  you  rather  briefly 

.stitute  which  will  be  part  of  a  larger  the  practical  every-day  work  of  medi-  ^he  work  that  is  now  being  car- 

^wl  of  graphic  arts  and  which  will  cine  can  go  or  can  write  to  secure  the  Rochester  Athenaeum 

do  for  Ais  complex  and  highly  techni-  pecific  information  abocd  the  prob-  Mechanics  Institute  in  Rochester, 

^oiffronting  them  Thus,  we  find  jj.  Y.,  because  there  is  here  a  begin- 
are  doing  for  the  medical  pro-  a  pool  of  i^ormation  from  practition-  this  problem  of  professional 

Hr  Fllinocnn’c  fnllnwo  in  ffom  rcscarch  cen-  training  for  men  and  women  engaged 

EJ.  Ellingson  s  speech  follows,  in  ters  upon  which  any  practicing  phy-  in  the  mechanical  aspect  of  the  news- 

Heavv  Besnonsiblllties  P^'^ting  industry.  This  in- 

^  ^  v  i  Many  Journalism  Schools  stitution,  founded  in  1829,  is  a  private- 

°  the  eayies  “With  respect  to  the  field  of  pub-  ly  endowed,  higher  educational  insti- 
^nsi  11  les  o  any  pro  essioim  jishing  and  printing,  there  are  a  great  tution  with  productive  endowment  of 
respec  o  comp  ex,  tec  -  niany  institutions  in  the  United  States  one  and  a  half  million  dollars  and 
w  namely,  the  pro-  journalism  but  jour-  with  plant  and  equipment  valued  at 

iuction  of  our  great  daily  newspapers,  ^^g^sm  is  only  one  aspect  of  the  news-  approximately  the  same  amount.  We 
nrnnoccir^^  manufacturing  paper  work,  and  without  the  mechan-  are  engaged  in  giving  instruction  to 

rifsaraa  ^  ^  g  ^r  jcgl  division  thcrc  would,  of  coursc,  bc  men  and  women  in  ten  occupational 

skill  engmeenng  necessity  for  either  journalists  or  areas  of  which  the  publishing  and 

SM,  tha  mvolves  a  greater  grasp  of  ^^ools  of  journalism.  printing  is  one.  We  are  particularly 


Laing  Heads  N.  E,  Composing  Executives 

Officers  end  directors  of  the  New  England  Daily  Newspaper  Composing  Room  Execu¬ 
tives  Association  elected  at  its  recent  meeting  held  at  the  Manchester  (N.  H.)  Country 
Club.  Left  to  right;  Front  row,  John  H.  Laing,  Manchester  Union-Leader,  president; 
Carlton  A.  Braga,  Woonsocket  (R.  I.)  Call,  vice-president;  Herbert  F.  Haake,  Christian 
Science  Monitor,  Boston,  secretary,  and  Frank  Coughlin,  Holyoke  (Mass.)  Transcript, 
treasurer.  Back  row,  Joseph  J.  Mahoney,  Holyoke  Transcript,  and  Edwin  A.  Hutt, 
Beverly  (Mass.)  Times,  directors. 


Equipment  Review  of  Editor  &  Publisher,  June  10,  1939 


Melbourne  Daily  Has 

■  The  machine  is  on  production  speed 

,  Used  Offset  2  Years  livered  to  the  machine  department 

■  'X.  i  i  Produced  Economically 

Argus  Disputes  U.  S.  stock  use^  fo^r^  printing  is  tb 

'  _  Melbourne.  Australia.  class  of  paper,  and  the  whole  cosU 

'  To  Editor  &  Publisher:  I  read  production  is  economical. 

•  lo-  iz::!— — with  some  amusement  the  paragraph  The  offset  plates  are  produced  bj 

on  page  8  of  the  Editor  &  Publisher  photo  offset  process  and  stand  up  t 
■  of  Nov.  19,  1938,  wherein  first  use  of  the  high  speed,  and  fluff,  which  is  h. 
the  offset  method  of  printing  in  a  evitable  in  the  use  of  newsprint, 
a  Monotype  material  caster,  a  Ludlow  daily  newspaper  is  claimed  by  the  Thjg  is  outstanding  producti:; 
type  caster  and  other  machinery.  Moiiviouth  (Ill.)  Review- Atlas.  in  newspaper  Supplement  printing  ana 

Connected  with  the  composing  room  The  use  of  offset  in  a  daily  newspa-  f^Hy  justifies  itself  both  as  a  circub- 
are  the  press  room  and  the  ster^type  per  has  been  in  operation  for  the  past  stimulant  and  an  advertising  rev. 
room.  The  press  foundation  is  en-  two  years  in  connection  with  The  g^ue  producer.  It  is  a  technki 
tirely  separate  from  the  rest  of  Ae  Argus,  Melbourne,  the  leading  morn-  achievement  for  this  type  of  primka 
building  to  elmiinate  vibrations.  The  jng  broadsheet  of  this  city,  of  which  I  gnd  has  been  widely  praised  andk 
walls  of  the  press  room  are  insulated  happen  to  have  the  honor  to  be  in  created  interest  among  technicians  £ 
against  sound.  In  the  basement  are  executive  control.  Every  Saturday  over  the  world, 
the  delivery  and  mailing  departrnents  the  Weekend  Magazine  supplement  of  Yours  sincerely 

and  the  paper  storage  room.  Printed  this  daily  paper  is  produced  by  the  off-  Errol  G  Knox 

papers  are  carried  to  mailing  and  set  method  of  printing.  I  give  you  the 

delivery  departments  on  conveyor,  following  details:  r  •  i  1 JJ  A 

The  capacity  of  the  plant  for  paper  Supplement  is  printed  on  a  CQUipmCni  AQQ6Q 

storage  is  six  car  loads.  Unused  base-  speed  web  rotary  offset  machine,  \  r-  % 

ment  space  has  been  converted  mto  \nrhich  has  been  in  operation  since  Spokane  Spokesman-Review 

a  meeting  room  which  will  seat  75  ^920^  printing  various  publications  for  Improves  Plant 

persons.  this  well-known  newspaper  house.  •  r  .u  .  •  v  . 

New  Duplex  Press  „  ^  As  a  further  step  m  its  pohcj'  to 

In  Proccss  Highly  Sarisracrory  make  its  mechanical  equipment  ftor- 


senes 

the  I 
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low  Ad  Writers  Can  Aid  Composing  Work 
With  Simpler,  More  Effective  Copy 

Must  Work  Within  Limitations  of  Printer’s  Materials  and 
Understand  His  Problems — Some  Short  Cuts  in  Layout 

By  T.  H.  WfLLHITE 


•  circle  or  diagonal  line  as  easily  as  a 

vertical  or  horizontal  line.  Type  and 
This  article  is  the  second  of  a  rule  lack  this  flexibility.  These  solid 

series  by  Mr.  Willhite  to  appear  in  metal  units  are  designed  to  fit  to- 

the  EQUIPMENT  REVIEW  on  the  gether  squarely  and  in  straight  across 

importance  of  training  ad  writers  in  or  straight  up-and-down  composition, 

composition  details  and  the  ele-  that  can  neither  be  compressed  nor 
,  .  ,  c  »•  stretched.  The  printers  willingness 

meats  of  Simpler,  more  ettective  ,  ^  j  i-  • 

. .  TL  X  x-  I  L  j  to  co-operate  is  governed  by  the  limi- 

advertising.  The  four  articles,  based  tations  of  his  materials.  The  ad  writer 

on  a  laboratory  study  of  all  types  of  must  work  within  these  limitations — 

retail  advertising  copy  and  layout,  but  he  must  understand  them  before 

disclose  how  understanding  and  con-  he  can  work  within  them, 

slderation  of  printers’  problems  by  The  best-paid  ad  people  use  simplest 

j  ■!  .11  layout.  Less  expert  people  use  boxes, 

ad  writers  can  speed  up  all  pro-  ,  x-  -I-  j  *1. 

circles,  slanting  composition  and  other 
duction  processes  an  su  s  an  la  y  unnecessary  ornaments,  believing 

offset  advancing  costs.  No.  I,  these  devices  attract  the  eye,  but  for- 

"Copy!  Corrections!"  appeared  in  getting  that  they  also  detract  from  the 

EDITOR  &  PUBLISHER  for  May  13,  selling  message. 

Section  Two,  page  V.  Other  articles  Borders,  generally,  are  unnecessary, 

by  Mr.  Willhite  scheduled  to  appear  They  make  large  ads  appear  smaller 
....  -  ...  and  steal  needed  white  space  from 

m  a  er  issues  are.  .  small  ones.  A  non-selling  ornament. 

Details;  4.  Stereotyping  Details.  border  fills  space  without  increasing 

^  selling  value. 

Selling  Costly  Composition 

2.  Layout  Preparation  Traced  to  their  source,  many  time- 

F  BLUE  PRINTS  left  as  much  to  the  consuming  layout  effects  are  found  to 
carpenter’s  imagination  as  ad  layout  have  been  originated  by  the  newspaper 
.es  to  the  printer’s,  building  would  be  ad  solicitor— not  by  the  advertiser, 
(dge-pode  and  building  costs  would  a  case  in  point:  an  advertiser  had  been 
'  higher.  using  a  plain  2-point  border  and  sim- 

Ad  writers  complain  of  lack  of  pie  signature,  until  the  newspaper 
rinter-co-operation  and  wish  there  solicitor  “sold”  him  the  border  and 
fas  ‘'somebody  at  the  paper  knew  how  sig  shown  below: 
set  ads,”  not  realizing  their  inade- 
aate  layout  and  copy  force  printer 

[jcsswork;  that  some  layout  requests  • 

-e  unreasonable — that  tyTC  and  rule  VL  Ik—  -tf-  C#\a/T 

annot  duplicate  the  work  of  artist  lOU  idWC  Up  TO 

Lid  engraver.  Printers  complain  of  00H  .MWMr  tttm  /tf 

•  t  vague,  off-scale,  incomplete  layout  flW  ft98 

:om  which  they  must  work,  wishing  ^ 

1  writers  knew  what  it  is  kll  about  R ROWN-lf  1  NO  CO. 

I'd  envisioning  a  Hell  in  which  ad  I  w  ZhJ  F/oct 

‘liters  will  have  to  some  of  therr 

Ad  Writer  Training  Needed  t 

Layout,  no  matter  how  crudely  pre-  '  -  — ' 

pared,  nor  how  many  unnecessary  and  1  ' 

tomplicated  effects  it  contains,  once  it  ' 

teaches  the  composing  room  becomes  ,  ,,  ,  ... 

>  virtual  demand  upon  the  printer  to  The  above  style  calls  for  two  kinds 
1  [eproduce  it  with  type  and  rule.  Poor  twelve  mitered  corners,  two 

•  yout  may  be  due  to  ad  writer  care-  of  type  in  the  sig,  with  the  bot- 

^i^ness,  laziness,  indifference  or  the  shoulder  of  sig  slug  mortised  to 

•ct  that  he  does  not  realize  his  own  if'sert  address  lines.  This  style  re- 
iiortcomings.  Many  ad  writers  would  quires  12  to  15  extra  composition  min- 
id!y  co-operate  with  the  composing  utes,  and  has  been  reproduced  more 

2  m  if  they  know  HOW  and  WHY.  times. 

neir  interests  have  been  focused  on  another  instance,  a  newspaper 


You  Save  Upto50%! 

mmrnmi  tym  mm 
fjz9  yjM  tl98 

n,ftO«VN-KlN6C0. 

Smt  Iw  2iiS  F/oct 


tom  rule  border  and  straight-line  sig, 
saying  he  had  never  cared  greatly  for 
the  style  above. 

Wide-Measure  Copy 

Machine-set  composition  often  is  re¬ 
quested  in  measure  wider  than  30  ems. 
Standard  composing  machines  set 
slugs  from  4  ems  to  30  ems  in  length. 
Measure  wider  than  30  ems  must  be 
set  in  twin  slugs,  which  are  placed 
end-to-end  in  the  type  form.  Twin 
slugs  demand  exacting  attention  by 
both  machine  operator  and  ad  setter: 
(1)  by  the  machine  operator  because 
he  must  remember  whether  he  is  set¬ 
ting  the  first  or  second  of  each  two 
slugs;  so  that  the  first  slug  will  butt 
against  the  second  one,  and  that  the 
second  slug  be  hyphenated,  in  case  a 
word  must  be  divided;  (2)  the  ad  set¬ 
ter  must  use  extra  care  in  placing  the 
slugs  in  position,  to  avoid  errors. 

When  layout  calls  for  wider-than- 
30-em  measure,  the  ad  writer  should 
break  the  space  into  two  or  more  col¬ 
umns  of  less  than  30  ems  each,  to  set 
in  the  same  area,  as  shown  above. 

Ad  writers  often  leave  blank  spaces 
in  the  layout,  each  marked  “cut;”  and 
at  top  or  bottom  of  the  layout,  they 
write  “sig”  (Fig.  1) — believing  these 
are  sufficient  to  guide  the  printer.  In¬ 
stead,  they  force  guesswork  and  steal 
time. 


virtual  demand  upon  the  printer  to  The  above  style  calls  for  two  kinds 
produce  it  with  type  and  rule.  Poor  twelve  mitered  corners,  two 

yout  may  be  due  to  ad  writer  care-  of  type  in  the  sig,  with  the  bot- 

i^ness,  laziness,  indifference  or  the  shoulder  of  sig  slug  mortised  to 

that  he  does  not  realize  his  own  if'sert  address  lines.  This  style  re- 
lortcomings.  Many  ad  writers  would  quires  12  to  15  extra  composition  min- 
id!y  co-operate  with  the  composing  utes,  and  has  been  reproduced  more 
m  if  they  know  HOW  and  WHY  times, 

r.eir  interests  have  been  focused  on  another  instance,  a  newspaper 

creation  of  unioue  effects  in  the  representative  developed  the  costly 
but  mkSL  beUrf  that  Lyott  style  bulowt 


DINNER 

^  SRU0-l?0US 


Banguei  "Rooms 
■for  Parties 


Hai/e  You 
Tried  Oof 
V/a^es? 


MITH'S 

I -CAFE  — 

'  24l  MAIN  STt 


up”  advertising  somehow 
greater  returns. 

Tw  many  units  of  type  and  rule,  ^  Complaie  • 

■cak  combinations  of  type  and  rule,  SV^ISS  STEAK  ^<^>^<^^00 

m^y  different  measures,  do  not  VKBTAivfc  Tried  Oof 

reading  or  DIMNER  WaMes? 

They  discourage  orink  9 

entration  and  give  the  reader  that  k 

■  ^  ut  sufficient  excuse  for  passing  ■  ^  IXH  S  ■ 

•  w  more  easily-read  portions  of  the  ^-CAFE  —  I 

■  Bengujii  Rooms  ^  main  sr.  | 

rrieet  the  basic  Parties 

'>  their  given  school  training 

>csitio  d  fluffs;  explained  all  com-  Here  are  two  interlocking  boxes, 
iic  com  simple  as  well  as  three  kinds  of  rule,  an  initial  letter  in 

“"iersta^  *cated.  The  ad  writer  then  the  signature.  Twelve  to  15  extra 
®yout  th"  t  ®ud  WHY  to  make  composition  minutes  each  time  it  was 

iifficultv  *  printer  minimum  set  over  a  period  of  years.  Recently, 

Tjjg  ^  ^  the  advertiser  himself  requested  the 

writer’s  pencil  can  make  a  substitution  of  a  simple  top-and-bot- 


GREMER  VALUES!  _ 

iFLOuel  553r  ..si>.2s’l  Ricfc  11  _ 

S  &.r:  GREATER  VALUES! 
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A  proof,  tracing  or  exact-size  sketch 
of  each  illustration  and  sig  should  be 
shown  on  the  layout  (Fig.  2.)  ’The 
mark-out  man  then  knows  the  precise 
size  of  each  cut  and  can  specify  sur¬ 
rounding  machine  type  set  in  correct 
measure.  If  illustrations  were  larger 
or  smaller  than  the  space  allowed  for 
them  in  Fig.  1,  it  might  be  necessary 
to  re-set  machine  type  in  wider  or  nar¬ 
rower  measure.  The  ad  setter,  with 
proofs  of  illustrations  on  the  layout, 
immediately  knows  which  cut  is  to 
occupy  each  space.  This  is  partic¬ 
ularly  helpful  in  some  department 
store  and  other  layouts,  in  which  sev¬ 
eral  cuts  of  uniform  size  are  used. 
Time-taking  guesswork  is  eliminated. 

Food  and  Drug  Layout 

If  food  and  drug  ads  must  be  set 
from  layout,  then  ad  writers  should 
hand-letter  all  small-type  copy  as 
clearly  as  possible.  Brand  names, 
package  sizes  and  trade  vernacular 
cause  errors  unless  the  printer  can 
read  them  correctly,  with  ease.  Hur¬ 
riedly-prepared,  as  many  of  them  are, 
by  inexpiert  part-time  ad  writers  who 
neither  understand  nor  are  interested 
in  composition  difficulties;  indistinct, 
almost  unreadable  carbon  copies,  lay¬ 
outs  made  with  hard  pencil  on  wrap¬ 
ping  paper — make  slow,  tedious,  error- 
filled  composition.  Small  stores  us¬ 
ually  furnish  lists  of  items,  and  the 
newspaper  ad  solicitor  prepares  the 
layout.  He  can  save  25%  to  100%  in 
composition  time,  if  he  will  prepare 
copy  and  layout  with  the  composing 
room  in  mind. 

The  following  illustrations  show  two 
types  of  grocery  layout.  In  Fig  1.  the 
ad  writer  has  hand-lettered  all  copy 
into  the  layout.  Had  he  understood 
composing  room  methods,  he  could 
have  saved  time  and  produced  better 
copy  by  making  his  layout  like  Fig.  2, 
then  typewriting  the  copy  on  separate 
sheets.  When  a  number  of  items  are 
to  follow  each  other  in  imiform  style, 


BUTTM  IWCHES.l.. 
APPLES 

=r|g  PI?omES...2» 

wr«oes..s» 
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only  the  first  item  need  be  shown  on 
the  layout,  with  a  note  telling  the 
printer  that  all  items  in  that  section 
are  to  be  set  like  the  one  shown,  such 
layout  and  typewritten  copy  require 
less  ad  writing  time  than  full,  hand- 
lettered  layout,  and  save  20%  to  50% 
in  compiosition  time. 

Beautiful  layout  is  unnecessary. 
Simple  layout  is  sufficient.  The  ad 
writer  can  work  speedily  and  still  pre¬ 
pare  layout  properly.  As  a  printer’s 
guide,  it  need  show  only  the  details 
that  eliminate  gues.swork  and  enable 
him  to  work  rapidly.  Here  are  three 
types  of  layout: 


(g)  TTImvJ 

CWW-OP 

^tl/T5  I 

,  (  J0Y6Rf:oAT] 


1i«Eirt<!tdCa9l«t*S<lI'0at 
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W«E<K4oC»tlctc&ll  m: 
■Q.  CLEAN-OP 


CF.g  ai  (FiV.3) 

I.  Inadequate.  2.  Unnecessarily  well-done. 
3.  Sufficiently  well-done.  All  details  are 

clear  to  mark-out  man  and  printer. 

Property-Prepared  Layout 

Regardless  of  his  other  qualifica¬ 
tions,  no  newspaper  ad  solicitor  can 
estimate  himself  at  peak  value  to  his 
company  until  he  is  proficient  in  the 
preparation  and  selling  of  copy  and 
layout  that  will  go  through  the  com¬ 
posing  room  at  high  speed.  This  im¬ 
poses  no  restrictions  on  his  sales 
ability.  It  should  aid  him  in  his  sell¬ 
ing.  The  rules  are  simple.  Layout 
should  include  the  following  specific 
details: 

1.  Made  on  white  paper  with  extra- 
soft  lead  pencil;  lettered  boldly,  not 
faintly. 

2.  Use  pica  rule;  not  ordinary  ruler. 
Make  layout  to  printers’  scale. 

3.  Show  exact  outside  dimensions. 

4.  Show  “inside  measure.”  If  not 
clearly  understood,  ask  any  printer. 

5.  Hand-letter  all  catch-lines,  main 
headlines,  sub-heads  and  prices  in  ap¬ 
proximate  size  and  proper  position. 
Roman  and  italic  lines  should  be  so 
lettered. 

6.  Paste  proofs  or  tracings  of  all 
illustration  on  layout,  in  exact  posi¬ 
tion. 

7.  Indicate  with  straight,  cross¬ 
wise  pencil  lines,  all  areas  to  be  oc¬ 
cupied  with  descriptive  copy. 

8.  Write  in  the  margin  of  the  lay¬ 
out  sheet:  the  size  of  the  ad,  date  of 
insertion,  and  instructions  regarding 
any  detail  not  made  clear  by  the  lay¬ 
out  itself. 

9.  Learn  to  eliminate  unnecessary 
ornaments — boxes,  circles,  rules,  im- 
derscores  and  such— that  are  not  ac¬ 
tually  demanded  by  the  advertiser. 
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£ditOtial:  FORESIGHT  AND  HINDSIGHT 


FORESIGHT  makes  any  competent  executive 
more  valuable,  and  increases  his  stature  in  the 
eyes  of  liis  employer. 

SujijKjse,  for  instance,  that  a  newspaper  me¬ 
chanical  executive  anticipates  increased  business 
in  a  certain  branch  of  the  printing  field,  persuades 
his  publisher  to  invest  liberally  but  wisely  to  meet 
expected  demands  upon  his  plant  in  the  not-so- 
distant  future.  If — and  when — the  demand  ma¬ 
terializes,  the  executive  is  complimented  for  his 
sagacity. 

That’s  foresight,  because  the  mechanical  chief 
saved  his  employer  money  and  helj)ed  to  build 
Ills  business. 

Suppose,  however,  that  the  increased  business 
suddenly  overtook  the  newspaper.  Suppose  both 
the  publisher  and  his  executive  learned  with  re¬ 
gret  that  they  had  been  caught  napping,  and  that 
the  publisher  saw  potential  profits  slipping  away 
because  his  plant  was  unprepared  to  handle  cer¬ 
tain  work. 

That’s  hindsight,  largely  on  the  part  of  the 
mechanical  executive,  who  should  know  the  future 
production  requirements  of  his  newspai)er.  The 


jniblisher  could  hardly  Ik*  blanunl  if  he  fired  the 
man  whose  lack  of  foresight  cost  the  paiKT  thou¬ 
sands  of  dollars. 

The  second  executive  may  have  lH*en  com¬ 
petent  enough  in  every  other  respect.  Rut  he 
can  be  accused  justly  of  lack  of  vision  and  con¬ 
fidence  in  the  future.  Foresight  didn’t  happen 
to  l)e  one  of  his  attributes,  and  it  is  perhaps  the 
most  important  of  the  ideal  mechanical  chief's 
capabilities. 

To  the  mechanical  executives  who  assembled 
this  week  in  Philadclj)hia  we  pass  along  the  story 
of  how  a  metropolitan  newspaiJer  publisher,  with¬ 
out  blinking  an  eyelid,  agr<?ed  to  make  certain 
plant  improvements  costing  approximately  $200,- 
000.  That  was  in  the  spring  of  1938.  The  exec¬ 
utive’s  foresight  pleased  the  publisher,  who  re¬ 
marked  later  that  he  cxijected  his  key  men  to 
antieipate  every  one  of  his  newspa|)er’s  future 
requirements — or  else. 

Approval  of  the  $200,000  improvement  pro¬ 
gram  was  all  the  more  remarkable  becau.se  the 
need  for  the  equipment  was  not  urgent.  Business 
growth  later  proved  the  wi.sdom  of  the  plant  ex¬ 
pansion,  however,  and  we  are  pleased  to  report 


that  the  mechanical  chief  rates  higher  thane  J 
with  his  publisher. 

We  realize  that  few  publi.shers  will  spend  ^j(i 
or  $2,000,  much  le.ss  $200,000,  on  tlie  say-so  ' 
their  mechanical  superintendents.  Circumstanw 
recpiire,  in  most  instances,  long  and  thouoh::' 
consideration  of  every  equipment  exi)enditurt 

.\t  the  same  time,  pondering  rejunts  readE; 
us  from  various  equipment  manufacturers,  it 
keep  wondering  whether  many  publishers »!» 
have  long  postponed  their  mechanical  expansj/. 
programs  until  the  arrival  of  markedly  btv 
bu.siness  conditions,  may  not  find  themselves  tit 
victims  of  publishing  hindsight  one  day  soon. 

Every  mechanical  executive  should,  we  befc 
take  a  long  view  of  his  plant’s  requirements  iit 
go  into  consultation  with  his  publi.sher  on  fillE! 
those  needs.  The  answer  may  be  “no,”  but  iii 
well  worth  the  effort  if  the  answer  is  “Go  ahead’ 
The  newspaper  field  and  the  equipment  indusb 
sorely  need  mechanical  executives  who  can  c: 
template  an  expansion  to  the  tune  of  $200, (XK)- 
or  $2,000 — and  will  not  count  it  as  an  expendita 
but  as  an  investment  in  the  future. 
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Halftones  Made  by  Automatic 
Photo-electric  Machine 

Development  of  Indiana  Inventor — Eliminates  Acid  Bath 


Process — Cuts  Into  Type  HI 

EXPERIMENTS  that  began  a  num¬ 
ber  of  years  ago  at  Indiana  Univer¬ 
sity  have  resulted  in  a  machine, 
known  as  the  Engrav-O-Graph,  that 
is  heralded  as  a  revolutionary  change 
in  photo-engraving  methods. 

Being  presented  to  the  newspaper 
trade  at  the  present  time  as  a  com¬ 
plete  automatic  photo-electric  engrav- 


Clote-up  view  of  Engrav-O-Greph  which 
uses  a  photo-electric  cell  instead  of  acid- 
etch  process  for  malting  newspaper  half¬ 
tones. 

ing  machine,  the  device  is  arousing 
widespread  interest  among  editors  and 
publishers. 

Uses  Beam  of  Light 

Departing  from  the  long  established 
acid-etch  process  for  making  engrav¬ 
ings,  the  machine  uses  a  beam  of 
light,  a  photo-electric  cell,  a  radio 
tube  amplifier  and  a  small  cutting 
tool  to  produce  half-tone  engravings, 
using  a  photographic  positive  or  nega¬ 
tive  as  copy  and  a  type-high  stereo¬ 
type  for  the  plate. 

Impulses  received  on  a  photocell 
from  a  beam  of  light  as  it  passes  over 
the  copy  causes  an  electrically  con¬ 
trolled  cutting  tool  to  engrave  the 
image  on  the  stereotype  plate.  No 
other  process  other  than  cutting  is 
required,  thus  providing  speed  in 
handling  pictures  which  is  a  prime 
requisite  in  producing  photographs 
for  newspaper  use.  By  this  new  meth¬ 
od  a  single  column  cut  can  be  made 


igh  Stereo  Plate 

in  a  few  minutes  for  a  few  cents. 

The  machine  is  simple  in  its  oper¬ 
ation,  requiring  no  skilled  operators. 
The  copy  is  placed  in  a  holder  which 
passes  back  and  forth,  being  scanned 
by  the  beam  of  light.  The  stereotype 
block  is  placed  in  a  vise  that  moves 
in  conjunction  with  the  copy.  The 
machine  incorporates  a  surfacing  de¬ 
vice  that  insures  a  clean  smooth  sur¬ 
face  on  which  to  engrave  the  image. 

Engraves  4ufomaHcolly 

After  the  electrical  controls  are  ad¬ 
justed  to  reproduce  the  correct  tones 
in  the  engraving  a  micrometer  setting 
of  the  cutter  mechanism  insures  the 
correct  height  of  the  plate.  TTie  ma¬ 
chine  is  set  in  motion  by  a  small  in¬ 
stantaneous  reversible  motor  that 
produces  the  reciprocal  motion  so  that 
the  copy  and  plate  move  back  and 
forth.  A  ratchet  arrangement  pro¬ 
vides  for  the  crossfeed  so  that  each 
minute  part  of  the  copy  is  scanned 
by  the  light  beam  and  each  part  of 
the  plate  subjected  to  the  action  of 
the  tool. 

Adjustments  are  provided  so  that  the 
stroke  of  the  machine  may  be  varied. 
Plates  up  to  four  column  can  be  pro¬ 
duced.  The  present  model  provides 
for  a  65-line  screen. 

The  copy  is  scanned  parallel  to  the 
sides  of  the  copy  and  the  plate  is  so 
placed  that  it  engraves  in  a  series  of 
lines  parallel  to  its  sides.  The  tool 
oscillates  to  and  from  the  surface  of 
the  plate,  the  depth  of  which  it  pene¬ 
trates  the  plate  being  governed  by  the 
amoimt  of  light  and  shade  in  the  copy. 
The  screen  is  produced  electrically  by 
means  of  a  phonic  generator  that 
spaces  the  pits  that  the  tool  produces 
at  the  correct  distance  apart,  the  size 
of  the  pits  in  area  and  depth  being 
determined  by  the  impulses  received 
from  the  photocell.  In  each  alternate 
line  the  pits  are  spaced  180  degrees 
out  of  phase  with  the  preceding  line 
so  that  the  completed  engraving  has 
the  geometrical  pattern  of  the  con¬ 
ventional  45-degree  halftone  engrav¬ 
ing. 

The  electrical  controls  incorporate 


featimes  to  control  the  depth  of  en¬ 
graving,  a  contrast  control  so  that  the 
highlights  and  shadows  may  be  ac¬ 
centuated  and  a  switch  that  makes  it 
possible  to  use  either  positive  or  nega¬ 
tive  copy. 

Developed  in  the  experimental  lab¬ 
oratories  of  the  Lynch  Corporation  at 
Anderson,  Ind.,  it  will  be  marketed 
as  one  of  its  manufacturing  products. 
The  experimental  work  and  research 
have  been  under  the  direction  of  Joe 
A  Bennett,  the  inventor,  and  in  col¬ 
laboration  with  William  C.  Speed. 

The  machine,  which  is  covered  by 
patents  controlled  by  the  Lynch  Cor¬ 
poration,  has  been  inspected  and  ap¬ 
proved  by  a  number  of  editors  and 
publishers  who  have  been  given  a  pre¬ 
view  of  the  device  in  operation.  Plans 
are  being  perfected  for  exhibitions  and 
demonstrations  of  the  new  machine 
before  conventions  and  newspaper 
gatherings  in  the  near  future. 

At  the  present  time  the  machine  is 
on  tour  of  newsp>apers  in  Indiana,  be¬ 
ing  demonstrated  in  a  large  auto¬ 
trailer.  The  machine  uses  110  volt  ac 
current  for  power  and  can  be  demon¬ 
strated  and  used  wherever  that  is 
available. 

Linotype  Faces  Adopted 

Linotype  body  faces,  Ionic,  Excel¬ 
sior,  Paragon,  Opticon  or  Textype,  re¬ 
cently  have  been  adopted  or  added 
by  the  Brookline  (Mass.)  Chronicle; 
Scribner  Press,  New  York;  Christian 
Printing  Company,  Durham,  N.  C.; 
Snow  Hill  (Md.)  Democrat  Messen¬ 
ger;  Loudonville  (O.)  Times;  Lloyd 
Hollister,  Inc.,  Wilmette,  Ill.;  Platte 
Valley  Tribune,  Kearney,  Neb.;  R.  R. 
Donnelley  &  Sons,  Craxurforksville, 
Ind.;  New  Baltimore  (Mich.)  News; 
Romeo  (Mich.)  Observer;  F.  J.  Heer 
Printing  Company,  Columbus,  O.;  Co¬ 
lumbia  Printing  Company,  Columbia, 
Mo.;  Cape  Girardeau  (Mo.)  News; 
Minatare  (Neb.)  Free  Press;  Mount 
Vernon  (O.)  News;  Crookston  (Minn.) 
Times;  Herald  Leader  Company,  Lex¬ 
ington,  Ky.;  Millstadt  (Ill.)  Enter¬ 
prise;  Russell  Publishing  Company, 
Kansas  City;  Western  Recorder,  Louis¬ 
ville,  Ky.;  Bratton  Letter  and  Print¬ 
ing  Company,  Columbus,  O.;  Youngs¬ 
town  (O.)  Vindicator;  Warsaw  (Ind.) 
Times;  Optic  Publishing  Company, 
Las  Vegas,  N.  M.;  Winnipeg  (Man.) 
North  Star  Press;  Amherst  (N.  S.) 
News-Sentinel;  Montreal  (Que.)  Wit¬ 
ness  Press. 


Austin  Statesman 


Has  Hew  Dress 


Memphis  Type  Used  for 
Headlines — ^Two 


Linotypes  Added 
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With  the  installation  of  two  r.e* 
Linotypes,  including  a  mixer  to  »; 
heads  up  to  36  point,  the  Austin  (Tex.) 
Statesman,  has  gone  streamlire: 
throughout,  and  has  adopted  new  he;: 
type,  new  editorial  page  arrangeme: 
and  some  changes  in  inside  type.  1:; 
Austin  American  has  made  so: 
changes  in  display  head  styles. 

The  Statesman  added  a  Model 
four-magazine  mixer,  and  a  B. 
Streak  No.  8,  replacing  older  machir 
with  them  in  its  battery  of  10  to- 
types. 

The  Statesman  added  new  60  and 
point  Memphis  bold  for  handset  beah 
and  the  Memphis  series  up  to  36  por-| 
on  the  machines.  The  Statesnar.i 
adopted  handset  heads,  while  ^ 
American  adopted  Metro  24  point 
display  heads. 

The  Statesman  and  American  con¬ 
tinue  7  point  Excelsior  for  body 
but  the  Statesman  changed  >ts  edi¬ 
torials  from  10  point  double-colum-' 
lead  and  7  point  to  straight  eight  poK' 
on  10  point  slugs,  double  column. 

The  streamling  of  heads  was  j 
test  when  News  Editor  Buck  Hood  o 
the  Statesman  secured  intervie*! 
from  about  100  persons,  and  Execu¬ 
tive  Editor  Charles  E.  Green  re¬ 
quested  through  his  column,  T®'® 
Talk,”  expressions  on  the  new 
rangement  of  The  Statesman,  h®* 
out  of  ten  of  the  responses  co^ 
mended  the  change  and  said 
streamlining  was  an  improvement 

Supt.  W.  F.  Thompson  of  the  c(®; 
posing  room  said  the  new  equipo 
and  the  changes  have  speeded  up  ^ 
duction,  and  that  the  use  of 
set  heads  up  to  36  point  greatly 
itates  composing-room  operati 
saves  more  time  for  make-up. 
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Troy  Eledions 

John  P.  McManus  has  been  ele^ 
president  of  Troy,  N.  Y.,  TyP^^^ 
cal  Union  52,  succeeding 
Jackson.  John  H.  Nolan, 
treasurer  for  11  years,  was  re-ei 
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-  I  J  Pana,  Ill.;  Clawson  Press,  San  Diego, 

lAlPnO  ulaOc  IlflS  Soquel  Print  Shop,  Soquel,  Cal.; 

IVIWUV  Dayton  (Ohio)  Unotyping  Co.;  M.  & 

_  S.  Typesetting  Co.,  Chicago;  King- 

UaUI  'DnAIIO  \VCIAI11  (N.  Y.)  Daily  Freeman;  Hughes 

llvW  ■  llwllw  J|Jlvlll  Printing  Co.,  Blast  Stroudsburg,  Pa.; 

Magnolia  (Ark.)  Times;  Clark  Type- 
New  P.B.X.  Board  Relieves  setting  Co.,  Ft.  Wayne,  Ind.;  A.  C.  Ad- 

^  ,  t  I  -j  j  vertising  Service,  Chicago;  Mankato 

Operators  of  lns.de  and 

Outgoing  Calls 

An  elaborate  P.  B.  X.  telephone  sys-  _  y  J  I 

tern,  which  provides  interdepartmental  \||’0CC0C  |||00Q  iQf 

Li  service  as  well  as  automatic  dial-  ' 

tag  from  inside  the  plant  was  pw  Newspapcf  Rescarch 

in  service  by  the  Toledo  Blade  on  May  “  “ 

27.  Westinghouse  and  Ohio  Bell  Tele-  continued  from  page  V 

phone  Co.  engineers  had  spent  90  - 

days  installing  the  equipment,  which  .  .  ,  ,  ,  .  , 

occupies  a  separate  room  on  the  mez-  others  they  may  be  of  very  real  help 
lanine  floor  of  the  Blade  Building  to  practical  men  in  the  field.  We  hope 
near  the  telephone  room.  soon  to  be  in  a  position  to  carry  on 

„  .  . _ 11  „„i.  research  in  a  number  of  related  fields. 

Under  the  new  system  all  calls  from 

one  department  to  another  are  made  W*®  of  Faeilltlws  Ottered 

without  the  assistance  of  an  operator,  “I  want  to  extend  to  this  association 


continued  from  page  V 


occupies  a  separate  room  on  the  mez-  others  they  may  be  of  very  real  help 
”•  lanine  floor  of  the  Blade  Building  to  practical  men  in  the  field.  We  hope 
elitvt  near  the  telephone  room.  soon  to  be  in  a  position  to  carry  on 

,  ,  „  .  . _ 11  „„i.  research  in  a  number  of  related  fields. 

ts  la  Under  the  new  system  all  calls  from 

fit-. ,  one  department  to  another  are  made  W*®  of  Faculties  Ottered 

without  the  assistance  of  an  operator,  “I  want  to  extend  to  this  association 
as  are  all  outgoing  calls  by  dialing  a  cordial  invitation  to  use  the  facilities 
to  an  outside  line.  This  relieves  the  that  we  have  in  a  way  that  will  fit  in 
operators  of  a  tremendous  burden,  with  your  program.  For  example,  if 
n  o  :  according  to  Frank  S.  Newell,  vice-  you  wish  to  appoint  a  committee  to 
president  and  circulation  director  of  carry  on  research,  we  shall  be  glad  to 
ij;. ..  the  Blade,  under  whose  supervision  offer  you  the  use  of  our  facilities  and 
the  new  system  was  installed.  the  full  co-operation  of  our  faculty. 

Operators'  Burden  Lightened  On  the  other  hand,  if  you  have  prob- 
“■  Mr.  Newell  said  a  survey  had  re-  l/ms  which  can  be  turned  over  to  the 

vealed  more  than  50%  of  the  calls  faculty,  we  shall  be  glad  to  do  what 

handled  by  the  operators  under  the  ‘ran  to  investigate  these  problems 
old  system  were  made  up  of  inter-  ^nd  to  arrive  at  satirfactory  answers 
departmental  or  outgoing  caUs.  This  which  will  be  of  benefit  to  your  mem- 
frequently  placed  such  a  burden  on  bership.  ,  ,  , 

the  operator  that  important  incoming  You  will  note  that  throughout  my 
calls  were  forced  to  wait,  Mr.  Newell  ®"tire  discussion  I  have  used  the  term 
pointed  out.  “profession”  to  designate  the  work  in 

.  which  you  men  are  engaged.  I  do  this 

The  pr^ent  force  of  Aree  operators  j 

wiU  be  retained.  Mr.  Newell  said.  expressed-That  this  is  a  professional 
A  small  directory  listing  new  P.B.X.  field,  that  it  is  of  major  importance 
to  -  assigned  to  all  telephones  in  from  the  point  of  view  of  the  social 

(Tei)  ™  distributed  the  day  the  structure  in  which  we  live,  that  it 

^  ;  sjstem  went  into  service.  draws  heavily  upon  functional,  scien- 

Although  all  the  calls  go  through  tific  and  technical  principles  that  un- 
semer-  fh®  new  P.B.X.  lines  and  derlie  many  of  the  engineering  fields, 

le.  T:j  equipment  required  consider-  and  that  it  requires  a  high  degree  of 

(  sort  space.  A  room  formerly  used  as  intelligence  and  mechanical  aptitude 
a  stock  room  was  converted  to  this  of  those  engaged  jn  it.  For  these  rea- 
jjfl  2  purpose  and  a  new  stock  room  was  sons  it  seems  to  me  that  the  time  has 
g  closed  off  on  the  pressroom  mezzanine,  now  arrived  when  you  men  who  are 
ichi-'K  telephone  equipment  is  engaged  in  this  important  work  should 

0  Line-  by  the  Ohio  Bell  and  will  be  dignify  that  work  by  its  true  profes- 

us^  by  the  Blade  on  a  rental  basis,  sional  title  and  should  make  plans  for 

landH  Newell  expressed  the  opinion  holding  high  the  standards  under 

theadi  increas^  efficiency  and  service  which  you  operate. 

J6poi’’  ^  Period  of  time  would  more  “I  look  forward  in  the  future  to  the 
jtesma:.  outweigh  the  additional  cost.  building  up  of  a  national  newspaper 
ile  tbt  institute  which  will  be  a  part  of  a 

oint  k  InlarivnAr  InrlallAfl  larger  school  of  graphic  arts  and  which 

llljIClIIvU  will  do  for  this  complex  and  highly 

ancon-  o^e  or  more  Intertypes  have  re-  technical  field  what  our  great  medical 

|y  cently  been  ordered  by  Ae  foUowing:  P*’*’- 

ffl-  Science  Monitor,  Boston;  i,  •  a  ii 

(Utah)  Standard-Examiner;  ,  f"  '‘"Portant 

htpoir.  HUl  Composition  Co.,  Baton  Rouge  ?  sociological  pomt  of  view  as 

®n.  La.;  American  Typesetting  Co  Ite-  medicine,  yet  nowhere  is  there  an 
(Cal.)  Times’;  East  mstitution  that  serves  Ais  field  as  do 


Hood(i  Peoria  (Ill.)  Courier-  Guvton  Print-  the  76  institutions  serving  medicine.  I 
tervie»'  mg  Co.,  Bessemer  ’  Ala  •  John  J  forward  to  an  institution  that  will 

City;  Bloomington  well  eqmpped  well  endowed,  one 
Record;  Draper  (Utah)  Jour-  that  will  have  laboratories  in  which 
Lafayette  (Ind.)  Courier  and  Problems  of  the  pressman,  problems  of 
icw  »*  Journal;  Allied  Typesettmg  Co  Chi-  engraver,  problems  of  offset,  prob- 

^  “8o;  Wharton  (Tex.)  Journal;  Illinois  ^^ms  of  rotogravure,  problems  of  mk, 

^te  Journal,  Sprmgfield-  Bfimore  P«'‘»blems  of  paper,  problems  of  letter 
aid  w  ^ting  Co.,  RosweU  N^  Mex  •  printing— all  Aese  can  be 

IfL-  g  »  P™ting  Co.,  Pittsburgh;  studied  under  realisttc  condiUons 

.  Hoffman.  Rockford,  Ill.;  Newton  which  will  give  to  you  men  here,  who 

uil*^  p  2  Herald;  Mankato  ’  (Minn.)  the  doctors,  Ae  skilled  surgeons, 
P^'ess;  William  H.  Pool  Co.,  Chi-  the  public  heal  A  men  m  the  newspa- 
5®*^’  Sacramento  (Cal.)  Bee-  Harry  P®'’  ®  hmd  of  professional  help 

N  V  Co.,  Inc.,  Riverhead,  that  is  in  Ime  with  Ae  great  respon- 

®  ^erican  Business  Card  Co.,  sibilities  Aat  you  carry.” 

’■  ton  Herald;  Lay-  ^ 

Honored 

J  Reoria  (Ill.)  Journal-  Syracuse,  N.  Y.,  June  5 — Frederic 

I  ol**!*^  «,».!L^Pt;  Peter  Altenhofen.  Mil-  W.  Goudy  of  Marlboro,  tvoe  designer. 


Syracuse,  N.  Y.,  June  5 — Frederic 
W.  Goudy  of  Marlboro,  type  designer. 


>  — -  , .  ly.yi  ^  mieiuioien,  IVUl-  »»•  lucuiuuiu,  uc;aiK“cr, 

Plains  County  Reuieui,  received  Ae  degree  of  Doctor  of  More 

rank  _  gj  pj  Guynes  Prmtmg  Co.,  Humane  Letters  at  Syracuse  Univer- 

i  Poin^i  Ocean  County  Leader,  sity’s  68A  annual  commencement 

-elecw^  t^leasant  N.  J.;  Daily  Palladium,  exercises  here  today. 


Tons 

of  pressure— 

but  Ludlow  slugs  can  take  it 

The  product  of  the  newspaper  composing  room  meets  its 
most  severe  test  when  tons  of  “squeeze”  are  applied  in  mat¬ 
making.  Every  newspaper  production  executive  knows  from 
bitter  experience  that,  when  hidden  flaws  and  air  pockets 
under  the  surface  of  display  typefaces  go  down  under  the 
punishment  of  dry-mat  rollings,  the  resulting  “sinks’  are 
costly  and  hazardous  to  the  daily  newspaper  running  on  a 
close  schedule. 

Sinks  require  substitution  of  lines  and  re-rolling  of  mats 
—or  worse  still— plate  make-overs.  Such  delays  are  expen¬ 
sive  and  intolerable  to  the  publisher  getting  early  editions 
out  on  the  street. 

Even  under  the  most  severe  dry-mat  pressure,  Ludlow 
display  lines  have  been  found  to  stand  up  notably  well.  Many 
of  the  most  capable  and  far-sighted  newspaper  mechanical 
executives  unstintingly  praise  this  feature  of  Ludlow  compo¬ 
sition,  because  it  gives  them  assurance  that  forms  will  go 
through  without  “grief”  or  delay. 

Ludlow  equipment  offers  the  soundest  available  insurance 
against  stereotyping  troubles  with  display  composition.  Even 
bold,  black  typefaces  in  the  largest  sizes  “can  take  it,”  and 
italic  and  script  faces  survive  mat-rolling  without  any  letters 
being  broken. 

In  addition,  Ludlow  affords  the  composing  room  a  never- 
ending  supply  of  new  display  composition,  rapidly  produced 
and  handled  with  the  ease  and  speed  inherent  in  all-slug 
make-up.  Write  us  today  for  full  information  regarding  all 
the  features  of  Ludlow  equipment. 

LUDLOW  TYPOGRAPH  COMPANY 


2032  Clybourn  Avenue 


Chicago,  Illinois 


S«t  in  Ludlow  Radiant  Haavy  and  Radiant  Madiutn 
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How  Tulsa  Tribune  Composing  Room 
Remodeling  Improved  Its  Efficiency 

Rearrangement  of  Equipment  Explained  by  New  Mechanical 
Chief — Typesetting  Machines  Placed  in  "Loop” 

By  H.  A.  ORRELL 

Mechanical  Superintendent,  Tulsa  (Okla.)  Tribune 


Last  Aug.  2t  H.  A.  Orrell  was  made 
mechanical  superintendent  of  the 
Tulsa  (Okla.)  Tribune.  Mr.  Orrell, 
formerly  composing  room  foreman  at 
Tulsa  World,  has  been  with  the  Trib¬ 
une  since  October,  1937  when  he  be¬ 
came  superintendent  of  the  composing 
room.  During  the  year  the  entire 
composing  room  has  been  rearranged 
and  remodeled  until  now  it  is  said 
to  be  one  of  the  most  efficient  in  the 
Southwest.  Mr.  Orrell  in  this  article 
tells  the  changes  he  made. 

• 

THE  FIRST  consideration  in  re¬ 
arranging  the  Tulsa  Tribune’s  com¬ 
posing  room  was  the  shape  of  the 
room,  which  is  somewhat  U-shape. 
The  east  wing  is  50  x  60;  the  west 
44  X  60,  joined  by  the  base  which  is 
18  X  34. 

The  battery  of  18  machines  in  the 
plant  a  year  ago  were  set:  eight 
against  the  east  wall,  operators’  backs 
to  windows;  the  remaining  ten  were 
placed  indiscriminately  without  re¬ 
gard  to  usefulness  or  convenience.  All 
machines  are  equipped  with  Mono¬ 
melts  and  gas  pots,  which  necessitates 
many  feet  of  overhead  piping  to  carry 
off  the  fumes. 

Four  Machines  Eliminated 
The  first  move,  after  a  careful  sur¬ 
vey,  was  to  eliminate  four  of  the 
machines.  Seven  were  placed  along 
the  east  wall  with  sides  to  windows, 
grouped  elevator  to  elevator.  Four 
against  the  north  wall,  elevator  to 
window.  The  remaining  three  were 
placed  conveniently  in  line  with  copy 
desk  and  other  machines,  with  ample 
aisles  between.  The  present  battery 
of  14  machines  includes  nine  Inter- 
tj^s — 5  CSM’s,  2  C’s  and  2  B’s;  five 
Linotypes — 4  14’s  and  a  No.  26.  Pro¬ 
vision  has  been  made  for  the  installa¬ 
tion  of  a  new  Intertype  Mixer,  which, 
with  the  present  setup,  should  be  ade¬ 
quate  for  future  needs. 

Under  this  arrangement  there  are 
4  CSM’s,  3  No.  14’s  and  the  No.  26 
which  are  used  for  the  main  ad  work. 
As  the  Tribune  is  an  evening  paper, 
the  No.  26  is  used  during  the  day  as 
the  main  headletter  machine  and  one 
CSM  for  the  auxiliary  headletter. 

The  greater  part  of  the  ads  are  set 
on  the  night  shift.  The  ad  copy  comes 
first  to  the  ad  foreman’s  desk,  north 
of  the  center  of  the  east  wing.  Here 
all  incoming  and  outgoing  ads  are 
stamped  by  an  electric  clock.  This 
clock  has  practically  eliminated  all 
disputes  which  had  formerly  waged 
between  the  advertising  department 
and  composing  room  as  to  when  copy 
was  received  and  proofs  were  ready. 

Ad  Travels  Loop  of  Machines 
After  being  stamped  the  copy  is  en¬ 
tered  upon  the  nui  sheet  for  date  of 
publication,  all  cuts  and  mats  are 
checked  in,  and  it  is  passed  to  the 
markup  man  whose  desk  abuts  the 
ad  foreman’s  on  the  east.  Each  ad  is 
marked  and  placed  in  an  envelope 
carrying  number  and  name  of  ad,  date 
of  publication,  size,  when  proof  is 
wanted,  and  sizes  and  faces  of  type. 
It  is  then  placed  in  the  proper  one 
of  five  vertical  racks,  each  of  which 
is  plainly  designated  as  to  size  and 
face  of  type. 

As  soon  as  the  operator  has  finished 
his  classification  of  setting  he  passes 


copy  and  type  to  any  other  machines 
necessary  to  complete  the  work.  Hav¬ 
ing  been  around  the  loop  of  machines 
the  ad  is  then  dumped  on  a  bank 
next  the  two  Ludlow  machines  for 
larger  display  type  if  required.  When 
the  Ludlow  man  has  finished,  the  ad 
goes  to  the  take  bank  west  of  the 
Ludlows  where  all  cuts  and  signa¬ 
tures  are  placed  with  copy  and  type, 
and  it  is  ready  for  the  ad  man.  The 
ad  man  can  see  at  a  glance  that  the 
ad  is  complete,  as  all  shortages  have 
been  noted  and  provided  for. 

There  are  six  ad  assembling  cabinets 
providing  work  space  for  12  men. 
Ample  and  convenient  material  racks 
above  and  within  arm’s  reach  fur¬ 
nish  all  necessary  material. 

No  Chonce  for  Mistakes 
Three  saws  are  now  in  use  in  the 
ad  alley  which  are  to  be  displaced 
soon  by  two  Hammond  Gliders.  One 
Rouse  vertical  power  mitering  ma¬ 
chine  is  conveniently  placed  adjacent 
a  cabinet  containing  all  borders  used. 
There  are  37  borders,  all  supplied  by 
Monotype.  On  the  cabinet  there  is  a 
chart  like  the  ones  supplied  to  mark¬ 
up  men  and  advertisers,  showing  face 
and  number  of  each  border.  The 
number  for  each  is  cast  on  Ludlow, 
undersawed,  and  nailed  over  the  cor¬ 
rect  slot  so  there  is  no  chance  for 
mistakes.  This  not  only  decreases  er¬ 
rors,  but  facilitates  production  and 
makes  work  easier  for  a  new  man. 

When  the  ad  is  assembled  the  ad 
man  places  copy  and  ad  on  a  large 
receiving  table  near  the  automatic 
full  page  Vandercook  proof  press, 
writes  his  name  on  ticket  and  is 
ready  for  another  take.  An  appren¬ 
tice  pulls  proofs,  places  the  ad  on  the 
correction  bank  and  delivers  the  proof 
to  the  proofroom.  When  the  appren¬ 
tice  receives  the  office  OK  proof,  he 
pulls  the  required  number  of  proofs 
for  the  advertiser  and  places  the  ad 
on  the  daily  run  bank  or  on  the 
storage  bank  which  has  48  letter 
boards,  the  ad  being  put  in  the  space 
corresponding  to  the  niimber  on  the 
ad.  All  ad  proofs  are  initialed  by 
the  floorman  making  the  corrections, 
and  when  finished,  are  retiu-ned  to  the 
ad  foreman.  The  product  has  now 
completed  its  circuit  with  no  lost  mo¬ 
tion  and  no  back-tracking.  No 
worker  has  been  distracted  from  his 
duty  by  having  to  wait  or  inquire  or 
search  for  material  or  parts.  Proofs 
flow  evenly  to  the  proofreaders  and 
there  is  no  congestion  any  place. 

Storage  Cabinet  Is  Future 

A  Giant  caster  furnishes  36,  48,  60 
and  72  pt.  base  and  some  few  faces 
of  60  and  72  pt.  type.  A  material  ma¬ 
chine  provides  all  leads,  slugs,  and 
borders. 

The  Monotype  storage  cabinet  is  of 
my  own  design,  carrying  from  12  ems 
to  full  measure,  each  in  its  proper 
slot,  and  all  lengths  accessible  from 
either  side.  At  the  ends  are  bins 
which  hold  leads  and  slugs  from  4 
to  11  ems.  While  this  cabinet  takes 
very  little  space,  it  contains  a  four- 
week  supply  of  material,  all  plainly 
marked  and  readily  available.  On 
each  shift  an  apprentice  draws  from 
this  cabinet  to  fill  all  the  racks. 

In  the  makeup  department  the  oper¬ 
ator  working  on  the  No.  26  machine 


is  also  the  copy  cutter.  When  it  is 
necessary  during  peak  periods  for 
him  to  give  all  his  attention  to  the 
desk  he  can  call  on  the  auxiliary 
headletter  machine  for  assistance. 

The  Tribune  has  five  daily  editions, 
the  first  coming  out  at  11  a.m.,  and 
three  editions  for  Sunday  morning, 
the  first  on  the  street  at  8  p.m.  Sat¬ 
urday. 

There  are  three  Hamilton  makeup 
tables  in  use — one  16-foot,  two  12- 
foot — in  conjunction  with  ttutles. 
Classified  and  features  are  handled 
oit  makeup  tables,  and  fast  pages  are 
made  up  on  turtles.  Several  of  these 
tinicks  are  equipped  with  rubber 
tires,  and  the  plan  is  to  put  rubber 
on  all  at  an  early  date. 

Congestion  Avoided 
Careful  watch  is  kept  that  made  up 
pages  flow  evenly  to  the  Stereotype 
department  in  order  to  avoid  conges¬ 
tion.  All  departments  have  cooperated 
in  this  to  insure  getting  the  paper  on 
the  streets  on  time. 

Each  employe  is  furnished  with  a 
time  sheet  divided  into  6-minute 
units.  He  can  keep  an  accurate  check 
on  all  work  handled  simply  by  draw¬ 
ing  a  line  from  time  of  starting  to 
finishing  the  job.  This  system  also 
affords  an  easy  check  on  time  to  be 
charged  to  each  ad  or  operation. 

After  the  equipment  was  arranged 
the  entire  room  was  painted.  Black 
wainscoating  up  5  feet,  and  upper 
walls  and  ceiling  aluminum.  This 
gives  excellent  light  reflection,  with 
no  glare,  and  is  easy  on  the  eyes.  The 
proofroom  is  aluminiun  throughout. 

At  the  south  end  of  the  battery  of 
machines  a  space  8  x  20  was  parti¬ 
tioned  off  for  the  machinist.  The 
space  is  ceiled  up  4  feet  with  wire 
netting  above.  The  swinging  door  was 
fitted  with  an  excellent  lock.  There 
are  ample  drawers,  shelves  and  work 
bench  for  tools  and  work. 

Floors  of  the  composing  room  have 
been  sealed  and  waxed.  A  light  wax¬ 
ing  about  every  six  weeks  keeps  them 
in  good  condition. 

It  is  an  all  too  common  belief  that 
it  is  impossible  to  have  order  and 
cleanliness  in  a  composing  room.  In 
spite  of  the  great  number  of  articles 
that  are  a  part  of  every  such  place, 
with  planning  and  diligence  a  com¬ 
posing  room  may  be  made  and  kept 
as  clean  and  orderly  as  any  office. 

16  in  Old  Timers  Club 

An  Old  Timers  Club  has  been  or¬ 
ganized  among  employes  of  the  Coun¬ 
cil  Bluffs  (la.)  Nonpareil  who  have 
had  twenty  or  more  years  service 
with  the  newspaper.  Temporary  offi¬ 
cers  elected  were  Dave  Nicoll,  lino¬ 
type  operator,  with  54  years’  service, 
the  oldest  employe,  president,  and 
Roger  Coker,  display  advertising 
salesman,  with  24  years’  service,  sec¬ 
retary.  All  persons  with  twenty  or 
more  years  of  service  were  guests  of 
the  newspaper  at  a  dinner  recently. 
Those  present  were  L.  H.  Bailey, 
Arnold  Wadum,  Ray  Kent.  O.  L.  Tay¬ 
lor,  Haven  Walker,  Roger  Coker,  L.  A. 
Wallace,  John  Wheeler,  E.  H.  Brown, 
Dave  Nicoll,  Art  Bostedt,  W.  P. 
Hughes,  John  M.  Henry,  J.  C.  Winters 
and  William  Annin.  R.  R.  O’Brien, 
general  manager,  is  also  a  member 
but  was  in  (Ilhicago  at  the  time  of 
the  dinner. 

Drops  Saturday  P.  M. 

The  Bartlesville  (Okla.)  Examiner- 
Enterprise,  formed  by  the  recent  con¬ 
solidation  of  the  Examiner  and  Enter¬ 
prise,  will  no  longer  publish  on  Sat¬ 
urday  afternoon,  but  will  combine  the 
Saturday  edition  with  the  Simday 
morning  issue. 


Buys  Patent 


Imperial  Type  Sets 
Slotted  Eye  Mold 


'()] 


The  Imperial  T^qx?  Mebd  Companv 
has  announced  the  recent  purchase  (i 
U.  S.  Patent  Number  2,072.817  fron; 

the  Intertype  Corporation. 
This  patent  was  originally 
granted  on  March  2, 1937, 
to  Elmer  H.  Hostetler,  and 
pertains  to  ingot  molds 
used  for  casting  pigs  of 
type  metal  for  the  Mar- 
gach,  Ludwick.  Kendall, 
Streamline,  and  other 
similar  feeders.  Former¬ 
ly  type  metals  for  these 
feeders  were  cast  with  a 
closed  eye  in  one  end  of 
the  pigs.  The  Imperial 
Type  Metal  Company’s 
patent  covers  a  mold  so 
constructed  as  to  cast  a 
pig  with  a  slotted  eye 
permitting  the  eye  seg¬ 
ments  to  drop  by  gravity 
into  the  pot  as  they  come 
in  contact  with  the  molten 
metal.  This  eliminates 
the  trouble  and  time  con- 
suming  task  of  removing 
the  hot  unmelted  eye 
from  the  feeder  hook. 


Unions  Celebrate 

The  38th  anniversary  of  Typographi¬ 
cal  Union  No.  448  and  the  25th  anni¬ 
versary  of  the  pressmen’s  and  Assist¬ 
ant’s  TJnion  No.  189  were  observed  in 
a  banquet  at  Hotel  Linker,  LaCrosse. 
Wis.,  at  which  employers  were  guests 
of  union  members.  The  banquet  was 
dedicated  by  the  unions  to  their  em¬ 
ployers,  having  a  two-fold  purpose: 
“To  continue  our  efforts  of  loyalty  and 
co-operation,  and  to  become  better 
acquainted,  so  that  we  may  under¬ 
stand  and  believe  in  each  other,  even 
more  in  the  future  than  in  the  past” 

New  Printers'  Group 

John  A.  Titmus,  of  the  Petersburg, 
Va.,  Typographical  Union  was  elected 
president  of  the  recently  organized 
Virginia  State  Allied  Printing  Trades 
Assn.,  formed  by  representatives  of 
printing  trade  unions  from  Danville. 
Norfolk,  Petersburg  and  Richmond 
meeting  in  Richmond.  Other  officers 
named  were,  James  G.  Taylor,  photo¬ 
engraver,  Norfolk,  first  vice-president 
E.  H.  Ferguson,  Danville  Typographi¬ 
cal  Union,  second  vice-president  and 
R.  T.  Bowden,  Richmond  Typogra¬ 
phical  No.  90,  secretary-treasurer. 
'The  association  will  hold  its  first  an¬ 
nual  meeting  in  DanvUle  Oct.  22. 


"Peachy"  Paper 

Macon,  Ga.,  June  5 — The  l^con 
(Ga.)  Evening  News  published  in  the 
heart  of  the  peach  belt  recognized  the 
opening  of  the  peach  shipping  season 
recently  by  printing  the  outside  pages 
on  peach  colored  paper.  Tbe  pub¬ 
lishers  of  the  paper  organized  ffie 
peach  belt  news  service  early  this 
year  for  the  readers  in  the  cities  o 
the  Georgia  peach  belt.  A 
title  plate  carries  the  slogan 
Peach  Belt  Newspaper”  and  shows  two 
peaches  in  each  of  the  ears. 

Install  Elrods 

Elrod  machines  have  been  installed 
recently  by  the  Winnipeg  (Canaiwi 
Tribune;  Chicago  Polish  Daily  Zgoa^’ 
Leavenworth  (Kan.)  Times; 
mento  (Cal.)  Union;  Attleboro  (Mass- 
Sun;  and  Bismarck  (N.  D.)  Tribo"*- 
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exhibits  were  selected  by  a  jury  com¬ 
posed  of  John  Olson,  art  director  of 
Leo  Burnett  Advertising  Agency; 
Charles  Downs,  advertising  manager 
of  Abbott  Laboratories;  James  A. 
Shanahan,  sales  executive  of  McCor¬ 
mick  &  Henderson,  Inc.,  and  Anne 
Swainson,  director  of  the  bureau  of 
design,  Montgomery  Ward  &  Co. 


Popeye  Star  Operator 

Runs  Miniature  Linotype  Built  by 
Grand  Forks  Herald  Man 

-spinach  and  all — is  the 


•Popeye 

Grand  Forks  (N.  D.)  Heralds  star 
linotype  operator.  He  can  work  24 
hours  a  day  without  stopping  and  he 
doesn’t  ask  for  pay.  Trouble  is,  he 
fails  to  set  any  type. 

He  is  a  miniature  and  so  is  his 
Linotype  machine.  Nine  and  a  half 


Park  Wins  at  Golf 


Chicago  Tribune  Executive  Tops 
Field  in  Philadelphia 

Golf  enthusiasts  attending  the 
ANPA  Mechanical  Conference  in 
Philadelphia  this  week  organized  a 
tournament  which  was  played  Tues¬ 
day  afternoon  at  the  Aronimink  Golf 
Club  at  Newtown  Square. 

Winner  was  John  W.  Park,  Chicago 
Tribune,  with  an  87  gross  and  a  70  net. 
Second  was  Eddie  Ahearn  with  a  low 
gross  of  84.  In  third  place  was  Rollo 
Lewis  of  the  Wood  Flong  Corporation 
with  second  low  gross  of  86  and  a  net 
of  72,  and  fourth  was  Thomas  Weir, 
Washington  Times- Herald,  96-75. 

Other  scores  were  John  Donald, 
King  Features,  102;  Joe  Gorman,  In¬ 
ternational  Printing  Company,  Wilkes- 
Barre,  100;  Alex  McKay,  McKay  Pub¬ 
lishing  Company,  Philadelphia,  109; 
Rocky  Crowell,  Morrill  Ink  Company, 
98;  George  Atkins,  Morrill  Ink,  101; 
Jack  King,  International  Printing  Ink, 
97;  Arthur  Cooke,  Mergenthaler  Lino¬ 
type  Company,  Boston,  107;  and 
George  Hill,  Jersey  City  (N.  J.) 
Printing  Company,  104. 


inches  high,  the  working  model  was 
built  to  a  scale  of  one  and  a  quarter 
inches  to  a  foot.  Designer  and  builder 
was  Joe  W.  Hughes,  an  operator. 

All  the  main  working  parts  of  a 
full-sized  machine  are  included  even 
though  it  meant  raids  of  his  son,  Gar¬ 
ry’s  erector  set,  and  a  collection  of 
thscarded  parts.  The  model  was  built 
for  Garry,  age  8,  in  four  months. 

"Popeye”  operates  the  machine  at 
the  speed  of  eight  lines  p»er  minute, 
his  hands  moving  as  he  punches  the 
dummy  keyboard. 


Eight  newspapers  are  now  using  the 
Alltone  process  of  printing  under  li¬ 
censes  from  A.  L.  Lengel,  production 
manager,  Oakland  (Cal.)  Tribune,  its 
inventor,  Mr.  Lengel  advises.  The 
process,  first  used  on  the  Tribune,  is 
now  being  utilized  also  by  the  Los 
Angeles  Times,  Portland  Oregonian, 
Salt  Lake  Tribune,  Sacramento  (Cal.) 
Bee,  Fresno  (Cal.)  Bee,  Modesto 
(Cal.)  Bee  and  the  Tulsa  (Okla.) 
World.  The  Los  Angeles  Times,  sec¬ 
ond  newspaper  to  make  use  of  Mr. 
Lengel’s  method,  is  now  using  five  to 
10  plates  weekly,  it  was  learned. 


Says  Newspaper  of  Future 
Will  Be  Tabloid-Size 

The  newspaper  of  the  future  will 
be  tabloid  size,  have  wider  columns, 
will  be  set  in  tyi>e  at  least  as  large 
as  ten  point  and  will  be  wire  stitched, 
Douglas  C.  McMurtrie.  director  of 
tJTWgraphy  for  the  Ludlow  Typograph 
Company,  “guessed”  at  a  luncheon 
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Albany  Knickerbocker  News 
Opens  New  Engraving  Room 


Straight-line  Production  with  Entirely  New  Equipment 
Individual  Darkrooms  for  Cameramen 


library  Dedicated 


Milwaukee-Racine  Printing  Club 
Adds  New  Service 


THE  Albany  (N.  Y.)  Knickerbocker  mercoid  switch,  permitting  perfect 


News  May  22  opened  a  modern  en 
graving  room  in  a  building  remod 


heat  control.  The  blower  motor  is  op¬ 
erated  by  a  separate  wall  switch  and 


eled  purposely  to  house  the  most  the  heating  elements  cannot  be  oper- 
modem  engraving  equipment  pro-  ated  unless  this  motor  switch  is  closed. 


curable.  The  new  room  is  60  by  17 
feet  in  floorage  with  a  separate,  en¬ 
closed  room  for  the  etching  machine. 


Chemco  also  supplied  the  automatic 
whirler. 

The  combination  developing  and 


powder  box,  buming-in  stove  and  coating  sink  is  78  by  30  inches  in  size, 


etching  sink. 


constructed  of  stainless  steel,  with  hot 


All  equipment  in  the  department  is  and  cold  water  supply.  A  Chemco 
so  arranged  that  the  engraving  proc-  water-jacketed  cold  enamel  develop- 


Heads  Chicago  Typos 


The  Milwaukee-Racine  Club  of 
Printing  House  Craftsmen  has  forna;.  Willi 
ly  dedicated  its  new  Craftsmen  Libra- 
ry,  made  possible  through  the  endow-  ' 
ment  fund  created  by  Craftsman  Erne:  MINN 
Voight,  plant  manager  of  the  Westem  Knisi 
Printing  &  Lithographing  Co.,  Racine,  photo-e 
Wis.  TTie  new  library  is  located  in 
the  Knickerbocker  Hotel,  Milwaukee, 
headquarters  for  the  Craftmen  Club 
The  library  contains  books  and  other 
material  covering  nearly  all  brandies 
of  the  graphic  arts  field.  Membenof 
the  Club  as  well  as  others  in  the 
printing  and  allied  fields  will  be  able 
to  make  use  of  the  materials  througb 
withdrawal  privileges.  The  libnij 
will  be  open  for  withdrawal  <rf  boob 
or  for  study  purposes  two  nights  ead 
month,  on  the  evening  of  the  regular 
board  of  governors  meeting  and  on 
the  night  of  the  Craftsmen’s  monftly  Willlat 
meeting. 


View  of  new 
Knickerbocker  News 


engraving  room. 


Thomas  Canty,  Chicago  Tribune  printer, 
who  was  recently  elected  president  of  the 
Chicago  Typographical  Union.  Mr.  Canty 
has  been  a  member  of  the  Tribune's  com¬ 
posing  room  staff  for  the  past  30  years 
and  is  a  past  chairman  of  the  Tribune  CTU 


Linotype  Installations 


Lloyd’s  of  London  has  ordered  U 
mixed  Linotypes;  the  Denver  Post. 


He  was  formerly  a  member  of  Blue  Streak  Model  8s,  andL  L^of 


No.  I6's  scale  committee. 


Presse  of  Montreal,  eight  Blue  Streak  Ljjy  ^ 


with  a  pink  tint  and  has  a  drain  in 
the  center  and  another  drain  in  an 


Other  Linotypes  recently  have  been 


installed  by  the  Troy  (N.  Y.)  Times 


acid  trough  conveniently  located  be-  Record  (two);  Lloyd  HoUs- . 

tween  the  etching  machine  and  the  (two)  ;  El  Dorado  («k.)  bjjven 


etching  sink.  The  etching  room  is  en-  Batly  News  and  the  Evening  Times 
'  closed  by  a  glass  partition  with  (two);  Austin  (Tex.)  Americon  and 

iB  straighl-line.  In  addition  U  is  ,„g  tank  is  provided  with  tempera-  double  swinging  doors  into  the  main 


all  new  except  a  saw  and  a  Niagara  ture  control. 


Strip  Film  Camera 


Automafle  Vacuum  Pump 


pany,  Inc.,  New  York  City  (two);  San 
Rafael  (Cal.)  Independent;  Culrer 


Automatic  Vacuum  Pump  ,  engraving  ^  independent;  C^Irer 

strip  fita  Cower.  A  Douthltt  vacuum  printing  frame  t^Tr,Ll)dZ7n  ’"nLm.  ifT,  ^itp  (Cal.)  CttirenT Roberto  Owdt 

A  large  size  Chemco  strip  film  cam-  ig  equipped  with  vacuum  gauge,  air  Gomez,  Laredo,  Tex’;  Somerset  (Pi) 

ra  aflarktaH  fnr  finp  and  coarse -screen  _ i  main  room  IS  hard  maple  With  a  sub-  rrmnkv 


era,  adapted  for  fine  and  coarse  screen  valve,  electric  switch  and  interval  13/ 

wnrt  and  line  wnrk  is  furnished  with  _ t _ w  _ w  HOOring  13/4  mcheS  thick. 


work  and  line  work,  is  furnished  with  timer  attached  to  the  front  instrument  .  .  v  ,  .  ,  -  - > 

automatic  focusing  scales,  stop  ra-  board.  The  vacuum  pump  is  of  the  The^  department  is  very  light,  with  Company,  Wooster,  O.;  Mount  Vemm 

tioner,  screen  separation  chart,  pat-  silent,  rotary  type  and  is  equippied  ®l®ctrical  ceiling  and  wall  outlets  (la.)  Hawkeye-Record;  Keyrstonc 
ented  disappearing  screen  mechanism  with  an  automatic  vacuum  cut-out  equipment,  ^nd  seven  large  Typesetting  Company,  Chicago;  Ce- 

and  other  devices  intended,  to  improve  which  stops  the  motor  at  any  desired  windows,  four  of  which  were  pro-  darsburg  (Wis.)  News;  Kankaket 

its  usefulness  and  convenience.  vacuum  and  automatically  starts  when  yi“®°  m  me  rem^elmg  pri^ess,  dur-  (HI.)  Republican  News;  Nevada  (la.) 


Gomez,  Laredo,  Tex;  Somerset  (Pa.) 
American;  Putnam  County  Grophic. 
Greencastle,  Ind.;  Collier  Printing 


its  usefulness  and  convenience. 


The  camera  is  17  feet  long  with  a  vacuum  decreases. 


width  of  57  inches  at  light  frame.  It  A  Solar-Lite,  double-arc  printing  nearby  Times-Union  en 


vided  m  the  remodelmg  process,  dur-  (m  )  Republican  News;  Nevada  (la.) 
mg  which  the  Knickerbocker  News  Evening  Journal;  Wallace  Press,  Chi- 


is  fitted  with  a  special  copy  board  lamp  is  used  with  the  Douthitt  print-  Slaving  department. 


and  with  other  means  to  make  a  ing  frame. 


cago;  Dimlap,  The  Printer,  Inc.,  Erie. 
Pa.;  Beaumont  (Tex.)  Enterprise: 


Construction  of  the  building,  plac-  Rockwell  City  (la.)  Advocate;  Tex- 


double  exposure  on  the  same  piece  A  Chemco  lever  control  etcher,  of  of  equipment  and  laying  out  of  arkana  (Tex.)  Gazette  and  News;  Hot 
of  film,  one  exposure  being  half-tone  heavy  chromium  steel,  runs  continu-  the  room  was  under  the  direction  and  Springs  (Ark.)  New  Era  and  Sentinol 

and  the  other  line.  The  result  is  a  ally  during  the  etching  of  a  plate,  supervision  of  Production  Manager  Record;  Camden  (Ark.)  News: 

combination  negative  ready  for  the  The  acid  spray  is  controlled  by  a  lever  John  A.  Burke  of  the  Gannett  News-  Springville  (N.  Y.)  Journal;  Anwrillo 

strippier  and  printer.  on  the  side  of  the  machine,  so  that  papers,  and  A.  J.  McDonald,  pub-  (Tex.)  Times;  Newton  (Tex.)  Herald. 


stripper  and  printer. 

The  dark  room  is  6%  by  6  feet  9 
Inches  in  size,  vented,  and  has  an 


Springville  (N.  Y.)  Journal;  Amflrillo 
(Tex.)  Times;  Newton  (Tex.)  Herald: 


the  etcher  may  draw  the  plate  holder  lisher  of  the  Knickerbocker  News.  Weekly  Iberian,  New  Iberia,  La.;  Bct- 


from  the  machine  and  examine  his  William  W.  Spauling,  foreman,  su- 


acid-resisting  flooring  with  a  sliding  Plat®  ®ven  though  the  machine  is  run-  ^rvises  the  de^tment,  which  pro¬ 
window  connected  with  the  outside  full  speed.  A  spray  line  with  duces  about  35  ^  inches  of  cuts  a 

stripping  sink.  A  Chemco  all-metal  a  quick-opening  valve  is  mounted  in  month— about  75%  local,  20%  sub- 


nington  (Okla.)  Journal;  Malakof 
(Tex.)  News;  Rockford  (Ill.)  Tabor 
News;  Saluda  (S.  C.)  Standard;  Co^  per  j 
nado  (Cal.)  Citizen;  Charleston  (AA) 


MiilJUiiiK  oiixiv.  n.  \  . - 7  — - —  i  t  i  .  «  .  .  -  ' - ' - '  ~  i  iv* 

dark  room  sink  74%  inches  long  is  such  a  position  that  the  plate  may  be  urban  and  only  5%  serviced  pictures.  Express;  El  Paso  (Tex.)  Boraerlt^ 


divided  into  three  parts  for  trays.  It  sprayed  with  water  before  handling.  E.  D  Jagereski  is  mechanical  super- 


has  an  adjustable  tempierature  control  high-speed  ^  ventilating  fan  and  intendent. 


Marianna  (Fla.)  Times;  Elmhurst  (N  Tj^r 
Y.)  Daily  Register;  Bowie  C^)  dtnr 


nas  an  aujusiaoie  leinpeiaiure  coiiiroi  — .  . . . s  - - j,  - 

and  concealed  cooling  coils  which  '^^ut  are  built  into  the  machine  so  Incidentally,  the  Knickerbocker  News;  Latimer  County  Tribune,  an- 


cannot  come  in  contact  with  rinsing  fumes  generated  by  etching  are  News,  about  fotir  years  ago,  became  burton,  Okla;  Uhrichsville 

”  4.u^  A  £ _ _ .£  n _ x _  __ ‘..v  _ 2^1^.  E»f  rnrOUS 


water  or  chemicals. 

,  ,  f^***!*  Shelves  ment  in  the  room.  phers.  There  are  six  individual  dark  Star-News;  Crookston  (Minn.)  pion 

A  shelf  of  metal  about  a  foert  wide  ^  Chemco  combination  burning-in  rooms  and,  now,  three  photographers.  Millstadt  (Ill.)  Enterprise;  £ 

around  the  sink  prevente  splash  from  oven  and  cooler  is  equipped  to  bum  Dark  rooms  are  equipped  with  a  sig-  Misch  &  Sons  Printing  &  Pubhshin?  j 

going  on  the  wall  and  provides  a  plates  of  any  size  up  to  a  full  page  nal  system  whereby  a  red  light  shows  Company,  Coffeyville,  Kan.;  Kea^ 
place  to  set  bottles  and  ^uipment.  about  10  seconds.  The  Chemco  in  the  editorial  department  when  a  (Neb.)  Daily  News;  Boaz  (^*  r.ew 
.IS  avoids  the  dirt  which  some-  glass  powder  cabinet  prevents  etch-  photographer  is  in,  thus  permitting  Leader;  Egan  Company,  Inc.,  Dallas.  .|.y. 

tunes  goes  with  a  wooden  shelf.  ^  ing  powder  being  blown  about,  safe-  City  Editor  Jerry  Walker  to  know  Port  Allegany  (Pa.)  Reporter-Ar^ 

electric  double  switch  controls  ceilmg  guarding  the  health  and  clothing  of  when  photographers  arrive  or  leave  Williamston  (N.  C.)  Enterprise;  Ns^ 


carried  out  of  the  building.  A  fan  one  of  the  first  newspapers  with  in-  ing  Chronicle;  El  Progreso, 


and  vents  are  connected  to  all  equip-  dividual  dark  rooms  for  its  photogra-  Christi,  Tex.;  Wilmington  (N.  t,.) 


and  wall  safe  lights,  also  white  lights  etcher. 


in  the  dark  room. 


The  specially-built  Monel  metal 


without  l«aving  his  desk. 


The  stainless  steel  stripping  sink  etching  sink  is  30  by  60  inches  in  size 


has  a  built-in  refrigerating  unit.  A  and  fitted  with  two  mixing  faucets  for 


water  line  is  mounted  over  this  sink,  hot  and  cold  water. 


Harl  Has  Vatalion 


De^rtment,  Washington,  D.  f'-’  pud 
position  Service,  Inc.,  New  York  City 


which  is  equipped  with  wooden  crib. 


Special  formula 


Charles  P.  Hart,  New  York  Times 
mechanical  superintendent,  recently 


Zeller  on  Inquirer  ^ 

C.  J.  Murray,  manager  of  ^ 


rhpmnn  ctrinnino  I'abinot  at  tba  oamp  ^  cooks  the  cold  top  spent  an  extended  vacation  with  Mrs.  Philadelphia  Inquirer  rotograv^  pu 

timp  It  is  of  with  stainipss  stppi  f™"^  *  Hart  and  their  daughter.  Miss  Betty  department,  announced  this  week  ^ 

^  *  stainless  steel  ^ickerbocker  News  formula.  A  Hart,  at  AshevUle,  N.  C.  They  stopped  addidon  to  his  staff  of  Alexander  ^  ^ 


duty  router,  the  Niagara  at  Grove  Park  Inn,  and  enjoyed  sev-  ler,  formerly  of  the  Goss 

The  Chemco  drymg  oven  is  guillotme  and  metal  saw  finish  the  eral  motor  tours  in  the  Great  Smoky  Press  Co.  Mr.  Zeller  recentl;^  « 

equipped  with  four  special  headng  cufe  Mountains  National  Park  and  other  turned  from  a  trip  aroimd  the 

laments,  three  controlled  by  a  manu-  The  floor  m  the  12  by  14-foot  etch-  western  North  Carolina  mountain  re-  during  which  he  lectured  on  gravui*  w 


elements,  three  controlled  by  a  manu-  "nie  floor  in  the  12  by  14-foot  etch- 


ally-operated  switch  and  one  by  a  ing  room  is  of  acid-resisting  concrete  sort  sections. 


and  the  allied  graphic  trades. 
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Milwaukee  Journal  Dedicates  Press 


attempt  to  prove  his  contention.  He 
revealed  his  findings  to  George  H. 

Adams,  managing  editor  of  4ie  Joor- 
r  nal,  who  in  turn  addressed  a  letter  to 
J  Professor  Taft  in  which  he  said; 

“I  wish  to  call  your  attention  to  the 
fact  that  half-tone  cuts  were  used  in  Harry  J.  Grant  (can- 
the  Minneapolis  Journal  beginning  ter),  chairman  oi 
with  its  issue  of  July  4,  1896.  William  board  of  Journal  Co. 
am  Krussow,  now  foreman  of  the  Jour-  putting  into  service 
the  nal’s  engraving  room,  at  that  time  an  ^ "i® 

the  apprentice,  provides  the  following  ex-  of  Jour- 

Ms  planation  of  the  ingenious  method  by  "®)*  '’®'^ 

which  the  prinUng  was  done.” 

Krussow’s  explanation  was:  Beath,  a  Journal  Co 

‘‘Before  1896,  half-tone  cuts  had  director,  and  at  righ 
been  used  in  magazines  but  not  in  '*  John  P.  Keating 
newspapers.  Half-tones  were  made  production  manager 
only  on  a  100-line  screen,  which,  even 
at  present,  is  too  fine  a  screen  for 
general  use  in  newspaper  printing. 

Under  stereotype  practices  of  that 
period,  the  impression  of  the  original 
form  was  made  by  beating  the  wax  the  SECOND  ne 
matrix  into  the  form  with  a  heavy  eight  months  w 
stiff-bristled  brush,  and  the  matrix  Milwaukee  Journc 
was  then  dried  while  still  on  the  form  other  $200  000  rot 
under  a  steam  table. 


more  than  40 
years  lately 
when  he  read 
an  article  in  an 
issue  of  the 
American  Photo- 
Engraver. 

With  the  read¬ 
ing,  he  came  to 
the  conclusion 
that  the  Journal 
was  the  first  pa¬ 
per  in  the  country  to  make  regular 
use  of  half-tone  illustrations,  not  the 
Neic  York  Tribune  as  set  forth  in  the 
article.  And  he  had  a  hand  in  it. 

Tribune  Used  Them  In  1897 
Referring  to  a  recent  book  from  the 
pen  of  Robert  Taft,  professor  of  chem¬ 
istry  at  the  University  of  Kansas,  en¬ 
title  “Photography  and  the  American 
Scene,”  the  article  quoted  the  author 
as  follows: 

“The  year  1897  really  marks  the 
advent  of  half-tone  illustration 


William  Krussow 


“Compared  with  present  day  meth-  chinery  standing  higher  than  a  house, 
ods,  this  procedure  was  very  crude  as  Improving  business  conditions,  re- 
far  as  transferring  detail  from  the  fleeted  in  increased  advertising  and 
composing  room  form  to  the  press  growing  circulation,  necessitated  in¬ 
plate  was  concerned,  and  conse-  stallation  of  the  new  press, 
quently,  it  was  impossible  to  pick  up  The  press  was  christened  by  Harry 

and  transfer  the  image  in  a  lOO-line  J.  Grant,  chairman  of  the  board  of 
screen  half-tone  cut.  the  Journal  Co.,  in  the  presence  of 

“W.  H.  Webster,  then  mechanical  Miss  Fay  McBeath,  a  director;  John 
superintendent  of  the  Journal,  solved  P-  Keating,  production  manager,  and 
the  problem  by  printing  directly  from  an  enthusiastic  pressroom  crew. 

^  cuts.  A  bending  machine  was  set  to  Capacity  of  the  pressroom  now 

curve  cuts  to  fit  the  contour  of  the  double  that  of  only  a  few 
press  plates.  When  a  cut  was  needed, 

a  piece  of  blank  zinc  the  identical  size  presses  at  the 

of  the  half-tone  cut  was  moulded  into  Journal  was  put  into  service  some 
the  page  matrix.  When  the  page  mat-  Anie  ago  by  Mr.  Grant.  The  new 

rix  was  put  into  the  casting  box,  this  - 

piece  of  zinc  was  taken  out  of  the  mat  i, 

and  the  half-tone  substituted  and  se-  PfQS|(|0nt 

cured  in  its  place  by  an  ingenious 

arrangement  of  springs,  which  not  Nearly  350  members  of  the  New 
only  held  the  half-tone  cut  in  proper  York  Employing  Printers  Association, 
position  during  the  casting  process,  Inc.,  and  their  guests  attended  the 
but  also  insured  its  being  welded  se-  seventy-fourth  annual  dinner  meet- 
■'*  curely  on  the  outside  of  the  press  ing  of  the  Association,  Monday  even- 
plate  in  printing  position,  the  cut  be-  ing.  May  22,  at  Downtown  Athletic 
coming  part  of  the  cast.  It  was  nec-  Club,  New  York.  William  F.  Riecker, 
*  essary  to  make  several  duplicate  cuts  president  of  Lenz  &  Riecker,  Inc.,  was 
3  because  each  replate  called  for  a  new 
^  cut.  The  process  was  used  until  about 
1903.” 

J  Appeared  on  Saturdays 

*•  In  a  continuation  of  the  correspon- 
Mlnneapollj  Journal  edition,  July  4,  1896,  Jence  with  Professor  Taft  and  in  an- 
showing  half-tone  cut.  swer  to  a  question,  Mr.  Adams  re¬ 

vealed  that  “a  check  of  the  file  of 
regular  feature  of  American  newspa-  the  Journal  for  1896  revealed  that 
journalism.  On  Jan.  21,  1897,  the  half-tone  cuts  appeared  regularly, 

”  '  ~  "  .  ”  "  ’  •  •  issues 


Froehlidi  Secretary 


WOOD 

DKY 

MATS 


New  York  Tribune  published  on  its  generally  on  Saturdays,  in  the 
iTOnt  page  a  half-tone  illustration  of  of  July  11,  13,  18  and  24;  Aug.  1,  8, 
Thomas  C.  Platt,  newly  elected  sen-  15  and  27;  Sept.  2,  5,  12,  19,  24  and 
etor  from  New  York.  Within  the  next  26;  Oct.  1,  3,  10,  16,  17  and  24;  Nov.  7, 
^onth,  some  two-dozen  half-tone  il-  14,  21  and  28;  and  Dec.  3,  4,  5,  12,  18, 
‘■“'rations  were  used  by  the  Tribune.  19,  28,  29  and  31.” 

^ese  illustrations  are  due  to  the  Krussow  came  to  the  Journal  as  a 
"ork  of  Stephen  H.  Horgan,  who  had  lad  not  quite  16,  less  than  a  year  be- 
Pionecred  their  use  in  the  New  York  for®  the  first  half-tone  was  used.  He 
Graphic  (March  4,  1880).  By  took  a  position  as  an  apprentice, 
*'90.  large  web  perfecting  presses  working  for  five  years  before  he  be- 
l^lng  adopted  by  metropolitan  came  a  photo-engraver.  In  fact,  he 
in  all  parts  of  the  coun-  had  two  jobs  at  once.  He  worked  for 


'ay*  Uniform 


He'll  testify  to  the! 
quality  of  Wood  Dry 
Mats.  He'll  tell  you 
how  deep  they  moldi’j 
how  clean  they  cast^ 
and  how  perfectly^ 
ithey  perform  unde)^ 
^he  most  diffici^^ 
conditib'hs. 


Horgan  experimented  with  and  the  Journal  from  10  to  3  a.m.  each 
^fntually  devised  a  successful  meth-  day  and  for  the  old  Minneapolis 
?‘“tllhing  half-tone  stereotypes  in  Times,  long  since  defunct,  from  7  to 
high  speed  presses  and  patented  12  p.m.  'The  engraving  staff  of  the 
®  process.  Journal  then  consisted  of  two  engrav- 

-  the  New  York  Tribune’s  Krussow. 

effort  early  in  1897,  other  The  process  by  which  the  first  half- 
Ch  ^^l*®*^*  began  similar  trials.  'The  tone  was  turned  out  was  cumbersome 
instance,  first  and  slow,  taking  almost  three  hours 
its  as  compared  with  the  half  hour  of 


tone  illustrations  in _ 

of  March  21,  1897.  By  today,  Krussow  said. 

-tone  process  was  in  He  became  superintendent  of  the 
photo-engraving  department  in  1907 
was  certain^ the  Journal  and  has  been  on  the  job  ever  since. 

He  has  imder  him  now  four  men  on 
a  night  shift  and  five  during  the  day. 


19W,  thr  h; 

'*®*nmon  use. 

Krussow  _  me 

18W  ^^^f'lones  before  Jan.  21, 
’  went  to  the  old  files  in  the 
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Impression  Cylinder  Packing  Discussed 
By  Yuican  Proofing  Co.  Experl 

Complicating  Factors  Which  Prevent  Quality  Printing  Told — 
Essential  Qualities  of  Press  Blankets  Described 

By  J.  C.  DUNN 

General  Sales  Manager,  Vulcan  Proofing  Co.,  Brooklyn 


Following  is  the  text  of  an  address 
given  by  Mr.  Dunn  before  the  Iowa 
Mechanical  Conference  meeting  in 
Des  Moines  recently. 

IN  RETVIEWING  several  previous  at¬ 
tempts  at  expressing  some  thoughts 
covering  the  assigned  subject,  I  am 
surprised  and  pleased  to  find  that 
basically  I  am  of  the  same  opinion  now 
as  I  was  six  years  ago;  that  is  insofar 
as  the  principles  of  impression  cylinder 
packing  are  related  to  quality  of  work 
produced,  productive  capacity  of 
blankets;  contribution  required  by  all 
departments  before  the  pressroom  and 
the  active  and  thoughtful  support  and 
co-operation  of  the  pressman  him¬ 
self. 

Complicating  Factors 

The  uneven  surface  of  the  printing 
cylinder  adds  further  complicating 
factors  to  the  problem  and  so  also  does 
the  requirements  that  the  compressible 
facing  of  the  impression  cylinder  must 
suffer  as  little  deterioration  as  pos¬ 
sible,  but  instead  must  remain  sub¬ 
stantially  the  same  while  sustaining 
pressure  application  of  great  force  by 
the  printing  plates  for  millions  of  im¬ 
pressions. 

Much  is  still  to  be  learned  by  the 
user  about  the  qualities  needed  in 
impression  cylinder  packing  to  pro¬ 
duce  the  ultimate  in  results  as  repre¬ 
sented  by  readability  and  cost.  What 
density  or  body  consistency  provides 
the  best  resistance  to  the  plate  impres¬ 
sion  pressure,  and  how  can  this  be 
best  determined?  How  many  know  in 
pounds  or  tons  the  pressure  exerted 
by  the  plate  cylinder  in  relation  to 
thousandths  of  impression?  What  is 
the  ideal  resilience  medium  and  which 
materials  or  combination  of  materials 
give  this  perfect  condition?  What 
bearing  does  percentage  of  permanent 
set  have  on  the  life  of  blankets?  How 
much  softness  is  necessary?  No  man¬ 
ufacturer  of  blankets  or  raw  mate¬ 
rials  has  been  able  to  give  me  the 
answer.  Frankly,  there  is  little  occa¬ 
sion  for  pressmen  to  know  the  an¬ 
swers.  Consequently  for  many  years 
blankets  made  for  newspaper  printing 
have  been  more  or  less  of  a  hit  and 
miss  proposition.  No  wonder  they 
have  varied  greatly  and  different  lots 
made  in  the  same  mill  have  lacked  in 
uniformity  over  and  beyond  what  may 
reasonably  be  termed  commercial 
variation.  Include,  if  you  will,  mate¬ 
rials  used  for  printing  papers,  but 
actually  manufactured  for  an  entirely 
different  purpose.  It  is  startling  when 


one  considers  how  vital  blankets  are 
as  an  important  link  in  the  chain,  to 
realize  how  little  has  been  known  of 
the  physical  characteristics  of  the  ma¬ 
terials  used. 

The  Packing  Problem 

Were  it  practicable  to  print  news¬ 
papers  on  a  press  where  cylinders  run 
on  bearers  and  hard  packing  used  and 
employing  electrotypes,  better  paper 
and  expensive  inks,  the  advertisers’ 
demand  for  still  better  quality  would 
be  satisfied.  What,  I  ask  you,  is  left 
in  this  business  but  to  improve  the 
quality  of  the  printed  sheet?  Because 
of  time  and  expense  required  for 
preparation  and  low  operating  speed, 
the  use  of  hard  packing  cannot  be  con¬ 
sidered.  The  theory  has  been  that  a 
combination  of  high  operating  speed, 
plate  variance,  and  the  time  element 
make  necessary  the  use  of  soft  or 
semi-soft  packing.  This  theory  has 
been  dispelled  by  those  who  have  made 
a  study  of  the  needs  because  it  is  gen¬ 
eral  knowledge  that  the  softer  we  go 
in  packing  the  more  we  sacrifice  in 
ultimate  print. 

The  ideal  impression  cylinder  pack¬ 
ing  tends  toward  a  combination  which 
conforms  more  nearly  to  the  basic 
principles  of  hard  packing.  Insofar 
as  accuracy  and  maintenance  of  posi¬ 
tive  diametrical  measurements  are 
concerned,  this  statement  is  a  fact.  To 
this  can  be  added  the  assertion  that 
for  faithful  reproduction  as  it  relates 
to  sharpness  of  print,  clear  definition 
of  halftones,  and  line  cuts  and  cover¬ 
age  of  solids,  no  blanket  or  combina¬ 
tion  of  materials  ever  before  equalled 
it  for  such  an  extended  p>eriod  of 
time. 

Formerly  too  much  was  left  to  \m- 
certainty  with  an  intervening  period  of 
unsatisfactory  print.  The  require¬ 
ment  is  a  blanket  made  without  the 
questionable  employment  of  felt  as  a 
base.  Likewise,  the  uncertainty  and 
utter  lack  of  positive  factors  render  the 
three  piece  draw  sheet  combination 
little  less  than  an  improvision. 
Strength,  stretch,  resilience,  softness, 
resistance  to  surface  abrasion,  and 
other  qualities,  must  be  predetermined 
and  combined  in  a  single  product. 
These  qualities  must  be  positive  and 
definite.  To  operate  with  these  blank¬ 
ets  does  not  require  knowledge  of 
tricks.  They  possess  one  outstanding 
feature,  namely  a  closer  adherence  to 
a  common  diametrical  measurement 
for  plate  and  blanket  cylinders.  This 
is  a  close  approach  to  the  much  dis¬ 
cussed  and  feared,  pitch  line. 


Sioux  City,  la.,  delegates  to  the  Iowa  Mecha 
Eybers,  Tribune;  A.  J.  Amsier,  Tribune;  R.  L. 
Journal;  Luke  R.  Winn,  Journal;  K.  W.  Rei 

The  non-felt  blanket  used  with  a 
prescribed  type  of  imder  structure  to 
meet  the  physical  characteristics  of  a 
uniformly  maintained  printing  surface 
is  in  reality  “hard  packing”  with  suf¬ 
ficient  compensation  built  into  the 
structure  in  proper  proportion  so  as 
to  be  equalized  for  reasonable  inequal¬ 
ities  in  stereotype  plates.  Now,  if 
hard  packed  cylinders  do  produce  dis¬ 
tinctive  printing,  then  you  have  all  the 
accepted  essentials  of  hard  packing  in 
this  newest  develop)ed  non-felt  blanket. 

Essential  Blanket  Qualities 

In  seeking  a  solution  to  the  blanket 
problem,  men  have  studied  minutely 
the  action  between  plate  and  blanket 
cylinders.  The  requirements  of  un¬ 
derpacking  and  the  body  and  facing  of 
top  blankets  have  been  observed  in 
actual  operation,  checked  in  the  lab¬ 
oratory,  and  finally  compared  with  the 
finish^  product — your  product,  the 
newspaper!  Tliere  are  several  mo¬ 
tions  interacting  between  the  cylin¬ 
ders.  The  indentation  of  the  type 
surface  of  the  plate  into  the  blanket 
requires  a  facing  which  will  not  form 
a  matrix.  High  resistance  to  surface 
abrasion  is  necessary  due  to  the  fact 
that  the  peripheral  speed  of  the 
blanket  cylinder  exceeds  that  of  the 
plate  cylinder. 

What  are  the  essential  qualities  of 
press  blankets?  As  I  imderstand  the 
requirements  they  are  pliability,  re¬ 
silience,  softness,  freedom  from  bol¬ 
stering,  absence  of  surface  indenta¬ 
tions,  uniformity  of  thickness,  lack  of 
stretch,  high  tensile  strength,  an  ink 
repellent  face,  resistance  to  surface 
abrasion,  and  longevity.  All  these 
things  in  perfect  combination  and  har¬ 
mony  to  provide  the  plate  with  the 
proper  cushion  for  good  printing. 

Pressmen  generally  have  contrib¬ 
uted  to  the  longer  life  of  blankets  by 
closer  application  to  detail  and  by 
giving  fuller  expression  to  their 
knowledge  of  printing  press  operation. 
Improved  changes  in  press  design, 
roller  bearings,  forced  lubrication,  and 
other  engineering  developments  have 
contributed  much  to  the  life  of  news¬ 
paper  blankets.  It  is  believed,  how¬ 
ever,  that  a  closer  study  of  blankets 
by  press  builders  would  result  in  both 
better  printing  and  still  lower  costs. 

Do  not  give  too  much  attention  to 
blankets  and  sacrifice  rollers.  Both 
are  equally  important.  In  passing  I 


nical  Conference  included  (I.  to  r.j:  Hr, 
Watkins;  Clark  W.  OIney;  Paul  A.  Moci 
lly.  Journal;  and  Charles  H.  Dirr,  Jourv,. 

recommend  an  investigation  of  sy;- 
thetic  rollers.  Free  from  swellii 
and  only  half  as  hard  as  rubber,  the* 
rollers  may  be  depended  upon  to  co;- 
tribute  generously  to  better  printe; 
Many  have  been  performing  satisia;. 
torily  for  over  six  years. 

There  is  not  sufficient  time  wii; 
the  limits  of  this  session  to  thorough; 
cover  all  the  various  materials  ai 
combinations  used  on  impression  cyl¬ 
inders.  A  careful  study  of  them  re¬ 
veals  many  reasons  for  the  lack  a; 
uniformity  in  printing  from  one  oEce 
to  another;  from  day  to  day  in  the 
same  office,  and  from  page  to  page : 
the  same  edition.  Perhaps  it  woi; 
be  unwise  to  mention  uniformity  be¬ 
tween  first  and  second  impressi;; 
printing. 

Has  Tabloid  Formal 

Effective  June  2  the  Wildtcocc 
(N.  J.)  Daily  Leader  adopted  a  tab¬ 
loid  format,  with  the  exception  of  fc 
Thursday  edition  which  remari 
standard  size.  The  daily  mechanki 
requirements  are:  width  of  type  pa? 
1014  inches;  depth  of  page  15  indtei 
or  210  lines,  and  five  2-inch  coluE 
to  the  page.  The  Thursday  editict 
continues  with  a  1614-inch  ^pe  paa 
running  2014  inches  or  287  lines :: 
depth.  There  are  8  2-inch  colur 
to  the  page. 

Davis  Re-elected 

Clarence  R.  Davis,  president  of  the 
Milwaukee  Mailers’  Union  No.  23  fe 
the  past  eight  years,  has  been  re¬ 
elected  to  his  ninth  consecutive  term 
Other  officers  are  Albert  Polzia  re¬ 
elected  vice  president,  and  Ar  - 
Steffin,  re-named  secretary-treas’u-"^' 
Anthony  Merz  is  recording  secretar 
and  Anton  Guber,  sergeant-at-arm 
Named  to  the  auditing  board  are  W;.- 
liam  Friedle,  Roland  Grady  and  Harr 
Mack. 

Combines  Names 

San  Luis  Obispo  (Cal.) 
a.m.,  and  Telegram,  p.m.,  masthea- 
have  been  changed  to  one  namt 
Telegram-Tribune.  The  paper 
continue  to  function  as  hereto.- 
issuing  two  editions,  a.m.  and  P-® 


Another  group  of  Iowa  Mechanical  Conference  delegates.  L.  to  r.:  Ernest  B.  Nodland, 
Marshalltown,  la.;  Leo  Rosenberger,  Clinton,  la,;  George  Pouts,  mechanical  superin¬ 
tendent,  Council  Bluffs  Nonpareil;  Oscar  E.  Runquist,  pressroom  and  stereotype  fore¬ 
man,  Clinton  (la.)  Herald;  Frank  "Red"  Mitchell,  Davenport,  la. 


Group  of  delegates  photographed  at  Iowa  Mechanical  Conference, 
well,  stereotype  foreman.  Cedar  Rapids  Gazette;  Andy  Jose,  stereotype  for  p,rin- 
Moines  Register  and  Tribune;  Leon  Link,  Cleveland;  L.  J.  Chase,  mechanics 
tendent,  St,  Louis  Star-Times;  L.  C.  Doran,  Chicago. 
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Ba  great  majority  of  newspapers  today 

are  using  Monotype  and  Elrod  rules 
for  want  ads. 

The  use  of  aniline  dyes  or  colored 
inks  to  facilitate  the  killing  out  of 
type  between  editions  was  reported 
to  be  popular. 

The  use  of  copy  holders  slows  up 
proof  room  work. 

Nearly  everybody  reported  they 
had  trouble  with  sinks  in  large  type 
slugs,  but  no  remedy  was  forthcom¬ 
ing. 

Half  of  the  delegates  said  they 
were  using  daily  routine  schedules  of 
maintenance  on  typesetting  machines. 

It  was  also  advised  for  “any  news¬ 
paper”  to  have  an  air  compressor  for 
cleaning  typesetting  machines. 

The  composing  room  report  was 

T  L  XAMDAwiL‘i/~  read  by  Leon  A.  Link,  who  also  pre- 

Two  members  of  ANPA  Mechanical  Com-  .  ■•  j  .1  j.  •  nr-iu  u: _ 

miffee  discuss  Conference  proceedings  at  discussion.  With  him 

Philadelphia.  Left,  John  A.  Burke,  mech-  co-Aairmen  were  John  A.  Burke, 
anical  superintendent,  Gannett  Newspa-  of  the  Gannett  Newspapers,  and  F.  W. 
pars,  Rochester.  N.  Y..  and  F.  W.  Schaub,  Schaub,  of  the  Decatur  (Ill.)  Herald- 
business  manager,  Decatur  (III.)  Herald  Review. 

&  Review.  Other  co-chairmen  for  Tuesday  eve- 

TT  J,  t  n  t  Tj.  ning’s  session  were  H.  J.  Lamade,  of 

Use  and  abuse  of  flash  exposure.  It  ..  \  j  t  u 

f  J  iu  i.  iu  1  1  f  the  Williamsport  (Pa.)  Gnt;  and  John 

was  found  that  the  color  value  of  the  r  vie 

1  v  i  _  u  iu  J  i  E.  Martin,  of  the  New  York  Sun; 

S!!?  factor  ^an?Arrit  was  \St  Maurice  Hagan,  Philadelphia  Inquirer; 
"d"for Te  small  s?op  -f,  P-.  f 

What  equipment  is  best  in  the  use  ”  ronic  e. 
of  drying  prints  and  films?  It  was  Lighting  Developments  Presented 
found  that  mild  heat  and  “plenty  of  On  Wednesday  morning  the  con- 
air”  make  prints  and  films  dry  quick-  vention  heard  of  the  latest  develop¬ 
er  and  with  better  results.  ments  in  lighting  told  by  R.  E.  Farn- 

What  are  the  best  methods  of  clean-  ham,  commercial  engineer  of  the  Gen¬ 
ing  a  half  tone  screen?  It  is  best  to  eral  Electric  Company.  He  exhibited 
use  Bon  Ami  and  cheesecloth  which  nearly  two-score  lamps  of  all  types 
previously  has  been  boiled  to  remove  from  flash  bulbs  to  the  tiny  water- 
its  filter.  cooled  mercury  lamp  which  gives  off 

Which  is  preferable  in  the  small  as  high  as  195,000  candles  per  square 
plant,  an  electric  or  acid  etching?  One  inch.  His  talk  was  titled  “New  Light 
delegate  reported  he  believed  the  acid  Sources  for  Photo-Engraving  and 
method  was  better  and  faster.  Photography.” 

When  the  question  of  “who  is  re-  Following  Mr.  Farnham,  John  W. 
sponsible”  for  the  appearance  of  half  (Continued  on  next  page) 
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Gyro-Balanced — free  from  all 
vibration  —  router  head  speed 
25,000  r.p.m. — THE  heavy  duty 
router — Timken  roller  and  su¬ 
per  -  precision  ball  bearing 
equipped. 


Steel  -  electric  welded  con¬ 
struction  —  automatic  vacuum 
control — contact  in  few  seconds 
— Patented  W esel  Vacuum  Re¬ 
serve  T  ank  —  noiseless-smoke- 
less-vibrationless  pump. 

(This  Model) 

24  in.  X  30  in.  33  in.  x  45  in. 


Satisfied  Spate  Buyers 


mean 


Profit  to  the  Publisher 


Give  them  clean,  clear-cut 
printing  by  using 


MORLEY 

MATS 


Stereotypers  appreciate 
their  moderate  moulding 
pressure,  which  protects 
type  and  prolongs  life  of 
moulding  blankets.  Press¬ 
men  like  their  clcan-print- 
ing  qualities. 

Samples?  Gladlv! 


Bed  size  lUyg  in.  x  29  in. — 
“V”  belt,  noiseless  drive — auto¬ 
matic  throughout — speed  equal 
to  fastest  operator  —  new 
“stream-lined”  model. 


MORLEY  BUTTON 


Manufacturing  Company 
Portsmouth,  New  Hampshire 
New  York  Office:46  E.llth  St. 


Factory  &  General  Offices 
Scranton,  Pa. 
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N.  J.  Wages  High 


roto  copy  by  various  newspapers, 
t  Roto  More  uniform  results  are  needed,  he 

If  l^w  Wf  emphasized,  both  in  color  roto  and 

yni  TAnifC  monotone.  He  alluded  to  the  rate 

HrA  lOpiiJ  differential  between  black  and  white 

j  VTT  and  roto,  saying  that  in  15  different 

continued  from  page  XV  A  j  a  i  j  f 

papers  the  differential  ranged  from 

43%  to  110%. 

Chicago  Tribune  pre-  reported  a  16%  rise  in  roto  ad- 

;port  of  the  stereotypers  ygrtising  in  the  first  four  months  of 
meeting.  A  list  of  25  J93g_  pointed  out,  65 

^stions  was  discussed  and  sections  with  15,500,000  circula- 

mpted.  carried  11,000,000  lines  of  adver- 

:o  the  responsibility  for  a  tising  worth  approximately  $10,000,- 
od  signature  cuts  it  was  OOO.  Mr.  Challenger  attributed  im- 


Newspapers  Pay  Salaries 
Double  Other  Industries 

Trenton,  N.  J.,  June  7 — New  Jene^ 
newspaper  and  printing  plants  sr 
paying  higher  wages  than  any  od)« 
industry  in  the  state  and  nearly  douhl* 
the  average  weekly  all-industrlB 
wage  rate,  it  is  revealed  by  analyi 
of  the  latest  employment  statistic^ 
compilation  as  just  made  availabk 
here  by  State  Labor  Commissioa* 
John  J.  Toohey,  Jr. 

The  average  weekly  earnings  of 
employes  in  newspaper  and  printi^ 
plants  of  the  state  during  April  wot 
$42.40,  according  to  the  report,  wluls 
the  corresponding  wage  figure  of  iQ 
New  Jersey  industries  averaged  to¬ 
gether  was  $25.87.  The  newspaper  aid 
printing  plant  classification  was  lisM 
as  the  only  industry  in  the  state  pay¬ 
ing  more  than  $40  in  weekly  wagsi 
Contrasted  with  a  slight  employ- 


composing  room.  It  was  found  that  new  high  speed  presses,  fast  drying 
only  a  few  newspapers  use  steel  printing  inks,  better  paper,  improved 
bases  for  mounting  halftones.  Cast  techniques  and  better  trained  person- 
and  material  bases  are  favor^  be-  nel.  In  conclusion  he  said  that  if  roto 
cause  of  the  frequent  change  in  size,  receives  proper  treatment  and  wise 
Uniform  mat  moisture  was  discussed  handling  it  will  continue  to  grow  in 
and  it  was  suggested  that  one  way  to  volume. 

achieve  Ais  is  to  order  ^  small  quan-  Chairman  of  the  Wednesday  after- 
tities.  Nothmg  new  has  been  dis-  session  was  S.  H.  Kauffmann, 

covered  for  overcoming  buckles  m  }^ashington  Star,  and  co-chairman  in 
mats,  it  w^  brought  out,  with  the  charge  of  the  roto  discussion  which 
exception  of  me  vacuum  castmg  at-  followed  Mr.  Challenger’s  speech  was 
tachment.  This  eliminates  them,  users  Lon  g  Pinover  of  Intaglio  Service 
of  this  device  reported.  Corporation. 

The  majority  of  newspapers  are  a  r  *  „  f  *u  e 

A  1  -au  a  1  -  j  a  feature  of  the  conference  was  a 

usmg  cast  rules,  with  steel  and  brass  ,  u-u-a  * 

in  the  minority,  Mr.  Park  reported,  volummoi^  exhibit  of  various  types 
On  the  quest^n  of  fast  or  slow  of  printi^  pre^red  under  the  direc- 

•  -  f  A  A  _  _  A  1  -A  .  tion  of  W.  E.  Wines,  manager  of  the 

aS"  tha  STe  ?asTr  Xe  mlr  is  ^NPA  Mechanical  Department.  Sam- 
pS^  better  are  the  plates.  were  shown  of  papers  printed  on 

Jrn.  .  J  •  J  JT  J  Southern  Pine  newsprint  and  on  re- 

There  is  no  new  and  improved  method  ^  Hochstet- 

for  coolmg  plates,  delegates  said.  In  Offset-printed  Sunday 

discussing  the  cause  of  sinks  in  press  -  -  -  ^  •' 

plates  it  was  decided  that  this  is  ' 
purely  a  metal  problem.  The  average  ' 
loss  in  depth  between  the  mat  and 
the  stereotype  plate  is  one-half  of 
one-thousandth  of  an  inch,  the  dele¬ 
gates  agreed. 

Pressroom  Group  Reports 
The  report  of  the  departmental 
meeting  of  pressroom  men  was  pre¬ 
sented  by  J.  J.  Shea  of  the  Hearst 
Newspapers.  This  group  also  consid¬ 
ered  25  prepared  questions,  but  defi¬ 
nite  answers  were  in  a  minority  be¬ 
cause  of  different  operating  conditions 
and  equipment  in  the  various  plants. 

Thomas  E.  Dimwody,  editor  of  the 
American  Pressman,  led  off  the  Wed¬ 
nesday  afternoon  session  with  a  dis¬ 
cussion  of  “Offset  Printing  and  the 
Newspaper.”  It  was  his  opinion  that 
considering  the  newsprint  available 
today,  offset  is  out  of  the  picture  as  a 
serious  competitor  of  letterpress  print¬ 
ing.  There  is  too  much  loose  matter 
in  present  newsprint,  and  you  cannot 
run  any  kind  of  paper  on  an  offset 
press,  he  said.  In  favor  of  offset  he 
cited  the  fact  that  it  is  generally 
about  30%  cheaper  than  letterpress 
printing,  and  that  there  is  no  first  and 
second  impression  trouble  since  both 
sides  of  the  sheet  are  printed  at  the 
same  time.  He  said  that  with  offset 
it  is  possible  to  get  more  delicate  tones 
and  use  finer  screens,  and  that  it  is 
easier  to  get  position  contact  between 
plates  and  cylinders. 

“The  most  important  thing  in  letter- 
press  printing  today  is  the  accuracy  of 
position,”  he  declared. 

In  conclusion  he  stated  that  unless 
something  unforeseen  comes  up,  off¬ 
set  printing  will  be  used  rather  gen¬ 
erally  in  the  newspaper  business  in 
the  next  few  years. 

Last  speaker  of  the  convention  was 
V.  Winfield  Challenger  of  N.  W.  Ayer 
who  appeared  previously  on  the  pro¬ 
gram  as  a  member  of  the  Ayer  group 
which  gave  a  picture  of  the  prepara¬ 
tion  of  a  newspaper  advertising  cam¬ 
paign.  His  topic  was  “An  Agency 
Man  Looks  at  Rotogravure,”  and  al¬ 
though  he  complimented  the  mechan¬ 
ical  men  on  the  great  improvement  in 
their  vRork  in  the  past  few  years  he 
showed  by  numerous  illustrations  the 
great  variations  in  the  reproduction  of 


New  Foreman 


other  hand,  showed  a  0.5  per  cat 
decline  in  the  number  of  wage  earn¬ 
ers  and  a  drop  of  2.4  per  cent  in  totd 
and  1.9  per  cent  in  employe  eaminfi 


Pleninger  Returns 

Confident  that  normal  business  Ik- 
tween  the  United  States  and  Europt 
Louis  E.  PleningH; 


will  continue, 
manager  of  American  Type  Foundeo  ■ 
export  department  has  just  returned 
from  a  four  months  visit  abroad  wbkk 
took  him  through  England,  Franni ' 
Holland,  Switzerland,  Belgium,  Ger- 1 
many  and  the  Scandinavian  countriiH 
He  was  particularly  impressed  by  tie  i 
increased  use  of  rubber  plate  by 
European  letterpress  printers  and  the 
high  quality  of  the  work  which  is  be¬ 
ing  turned  out.  He  carried  back  inter¬ 
esting  samples  of  high  grade  rubber 
plate  work  produced  on  the  moR 
difficult  printing  surfaces.  One  un¬ 
usual  exhibit  among  Mr.  Pleningrt 
collection  is  a  133  line  halftone  jeb 


Alexander  Gordon 


Inlertype  Booklet 


The  installation  of  12  multi-mafr 
zine  Intertypes  in  the  new  Library  « 
Congress  unit  of  the  Goveno^ 
Printing  Office  has  been  illustrate 
and  described  in  a  12-page  bookld 
This  company  also  has  about  rwj 
for  distribution  a  three-color  bookw 
called  “Thirty-seven  Type  Faces  hr 
the  Specialty  Printer.”  This  booUh 
shows  a  special  selection  of  new 
tertype  faces  made  particularly  ^ 
the  specialty  house.  Copies  may  bi 
obtained  by  writing  to  the  corpate 
tion’s  headquarters  at  360  Funite 
Street,  Brooklym,  N.  Y. 

“Joey”  wants  to  be  a  printer 
his  dad.  He  is  in  the  second  grail 
in  school. 


Retire  4  on  Pensions 

Four  men  who  have  records  of  M 
service  in  the  composing  room  W  • 
proofreaders  have  been  retired  * 
pensions  by  the  Kansas  City 
Gordon  Elrod,  production  maM^ 
announced  recently.  Those  rewj 
and  the  length  of  service:  A.  W. 
moare,  45  years;  Harry  Slater,  * 
M.  P.  Smith,  35,  and  T.  E.  ShaW 
45.  They  will  get  pensions  of  g 
month  from  the  Journal  and  I® 


Indiana  Daily's  New  Home 

The  above  picture  shows  new  home  of  the  Wabash  (Ind.)  Plain  Dealer.  The  former 
bank  building  has  been  converted  into  a  modern  newspaper  plant.  Besides  housing 
the  Plain  Dealer,  the  structure  also  contains  the  central  offices  of  Nixon  Newspapers, 
Inc.  The  Plain  Dealer  moved  into  its  new  quarters  early  last  month  and  the  18th  anni¬ 
versary  edition  of  the  paper  appeared  May  15. 


month  from  the  Kansas  City 
graphical  Union.  J 


